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Keep on buying War Bonds to bring our boys home soon! 
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SPEAKING OF 


OU can’t beat Yankee ingenuity. 

L For the benefit of any doubting 
Thomases in the audience, we have 
Pfc. Ted S. Malin and Corp. William 
E. Thompson, both with U. S. forces 
in the South Pacific to prove it. 

Both boys are busy with Army 
duties, but they have enough spare 
time to do watch repairing—a job 
which gives their ingenuity plenty of 
exercise on a South Pacific island. 
(Two South Pacific islands, in fact— 
they aren’t ‘with the same unit.) 

Private Malin, an Army main- 
tenance man, gets repair parts from 
the wrecks of Jap airplanes shot 
down over the island where his pla- 
toon is stationed. For watch crys- 
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tals he used plastic “glass” from the 
noses of smashed Jap bombers. “Cut 
with a hacksaw, treated with emery 
and sandpaper, and polished—some- 
times with tooth power—the crystals 
are perfect,” he says. Private Malin 
whips into shape about 50 watches a 
week—at the watchmaker’s bench he 
has set up in his maintenance truck. 

Corporal Thompson’s surround- 
ings are a bit cruder—he works at 
night, sitting on the edge of his bunk 
and using an empty packing case as 
his “bench.” A single candle provides 
light. 

Although he can work on only one 
watch a night—“It’s too hard on my 
eyes to do any more,” he says—in 
the past nine months Corporal 
Thompson has repaired 1000 
watches. The service is free, except 
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for the cost of spare parts. He gets 
these from watches damaged beyond 
repair, which he buys from their G.I. 
owners. 


Corporal Thompson’s loupe is the 
gift of a U. S. Marine officer. It’s 
fashioned from bits of a pair of Jap 
binoculars captured on Guadalcanal, 
and is held together with a rubber 
band. 


The corporal agrees that his tools 
would make any good watchmaker 
gasp with horror. His screwdriver 
is a cutdown file. Tweezers and scis- 
sors he got from the unit surgeon. A 
set of punches was the gift of a ma- 
chine gun crew. 

According to public sentiment in 
his unit, Corporal Thompson rates 
the Army-Navy “E.” 


© 


EXT time a customer complains 

about your charge for cleaning 
his watch, tell him that the typical 
17-jewel pocket watch has 150 sep- 
arate, individual parts! 

This impressive sum-total of what 
makes a watch tick includes the vari- 
ous parts that make up assemblies, 
such as the three parts of a double- 
sunk dial, which are counted as three 
units. 

If it comes to wagering how many 
parts there may be in a particular 
watch, go a little careful however. 
Different designs of 17 - jewel 
watches show slight variations in the 
number of component parts, and in 
betting one might use a trick or two 
in selecting the watch to count. 

Still, by and large, 150 parts will 
about hit the average—and will cer- 
tainly impress customers with a 
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wholesome respect for the extreme 
patience and skill of the watchmak- 
er’s craft and the compléxity and 
precision of the watch itself. 


® 


L RUBIN, proprietor of Ken-— 

. mark Jewelers, 517 17th St., 
Denver, Col., has a proposal for 
other jewelers. 

“I believe that most of the jewel- 
ers through the country can do the 
same thing that I have done. 
Wouldn’t it be wonderful gesture 
from all of us? What do we lose— 
a few dollars that I know we can all 
afford,” he says. 

What Mr. Rubin did gave a num- 
ber of service men quite a wallop of 
surprise. One day last month Mr. 
Rubin went over his books, checked 
off each debt owed to him by a man~ 
now in uniform—and cancelled the 
debt. 

No strings, Mr. Rubin wrote each 
soldier, sailor, or marine—just for- 
get about your bill—you owe me 
nothing now, and will owe me noth- 
ing when you return. 

The reaction was terrific. “I am 
sorry that I canot send you 10 or 20 








of the beautiful letters that I re- 
ceived from the mothers, wives, sis- 
ters and the servicemen themselves,” 
Mr. Rubin teld JC-K. “I wish you 
could read some of them—they go 
right to your heart.” 

Wrote one mother of a serviceman, 
“I wish to thank you for your kind- 
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The continuous war-time calls you’ve had for Park 
Pens gives you only a TASTE of the feast the oth 
fellows have had in the past ....a feast of profits 
you missed .... | 


You lost out in the past because you concentrated 
on diamond and watch sales . . . letting other, 
more pen-conscious merchants get the real gravy 
on the second biggest advertised item in your stock. 
But, the war has brought you calls that would have gone to then 
Now, you know what can be done... 
how high the unit of sale can be... 
how long the mark-up! 
And with Parker “51” demand just waiting to be filled ... 
you, the jeweler, progressive and promotion minded, 
can do the biggest job of them all. 
Take your place at the head of the table 
in the post-war banquet of profits. 


| The Parker Pen Compa 


JANESVILLE, WISCONSIN 
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ness; it touches my husband and me 
very deeply to have anyone be so 
kind to our son. I had two letters 
from him this morning from New 
Guinea .. . Wish you the best busi- 
ness you have ever had—good health 
and happiness.” 

One soldier, stationed in Alaska, 
gent Mr. Rubin $15 on an unpaid 
pill. “We are very sorry that it has 
been so long but one thing has led 
to another, not forgetting the twin 
boys we had in September,” he said. 
Mr. Rubin promptly returned the 
money, saying, “Spend the money 
on the twins.” 

“Believe me, my intentions were 
| oly to do some good for the boys, 
but it came back to me with more 
od will than I have ever attained 
the seven years I have been in 
business,” said Mr. Rubin. 

' “Let us jewelers start this thing 
ng... If I can afford to cancel 
$1,500, Fiahers can cancel $15,000 
¥ '_.. Think of the wonderful effect it 
will have on the boys in the service,” 
Mr. Rubin said. 


© © 













ERE’S a post-Christmas story, 
slightly delayed. 

This one comes from Louis Sun- 

shine, manager of the Benjamin 
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JOE JEWELER IN UNIFORM 


Frumess jewelry store in Denver, 
Col. 

Shortly after Christmas a Negro 
woman came into the Frumess store 
to get something for herself with 
some Christmas gift money she'd re- 
ceived. After looking around the 
store she picked out a stone-set ring 
for about $30. 

As she started to leave, she spotted 
an unset ring mounting, on display 
in a case. Right away she changed 
her mind—slipped the newly-pur- 
chased ring off her finger, and 
wanted to swap it for the one in the 
case. 

“But there’s no stone in it!” ex- 
plained the salesman. 

“T don’t need a stone in it. I like 
it this way,” she insisted. 

It took quite a bit of super-sales- 
manship to sell her out of buying the 
mounting, Mr. Sunshine says. 


© > 


AN you fix my alarm clock?” 

This question is sure-fire to 

start almost any watchmaker in the 
country rolling his eyes and blowing 
bubbles. Skilled watchmakers are 
already working overtime on repairs 
of jeweled watches. But Henning E. 
Carlson, retail jeweler of St. Paul, 
Minn., has turned the pesky problem 





"Joe brought a place setting from his store!" 


of alarm repairs into an asset. He 
makes a specialty of them. 

Mr. Carlson doesn’t waste the time 
of his highly trained men on alarm 
clock repairs. Instead, he got hold 
of a man who had experience in re- 
pairing electrical appliances, and 
trained him in the fundamentals of 
fixing clock innards. 

Mr. Carlson does his special ser- 
vice up brown. Shelves running 
around the back of his display win- 
dow are filled with clocks left for 
repair—usually there are at least 
50 of them. Mr. Carlson tries to 
give novelty and antique clocks a 
prominent spot in the window for 
added interest. 

Clock repairs have become more 
than just a sideline with the Carlson 
store—they are now a large part of 
the firm’s business. More important, 
they bring in new buyers for the 
store’s regular lines. People who 
come in to have their alarm clocks 
put in working order see the store’s 
stock and soon return as steady cus- 
tomers. 
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ITH his two sons in the ser- 

vice, Adolph Blickman, presi- 
dent of Rogers & Co., Indianapolis, 
is sponsoring a mail campaign whose 
object is to get Congressmen to 
work now, to prevent World 
War III. 

His letter to Congressmen and to 
friends asking them to write, in turn, 
to Congressmen reads in part: 

“Both branches of Congress cor- 
rectly reflected the sentiment of this 
part of the country in their recent 
pledge of international cooperation 
to maintain world peace. Perhaps 
you could have gone no further at 
this time, but actually your responsi- 
bility has only begun. 

“The people of the United States 
are doing more thinking, and clearer 
thinking, about world affairs than 
ever before. Here in this district we 
are convinced that the world powers 
of the post-war period must band 
together to prevent another war, by 
persuasion if possible, by force if 
necessary. ... This is written with 
the avowed purpose of seeing that 
this time our children in the military 
service of this country shall not have 
sacrificed in vain, because of Con- 
gressional unawareness and disre- 
gard of the sentiment of your con- 
stituents.” 
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THERES SOMETHING 





YOU WANT 70 


yw “tying strings around millions of 
fingers.” Reminding women that you'll 
be selling 1847 Rogers Bros.’ well-loved pat- 
terns again, after the war. 


REMEMBER... 


1847 Rogers Bros.’ “reminder” adver- 
tising for 1943 (on the air and in Life 
Magazine) amounted to more than three 
times the total of the next-best-advertised 
brand. And promises to be even greater 
in 1944! 


REMEMBER... 


In a nationwide survey, just completed, 
more than 1 out of 4 women said they 


REMEMBER ! 
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intended to buy silverplated flatware 
after the war— 


New customers—old customers—are waiting 
for the sterling-like craftsmanship of “Ameri- 
ca’s finest silverplate.” And they'll have the 
money ready to buy it—from you/ 


(ifm / 7) y/ f 
S47 WO) THO): 
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INTERNATIONAL SILVER CO., MERIDEN, CONN 


THE JEWELERS’ CIRCULAR-KEYS™ 














Right—Carl W. Rose, 
Fort Wayne, Ind., 
handed 50 alarm clocks 
to 50 buyers of $50 and 
$100 Bonds. Below— 
Some recent full-page 
Bond advertising by 
Bond Jewelry Co., Ports- 
mouth, N. H., and Perel 
& Lowenstein, Memphis. 
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More Jewelers 


On Bond Wagon 


In one-day Bond sales, Wilsen’s, 
Syracuse, sold $666.000 worth; 
Rogers, Indianapolis, $279,000 


L AST month retail jewelers all over the country 

“ditto’d” their splendid performance of several 
months ago by not only buying War Bonds themselves 
but by straining their thinking caps devising new promo- 
tions to urge War Bonds on their customers. All this 
bustle was part of the Fourth War Loan Drive. 

Retail jewelers weren’t shy about drawing attention 
to the “big value” in a War Bond purchase. Many ran 
originally-styled promotional ads—no “government is- 
sue” ad mats for them! Others offered merchandise pre- 
miums -to Bond buyers; some said “no” on all jewelry 
sales, sold only War Bonds and Stamps on a certain day. 

“Bonds only” was the rule for the Bond Jewelry Co., 
Portsmouth, N. H., on Jan. 21. The firm used full-page 
newspaper space to advertise its Bond sale, and offered 
a “free gift” to each Bond buyer. 

Purchasers of a $25 Bond received a leather card case. 
$50 and $75 Bonds brought their buyers a leather wallet. 
Buyers of Bonds with the $100 or $150 mark on them 
received a leather cigarette case, while the gift for a 
$200 Bond was—take a deep breath—a “Victory model” 
alarm clock. Bonds worth $500 and up meant that “you 
receive free a 14 karat . . . gold point pen and pencil set.” 

(Please turn to page 130) 
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Good Customer-Service Now 
Means Better Business Later 


Daughters of two old customers are being introduced to salesman 
Gordon Hill by Mr. Levett. The service which their parents re- 
ceived has brought these girls, who are now earning their own 
money, to Morrey's to make their own first purchases from there. 


“After this easy-selling era, 
retailers will need all possible 
good-will,”’ says this successful 
jeweler, telling how he builds it 


by M. A. LEVETT, President, 


Morrey Jewelers, Inc., Los Angeles 


NDER the present conditions of too many cus- 
tomers and too little merchandise, this is no time 
to use the overworked phrase of ‘““There’s a war on you 
know” as a thin excuse for sloppy or indifferent service 
to one’s patrons. 
Right now is the time to build for the present, as well 
as for the post-war period. 
And for a retail jeweler, there is only one way of 
doing this: Give extra-careful service to everyone. No 
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if’s, and’s or but’s! Be extra careful in handling every 
person who enters the store and see that none go away 
dissatisfied. 

This is not just pretty platitudes, but hard business 
sense—based upon years of practical experience by one 
who intends to stay in business for many more years 
come. Morrey’s, like every successful enterprise, knows” 
that its biggest asset, and its best assurance for contint- 
ing success is the good-will of its customers, old and 
new. Therefore, the building and maintaining of that) 
good-will is always the primary consideration, regardless” 
of temporary conditions that may énable a store to get 
away with an indifferent attitude for the time being. 7 


COURTESY IS UNRATIONED : 

Thus, despite the current “‘seller’s market” in which — 
demand is outrunning supply, Morrey’s, instéad of let 
ting down its standards, is leaving no stone unturned 
to give its customers better service than ever, and intends 


to continue to exert every effort to do so. 
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The attitude of our management, as in every retail 
store, is reflected in the way its representatives act— 
whether sales force, credit department personnel, or any 
others who come in contact either directly or indirectly 
with the store’s clientele. 

Labor conditions in the Los Angeles area in regard to 
store employees are about the same as elsewhere. Help 
js not as plentiful as it was a few years ago, but there 
are still good men and women to be had if the ideals 
of the management are reflected in good working condi- 
tions and the remuneration is fairly attractive. In short, 
store employees can be found who will not adopt the 
“take it or leave it” attitude in their dealings with cus- 


tomers. 


MORE THAN MERE “CUSTOMERS” 

Persons who trade in Morrey’s are not considered just 
customers, but friends of the store who are entitled to 
expert and intelligent service. Consequently, the store 
enjoys an excellent following of loyal customers who 
have appreciated the good merchandise and good service 
accorded them. However, in a community as large and 
as fast-growing as the Los Angeles area, there are many 
new people to whom Morrey’s is just another store, 
though an active and well kept one. Besides, there are a 
great number of people who may have lived here for a 
considerable time but who for one reason or another have 
never traded with us. We want to build with all three 
groups. 

If we provide courteous and intelligent service, we 
believe that the old customers will be inclined to stick 
with us. In the other two groups, many have been 
treated pretty shabbily with the threadbare “Don’t you 
know there’s a war on?” thrown at them by all sorts of 
retail, transportation and food-serving places. Conse- 
quently, when they find a place where they are accorded 
top consideration, as they are in our store, they are 
pretty apt to be more than ordinarily appreciative, and 
to become permanent friends of that house. 


EASY SELLING IS TEMPORARY 

The dominant thought back of this entire procedure 
is that we are not trying just to make today’s sales— 
we're making a sincere effort to create future, lasting 
customers. Careful thinking makes us believe that after 


the present era of easy selling, every retail store is going 





Salesman Lew E. Tearle, right, has been showing watches to a 
customer. To help in answering her questions he has called in head 
watchmaker Earl King, to explain the mechanical details of the 
several watches under consideration. 
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Friendly service still pays. 





Left to right: David Oren, manager watch department; Edward V. 
Schram, manager jewelry department; Mr. Levett; Hy Diamond, 
manager of the diamond department. Missing is general manager 
S. M. Brown, away on buying trip when this photo was snapped. 


to need all the good-will it can possibly have, and we're 
trying to build ours right now in preparation for that 
time. 

The rise and fall of nearly all businesses—especially 
retail business—is largely a matter of customer good- 
will—or the lack of it. Up and down our street—and 
every Main Street in the country—are many, many stores 
which can offer identically the same merchandise that we 
carry and at the same prices as here. The only advan- 
tage we can offer the customer is to give him more and 
better service. By doing it now—when some of the other 
stores may be getting careless—we can make our advan- 
tage greater, and so help to keep our business on a 
profitable basis when things return to normal. 

Never was there a better time for the enterprising 
jeweler to broaden his customer good-will than right now 
when more people are coming into jewelry stores than 
ever before. 


STICK TO OLD SUPPLIERS 


Closely linked with this matter of service to the cus- 
tomer is the store’s buying policy. One of the reasons 
why we have done so well during the past year or so is 
that we have stuck to the same sources of supply as when 
we started in business seven years ago. Trying to save 
2 per cent here and there by sharp buying does not pay 
in the long run. Sticking to our established connections 
has enabled us to get our fair share of all available mer- 
chandise, whereas if we had been constantly shopping 
around we would have been nobody’s account. Also 
because of those established connections, we have often 
been able to get special items for special customers— 
another service angle that is a great good-will builder. 

Distribution in the jewelry field may be greatly 
changed after the war. Competition between established 
jewelers and other retailers (department stores and mail 
order houses, especially) will be greater than ever be- 
fore. What we can do now to offset that competition is 
to develop really strong and effective dealer-jobber- 
manufacturer teamwork. 
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Coming up, three occasions for special window displays! A fashion 


tie-up, illustrating lapel gadgets, earrings, bracelets in use; 


aquamarine, the sea-green birthstone for March; Easter, due April 9 


Up and coming 
in popularity, 
the aquamarine 
(March birth. 
stone) is here 
presented against 
a seascape, with 
the moonbeam 
painted in aqua 
color across the 
deep blue"water" 
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The Year’s at the Spring, 


Proclaim These Timely Displays 


by VIRGINIA DIXON 


TS first balmy breeze may not have caught up with 

you yet, but spring is on the way! Easter coming 
up April 9. This year would seem to be a particularly 
important one for devoting some extra attention to the 
possibilities of your Easter promotion. 

Easter is a “natural” for the jeweler. Jewelry is 
purchased primarily as either a fashion item or as a 
ift. The Easter parade is the average woman’s per- 
sonal fashion show in which she is quite willing to make 
a considerable financial investment if she is convinced 


Easter ribbons do 
double duty here. | 
There's one tied — 
about the man's 
hand, painted on 
the background, 
and several more 
lead from the 
= of Easter 

to paper 
hands and boxes 
displaying jewel- 
ty. To make the 
hand, blow up 
the outline above. 


the result will single her out from the crowd. And 
surely nothing she can add to her costume will do this 
as well as beautiful jewelry. 


EASTER—SPRINGTIME CHRISTMAS 


The custom of exchanging gifts at Easter-time is one 
that can be encouraged. The conventional flowers and 
candy are pleasant, but there are many people who 
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would welcome the suggestion of more enduring gifts 
for those they love. This year when incomes have in- 
creased for many, such a suggestion may find a particu- 
larly ready acceptance and may well be the beginning 
of a yearly custom . . . a sort of springtime Christmas! 

Spring itself is on the jewelers’ side! Its soft seduc- 
tive breezes and fresh young buds are proverbial inspir- 
ers of implusive and unpredictable actions . . . quite 


often evidenced in an uncontrollable urge to buy some- 
thing! 





To ensnare such pixilated prospects you simply need 
a bit of spring transplanted to your windows and a 
definite selling suggestion to serve as an excuse for their 
purchase! Make your windows gay with spring colors 
and flowers. 

One of the accompanying sketches illustrates a dis- 
play stressing the fashion angle. Clips and brooches 

(Please turn to page 127) 





An antique locket studded with topaz 
cabochons is hung on a heavy chain and 
opens to receive a photograph. Matching; 


earrings are looped over the ears 


Jeweled collar and matching bracelet 
show a new trend towards the Oriental. 
They are gold mesh copies of Hindustan 
art, studded with multi-colored stones 


and hung with tiny, tinkling bells 


jeerelnys Springing Nol 


yw" wartime fashions in feminine clothing more subdued, smart jewelry— 
especially this spring—comes more than ever into its own to point up feminine 
attire. 

A touch of the color here or the glitter there which jewelry imparts to an other- 
wise simple costume is just what is needed to add the desired note of richness and 
decoration. 

It may be precious... . semi-precious . . . or the finer grades of costume jewelry, 
which often is as exquisitely designed as precious jewelry. Whichever it may be, if 
it is used with imagination and restraint, it can lend interest and beauty to every type 
of clothing milady wears. 

A study of spring fashions, a few examples of which are presented here with ap- 
propriate jewelry pieces, will conclusively show to jewelers many new angles of 
interest. The model is Signe Hasso, star of M-G-M’s “The Seventh Cross.” The 
jewels are from White & Co., Beverly Hills. 
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Jewels cun do more for a costume than ar 
other accessory. Note this ensemble 
of bag, earrings, ring and bracelet of two-tone 


gold, set with topaz, peridot and green garnet 


Jewels that will be as god next year and the 
year after as they are today—that make 


the mplest dress an important costume. The 
uteching heart-shaped clip, bracelet and ring 


are silver, set with moonstone-type cha 
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Themes: Experience, branded merchandise, “what a man does.” 
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What's in a Jeweler’s Name? 


Plenty for a spirited advertising campaign, Cowell & Hubbard 


proved in a remarkable series built around attention-getting 


drawings and several paragraphs about tested quality and service 


by JEAN L. TAYLOR 


OWADAYS when somebody says “‘try institutional 
advertising” to a jeweler, or for that matter to 
almost any retailer, he is liable to murmur “Ah, yes, I’ve 
heard that one before” and promptly begin spouting 
foam. He see a long series of ads garnished with suit- 
ably retouched tintypes of the firm’s founder. He 
imagines prayerful paragraphs explaining that his store 
is a good store because it’s run by such nice people, and 
so on and so on. 
He pictures the reader quickly turning the page! 
“Institutional advertising” needn’t live up to its son- 
. orous title, however. And Cowell & Hubbard, a fine old 
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retail firm in Cleveland, Ohio, with plenty of background 
to boast about, has proved it. 

Fully aware that this past Christmas would be a sell- 
out season for jewelers, Bruce McCague, advertising and 
merchandising director of the firm, wisely decided t 
avoid plugging special merchandise in his pre-Christmas 
advertising. But he knew the value of steady advertis- 
ing too well to skimp on space. 


Instead, he laid plans for a big campaign, just as it” 


peacetime years. Mr. McCague decided the important 
thing was to keep the Cowell & Hubbard name before 
the public. If people are going to buy jewelry anyway; 
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the thing to do is tell them that your store has quality— 
gervice—dependability ... not bargains. 

This sounded like institutional advertising. But Mr. 
McCague didn’t fall into the usual easy pattern of self- 


praise. 


yccENT ON TODAY 

He keynoted his campaign on 1) the customer, 2) the 
store’s present policies, rather than just exhuming its 
past, 3) the confidence of nationally-known advertised 
brands. 

Knowing the value of repetition, Mr. McCague ar- 
ranged for a steady campaign—ran ads in a local news- 

per all during the Chistmas shopping season, begin- 
ning in October. For distinctiveness the ads were of 
uniform style—at least three columns wide, and about 
16 inches deep; a large ad. Each featured one eye- 
catching picture, with no extra geegaws. Each repeated 
the Cowell & Hubbard name twice; once in upper left- 
hand corner, with the picture, again in the signature at 
the bottom. 

Typical of Cowell & Hubbard’s “institutional” cam- 
paign was the ad headed “Reputation Alone Is not 
Enough!” Said the copy, “In times gone by, one could 
get along on the strength of a good name earned by one’s 
grandfather. But those times are out of date. Today 
we judge a man, not by what he was, but according to 
what he does. 

“So it is with a retail institution like Cowell & Hub- 
bard. Having earned a good name we must keep on 


Reasons for, and examples of public trust. 
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earning it, through constant attention to the needs of our 
customers. 

“In watches, for example, accuracy and dependability 
are your first requirements. Therefore we give you these 
requisites in our timepieces, as betokened by ...” and 
here were named some of the top-flight, nationally- 
advertised watches Cowell & Hubbard stocks. 


LOOKING BACK—AND AHEAD 


Also indicative that the firm is not slumbering on its 
own laurels was the ad picturing the signpost which 
marks the intersection where the store is located. 

Headed “Cross-Roads of Confidence,” the advertise- 
ment reads: “This street sign marks the address of a 
store where you may trade with assurance. Nearly a 
century ago” [Cowell & Hubbard was founded in 1847} 
“this establishment was founded. . . . Through all the 
passing seasons we have worked to strengthen that foun- 
dation of our house which goes by the name of Public 
Confidence. World-famous names, time-tested quality, 
dependable service, these are the stones upon which we 
build. . . . Here you may confidently seek the help of 
experts who look to the future as well as the past.” 

Cowell & Hubbard is aware of the value of a “nation- 
ally-advertised brand,” and uses it as a selling point. 

For example, one ad in the pre-Christmas series had 
an inch-wide border made up of brand names of famous 
watches, china, crystal, silver, and also pens and station- 
ery. Cowell & Hubbard warned its customers about a 

(Please turn to page 129) 
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Soon as he opens the watch, A. J. Wehmueller can state 
whether the charge will be $3.50 or $5.50. Customers appre- 
ciate knowing the expense at once; the jeweler is assured of 
an over-all profit on his watch repairs by each month's end. 


Minimum Repair Fee Guards Profit 


ad HERE are two good reasons for establishing a 

minimum or base charge for watch repairing,” 
says A. J. Wehmueller, proprietor of the Wehmueller 
Jewelry Co., of St. Louis. “One is that it ultimately 
results in better relations with the customer, and the 
other that it ensures a definite margin of profit on the 
over-all volume of watch repairs.” 

Watch repairing has to be considered carefully in a 
jewelry store such as Wehmueller’s, located in Maple- 
wood, a suburban shopping center several miles from 
downtown St. Louis, since the service aspect is espe- 
cially. important to the neighborhood jeweler. Such a 
store must depend almost entirely on its own trading 
area for its custom, and watch repairs are an important 
phase in its customer relations. First class service is 
consequently a necessity, and, because a substantial 
part of the store’s total business is repair work, the 
margin of profit on this department must be protected. 

With these thoughts in mind, Mr. Wehmueller ana- 
lyzed the general run of ailments besetting watches 
which come into his store for repairs at the rate of 
about 100 a month. Approximately 80 per cent, he 
found, would reveal some moderately simple disorder 
such as old oil having hardened on the pivots, clogging 
their action, or a broken click spring, or a tangled hair 
spring. About 20 per cent would have a more serious 
trouble, such as a broken or warped balance staff, or a 
broken mainspring. 
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$3.50 charge is his standard, 
covering parts, labor, overhead 
and profit; #2 extra for broken : 


mainsprings or balance staffs 
by MEREDITH CUMMINGS 


‘Time involved in fixing the general run of roy 
troubles would vary considerably, yet, even with the | 
simplest disorder, the same amount of handling, 
nation, cleaning, cataloging and bookkeeping enter 
into the transaction. Accordingly, Mr. Wehmueller 
cided to make a fixed minimum charge for handly 
these minor jobs, setting it at a figure which on a 
over-all average would properly compensate him 
handling all such troubles. : 

By taking the average amount of time required * 
a job of this kind, and adding a margin for overheg 
and handling, and the necessary replacement parts, play 
a percentage of profit, he arrived at the figure of $3.50 


for a minimum charge for watch repairs. In some cases 
the profit on such a price might be somewhat long, be l 
cause of a relatively easy job; on the other hand, it 
might be pretty slim if unexpected difficulties were er 
countered. But at the end of the month, a satisfactory 
average profit on 100 repair jobs was assured. 

“T considered the idea of ‘building up’ a watch repair 
estimate by charging 50 cents for this operation and $1 
for that, and $1.25 for something else, and found that it 
bred discontent among customers,” comments Mr. Weh- 
mueller. “People like to know in advance exactly what 
a thing is going to cost them, and they seem to like the 
flat fixed-price idea. Moreover, it’s difficult to give 
them in advance the exact estimate that they want if 
the figure is computed by adding up a charge of 9 
much for this operation and so much for that one, and 
so on, because no one can be entirely sure of just what 
is wrong with a watch until he has taken it apart 
examined it thoroughly. If I should look at a wately 
see nothing wrong but a broken click spring, and eat 
mate a low repair cost, and then later find somethilf 
more seriously wrong in addition to the spring, I'd ha 
a hard time satisfying the customer about an ex 
charge. I find that they like it better if they kn 
beforehand that the job is going to cost them exad 
so much, neither more nor less, and that the watch 
be returned to them in good shape, with a guarant 

(Please turn to page 162) 
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LONGINES On the Air 


The Longines-Wittnauer Watch Company inaugurated a new 
series of THE WORLD’S MOST HONORED MUSIC programs 
on radio stations from coast-to-coast in mid-February. The 
augmented Longines Symphonette with Mishel Piastro, 
world-famous violinist as conductor, continues their delight- 
ful renditions of the best known works of the great composers 
of music. You are cordially invited to listen. Longines- 
Wittnauer Watch Company, 580 Fifth Avenue, New York 19. 
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Incentive Taxes Can Boost Effort 


Teo head off another WPA, private capital must be induced to take 
post-war risk; “incentive”? plan would exempt businesses from 
taxes during five post-war years, wherever the business, large 


or small, has a real plan for investment to stimulate employment 


by J. K. LASSER, 
Author, "Your Income Tax" 


ULL employment, acceleration in jobs and manu- 

facturing processes, widening markets, accumu- 
lated consumer demand, new and better merchandise 
for the nation’s retailers to sell—all these are potentials 
of the post-war. They will not automatically happen. 
Business must invest its funds to win these goals, and 
it cannot be assumed that business will do that without 
a public policy encouraging to it. 

Moreover, we must have no time lag. We can not 
wait for a policy encouraging to investment to evolve 
during the years ahead. We must plan it now, and elim- 
inate any brakes that will deter post-war employment. 

Out of these vital but as yet unsolved considerations 
has come the wide agreement on the part of legislators, 
economists, and labor leaders that we need to create 
an incentive tax system which will be operative in the 
post-war years. 


WHAT IS INCENTIVE TAXATION? 


Incentive taxation is the device to encourage the in- 
dividual or the corporation to put its capital at risk in 
the promotion, manufacturing and marketing of goods 
and services for our post-war needs. At present almost 
all profit from corporate activity is siphoned off by 
Federai taxation. And this is done with much justice: 
today there is relatively little risk being taken by busi- 
ness. Full employment is being maintained largely by 
Government contracts. Our present undreamed of pro- 
_ duction level is being chiefly sustained by the demands 
of war, and the Goverment is very largely the guarantor 
of the market. 

But post-war American business must re-assume the 
responsibility of creating and maintaining a high level 
of sales and employment. Self-interest governs all of 
us—labor, farmers and business, large and small. And 
business will not accept the task of making jobs unless 
it believes it can secute a profit by so doing. The desire 
to keep solvent and to prevent destruction of the in- 
vestment are part of a stewardship of management on 
behalf of investors, employees and a community. For 
that reason, business has never risked its capital except 
in expectation of profit, and there is no reason to be- 
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lieve it will in the future. Until we can give assurang 
that risk-taking will be rewarded with the expectatin 
of profit, business men will do their post-war planning 
largely with their fingers crossed. 












WHY PRIVATE INVESTMENT? 


If we do not encourage risk-taking, then either of 
two things will happen: There will be mass unemploy 
ment, this time more disastrous than it has ever been; 
or else the government will “take over.” Thus we wil 
lose in victory one of the things we have been fighting 
for—a free enterprise economy. 

However, if unused funds and business reserves wil 
come into the open and risk themselves, we can mair 
tain present high levels of employment. Indeed, if 
make plans early enough, we can maintain emplo 
without a serious lag. If we maintain present al 
ment levels, we can produce peacetime goods and set 
vices on a wartime production level—and our peopl 

(Please turn to page 142) 



























THE AUTHOR—J. K. Lasser is most widely 
known as the author of "Your Income Tax" (Simon 
& pre 5 which last year sold more than a million 
and a halt copies. Last month he started his third 

ear as Blue Network commentator on taxes; his 
ectures at New York University are part of the 
adult course on taxation. Besides, he's chairman of 
the Federal Tax Committee, New Jersey State 
Society of Certified Public Accountants, editor of — 
"The Tax Clinic" in "The Journal of Accountancy,” — 
and is a member of the Sub-Committee on Current 
Legislation, American Institute of Accountants. | 
Small wonder his thinking on incentive taxation and — 
its relation to post-war employment embraces sound — 
economic philosophy as well as sound arithmetic. 

THE SERIES—This is another article by distin- 

. guished authors especially prepared for JC-K and — 
the other journals which are members of Business — 
News Service. 
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in ATION SALES WHICH Pay 
RA 0ST WAR DIVIDENDS 








For BETTER SERVICE For All Lighters, .. Sell... 


RONSON REDSKIN* ‘FLINTS’ RONSON WICKS 


®} The distinctive “‘REDSKIN” coating is a guarantee of High-absorption . . . extra-length. Scientifically made 
high quality—extra-length, tempered hardness,showers to produce full capillary action—light quickly and burn 


of sure-fire sparks, freedom from powdering. evenly. 
3in an envelope. Retail 10¢. Counter display card holds 24 envelopes 1 wick, with Inserter, in envelope. Retail 10¢. Self-selling display card 
of ints or 18 of flints and 6 of wicks. Also packed in Glass Vials (40, holds 24 envelopes of wicks. 
100 and 200 flints) especially for Servicemen going overseas. Also 
in slide-drawer, safe-deposit ‘Five-Flinter.” Retail 15¢. Counter dis- 
play board holds 24 “Five-Flinters.” RONSON SERVICER 
RONSONOL FUEL A convenient kit of all necessary Accessories to keep a 


lighter in first-class working order for a long time. 
Lights instantly, lasts longer and burns with a clean, 
Contains one 4-0z. bottle of RONSONOL, three extra-length RONSON® 


steady flame. Pleasingly scented, too. REDSKIN ‘Flints'; RONSON Wick with inserter; RONSON Spark Wheel 
Four fluid ounces in bottle. Retail 25¢. Cleaning Brush; general instruction book. Retail 50¢ complete. 


War-time production necessitates that orders for RONSON Accessories be placed in advance. 
Place yours today or write for complete information. Art Metal Works, Inc., Newark 2, N. J. 
“Trade Mark Registered BACK THE ATTACK WITH WAR BONDS 


PRESS....it’s lit! 
_RELEASE. ...it’s out! 






” NATIONALLY ADVERTISED IN LIFE, SATURDAY EVENING POST, COLLIER'S, ESQUIRE, CLICK, ETC. 
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HIS month’s designs bridge a gap of two milleniums, ingeniously combining the favorite 

gems of the Romans—the cameo (raised figure) and the intaglio (design engraved in the 
surface )—with the latest idea in mountings. Credit for such a spirited and happy merger of 
the jewelers’ art of two thousand years goes to Sol P. Kaufman, jewel designer of 562 Fifth 
Ave., whose skill is well known to JC-K readers. The stones indicated in these pieces were 
adapted from famous museum pieces, mostly carved from carnelian and banded agate, and 
have the following themes: The brooches—Aphrodite riding a sea-dragon, a Medusa head, 
a portrait of a III Century Roman family; the rings—a serpent-legged earth-giant, Hygeia, 
a theater mask of Dionysius, and Hermes playing the lyre. Much the same charm and flavor 
of classical times, coupled with modern art, would result from the use of modern stone or shell 
cameos, instead of the collectors’ pieces from wich the designs in the cameos and intaglios shown 
above were adapted. 
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THE Grandeur THAT WAS ROME 


In the days of the Caesars, the culture of the universe centered in Rome. There 
elegant ladies adorned themselves in precious jewelry and the most fashionable of 
the stones they used were cameos and intaglios. The popularity of cameos and intag- 
lios have continued through the ages and while today our stock is necessarily limited, 
we look forward to offering a large assortment when world-wide conditions permit. 


For precious, semi-precious and synthetic stones, be sure to come to Stone Headquarters. 


S. NATHAN & COMPANY 


STONE HEADQUARTERS A 610 FIFTH AVE., NEW YORK 20, NEW YORK 


SP 
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Mine in nor 
Minas Geraes, 
whence has been 
covered some of j 
finest deep-blue ag 
marine. Dozens 
other minerals 
in the pegmatite 


Photo by Allan Caplan 


High Price of Brazilian Stones | 
Comes from Various War Factors — 


After the war, Brazil may embargo the export of rough gem material 
te “starve”? German lapidaries and protect her own gem-cutting industry; 
deep-blue aquas now so costly that only wealthy Brazilians buy them 


by FREDERICK H. POUGH, Ph.D. 


Curator of Geology & Mineralogy, 
American Museum of Natural History 


HE war has brought about a revolution in the gem 
business, a revolution which may or may not be 
permanent. Permanent or not, for the North American 
jeweler the eventual outcome will be the same—higher 
prices are inevitable, at least during the next few years. 
The situation in Brazil is affected by several factors: 
In the first place, the supply, at the present time, is 
reduced. There has been some diversion of labor to 
war fields; mica and quartz mining are steadier and 
more certain than the alluring, but hazardous, field of 
gem mining. 

Second, there used to be a market for other pegmatite 
products mined as by-products along with the fine gem 
material. Some beryl, some mica and some heavy min- 
erals were sold from the same properties as those from 
which the gems came. This sale has been largely elimi- 
nated with the outbreak of the war because the U. S. 
Purchasing Commission has not made any arrangements 
for the purchase in Minas Geraes of odd lots of such 
strategically important materials as beryl ore and tan- 
talum ore. The explanation is hard to find; perhaps the 
commission does not feel that there is sufficient supply 
to justify the effort. 
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Third, much of the profit from the pre-war workin 
was derived from the sale of low-quality, flawed mat 
rial which the skilled and low-paid lapidaries of Ida 
Germany, made into beads and trinkets. There is li 


demand for this very considerable proportion of mate: 
(Please turn to page 116) 








Brazil's Gem Industry Today 


Long famed for rich and varied gem deposits, Brazil is 
cutting her own stones, instead of sending them as before 
war to Idar, Germany. Thus, with a new, fast-growing lapidary 
industry, Brazil has moved further towards the top among 
world’s great gem centers. a 

Timely, original and first-hand, #his is the first of four stud 
of all phases of Brazil's present-day gem industry, prepared ¢ 
the spot by an American gem expert, especially for The Jeweler 
Circular-Keystone. 

The author, Dr. Frederick H. Pough, curator and chairman 
the Department of Geology and Mineralogy of the Ameri 
Museum of Natural History, has just returned from Brazil, 
he paid particular attention to the gem industry. 

Next month: “How and Where Brazilian Gemstones Are 
Mined." Later articles will describe the nation's cutting indut 
try, and the little-reported heat treatment used to change 
improve the color of some ‘gemstones. 7 
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of Aquamarine Rings. These gems are 
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specially selected for us at the source i 
Brazil . . . Our stylists have cre sate 
impressive settings that reveal : 

full, rich beauty... . Most impe 





Pans 
ermatomre RINGS 
featuring all the Stones of Fashion 
at every retail level from 
$50 to 55000 
* AMETHYST * TOPAZ * AQUAMARINE * SAPPHIRE « RUBY * EMERALD « STAR SAPPHIRE 
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New Times=—New Promotions 


Booming with war industry, Buffalo has a vast army of well-paid 
men and women workers; jewelers have turned many of them into 
eustomers with a series of promotions geared to their interests 


by S. H. AYER, 3RD 


EWELRY customers for the first time in their lives, 
many war industry workers employed in Buffalo’s 
jam-packed factories have been won over by a series of 
ingenious and successful promotions, specially planned 
during recent months by that city’s jewelers. 

Each of these ideas is geared to the times, and thus 
differs from the standard customer-building methods of 
before Pearl Harbor. 

Crystalware, china, pottery and many gift articles 
are, of course, comparatively plentiful—so the Kevitt 
Jewelry Co. has built hundreds of customers for its 
expanded giftwares department with an idea borrowed 
from the Book of the Month Club. The Kevitt idea is a 
“Giftware of the Month Club.’”’ Members purchase two 
items a month, and each third month get a bonus of one 
item given without charge by the jeweler. 

Nellie the Riveter remains a woman, for all the long 
hours and unaccustomed rigors of her job; she still wants 
to look as attractive as she can, to shop with an economy 
of time and expense. Harry Gamler, Inc., caters to 
Nellie and her sisters with special counters, arranged for 
America’s “Defense Division,” and featuring such every- 
day articles as lipsticks, compacts, wallets for pay dol- 
lars, and identification card containers. The same de- 
partment also contains insignia rings and jewelry, re- 
ligious jewelry and an assortment of giftwares, all of 
which find ready purchasers because of the convenient 
grouping and bracket pricing, made known to both 
women war workers and housewives through Gamler’s 
newspaper and radio advertising. 

Moeloth & Hofert, in nearby Kenmore, noticed that 
hundreds of industrial employees have opened personal 
checking accounts. Thus germinated a useful bit of 
promotion for the jewelers . . . check-book-size blotters, 
in sets of six, imprinted with Moeloth & Hofert’s name 
and address. On the surface of each blotter is a salute 
to the defense workers of Buffalo and vicinity, and the 
photograph of a local industrial plant. Those who save 
the blotters will eventually have a pictorial study of 
Buffalo’s war industries. 

It’s an old story for jewelers to give first attention 
to Service Men’s watch repairs; several Buffalo firms 
offer war industry workers much the same priority, ask- 
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ing such a customer to show his war plant number by 
way of identification. Some stores provide a green slip 
priority card, which entitles the war worker custome 
to watch repair in as brief a time as 48 hours. The @ 
operative spirit thus indicated has made a great hit, 
especially since an ordinary repair job may take as long 
as seven or eight weeks. 

Another jeweler, Stanley Spisiak, takes advertising 
space in the classified department, under “help wanted’ 
and “merchandise for sale.’’ His want-ad reads: 

‘“Wanted—Thousands of defense working women tp 
beautify their homes with our giftware and glasswar 
merchandise.” 

The same store, realizing that with the gas and tir 
shortage thousands of people are now home-bodies, uses 
the increased interest in music and radio to sponsor “The 
Defense Workers’ Hit Parade.” War workers are invitel 
to visit the store and vote for what they consider the 
five hit tunes of the week; tunes polling the top vote 
are played over the airwaves twice a week, at 7:15 AM. 
to reach workers joining the 8 o'clock shift, and again a 
3:30 P.M. to reach the 4 P.M. to midnight toilers. 

Kay Jewelry Co. has a highly effective promotion it 
its voice recording department, in which factory workers 
of both sexes are invited to make recordings to send ® 
friends and relatives in the armed services. In greatest 
favor are “baby talk” messages from new small mei 
bers of the family. Other times, whole families may 
take turns, with a series of brief messages for the Service 
Man. 

Kay urges customers to make a record a week ait 
send it to the boy in camp, who can play it back oma 
phonograph in the USO center. This record a We 
proposition keeps a continual stream of traffic pout 
into the store, and quite a proportion of these pe 
make other purchases. 

Another manner of having records build up je 
sales is being used by Hart Jewelers. This firm has 
augurated a collectors’ corner. Good prices are ome 
for ancient discs of a decade or more back, even th 
they are scratchy and far from being in the tonal g 
These oldtimers are displayed on occasion, every 

(Please turn to page 124) j 
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stands fr confidence, 


as indispensable to the jeweler as the gems he sells. Without the confidence of his customers 


he cannot hope to compete with the man down the street nor continue to serve old customers 






as the years slide by. Arnstein Brothers & Company sells you confidence with each diamond, a 






confidence based on over fifty years’ experience in the judging and merchandising of stones 


of the finest quality. And with confidence it sells you customers. 
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N O diamond today is a “free-riding luxury out 
of place in a war economy.” Most diamonds are 
industrial stones; they are drilling, boring, cutting 
as vital parts of the war production machinery. 
The minority, the gem diamonds, which are sold 
at a relatively high price, enable the industrialist 
to get “working” diamonds at a cost much lower 
than if the mines were run only to obtain indus- 
trial stones. 

This series, written by Dorus Van Itallie, presi- 
dent of J. K. Smit & Sons, Inc., one of the world’s 
largest producers of diamond tools, will provide 
retail jewelers with authentic, up-to-date informa- 
tion about industrial diamonds, for their use in 
lectures, radio programs and customer contacts. 

Certainly it is not the purpose of these articles 
even to remotely suggest that jewelers should 
consider merchandising industrial diamonds or 
diamond tools, because the nature of industrial 
diamonds and the construction and use of diamond 
tools are as far removed as turret lathes from 
jewelers’ experience. 

Mr. Van Itallie’s reputation as an authority on 





Dorus Van Itallie 


industrial diamonds and diamond tools is inter- 
national. The United States Government has fre- 
quently called for his services as a diamond ex- 
pert, and he has acted as consultant to various 
Government agencies during the war. 





OW DIAMONDS HELP US WIN 


OUNTED diamonds are widely used for truing 

and dressing wheels that are to be used for pre- 
cision and high-finish grinding. The characteristics of 
diamonds vary widely, depending upon their place of 
origin. Probably 85 per cent of all stones used for 
wheel-dressing and truing are African brown or grey 
bort, and ballas stones. 

Although the diamond is extremely hard, it is also 
brittle and easily shattered when subjected to a sudden 
shock or blow. Contrary to prevailing opinion that every 
bort diamond is imperfect, this is not so. While diamonds 
are mined mainly for the production of gems, a large 
percentage of the stones is unsuitable as gems for the 
following reasons: 

(1) Some have cross-grain or ballas formations and 
are, therefore, too hard to cut. 

(2) Others contain a number of black, carbonaceous 
spots, thus causing imperfections in the gem. 

(3) All diamonds of brown, grey or black or opaque 
appearance, are of little value as gems. 

The effectiveness of diamonds depends very largely 
upon the shape of the stones and their cleavages. Ballas 
stones, because of their structure, have no well-defined 
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by DORUS VAN ITALLIE, Presidet 
J. K. Smit & Sons, Inc., New York 


cleavage planes, and are very tough. Borts, on the other 
hand, have different natural shapes with varying cle 
ages. Octahedral stones have well-defined cleavages, 
whereas the blunt stones have not. 

The picture and diagram show the crystalline struc 
ture of three typical diamonds for truing and dressing” 
grinding wheels. q 


DIAMOND SIZES IN TRUING TOOLS 

Whether to use large or small stones is a much-argued 
question. It must be remembered that no two stone 
are identical in inherent characteristics, that the posk) 
tion of the stone in the mounting, the method of mount 
ing and the mounting material all affect its cutting 
qualities and its life, and that the personal element m@ 
dressing represents a widely varying factor. Thus, on€ 
operator may get longer and better service from 
34-carat diamond than another from a 3-carat stone. 

To give utmost satisfaction the diamond must ? 
treated as a precision tool, and certain rules must D€ 
observed by the conscientious operator to secure f 
only longer diamond life, but also better grinding. 

Two considerations are of paramount importance if” 


THE JEWELERS’ CIRCULAR-KEYSTONE 





43,100,000 SALESMEN FOR YOU! 
eeps ake 


DIAMOND RING 
Magazine Advertising Campaign 
for Spring 1944 
is DOUBLED IN SIZE! 





y-one Keepsake insertions in 9 
g magazines will reach 
100,000 readers in the Spring 
ampaign. In addition, the Author- 
zed Keepsake Jeweler will receive 
benefit of dramatic new window 
isplays, effective newspaper mats, 
ranscribed radio programs, bus 
cards and other selling aids. — 
One of the full-page, full-color maga- ee 
zine advertisements in the Spring —<- 
Campaign. og 
A. H. POND CO., INC. 
~- 214 S. Warren St., 
Syracuse 2, N. Y. 








Above—The crystalline structure of three typical diamonds for truing and dress- 
ing grinding wheels; left to right, octahedron, elongated and ballas (ball). The 
two and four point grain structure and the "was" (pronounced "vas", flaky, 
unusable surfaces) will be seen clearly. Right, above—A diamond tool dressing 
a grinding wheel. Right, below—A single-point tool; one set with several stones. 


the mounting of a dressing tool—rigidity and angle. If Since for proper grinding results it is necessary fora ’ 
the diamond is not held securely in its holder, and the the abrasive to be kept sharp, it follows that the dia-” “$3 
latter fixed rigidly to the machine at the correct angle mond, used for dressing, must be sharp. A dull diamond” 
with the wheel, chattered work and ruined diamonds are will not fracture the abrasive and leave crystals above. 
bound to result. the bond, as they should be. Some abrasive crystals, © 
What is the correct angle? Here is a dressing rule being merely weakened by the dull diamond, will break 
that every grinder operator should remember. The tool while grinding and scratch the work. Or, the dull dia: 
must always point in the direction of the grinding wheel monds may press the wheel cuttings into the bond and” 
rotation to prevent chatter. This is termed “drag angle,” —_s0 give the effect of a loaded wheel, one of the condi- 
as if the tool were placed in contact with the wheel and tions which dressing is designed to correct. It is false” 
dragged with it for a short distance. The converse of economy to use diamonds too long without resetting. The 
this is termed the “gouge angle,” because the tool, set in cost of diamonds for wheel dressing may be high or low, | 
that manner, will gouge the wheel. depending upon the care exercised by the operator. The» 
Regardless of the type of diamond tool, the point decision as to when to reset a stone in order to expose 
should always drag against the face of the wheel to a sharp point is largely a matter of judgment. Gen 
prevent gouging the wheel and damaging the stone. erally, it should be done when the worn flat equals 10 § © : 
Thus, in truing the periphery of a straight wheel, the per cent of the exposed part of the stone. : A 
tool is set on the radius of the wheel and then canted 
so that the axis of the tool forms an angle of 10 to 15 MULTIPLE STONE TOOLS 
degrees with the radius. If there is any doubt as to the In the paragraphs above we have been discussing the 
locaticn of the radial line, set the stone somewhat below single-point diamond tool. Another practical tool con- 
the si pposed line, but never more than 14 inch below. gists of several small diamonds firmly imbedded ‘in a 
Never allow the contact to be above the radius. Too special matrix. While such a tool is intended for finish 
flat an angle will reduce the sharpening effect when dressing only, it can be used on wheels of any size, shape | 
turning the diamond to a new position, and tend to wear oy hardness. In use the tool is held in a standard holder © 
a large, flat point. Turning the diamond frequently will at a 10 to 15 degree horizontal angle. As the holder 
result in longer diamond life and continually sharp = and stones wear away, the tool is given a quarter turn 
points. (Please turn to page 126) 


First in a series describing how by far the greater part of all 
diamonds mined in the last few years have literally gone to war: 
this story of ‘industrial diamonds today’ will furnish you 

with lecture and conversational material—but better not 

try to deal in industrials vourself: they’re tough strangers 
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\TIN-AMERICAN LURE FOR LOVELY AMERICAN LADIES... 


OPA 


I, the gleaming, radiant, honey-colored 
depths of the TOPAZ, American women 
Ihave discovered a new source of glamour, 
a flattering complement to loveliness. 
Once chosen by the few, today TOPAZ is 
preferred by the many, and worn with 
distinction by women whose social activi- 
fies are news. Our diversified stock offers 
c wide variety of shades and shapes in 
1 AZ, Also available are other popular 
50 | Rnariean gems — Aquomarines,. 


ourmalines, Amethysts, etc. 


WM. VY. 


SCHMIDT 
¢o. Inc. 


Gems of the World 


TOROCKEFELLER PLAZA * NEW YORK CITY 





KHMIDT Means EVERYTHING in STONES 


*Both Quartz (Citrine) and Precious 











Note clip oo 


Jewels for the Wedding 


ee \ -—diamond leaf clips 
EWELER plus women’s wear shop, plus style show, Rose point 1° 
equals headlines and pictures in the newspapers, 
pleased and flattered customer-guests. 
Such a satisfactory sponsorship made a glittering suc- 
cess of “Mother, Daughter and Diamond Ring,” a Val- 
entine bridal show, presented at the St. Regis Hotel in 
New York on Feb. 14 by The Tailored Woman, with 
jewels by Van Cleef & Arpels, 744 Fifth Ave. 
An old-fashioned idea with a new twist, the wearing 
of jewelry on a ribbon choker, was shown, as pictured 
above. Here, a two-part bowknot clip, worn on a narrow 
white silk ribbon, is an effective bridal jewelry accent 
and a clever solution to the problem of how to wear an 
important clip when the material and design of the wed- 
ding gown is as delicate as organdy. 
Another of the brides, pictured upper right, wears 
twin leaf clips, delicately wrought in diamonds, at each 
side of her plain neckline. Her bracelet is of marquise 
and baguette diamonds. The mother’s ear-clips and dress 
clip are of pink and blue sapphires and diamonds. 
A draped diamond choker sparkles about the neck of 
the bride at the right, and her diamond engagement ring 
is on her right hand after the ceremony. The flower girl 
has a dainty chain around her neck, from which dangles ssi | g choker necklace 
a tiny “love letter” envelope bracelet charm with a bril- —diamon 
liant-studded movable flap, 
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FE OR over 37 years it has been 
our pride and pleasure to supply 
our customers with the finest 
quality jewelry and to render 
prompt and efficient service. 


We have on hand a large 
and beautiful stock of Diamond 
Jewelry and precious stones of 
the highest class. 


In addition to the production of 
the finest jewelry, we are also 
making surgical and precision in- 
struments for the Armed Forces, 
contributing our share towards 
the war effort as we did in World 
War No. 1. 


LET ‘EM HAVE IT 


J. MEHRLUST 


NEW YORK CITY 





BRAZIL'S COLORED STONE MARKET 
(From page 106) 


at the present time, though its sale formerly went a 
long way toward paying the costs of the Brazilian 


enterprise. 

So far as it known, Brazil has potentially as large a 
supply of gem material as ever, but the actual recovery 
of beryl and tourmaline is reduced for these reasons. 
Amethysts, on the other hand, seem to be getting scarcer, 
and fine quality stones are very rare. Citrines are still 
relatively abundant. 


BUILD LARGE CUTTING INDUSTRY 


The second aspect in the change in the gem supply 
situation lies in the cutting department. Brazil is now 
developing successfully under war conditions its own 
lapidary industry. Estimates of the number of people 
engaged in gem cutting in Belo Horizonte, Theophilo 
Ottoni, and in Rio de Janeiro vary, but it is, in any 
case, large. Belo Horizonte has been reported to have 
nearly 500 lapidaries and apprentices. As the industry 
develops, many children, girls as well as boys, are being 
taught the rudiments of the. profession, some of them 
learning to do only a few operations, like polishing the 
crown facets, and so on. As long as this is permitted, 
it should make for cheap cutting. Nevertheless, cutting 
costs are higher here than they were in Germany, and 
run from 2 to 3 milreis a carat (10 to 15 cents). 

After the war Brazil will find it necessary to protect 
this new industry, and we can expect, no doubt, restric- 
tions in the export of uncut gem rough, in an attempt 





DREHER BROS. 


ano WIDER 


Importers and Cutters of 
Precious and Semi-Precious Stones 


48 WEST 48TH ST. 


MARINES * TOP 


to continue the starvation of German lapidaries ag fay 
as Brazilian gems are concerned. There is at present g 
strong nationalistic spirit in Brazil which tends to dig 
regard the rghts of others, the laws of economics, ang 
the principles of old-fashioned horse sense. This likely 
Brazilian post-war embargo on the export of rough 
stones may mean the exploitation of relatively (till now) | 
neglected deposits in other parts of the world such ag 
Madagascar and Southwest Africa, by agents who wil] 
wish to supply the German demand. If these new 
sources turn out to be capable of supplying enough stones | 
they should give some healthy competition for the Bra 
zilian gem miners. 


INFLATION FROM JU. S. CASH 


A third factor in the current gem situation is the 
financial upset in which Brazil finds itself at present, 
The influx of American money is bringing about an 
inflation in Brazil which is reflected in prices. Many | 
things there, including gems, are expensive by American | 
standards, though others are still quite low. The natives © 
in the interior have not yet felt, as evidenced by any’ 
rise in their standard of living, any great prosperity, | 
but in their attitude show clearly that ruinous inflation | 
is not far off. It is exceedingly difficult even to do busi- | 
ness with them because they are so suspicous that they | 
may be cheated (as they sometimes were), and because } 
their ideas of value have become so exaggerated. 

This situation will undoubtedly change with the end 
of the war and the withdrawal of the U. S. Purchasing ™ 
Commission from the market and the departure of the 7 
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U. S. Patents have been granted for Multi-Facet. Louis A. Roselaar 
Company hold exclusive rights to these patents as well as inventions 
of tools réquired for processing. 


Under Patent Law procedure infringers will be fully prosecuted. 


Inquiries regarding Multi-Facet Diamond Rings are invited from 
responsible jewelers from coast to coast. 


In addition,patents have been applied for in the following countries: 


Great Britain Mexico Union of South Africa Argentina 
Canada Cuba China Brazil 
and other countries 
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large number of Americans from Rio. A few years of 
bad times will surely lower prices considerably. How- 
ever, even then, there will still be the higher cutting 
costs, which, coupled with the innumerable taxes and 
fatiguing red tape, will mean that American jewelers 
may never again see their Brazilian gems at the rates 
at which they came from Idar. 


FINE AQUAMARINE SKYHIGH 


We mightnow speak of the gems in detail and attempt 
to view the situation in regard to each. Probably the 
most important of all are the aquamarines for which 
there is a great demand, and a considerable supply, 
though not at present of deeply-colored stones. The 
supply has been reduced, for the reasons mentioned 


above, and some of the mines producing the best-colored 
stones seem to be closed, either through exhaustion or 
unwillingness to work them. Prices are fantastic, deep 
blue stones are rare at the moment and large stones sell 
for $25 to $37.50 a carat and wholesale at $20 and $30. 

The inflation in aquamarine prices is going strong, 
although an effort is being made to reduce the buying 
price by some of the larger exporters and cutters. There 
seems to be no sensible reason for such prices, which 
are several times those of a few years ago. But few local 
people will buy at such figures and only the cheaper, 
paler material can be exported at the price New York 
is accustomed to pay. Medium commercial calibrated 
sells for: 4 to 9 carats, $1.65 to $3.25 a carat; better, 
$3.50 to $6 a carat, and larger sizes, 10 to 30 carats, 
same prices. Prices are given prices delivered in New 








York, not including duty, by a Rio de Janeiro whe 
saler. Since large pieces of rough are not uncomme 
we do not see the same increase in price with increagiy 
sizes that we see in many stones. 

Tourmalines are varied. Fine red rubellites are seg 
and expensive—5 carats at $6 a carat, 10 carats at § 
a carat, 25 carats at $12.50 a carat and 60 caratg 
$17.50 a carat. Very few of them are sufficiently perfe 
to commnd a good price or to find a ready sale. Pj 
tourmalines (by which they mean slightly less red togg 
malines; here the distinction is about like that betweg 
the ruby and pink sapphire) are also usually flawed g 
not abundant. Green tourmalines, on the other han . 
are common and inexpensive though many are too dag 
in color. They range, at wholesale, from 5 carats at $f 
cents a carat to 10 carats at $1.25 a carat; 35 carat 
at $3 a carat and 80 carats at $7.50 a carat, for cor - | 
mercial stones. 3 


NEW INTEREST IN BLUE TOPAZ 


Topaz is always an interesting stone, and the situation” 
here is also interesting. White and blue topaz are come 
mon in the pegmatite dikes and in stream-worn pebbles,” 
Until recently there has been little demand for blue 
topaz—because it is so much paler than fine aquamarine, 








its greater brilliance was overlooked. Its cleavage makeg) 


it harder to cut, and it is more expensive from that stand 
point. However, nice pgle blue stones sell for around 6f 
to 65 cents a carat and can be supplied in some quanti 

Fine blue stones, of a color comparable to $6-a-ca ' 
aquamarines, can be bought for $4 a carat, which is prob 


PERFECTLY CUT 
AULIAWALLLAL NS 
TOPAZES 
AMETHYSTS 
BERYLS 


BROUGHE DIRECTLY FROM THE 


WORLD'S BEST MINING CENTERS 
ALSO. A FULL LINE O1 
SMALIER STONES IN ALL COLORS 





THE JEWELERS’ Circunar-Keystot 


i as sat eiabilinn iN an eam: 
































*,. 
‘ PA 
Ee f 
\ 





| ST oe pe ee Ee FS es Fe Ss 

















-s— 
? ° 
loday s jewelry 


of distinction is 





jewelry fashioned 
with OMAN EE ETE 


colored stones 












You're looking at some of the smartest 






elry being produced today. Smart in style 






smart in design, smart in the use of OVA 






made colored glass stones that are so 





real mined ‘gems that .even experts are 










amazed. You'll see more and more 
fashioned just like these pieces 


distinctive, popular, saleable jewel: 





“ 


\ 


ER <7 
Write us for the names of the manufacturers [ 
{ | 
of the jewelry illustrated here ed ] 


OVAL MANUFACTURING COMPANY 
64 West 36th Street . New York 18, N. ¥ 


PROVIDENCE: OVAL IMPORTING CO., Ine. True Color. MU ieline Glass Stones 


212 Union Street 
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ably the reason for the sudden interest. Fancy deep- 
colored stones command better than aquamarine prices 
from They are heavier than 
beryl, so the stones will weigh more than aquamarines of 


Many have been sold in the United States 


connoisseurs, however. 
the same size. 
in recent months. 

Other beryl gems are found in Brazil and there is a 
small supply. Emeralds, generally rather pale in color, 
are found in several localities in Bahia and Goaiz. The 
deposits seem not to have been greatly exploited as yet 
and it is too early to tell what their future may be. Some 
pale green stones are to be seen in the market—about 
$5 a carat. No stones comparable to the Colombian 
emeralds were seen, but rough which closely resembles 
the African and the Ural crystals was observed. 

Morganite is found in Brazil, but few stones show 
more than a trace of pink; generally they are almost 
white and sell at relatively low figures. Cheap stones 


ed 


may be only 50 to 75 cents a carat, even in large sizes, 
while distinctly pink stones come to 5 to 10 carats at 
$4 a carat, 10 to 25 carats at $5 a carat, 25 to 50 carats 
at $7.50 a carat and 50 carats at $9 a carat and up. 
Golden beryl is not a* common gem, in Brazil, and 
while it is sometimes cut, it does not play much of a 
role in the trade, about $1.50 a carat. The color is too 
close to the-citrines and people are tiring of that in Rio. 


PRECIOUS TOPAZ PRICES FAIRLY STEADY 

“The yellow topaz (called imperial topaz there, and 
commonly precious topaz in the United States) is rather 
scarce in Brazil, and very few fine stones are to be en- 





countered. Although it is far rarer than aquamarine 
the demand has not, as yet, sent prices skyrocketing 
The mines are not véry productive and few are in opera. 
tion at present. Rich yellow-brown stones are common. 
est; generally they are cut for size and hence lose bri. 
liance and color, since they are usually shallow. Orange 
and pink stones are less common and add value. Pinked 
topaz seems uncommon, few dealers care to assume the 
risk of cracking a fine stone by heating it. Ordinary 
yellow topaz run from 2 to 5 carats at $1 a carat, 5 ty 
10 carats at $1.75 a carat, 10 to 20 carats at $2.50, 
carat, 20 to 40 carats at $4 a carat. Pinkist are 2 to § 
carats at $2 a carat, 5 to 10 carats at $4 a carat, 19 
to 20 carats at $9 a carat and 20 to 40 carats at $19 
to $17.50 a carat, while fine large stones may reach $4 
a carat. 


FAMINE IN TOP-GRADE AMETHYST “4 


Amethysts come from five states in Brazil; those of 
Rio Grande do Sul tend toward smaller size and richer 
colors; the larger ones are from Bahia and Goiaz and 
Espirito Santo and Minas. Prices have risen on these, 





too, and good quality stones now sell from 50 cents to | 
#1 a carat. The supply is spotty, sometimes abundant, | 


sometimes scarce. Really fine amethysts seem non- 
existent in. Brazil. 

The most abundant of all the Brazilian gems is the 
citrine. Some are naturally yellow stones, coming from 
Bahia. Others are burned Bahia or Rio Grande do Sul 


amethysts, the latter making fine, rich orange stones 
which are sold in Brazil under the name topaz, in dis- 
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Wadsworth is heavily engaged in many- 
sided war work. But our steady produc- 
tion of Military Watch Cases and our 
constant designing of the Precious Metal 
Cases for the Future are preserving the 
art of fine watch case development. 


MOR Marcn, 1944 








To the average woman buyer, and to many 
men buyers, a watch is a maze of wheels 
which in some mysterious way should keep 
perfect time. Along with it comes a case 
whose chief function is to be beautiful—a 
pride to look at, and to display. 

Since she lacks technical information she 
buys on faith in. the knowledge of the 
jeweler who, at that particular moment, ts 
a trusted expert. But should anything go 
wrong with the watch, should the beautiful 
case ‘‘leak’’ destructive dust, her suspicions 
lead her to conclude, “This watch is no 
good”’—not thinking to trace the blame to 
the faulty case. 





Realizing that a good watch deserves to 
be kept good by a strong, permanently 
tight case, makers of fine movements and 
far-sighted jewelers call for Wadsworth 
Watch Cases. 

Wadsworth Watch Cases bring many 
benefits to the makers and vendors of fine 
watches. They bring the. artistry of Wads- 
worth’s design, constant pioneering of new 
improvements, and leadership in new 
trends. Wadsworth specialists stand ready 
to cooperate in solving watch-making prob- 
lems of design and material. But best of 
all, Wadsworth Watch Cases protect pre- 
cious good will. 


WADSWORTH 











tinction to the name citrine applied to the browner stones 
and thus further complicating the nomenclature of that 
many-named gem. The American demand for these gems 
has been good, though it is now diminishing for the 
larger size stones. They range from 30 cents to $1 a 
carat. Citrine can be obtained in abundance in gems of 
almost any s.ze. 

The stones mentioned above are the mainstay of the 
gem industry in Brazil. While there are numerous other 
less common gems of great interest to the specialist, 
they constitute a very small proportion of the business 
and comparatively few dealers or lapidaries are con- 
cerned with them. One of these is spodumene, which 
occurs in moderate-sized crystals showing both the lilac 
kunzite color and a white, yellowish, greenish or bluish 
tinge. Because of the ease with which it cleaves, few 
cutters like to bother with it, and few stones are seen. 
Prices vary from 5 to 15 carats at $2.50 a carat to $13 
a carat for a 60-carat stone of good color. 


RARER BRAZILIAN GEMS 


Chrysobery] is a relatively rare gem, and is less com- 
mon now than formerly. Fine lemon-yellow gem stones 
occur in Minas at Suassuhy and make very attractive 
stones which sell at from 10 carats at $5 a carat, to 20 
carats or more at $10 to $40 a carat, the latter figure 
for a very large fine stone. Cat’s eyes are also found 
and are relatively cheap—one to five carats at $3 a carat, 
5 to 10 carats at $9 a carat and 10 to 20 carats, way up, 
though few really fine stones appear in the market. 





Andalusites are recent additions to the gem list, bu} 
they seem to be relatively common near Sta. Maria 4 
Suassuhy. Small sizes.are around $1.50 a carat, larger 
sizes may run to $10 or $20. The largest stone 0 far 
is under 30 carats. While interesting because of thej 
pleochroism, tley a:e not attractive enough to have, 
great vogue. 

Euclase is :ry rare, scapolite seems to have dis 
appeared fronggie market. Garnets are not important, 
red ones occur Salii+, %tambaga, Minas, in smal 
pieces, mostly. de “sci all size 3 to 10 carats 4 
60 cents a carat ¢ d 10 carats’ at 65 to 75 cents a carat. 
They are too dar: for large sizes and hard to cut, 








How wou tp you like to make a splash into your local 
art world as a public relations venture? Why not hold 
an art review with a contest between amateur artistic 
judgment vs. professional art critics as a peg? You'] 
reap plenty of newspaper publicity if you devote a spare 
wall or two to local art. Hand out a ballot to all who 
come with some such message as, ““When you look around 
at these paintings, remember your own personal stand- 
ards and tastes count most in judging the merits of 
paintings. These represent the best work of local artists, 
Which ones do you think are best? No prizes—it’s al] 


for the fun of comparing what you think with what the 
experts say!’ Provide three ballot spaces for first, sec- 
ond and third choice among the numbered paintings, 
Then invite a board of professional art critics, artists 
and art editors to cast their votes. 












Call on us for your needs. 


estates consisting of 
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Fancy Cut Diamonds 


Matched Pairs and Single Fancies in all sizes our 
specialty. We also carry a large stock of Mellee, 
Marquises, Emerald Cuts and Round Diamonds. 


We wish to notify the trade that we buy 
diamond mounted 
platinum and gold jewelry and colored stones. 
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Cutting Works: oe 
64 West 48th Street 23 Holborn Viaduct 
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Star Sapphires 


We have a large stock of Precious Stones,—mounted 
and unmounted from which to make your selection. 
Let us cooperate with you on your special calls. 





We are in the market for Diamond Jewelry and can offer good prices on any small 








4 or large pieces which your customer may desire to dispose of. * 
"RUBIES CAT'S EYES 
Fsareuss JEROME RICHHEIMER  sanaus 
B SAPPHIRES =» 6008 FIFTH AVE. NEW YORK 20, N. Y. PEARLS 
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BOOKLET REVIEWS BRIDAL RING HISTORY 


Since the present war began the high fashion trend jy 
engagement rings has been back to the more tailor 
ring in gold or palladium, according to a new book issueg 
for New York bridal secretaries. Palladium, “a iste, 
metal” of platinum, is being used in increasing amount, 
the book states. 

The book traces the betrothal band from “reed t 
ring,” pointing out that its history traces back to “th 
caveman who in his wooing by capture, bound the wrists 
and ankles of his maiden with sweet-grass and carried 
her home over his shoulder.” 

“Brides first wore plaited and flower-decked bracelets, 
and finally, just a ring of woven grasses around one 
finger,” the book continues. “When Roman legionnaires 
came into Europe, they slipped leather thongs on the 
fingers of village maidens to indicate which girls were 
tagged and taken. On her part, a girl wore a thong asa 
token of fidelity until marriage and sometimes the same 
ring was used again for the marriage ceremony. 

“In Egypt and Palestine, betrothal rings were carved 
from stone or beaten out of gold or copper. The ancient 
mathematicians recognized the circle as the symbol of 
eternity, and hoped that the woman’s love followed the 











PE 
NDANTS same orbit. 
“As jeweler’s vanced, rings > embellished 
B . As the jeweler’s art advanced, rings were em 
ROOCHES with gems. The diamond was the favorite because its 
BRAC > clearness suggested purity, truth, fidelity. Besides, the 
SLATS diamond had a mysterious inner ‘fire,’ which the ancients 
EARRINGS could not explain and which, they concluded, made the 
diamond, above all other gems, a symbol of love. v4 
LOCKETS “In America, early bridal rings were made by gold- 
smiths and silversmiths. Paul Revere fashioned some. 
RINGS Betrothed girls wore hoop-rings (circlets of diamonds)y 





half-hoops set with five stones, and ‘clusters’ whieh 
looked like flowers. The diamonds were usually rose ¢ 3 
1563 “For the last half century, the solitaire or single dite] 
mond has been traditional for the engagement ring. Ab 
one time it was set in high prongs of yellow gold. Them 
platinum came from Russia and we had elaborate rin 
set with little stones on each side of the solitaire. A sel 
ting of highly polished metal such as palladium or plati 
num will enhance the size and importance of @ 
diamond. 

“The engagement ring and wedding band usual 
—— match or harmonize in design and metal. Some sets hav 

1567 the added advantage of fitting together like one spa 
kling unit. When the ring ensemble includes a weddi 
band for the bridegroom, however, the man’s ring do@ 
: SELD not always have to match. He may prefer a plain g 
F band, while the bride will select white metal.” 
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SOMERS-ERNST CO., INC. NEW TIMES—NEW PROMOTIONS 


(From page 108) a 
MANUFACTURERS weeks in the collectors’ corner of the store; the modet 
jitter-bug may not go for them but the older folks st 
O. J. Somers Co. enjoy songs as they were sung 10 to 30 years ago. 

Many of these early records have been brought # 
and most have been resold at a reasonable profit. J 
42 WEST 48th STREET @ NEW YORK 19, N. Y. older folks also make good jewelry and giftware ct 
tomers because they usually browse around the st@ 
while there. 













DIAMOND IMPORTERS 
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.. by Jean Ritz-Woller 


Beautifully designed earrings of 14 Kt. 





gold, studded with precious and semi- 
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precious stones . . . styled in the modern 


trend . . . fine craftsmanship and finish. 


ee A 





Available for immediate delivery. 


Also a complete stock of Rings, Clips and 


Pins . . . featuring genuine colored stones 


a ae A EO pe 


. Topaz, Aquamarine, Amethyst, Star- 
Sapphire, Star Ruby, Emerald, etc. 





Write for complete information. 


JEAN RITZ-WOLLER COMPANY 


ie 220 WEST FIFTH STREET LOS ANGELES 13, CALIFORNIA 
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FINE JEWELRY 
CREATIONS 
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N SAC. 


105 CHESTNUT STREET 
NEWARK e NEW JERSEY 
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Genuine “Trublak” 


(TRADE MARK) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE « ANY SHAPE 
ANY QUANTITY * 


Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 


Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 
America's First Complete 
Cutting Plant for 
Black Onyx & Synthetic Ringstones 


400 Charles St., PROVIDENCE, R. I. 


VWinimum quantity required per size 


and shape... 300 pieces. 


NO JOBBING ...NO RECUTTING 











SELLS STERLING FOR POST-WAR DELIVERY 

A Knoxville, Tenn., jeweler, with only a few Pieces 
of sterling flatware left—and those of broken patter, 
—has successfully adopted a plan of furnishing a “gy 
bill” for silverware to be delivered when available, This, 
with the personal card of the sender, is given to wa, 
time brides and grooms as a substitute for the real 
sterling. 

“For the real thing, brides are willing to wait,” 
claims this jeweler, optimistically limiting that wait , 
six months or a year. 

The “due bill” provided by this jeweler gives a cop. 
plete description of the set which will be furnished th 
bride, with an individual number stamped on it to giv. 
the jeweler a key to his own record as to price paid, et. 

Although this jeweler stocks the hollowware coming 
to us from England by way of reverse lend-lease, an( 
the English Victorian used plate which is shipped ty 
America and replated here, he considers this as only, 
war time expedient, and would rather concentrate 
American made goods. After the war he wants to ge 
not only plenty of silverware, but suggests a combin. 
tion of silverware with china, coasters, drinking glasses 
—all offered at a price within the reach of those with 


limited means. Meanwhile the due bills for silverware |‘ 


will have to do the best they can. 





HOW DIAMONDS HELP US WIN 
(From page 112) 
which represents a fresh cutting face. 

A tool with three diamonds set in line, parallel to th 
tool face, is used on straight-face grinding wheels 
When traversed across the wheel the three points take 
a progressive cut, each carrying its share of the burden 
When the stones have become flattened from wear the 
tool is given a half-turn, thus presenting a new sham 
edge. The stones can thus be completely consumed 
without resetting, and the multiple points assure 1 
straight face free from taper. 

In another tool seven small whole diamonds are s# 
all in one plane. Two to four of the stones are at al 
times in contact with the wheel. Each stone carries pat 
of the load, and the multiplicity of points makes fors 
finer dressing and smoother finish on the work withott 
sacrificing any of the free-cutting qualities of the whed 

Progress in the field of industrial diamond tools ha 
advanced proportionately with progress in other field 
of science and industry. Today we have many spetiil 
applications, of which relatively little was formerly 
known, but which have become indispensable in war it 
dustries and which are destined to cut costs with im 
proved machine tools on peacetime products. 

[In a succeeding issue Mr. Van Itallie will discum 
diamond wheels. | 












WHEN JEWELRY CASES are conspicuous for wide opé 
spaces denoting unobtainable items, are you simpli 
setting therein a tasteful piece of pottery or a ceramit 
bit from your gift section? 















Do Yov take pains to try to arrange vacations 
that employees with relatives or friends in camp ™ 
visit when a trip to the post is impossible or else to enj 
their servicemen when they are on furlough? 
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WINDOWS FOR SPRINGTIME 
(From page 95) 


“For Your Easter Suit” are shown on lapel-shaped 
swatches of actual suit materials mounted on fashion 
drawings. Very simple outlines as indicated in the 
sketch are made on illustration board. Fabric cut to fit 
the outline of the suit is pasted on the board. A second 
thickness of fabric may be used to indicate lapel and 
collar. 

The clips are then pinned in position directly on the 
board. This allows the showing of the jewelry in a 
natural position and on actual dress material without 
the distraction of showing the entire garment. Earrings 
may also be shown in place on the drawing. The boards 
is displayed on elevations with other suitable jewelry 
and a pair of harmonizing gloves. Handbag, compact 
and lipstick and more jewelry are shown on the window 
foor. Three larger panels of illustration board or wall 
board are used as a background. A pussy willow design 
painted on these panels suggests the spring season. If 
you wish, actual branches of pussy willow may be used. 

Your color scheme will depend on the fabrics avail- 

_able for the suit lapels. Gray flannel, navy blue serge 
and a soft red wool would be popular choices for this 
season. In this case, background panels, elevation tops 
and floor would be pale gray (with pussy willow design 
in dark gray and black) with stripe on the floor and 
sides of elevations in navy or a slightly lighter shade 
of blue. Red can be picked up in jewelry, bag, compact. 


RIBBONS FOR REMEMBRANCE 

The second of the accompanying sketches illustrates 
an Easter gift display. Easter’s date—‘‘April 9’’—in 
cut-out letters is attached to the window background. 
A huge masculine hand—with a knot of ribbon on the 
forefinger—for remembrance !—points to the copy— 
“Remember Her Easter Gift!’ which may be in cut-out 
letters or painted directly on the background. 

A be-ribboned basket filled with gayly-wrapped Easter 
packages is placed to the left. Ribbons extend from it 
to gift boxes and paper hands which display the jewelry. 
The large hand on the background and the smaller hands 
with the jewelry are cut from paper sufficiently heavy 
so that they retain the curls in the fingers indicated in 
the sketch. A pattern for the small hands is shown. 
The extra tab on the wrist is curved into a circle to give 
a rounded effect. Bright “Easter egg” colors should be 
used for this display . . . yellow, violet, pink, pale blue, 
green. Darker tones for the wall and floor to silhouette 
the hands and lighter tones used for the package wrap- 
pings and ribbons. 


SEASCAPE FOR AQUAMARINES 


A moon-lit ocean setting is suggested for the March 
birthstone display of aquamarines. The water scene 
can be painted in simple form on the background and 
framed with white columns and curved elevations. The 
moon should be painted pale yellow, the water dark 
blue, the sky a lighter tone of blue with a real aqua- 
marine shade for the moonlit path across the water. 
If you can obtain a good print or painting of a sea- 
scape, this may be used instead of the background indi- 
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J.2849 Gold, ruby and diamond spray 
clip. Keystone $1590 

Gold, ruby and diamond scroll design 
earrings. Keystone $400 








ONE-OF.A-KIND 


Pieces of jewelry advante, 


geously ac. 
- Now available to responsible 
accounts on consignment 


Special requirements. 
Bracelets . 


quired . . 
° for your 


- » Clips Rin 
> +. Rings . . 
Brooches . . . Watches . . 
Stones, Loose or Mount 

Antique Jewelry. 
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The work of the Lapidary has always required 
the skill of experts. That’s why you should 
seek the services of an established and reliable 


firm, with a background of experience. 


For cutting, engraving, encrusting, 
drilling, or any special orders, consult 


NATHAN 
Lapidaries, Inc. 


71 Nassau Street * New York 7, N. Y. 







































SAPPHIRES 
RUBIES 


EMERALDS 


PEARLS 
DIAMONDS 


HW 

yy e have one of the finest 
and most unusual collections 
of rare and important jewelry 


and single gems in America. 


TE 


620 FIFTH AVENUE - NEW YORK 






VAN DAM DIAMOND Corp. 


ae 
FORMERLY 
| 
| 


The Original House of 


EDUARD VAN DAM | 


Cutters of the Finest 
Blue White 
DIAMONDS 


ROCKEFELLER CENTER 
630 FIFTH AVENUE 
NEW YORK CITY 











GEMS AND GEM MATERIALS 


By EDWARD H. KRAUS and CHESTER B. SLAWSON 


This book describes practically every commercially 
important gem and gem material, classifies the 
material according to various properties, includes 
tables of comparative gem and gem material 
characteristics and presents available information 
on manufactured gems. Written by two outstand- 


ing authorities. Profusely illustrated. 
Price $3.00 Postpaid 
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cated in the sketch. The sky onl sea colors can be con- 
tinued on the background on either side of the columns. 
The tops of the elevations are white and aquamarine, 
I the sides dark blue. The floor should be dark blue with 
rine net. puffed lightly over it. A piece of nat- 
H ural crystal which you can obtain from one of your 
| stone dealers is shown beside the copy card, which 
I reads—“Aquamarine—Birthstone for March—To hold 
forever the magic beauty of the sea and to bring love 

H and luck to those born in March.” 


COWELL & HUBBARD'S ADVERTISING 
(From page 99) 


wartime scarcity in some of these brands, but assured 
them no secondary merchandise would be-substituted. A 
Cowell & Hubbard gift box was pictured under the head- 
ing “The name on the box means more ‘than ever this 
year!” The copy continued ‘with “while some famous 
names may be temporarily missing from our wartime 
sotcks . . . ‘Our name on the box’ is your assurance of 
trustworthy merchandise of known and guaranteed qual- 
ity.” 

Other ads were themed on fine china or sterling flat- 
ware. Although no special styles were featured, and 
no prices mentioned, in each case Cowell & Hubbard 
assured its customers that it carried only the best by 
mentioning brand names familiar to readers. 

—You don’t have to hand yourself medals when some- 
body else does it.for you, Mr. McCague realized. Proof 


that Cowell & Hubbard customers are medal-minded 
were two real incidents which were included as ads in 
the series, 

One ad explained how Jane, a 12-year-old, “learned 
the Cowell & Hubbard habit. We were interested when 
this pig-tailed miss came in the other day and told us 
she wanted to buy a wedding anniversary gift for mother. 
Silver, it had to be, and silver from Cowell & Hubbard. 
We asked her why, and she said, ‘Because mother bought 
her wedding silver here, and always brags about it.’ So, 
naturally, we waited on Jane with all the serious atten- 
tion a 12-year-old expects. She went away beaming, 
with a package gripped firmly in both hands.” 

The other bouquet was handed to Cowell & Hubbard 
by a young Army man. Here’s the way the store told 
its customers about the incident. 

“A phone call from Texas!” the ad read. “The voice 
was masculine, young, and excited. Lieutenant John Joe, 
calling from a base somewhere in Texas. Yes, we 
remembered him. Would we select a diamond and mount 
it in a suitable engagement ring for his fiancee? Why, 
of course—it would be a pleasure... 

“And so a Cleveland bride-to-be has received her 
pledge of devotion from a boy in Uncle Sam’s air force, 
through the medium of Cowell & Hubbard. This is not 
the first time we have acted for Cupid; nor will it be the 
last; nor shall we ever tire of the opportunity. 

“The moral is plain,’ the copy. concluded, “though 
you be a thousand miles away, when that special occasion 
arises, think of the diamond from Cowell & Hubbard. 
You can depend upon such a diamond—for expert selec- 











through all the years. 


We have a well ro 
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Bs 7” ", Silversmiths Bldg. ome ; 
‘0180 Wabash Avenue , gr SS gy CHICAGO 3, ILLINOIS. 
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EVEN MORE THAN: EVER. 


You need the ALLEN merchandise service in your store ai 1944. “Sur buyers 


are familiar with all sources of supply and are constantly developing new sources. ie. 
experience of nearly 80 years serving the jewelers of this country has provid : 
with superior facilities for securing merchandise suitable for your requirements. 


Many jewelry store items are not now available, some are very limited in quantity, but 

| there willbe jewelry store merchandise to keep your store going during 1944 and you 

Sreiuiidentty rely upon Benj. Allen & Co. to supply you with all available articles 

pe a You. will receive the same cooperative service for which this concern has been 
if ¥* 


ds stock of excellent diamonds on hand as well as diamond 
car fill all orders for such goods promptly. 


BENJ. ALLEN & CO, INC. 


FOR web? SERVICE. AT ALL TIMES 








129 





tion, for true color and proportion, and for a matchless 
brilliance, created by the lapidaries’ art and skill.” 

The moral to jewelers is plain, too. 

The time to let down on your advertising is—never! 
“Institutional advertising” can be bright, interesting, and 
crammed with salesmanship. For although Cowell & 
Hubbard made no attempt to sell special merchandise 
with this campaign, they sold their name; their reputa- 
tion for reliability—making a successful bid for cus- 
tomers of the future as well as of the present. 





WAR BOND PROMOTIONS 
(From page 91) 


Down one side of Bond’s full page ad were pictured 
diamond rings, bracelets, and watches, all X’d out with 
“Not for sale!” tagged on them. 

Spot announcements -on a local radio station helped 
plug Bond sales at Bond’s. Total Bond sales rolled up by 
the firm in one day amounted to $53,500. 

“Alarm clocks, one of those items you can’t buy for 
love nor money, given free with the purchase of a 
United States War Bond,’ advertised Carl W. Rose, 
retail jeweler of Fort Wayne, Ind., last month. 

Mr. Rose had 50 clocks which he promised to the 
first 50 purchasers of War Bonds in the $50 or $100 
denomination. “You are saving for future security when 
you buy a Government Bond,” said Mr. Rose to his 
customers. 

A line began forming outside Mr. Rose’s store an hour 
and a half before the door was opened and the last clock 


was handed over 90 minutes after the first customer 
entered. Orders also came in by phone and mail, by 
were turned down because of the limited number of 
clocks. A good feature of the sale was that people kept 
right on buying War Bonds long after the clocks ran out. 

Wilson’s Leading Jewelers, Inc., Syracuse, N, Y, 
was another of many firms to devote a day to Bond 
sales only. More than $666,000 in Bond sales was 
chalked up to Uncle Sam’s credit by Wilson’s on Feb, 1, 
day of the sale. Largest single Bond sold was fo 
$50,000. 

Wilson’s wooed Bond buyers with a regular show put 
on by stage and radio artists, and had several orchestras 
playing on changing shifts. Customers, all there to buy 
Bonds only, numbered high in the hundreds. 

Perel & Lowenstein, Memphis, Tenn., gave local news- 
paper readers a bump with a full-page ad which pictured 
a lonely-looking easy chair and was headed “What are 
you doing about the empty chair?” Said the copy, “This 
year, on Christmas, almost everyone is thinking of an 
empty chair. Perhaps the one in your house is empty 
for the first time. Or perhaps this is the second Christ- 
mas. Perhaps. it will go on being empty always. . . 
Our soldiers cannot come home until it is won. And 
you know the sooner it is won—the more soldiers will 


come home.” 

Perel & Lowenstein told readers that something each 
of them could do to bring more soldiers home sooner 
was give War Bonds as Christmas gifts. “This should 
be a War Bond Christmas,” the ad said. ‘“Isn’t that the 
most important kind of a Christmas for you?” Although 
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Var Loan Drive campaign. . 
A letter from a little Indian girl, eight years old, was 






good all year ’round, especially ripe for use in a 


ut, 
Y, 
nd 


rag {Albuquerque, N. M. The letter was written to pro- 


prietor Frank Mindlin, and said in part: 
“T am mailing you my War Stamp book for which 


please get me an $18.75 War Bond. This is going to 


be my eighth War Bond and I am starting on another 
War Stamp book with which I hope to. get my ninth 
War Bond soon. I am dedicating my eighth War Bond 
to my Daddy who is serving in the U. S. Marine Corp.” 
Commented Mr. Mindlin, “Little Josephine raises 
ed rabbits, sells them, and with the proceeds buys more 
War Bonds.” 
nig} Bond sales are a regular part of every day business 
for Rogers & Co., Indianapolis, Ind., but the firm had 
a regular one-day Bond boom by devoting an entire 
day to promoting War Bonds. 
Day of the Bond sale was Roger’s & Co.’s 22nd anni- 
d versary—Feb. 10. Adolph Blickman, Rogers’ president, 
qypruled out all ordinary business for the day. He not 


allow employees to accept payment on accounts. 





singer. 


Mr. Blickman had a bad jolt when he first looked 
out the window on Bond Day—Indianapolis was having 


its worst blizzard of the winter. 


But the blinding snow storm made no dent in cus- 
tomers’ enthusiasm. They came, they saw, they bought. 
By the day’s end Rogers & Co. had scored $279,100. 
in War Bond sales—some $20 thousand plus over its 
goal of $250,000. That figure doesn’t include the numer- 


ous people who couldn’t get to the store but phoned 
in a reservation on a Bond. 


War Stamps had a spot in the limelight, too. The 
DAR set up a War Stamp booth in a corner of the 
store and sold $56.15 worth of Stamps. Another corner 
Was given to the Red €ross, which won a number of —Rotail ....-. -- +++. peop 


Ylunteers for its blood bank. 


(Please turn to page 150) 


Farticipating in Rogers & Co.'s one-day anniversary war bond sale 
te (left to right) Adolph Blickman, Rogers & Co. president; Gov. 
nry F. Schricker of Indiana; Mayor Robert H. Tyndall of Indian- 
Polis; and William H. Trimble, County War Finance Chairman. 
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the basis of a War Bond ad for the Frank Mindlin Co., 


only instructed employees to sell no merchandise, he 
ch flocked up the store’s repair department, and wouldn't 


ld Show windows and inside display spaces were cleared | 
he ff all merchandise and War Bonds and Stamps had 
star billing. Up went flags and War Bond posters | 
around the walls and over counters. Bond buyers were 
put in a happy mood by an orchestra and a charming 


"Rogers & Co. took to radio and newspaper to plug 
its Bond sale. One program was a broadcast of a cere- 





his was a pre-Christmas promotion, it’s a War Bond | . 


ALTON 


Le ee a 
LAIE FIO 


Because of conditions over 
which we have no control we 
are not able to guarantee deliv- 
ery of all models of ALTON 
| watches. However, all ALTON 
watch orders will receive our best attention, 
and we will supply whatever possible. 





We urge our customers and friends to be 
patient with us during this uncertain period, 
until we are again able to fill all orders com- 
pletely and promptly as in. years gone by. 





W. & G. DIAMOND RINGS AND SETS 


Matched set in 14K. yellow gold. Matched set in 14K, yellow gold. 


Solitaire has two side diamonds and Solitaire has .05 Carat center dia- 
.10 Carat center diamond. Wedding mond. Wedding ring has three fine 
ring has three fine diamonds. liamonds. 
Grade Grade Grade Grade 
a AA A AA 
D843—Set—Retail.. .$97.50 $109.50 D879—Set—Retail $71.40 $77.40 
Keystone Price .... 78.00 87.60 Keystone Price .... 57.00 61.80 
D844—Solitaire— D880—Solitaire— 
oe 63.90 75.90 SE vnc cceesae 37.50 43.50 
Keystone Price .... 51.00 60.60 Keystone Price .... 30.00 34.80 


D88i—Wedding 
Ring—Retail .... .... 35.40 
Keystone Price .... .... 28.20 Keystone Price .... .... 28.20 


D845—Wedding Ring 


Prices and quality of W. & G.-Diamend 
Rings and Sets are the same as in 1943— 
no advance in price, no reduction in quality. 


SEND FOR THE W&G DIAMOND CATALOGUE 
FOR READY REFERENCE 


Weksler & Goodman. Ine. 


Distributors of Keystone. Star. Belove. and 
| ea a ee 

> South Chicage 

~ Tlitwois 


Wabash Ave. 
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House of Milner 
Jewels: Purchased 
‘mostly: from Private 
and Public Estates 


Saphs. $700. 


332 - Genuine Oriental Pearis 
Beautifully Matched $5,000. 





317+ 2.07 cts. 
Dia. & Ruby $3,000. 


"310 - 3.05 cts. 
$8 


12 on 1.35 cts. 
$800 


ouse of Milner 


DIAMOND MERCHANTS 
Wholesale Jewelers 
728 SANSOM STREET 


PHILADELPHIA, PA. 
Phone: Walnut 1248-9 




























































sautoir. A light ribbon or chain used 
as a watch guard or a necklace, 
sometimes with a short length of 
chain added in front, attached to a 
connecting piece varying from a 
plain ring to a more or less elab- 
orate ornamental link, and termi- 
nating in a spring-ring for suspen- 
sion of a locket, etc. 

savonnette. French for hunting-cased 
watch. See HUNTING-CASE. 

saw. Tool for cutting material by ac- 
tion of a toothed edge. See CIRCU- 
LAR SAW; HACK SAW; JEWELERS’ 
SAW; SAWBLADES. 

saw. In gem cutting, sawing is a sec- 
tioning process accomplished with 
the aid of an abrasive-charged- disc 
of metal, or a plastic which is ro- 
tated at high speeds against the 
object that is to be sawn. Diamond- 
charged bronze blades are used in 
diamond sawing; softer stones may 
be sliced with carborundum or 
softer materials. Wire saws, oscil- 
lating blade saws, etc., are used on 
other stone materials, but in any 
case, the principle is quite different 
from that of a tooth-edged wood or 
metal saw. 

sawblades. For use in jewelers’ saw- 
frames; narrow flexible steel strips 
with teeth cut on one edge, fast- 
ened at both ends to clamps of the 
saw-frame, which stretches the 
blade at considerable tension in 
use. Blades are graded in sizes, 
from the largest in cross-section, 
called No. 6, to No. 1, smaller; then 
still smaller No. 0 to No. 8/0; these 
are the sizes regularly used. Most 
sawblades are made of square 
cross-section form, called “square” 
blades, for sawing both straight 
and curved lines. The blades of 
oblong cross-section, called “flat,” 
for sawing straight lines only, are 
not much used in horology or 
jewelry work. 

saw-pierced. See PIERCING. 

Saxony chrysolite. Topaz. 

Saxony diamond. Topaz. 

Saxony topaz. True topaz from an 
interesting occurrence in the 
Schneckenstein (snailstone), in 
Vogtland, Germany. It was the 
source of the topaz in the Saxony 
crown regalia. The stones were 
found in small pockets with quartz, 
in pale yellow crystals, rarely 
much over an inch across. 

scalloped. A border composed of a 

series of semi-circular or otherwise 

curved projections, the reverse of 
engrailed. 
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scallop shells. 


scapolite (scap’o-lite). 


Schaumburg diamonds. 


Schneckenstein topaz. 





A small dish in the 
shape of a scallop shell; usually of 


silver. They appeared during the. 


early Georgian period and may be 





Scallop Shell 


used to serve ice cream, olives, sea 
food, salad, salted nuts, bon bons, 
etc. 


scape wheel. The wheel whose teeth 


apply power.to the pallets of a de- 
tached escapement, or to the im- 
pulse parts of balance staffs in 
frictional escapements; the escape- 
wheel. 

A group of 
minerals, sodium-calcium aluminum 
silicates, crystallizing in the tet- 
ragonal system, sometimes in 
transparent crystals, with a H. of 
5-6, S.G. 2.66-2.73; white, yellow- 
ish, pale violet, pink, gray, etc., in 
color. There are two gem varieties, 
a clear yellow occurring in Brazil 
and Madagascar, and a translucent 
white to pink, which cuts with a 
cat’s eye, coming from Burma. 
They are commonly galled pink 
moonstone. 


scarab. Jewelry. A representation of 


the Scarabaeus beetle, whish the 
ancient Egyptians regarded as 
symbolic of resurrection and im- 
mortality, and which they modeled 
of gold or glazed clay or carved 
from precious, semi-precious or 
non-precious stones, for setting 
into rings, armlets, neck orna- 
ments, etc. In swivel rings, scarabs 
were cut on the under side with an 
intaglio design for use as signets. 
The custom of wearing scarabs 
spread through the ancient Medi- 
terranean world and has extended 
to modern times. 


searf pin. A pin worn for ornament 


in a searf or cravat. 


scauper. A tool having a semi-circu- 


lar face, used by engravers to clear 
away the spaces between the lines 
of an engraving. 

Rocky crys- 
tals from cavities in a marl near 
Schaumburg, Germany. 


schield. A three-faced simple form of 


Holland rose. 
See SAXONY 
TOPAZ. 





schiller (shil’ler). 











A peculiar, almost 
metallic, luster seen in certain dj. 
rections in some minerals, causgej 
by the presence of tiny oriented 
crystals or cavities on definite 
planes of the mineral. In this senge 
it is distinct from adularescenee 
and labradorescence which are con. 
sidered to be caused by interfer. 
ence. See BRONZITE; HYPERSTHENE; 
BATISTE; SUNSTONE, etc. 

schiller chrysolite. Chrysobery] (cat's 
eye). 

schiller obsidian. Grayish, reddish oy 
greenish obsidian with microsopie 
parallel inclusions which give 
schiller effect to the stone. 

schiller. quartz. Quartz cat’s eye or 
“occidental cat’s eye.” 

schiller spar. Bastite. 
schmelze glass. Remarkable glass 
made in Alexandria in Roman 
times, said to be green in color, 
but to be red in transmitted light, 
schnide. Glassy, blue common opal, 
constituting 90 per cent of the opal 
mined in Queensland, Australia. 
schorl (shore’ll). Common black 
tourmaline. 
scientific brilliant. Erroneous and mis- 
leading name for synthetic white 
sapphire. 
scientific emerald. Erroneous and 
misleading name for the green 
beryllium aluminum silicate glass 
product of the fusion of beryl, plus 
chromic oxide, in an attempt to 
make imitation emeralds with the 
properties of the genuine. 
scientific gem. Misleading term for 
“artificial.” Usually glass, the 
“scientific” gem differs in composi- 
tion from the stone it imitates. 
scientific ruby. Red glass. 
scientific sapphire. Blue glass. 
scientific topaz. The pale pink syn- 
thetic sapphires of the early ex 
periments in ruby synthesis. 
scimiter, silverware. A term used it 
connection with blades of table 
ware knives which are slightly 


= 2 


Scimiter Blade 


curved with the edge on the con 
‘ vex side. 
scissor cut. A modification of the step 
cut, the long facets broken by 
diagonal corners into triangulat 
facets, the stone remaining oblong 
in outline. Used on topaz, beryl, 
amethyst and tourmaline, i 
slightly increases the brilliance d 
those low index stones. 
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EPUTATION 


“Caution, alertness, and the steadying influence of continuous ownership played 
important roles in Reed & Barton’s development, but one factor stands out above 
all others in any comprehensive examination of the company’s history. ‘We are 
now taking all pains to give you your 200 setts better than amy ever has been 
sent into market as yet, wrote Gustavus Leonard to a customer in 1838. The 
words sounded the keynote of company policy for that time and for all succeed- 
ing years. Not good metal, but better metal was the tradition established in the 


founding years, and unswerving fidelity to the quality of product constitutes the 


_ dominant reason for continued success.’ ’ ) 


—Excerpt from page 380 of “The Whitesmiths of Taunton”’, a history of Reed & Barton, by 
George S. Gibb of the Harvard Graduate School of Business Administration, recently published 
by the Harvard University Press. 


Reed & Barton 
Thon 


ESTABLISHED 1824 


TAUNTON, MASSACHUSETTS 
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A JEWELER'S DICTIONARY 
(From page 184) 


sclerometer (sklare-rom’eet-er). An 
instrument for the accurate mea- 
surement of hardness, by measur- 
ing the scratch made with a dia- 
mond point, at a definite pressure. 
scoopstone. Amber dredged from the 
Baltic Sea, in East Prussia. 
scorpion stone. Coral or jet, ancient 
remedies for the sting of the scor- 
pion, 
Scottish pearl. 
from Scotland. 
Scottish topaz or stone. Cairngorm. 
scratch brush. A brush with fine metal 
wires for bristles, 
made in form of 
hand-brushes, or 
wheels for use on 
jeweler’s lathe; for 
cleaning work or for 
producing a matt 
finish on soft metal 
surfaces. 
screw case. Watch case in which the 
back and bezel are held to the 
center by screw threads, cut on 
the shoulder-wall of center, and 
inside the back and bezel rims. 
screwhead file. A file of thin steel 
with teeth cut on edges, for fil- 
ing slots in screw heads. 
screw plate. A steel plate, drilled 
with a graded series of holes of va- 
rious diameters, the holes topped 
with screw threads and usually 
slotted at opposite sides to form 
cutting edges of the profiles of the 
threads; the plate is hardened; it 
is the principal means used by 
watchmakers for cutting threads 
on screws and for making’ tops. 
scriber. A pointed steel rod in handle, 
used by engravers for marking out 
work, and by watchmakers for lay- 
ing out outlines of work for saw- 
ing, ete. 
sea amber or sea stone. Amber which 
has been dredged up or collected 
on the Baltic beaches, with the al- 
tered crust worn off. Mined stones 
are now washed and worn in a sand 
water mill, so that the same effect 
is accomplished artificially. 
sea foams. Meerschaum. 
Sea of Light. The Orloff diamond. 
sea mussel. The pearl-producing 
genus of Mytilidae. 
sea pearl. Salt water pearl, in con- 
trast to the fresh water mussel 
pearls. 
seal sapphire. Brown silky sapphire, 
commonly Australian. 
sea opal. Solid masses of white opal 
from the White Cliffs, 60 miles 
north of Wilcannia, New South 
Wales; often mainly common opal 
with bands of the precious. 
seat-board. In a long-case clock, the 
-platform inside the head on which 
is bolted the movement, and which 
has holes or hooks to support the 
fixed ends of the weight-cords. 
seaweed agate. A fanciful term for 


Fresh water pearl 





Scratch Brush 
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chalcedony with red,, green or 
brown “growths” within them. 
Moss agate would be a better term. 
second. One-sixtieth part of a min- 
ute. Seconds are seen on ordinary 
watch dials as divided into fifths; 
on marine chronometer dials, as 
divided into halves; on astronomi- 
eal recording chronographs as di- 
vided into hundredths; and on 
micro-chronographs as divided into 
thousandths. See TIME. 
secondary clock or dial. One of the 
dials, with hands and electro-mag- 
netic means of moving them, con- 
trolled by electric current in circuit 
with a master-clock. See SYNCHRO- 
NIZED CLOCK; SYNCHRONOUS CLOCK. 
secondary compensation. Devices used 
on bimetallic compensation bal- 
ances of marine chronometers, to 
minimize middle-temperature error. 
See MIDDLE TEMPERATURE ERROR. 
secondes rattrapantes. See RATTRA- 
PANTE. 
second bye. Just below first bye and 
above light off-colored, in diamond 
classification. Bye means a pale 
yellowish green or gray green tone. 
second Cape. In diamond classifica- 
tion, just after first Cape and be- 
fore first bye, Cape being almost 
pure white, with a slight yellowish 
tone. 
secondary deposit. A deposit of a 
mineral formed through alteration 
of some pre-existing formation. 
Gold, diamonds or corundum in 
gravels are secondary deposits, 
having been formed from the alter- 
ation, decomposition and removal 
of the original host rock, the pri- 
mary deposit. Malachite and azu- 
rite, which form through the alter- 
ation of primary copper sulphides 
are found in almost the same place 
as the original ores, but are ex- 
clusively secondary minerals. 
second-hand (or seconds hand). The 
hand on a timepiece dial that indi- 
cates the 60 seconds of a minute; 
usually it is on a prolongation of 
the lower pivot of the fourth pinion 
in a watch, or on the escape-pinion 
in a clock. See also SWEEP-SECONDS. 
seconds bit. Small circulate plate that 
forms the dial for the seconds hand 
in a single-sunk or double-sunk 
dial, cemented or soldered into an 
opening in the main plate of dial. 
sectional plating. In electroplating, 
the depositing of extra thickness of 
- metal at places that are subject to 
the greatest wear; these points are 
heavily plated first; then the en- 
tire article is plated and finished. 
seed pearls. Small round pearls less 
than % grain in weight. 
segment. A plane figure enclosed by 
the chord of a circle, and the arc 
cut off by the chord. This term is 
used to denote each portion of the 
rim of a watch balance, separated 
from other portions by balance 
arms. 
segmental rack. Portion of a gear 
wheel, as on end of lever in rack- 





























lever escapement. See RACK-Lgyp 
ESCAPEMENT. 
sejant. An heraldic term signi 
a lion or other beast in 
a sitting position. 
selenite (sell’en-ite). 
Transparent, colorless 
gypsum crystal. 
selenites. Ancient name 
for moonstone. Se 
self - contained. English 
terms for class of electric 
driven by primary-cell batteries, 
they do not require service cure 
from an outside source; in U. §.& 
called, “battery-driven” clocks, 7) 
self-winding. 1. Class of watcha: 
with mainspring wound by a je 
dometer-weight, that operates @ 
click-and-rachet attached to i 
barrel arbor; also called auton 
watch. See PEDOMETER. 2. Cle 
clocks driven by weight or spri 
wound periodically by an elect 
motor automatically started 
stopped by the clock mechanismy 
differentiated from electric clog 
driven by an A.C. motor. 
SYNCHRONOUS CLOCK. 
seméline. Sphene. 
semi-bastard amber. See BASTARD 
BER; BONY AMBER. ; 
semi-carnelian. Yellow chalcedony,” 
semi-equidistant. Design of lever @ 
capement in which the distance ¢ 
pallet stones from pallet center 
a compromise between this in # 
“circular” and the “equidistant le 
ings” types of design. See 
ESCAPEMENT. 
semi-navette. A popular “fancy” sha 
for cutting gemstones; half of 7 
navette or marquise. 
semi-opal. An intermediate variety ¢ 
partially dehydrated common op 
with a duller luster. A rather 
definite term of no particular 83 
nificance; some consider it syno 
mous with common opal. j 
semi-precious stone. The less valuable) 
of the two classes into which get 
stones are arbitrarily divided. Die 
mond, emerald, ruby, sapphire ai 
pearl are grouped as precio 
stones, because the value of fi 
specimens is always high and ti 
demand for them is constant; ca 
eye, alexandrite, black opal and # 
paz are also frequently classed a 
precious. All other gemstones am 
usually considered semi-precious 
for one or more of the followi 
reasons: comparative abundan 
relative softness, inferior brik 
liance, unfamiliarity to the publit) 
or the whims of fashion. Sir 
there is no clear line of distinction’ 
between precious and semi-pfi 
cious, some authorities would abal 
don use of either term, prefe 
to call them all gemstones. 
senaille (sen-iy’ya). Small diamont 
splinters set around larger gem 
sepiolite (seep’ee-o-lite). Meerschaw 
serpents’ eggs. Ancient Gallic glas 
beads, traditionally thought to © 
generated by many serpents com 
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Superb examples of the superior craftsmanship which characterizes 
"Sterling by Whiting’ these traditional creations have demonstrated 
a tremendous appeal for hostesses of discrimination and discernment. 
Neither too austere nor too florid, they are authentic expressions 
of a happier era . ... interpreted with all the finesse and consummate 
skill of master crafsmen. Extensive advertising in carefully selected 


media is still further enhancing their acceptance. 


FOR Marcu, 1944 

































































A JEWELER'S DICTIONARY 
(From page 136) 


gregated together, who shot them 
into the air. with their breath. 

Serpents’ tongues. Stones used in the 
Middle Ages to detect poison, 
thought to be ancient arrow heads, 
but more probably fossil shark 
teeth. 

serpentine (ser’pen-teen). A hydrous 
magnesium silicate of extremely 
variable appearance, with numer- 
ous names. It is commonly green- 
ish or yellowish in color, though it 
may be brown, black, reddish, etc. 
Its hardness is 2% to 4, rarely up 
to 5%. The common and best as- 
bestos, chrysotile, is a variety of 
serpentine. Precious serpentine is 
a particularly compact and trans- 
luscent green variety resembling 
nephrite, as does BOWENITE. It 
commonly forms through the alter- 
ation of primary magnesium sili- 
cates, often as a late phase of the 
original igneous activity by which 
the original peridotitic rock was 
formed. See sOO CHOW JADE; VERD 
ANTIQUE; COREAN JADE; FALSO- 
NEPHRITE, etc. 

serpentine jade. A naturally light 
yellowish gray serpentine com- 
monly dyed with analine colors to 
a fine jade green hue. Also applied 
to a naturally green serpentine, 
bowenite, which resembles nephrite 
in color and texture, but which is, 
of course, appreciably softer. 

Serra points. Term applied to loose 
amethyst crystals from southern 
Brazil. 

Serra stone. Brazilian agate from the 
Serra do Mar. 

service plate. A plate with either 
plain and decorated border, 11 
inches in diameter; made in silver, 
silver plate or china. 

serving fork. See SALAD FORK. 

serving spoon. See TABLE SPOON; 
SALAD SPOON. 

setting. 1. The part of a piece of 
jewelry into which a stone or other 
gem is directly set, with claws, be- 
zel, or other means of clamping 
over the edge or girdle of the stone 
to hold it in place. See CHANNEL, 
FISHTAIL, TIFFANY, etc. 2. A metal 
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Various settings for single ~- 7 or clusters—1, 
Emerald Prong; 2, Square Prong; 3, Fishtail, Clover, 
Crowfoot, French or Three Bead; 4, Low Square; 5, 
Unit Cluster. 


~<j[esesa— —<leoe eo 
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Settings for bands of stones—Above, left, Channel Set; 
above, right Bead Set; lower, Fishtail Set. 













ring holding the stone of a jeweled 
pivot-bearing of a timepiece, the 
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shackle. 


shagreen. 


shakes. 


outer side of the ring being fitted 
into a recess in the plate, bridge or 
cock of the timepiece and fastened 
therein by screws, or friction- 
tight; or in the case of a hole-jewel 
with endstone, by being embraced 
between the endstone-setting and 
the bottom of the recess. 3. Stop- 
page of action of chronometer es- 
capement, particularly in pocket 
chronometers, caused by a motion 
given by the wearer that may place 
the balance in a position where it 
cannot unlock the escapement by 
its own momentum. This is an in- 
herent defect that prevents gen- 
eral adoption of this’ escapement 
for pocket watches, although it 
does not interfere with running of 
marine “box” chronometers, which 
are not liable to twisting motions, 
since they are used in relatively 
fixed position. See CHRONOMETER; 
JEWELING; JEWELRY FINDINGS. 


setting arbor. In many European and 


a few American watches, a steel 
pin that fits, with sliding friction, 
through a hole in the center-pinion, 
with the cannon-pinion drive-fitted 
on one end, and a square on other 
end for key to set hands to time. 
Also called center-arbor, center-pin, 
or set-hands arbor. 


setting hammer. Hammer with head 


made of square steel, one end flat 
and the other beveled to a rather 
sharp edge, for reaching into cor- 
ners of work. 

A link for fastening parts 
together, as a watch chain and 
charm, so as to allow freedom to 
turn. 


shaft. The upright on a candle stick 


or candelabrum. 
Leather made of shark 
skin, tanned by process that makes 
it hard; used largely to cover outer 
cases of watches, up to about end 
of 18th century. 


Shah of Persia. The Shah diamond. 
Shah. Famous Indian diamond shaped 


into an elongated octahedron with 
15 facets and a groove by which 
it was fastened to a cord. It is 
slightly yellowish in color and 
weighs 88.7 ct. The original weight 
was only 95. Now said to be in the 
diamond treasure of the U.S. S. R. 
In escapement adjusting, a 
“shake” is the play or amount of 
free motion of any part, between 
being at rest against one part and 
coming to rest on another part; 
like guard-shake, roller jewel 
shake, outside or inside shake of 
escape wheel teeth between pallets, 
etc. 


shaking table. The agitated, inclined 


grease-covered surfaces over which 
the diamond concentrates are per- 
mitted to flow in the last stage of 
the separation at the African 
mines. 


shallow. A condition in an escape- 


ment, or in gearing, in which the 
acting parts are too far apart; they 
do not engage deeply enough with 


shamir. Biblical term for emery used _ 


shank. 


sharp-stuff. English trade-term for 


shebo. Biblical term for agate, prob 


sheep’s-head clock. A lantern clockll 


Sheffield plate. 


shelf clock. A clock of medium size 


shell. The slotted tubular part in cyl- 


shell cameo. Cameo carved from the 


shell gold. An old method of making 
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each other to produce the corregt 
action. A shallow escapement has 
insufficient depth of locking, 


in gem engraving. 

1. In a finger ring, the por. 
tion that surrounds the finger, ex. 
clusive of the head or box in which 
is set a gem, or which is enlarged 
to form a metal background for an 
engraved signet or drhament. 2. 
The part of a drill or tap by. which — 
the tool is held in a chuck or, ‘handle 
while in use. 


‘abrasive rouge of the coarser 
grains, used for smoothing work, " 
preparatory to polishing it with 
finer-grained rouge or diamanti 







ably gray and white banded. 


on which the dial is of diameter 
greater than : 
the width of 
the move- 
ment, and 
projects be- | 
yond the fs 
front plate of ..... 
movement on 
both sides. 


A term used 
to describe 
articles of 
flat ware and 
hollow ware 
made of cop- 
per coated 
with _ silver 
by fusion.-A 
sheet of silver was laid on an ingot 
of copper and the metals were 
heated and rolled. The metals 
united by fusion and were hardened 
and strengthened by pressure be- 
tween rollers. The process was dis- 
covered by Thomas Bolsover in 
1742 and was abandoned about 
1840, with the introduction of elec- 
troplating. 





Sheep’s-Head 
Clock 


for use standing on a mantel, etc.; 
differentiated from wall clocks, to 
hang on a wall, or long-case clocks 
to stand on a floor. 


inder escapement that forms body 
of balance staff and the lips of 
which act as pallets. See CYLINDER 
ESCAPEMENT. 


white layers of a shell, cutting 
down to the brown inner layers and 
leaving the figures in relief. Es- 
sentially a product of Florence, it 
seems to be almost exclusively an 
Italian art. 


jewelry in which a very thin sheet 
of gold was stamped or beaten into 
a hollow form, stiffened by melting 
a coating of lead or soft solder to 
it inside, then having a “back” or 
“cover” or “other half” similarly 
prepared, soldered to it. 
(Continued next month) 

















* In the 
Meantime 
KEEP ON 
BUYING 

WAR BONDS 
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EAST SYRACUSE 
NEW YORK 





They’re New 


@ Hand-made gold- 
plated sterling 
brooch with choice 
of colored stones, 
retailing at $30, and 
matching earrings, 
retailing at $7.50 a 
pair, from Leo Glass 
& Co., 389 Fifth 
Ave., New York 16. 


@ Gold-plated  ster- 
ling leaf-link bracelet, 
set with seven faceted 
stones in choice of 
gem colors, $36.4 
dozen wholesale; 
matching earrings, $24 
a dozen wholesale. By 
Jay Kel Jewelry Co., 
307 Fifth Ave., N. Y, 


@ Alpha-Craft, Inc., 303 Fifth 
Ave., New York, presents this 
hand-made sterling silver, gold 
plated, bowknot pin, mounted 
with a large stone in assorted 
colors, for retail sale at $18. 


@ Distinguished cluster ring, con- 
taining 18 large diamonds and center 
stone of natural amethyst, topaz or 
other colored semi-precious birth- 
stone, mounted in 14 karat yellow 
gold, with white gold top, retails at 
$575. Stone & Co., || W. 42 St., N. Y. 


@ No, this isn't an identification 
bracelet. It's an identification ring, 
instead—and it's made of 14 karat 
gold, with plaque for data, by 
Walter Lampl, 608 Fifth Ave., N. Y. 


@ Tailored bowks, 
bracelet in sterling, 
plated in either pink g 
yellow gold, $25 ret 
Matching pins and 
rings are available 
Zegoray, Inc., 225 Fj 


Avenue, New Ye 


e Sturdily con 
structed, this cigar 
ette lighter, 

by Mexican si 
smiths, uses sta 
ard flint and 
ond retails for about 
$25. Universal 
port Agencies; ; 
West St., New York: 


@ Four-inch ‘Flap- 


jack" vanity in sterl-| 


ing with extra la 


mirror and puff, sell- 


ing at $15, from the 
collection of Min- 
erva Products Co. 


1133 Broadway, N.Y. 
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All pieces illustrated available in assortments of colored stones. : 


Photographs actual size. 
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se NCENTNS TAXES CAN BOOST EFFORT 


™. acr (From page 102) 
Paar en be 


will® lave enough income to buy our total national out- 
put. 

How can savings and business reserves be tempted 
out of “hiding? By devising a system which will en- 
courage private capital to seek profit by taking risks 
which ..will expand business activity. This alone can 
support full employment without gigantic Government 
spendirig. In no other way can business itself support 
a post-war production such 4s we have never had before 
in times of peace. 

The system or method whicli has recommended itself 
to many post-war planners is neither new nor difficult. 
It is the same plan that is in operation in certain states 
and foreign countries wishing and seeking to attract 
new businesses. They say to capital: Come down here 
and establish a branch of your business. While 
you are in the risk-taking period of planning, building, 
employing and creating a market; while you are getting 
established, we will not tax your income. This same 
system must be our basis for planning in the post-war 
years. The Government should say to business: If you 
will actually risk your capital in enterprise, in main- 
taining and expanding employment, there will be no tax 
on your income during the years of stabilization—say, 
for; five years. Your losses during this period, how- 
ever, will be yours to absorb, with no cushioning from 
Government. 


We have previously suggested that there has been 


ting 


general agreement approving this device. That is not 
to say that all parties agree as to the mechanics. The re- | 
cently-issued Brookings Institution plan has some officia] § 
flavor in view of the fact that Brookings is operating 7 
in collaboration with the special Senate Committee on 7 
Post-war Econom‘es and Planning headed by Sen, 


Walter F. George. This plan, while aimed in the right 
direction, would fail to help all types of business to 
expand. Brookings proposes preferential tax treat- 
ment, for something like a period of five years, for in- 
dustries developed after the war. Companies would be 
awarded exemptions provided they would do one of 
these things— 


Operate a newly constructed plant or plants, or 

Operate a plant not pyviously used for manufacturing, or 

Operate an abandoned or dormant plant that had not been 
used for manufacturing for something like three years, 


This they would call the test for expansion of capital 
The recommendations _ 


and employment opportunities. 
of some labor leaders are of the same character. But, 
like Brookings, most of them fail to recognize that it 
is in the existing business and plants, small and large, 
where we need most the impetus to risk. Small business 
can not afford to construct new plants or to finance the 
reconditioning of an old plant. It may only be con- 
cerned with developing a retail store or a new milk 
route. But these may be very important to a~ given 
community. Through either would come a real stimulus 
to employment and business stability. Incentive taxation 
should be the device which would bring out of the sav- 
ings banks and vaults the accumulation of wartime say- 
ings that would underwrite the risking. We must not 



























Breakfast table—blue and white Spode on a wine red 
cloth is brilliantly accented by golden-hued Diriizte 
flatware, centerpiece and coffee service. 


AMERICAN ART ALLOYS INC. 
KOKOMO, IND. 











a4 many are planning to buy 


Golden nah Dir ilyte 


There’s no let-up in the letters we get from peo- 
ple expressing unqualified enthusiasm for Diri- 
lyte and asking us to let them know the minute 
we resume production. 


Golden-hued Dirilyte has, in fact, opened up 
such brilliant new possibilities in table-setting, 
that once a woman has seen it she is apt to feel 
that a table without Dirilyte is comparatively 
pale. 





Dirilyte is so practical, too. It is very hard, 
scratch resistant—and the beautiful golden 
color goes all the way through, for it is solid. 
It looks like fine gold, wears like fine steel, 
costs no more than good plate. Prepare to 
benefit by postwar Dirilyte sales. Write for 
further information, today. 
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ese are among the latest 
Mexican Silver Jewelry creations 

coming to us constantly by every air 
express. There’s almost no limit to 

the selection. But every piece is beautifully 
hand-wrought by native craftsmen. Pins 
and earrings, necklaces, bracelets and rings 
in solid silver or exotically set with 
Mexican Green Onyx. Featured in leading 


stores. $3 to *50 retail. 


Mexican Silver Jewelry is now an integral part of every American woman’s costume. 


To make a showing attractive to all types, we suggest an initial order of $250. 


WEINREICH IMPORTERS, Ine. © paicavevensa 7. va. 
~ ae PHILADELPHIA 7, PA. 
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create an incentive plan available only to the large 
corporations, or to new corporations founded with large 
funds invested through the open markets or by bankers. 

But at least there is agreement that it is the willing- 


ness to risk capital whichmust be encouraged. And fox. 


this risk;the, compensation is to be tax éxemption. By 
it we can: secure the stimulation to production, the move- 
ment to the markets .of, productive materials, and the 


vigor confidence, and: ‘optimism, characteristic of free. 


enterprise, that will encourage employment. «. Without 
it, we will deter investment in new. enterprises and 
destroy expansion and risk-taking. This;.then, is our 
opportunity to create, a post-war - ineéntive plan ‘that 
will cover all business iow to do it is the concern of 
business. 

We ought not to imply that there is unanimous agree- 
ment by economists, labor leaders, and legislators as 
to the mechanics of the incentive system. But most 
of the objection springs from the fear that we shall 
create a device that will penalize those who fail to 
fit into. the technical provisions of the law. This fear 
could be dispelled if we can devise a system of post- 
war taxation that would accomplish exemption when 
there is proof that a business is investing funds in ex- 
pansion, promotion, and development, and therefore em- 
ployment; and yet would not penalize businesses that 
were unable to risk or could not prove that they were 
risking in an expansion program. 

Certainly mere increase in employment would not 
be enough to win tax exemption, nor simple maintenance 
of wartime employment levels. But business itself in 


income. 


cooperation with labor and Goyernment, could work 
out tests which would distinguish betWeen the ma 

ment whicli“froze up, waiting for consumer demand to | 
knock its doors.down (a demand that does not come | 
with mass unemployment) and the business*which really — 
dared to invest in the future. Those which dared and, 
risked‘ from the incentive of profit, would be allowed 
the right,. during this five-year period, to keep what- 
ever earnings aécumulated, just as they would have the 
responsibility for absorbing possible losses. All other 
business would assume normal tax burdens on their 


ry 
DESIGN OF: ‘INCENTIVE SYSTEM 


In the establishnient of such a policy, business might 
be given the option to elect either of the two tax policies, 
The individual business might choose: 


1. The tax system now in our law with its recognition 
of the need for “averaging” income in order to secure 
a fair tax. Under it, if a business loses $1,500 in the 
first postwar year, and then makes $1,500 in the next 
two years, it will pay no tax. Or if it makes $1,000 in 
the first two postwar years and then loses $1,000 it will 
get back the tax it paid in the first two years. Or if it 
loses $1,500 in the third year and then makes $500 in the 
next two years, it will pay no taxes over the entire five- 
year span. Our present law is wholesome recognition of 
the risks of business and the fallacy of annual account- 
ing for taxes. But obviously it leaves business with 
the drain of any greater loss than the $1,500. If there 
was fear that it might be ten times that, then business 
will not risk. 


And so—each business ought to be given the chance 
to choose something along the lines of this new proposal: 
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PALLADIUM 


THE AMERICAN PLATINUM WORKS 


Precious Metals Since 1875 


N.J.R.R. AVE. AT OLIVER ST., NEWARK, N. J. 
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ELECTRICAL-MECHANICAL INSTALLATIONS 


Completely Installed For 
MANUFACTURING JEWELERS 


SILVERSMITHS . DIAMOND CUTTERS ° WATCH CASE MANUFACTURERS 


Industrial Plants completely dismantled and reinstalled 


Complete service from Design to Finished Plant 


PROPER LAYOUT 
EXHAUST SYSTEMS 
AIR CONDITIONING FOR PROCESSING 
ELECTRICAL WIRING + PIPING 


Various Specialties including Benches, Tables, Polishing Lathes, etc. 
OVER 30 YEARS OF UNEXCELLED SERVICE 


Recent Installations 


J. R. Wood & Sons, Inc. Jacques Kreisler Mfg. Corp. 
B. F. Hirsch, Inc. Continental Silver Co. 
Karlan & Bleicher, Inc. Lehman Bros. 

Superb Diamond Cutting Corp. M. Fred Hirsch Co. 

J. F. Jelenko & Co. Ralph W. Biggs & Co. 
Pioneer Watch Case Co. Keystone Silver Co. 

J. & B. Rosenblatt Wilberg Jewelry Corp. 
Belove Watch Case Co. The Cohan Company 


Mueck-Cary Company 


HSENBERG 


INDUSTRIAL CONTRACTING 
COMPANY 
415 LAFAYETTE STREET, NEW YORK CITY - ALconquin 4-5235 
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FINE JEWELS... 
MODERATELY PRICED 


Distinctively styled, finely 
made in 14 karat gold—with 
Diamonds and Oriental Rubies. 


GEORGE J. KISLER 


655 — 5th Avenue New York 22, N. Y. 


































2. To elect an incentive tax system. If it did, it Would 


give up all the carryover benefits, but would pay 
taxes for five years. Thus, if risk-investment prod 
losses of any amount in the first year, a business wi 

be entitled to all the profits it could make in the succes 

ing four years. The right to this exemption Ought 
come easily if any business could prove to a disintereg 
community board, in charge of administering the “J, 

law, that there was a real plan for investment 
stimulated employment. This test, keep in mind, 
have been worked out by business itself, in coope 
with labor and government, and would apply to 

or small businesses, whether they were incorporate 

not, and whether manufacturing, retailing, or any 
form. If the test were met, there would simply bejy 
taxes for the five-year period. 

If a substantial part of business earned this exe 
tion, then where would we get the tax money for Gi 
ernment’s peacetime budget? It would come from} 
increased national income that would follow the | 
creased employment due to the program of busing 
expansion. That is the whole idea of inducing busing 


to expand. 


WHAT CAN YOU DO ABOUT IT? 


Such are the beginnings of the mechanics of a » 
tem of incentive taxation, which would free capt 
We must have it if business is to take the risks whi 
must certainly be accepted by free enterprise in { 
post-war years when Goverment gives up the prod 
tion of jobs through the war activity. At that stag 
if business does not pick up the reins because it doeg 
know how, or is timid, or has its hands in its pock¢ 
fingering its money, or does not know where to drive, 
wants to wait until the wagon is filled to the top wil 
fares, then either the team of Unrest and Depressi 
will start up unchecked—or Government will take b 
the role of driver, and with a wide acceptance of ii 
inevitability. Admitting that, what can you do abs 
it? You can: 





1. Get your thinking oriented to the fact that we will hav 
as much prosperity in peacetime as we have during th 
_war, if we can get a constant investment in employment 
facilities. 

2. Recognize that the adoption of an incentive tax policy 
will free the natural creativeness of America. It wil 
dispel the uncertainty which now exists among busines 
and labor. Business will know the climate under whit 
it will operate. It will not have a blank check, buts 
positive policy, one which will reward risk-taking with 
profit for a five-year period. Through that the creatirt 
energies of postwar planners will actually, not hype 
thetically, be put to work. 

3. Preach this belief in all of your relationships with you 
customers. Use it freely in your advertising. Spell 
out so that all of America knows that our hope for 
revitalized peacetime business and a decent standard 
living depends upon it. 

4. Plead, too, in your advertising and your public relatie 
that this is one tax plan that we must write long be 
the post-war period is upon us. It must not be droppé 
with unreasonable suddenness upon unsuspecting bust 
ness. It must have the benefit of wide discussion befor 
it is adopted. Its form and technique must be studied 
and there must be time to make certain that it wi 
accomplish the objectives for which it was designt 
But it must be ready on or even before the final V-da 
so that we will not lose a single moment in absorbing) 
our demobilized servicemen and war workers. 


(Copyright 1944, BNS) 






















Tirep oF your counters? Zip ‘em up for spring. 
you need is some colored gauzey material, the sheet 
the better, to tack around your counter mirrors fot 
frothy feeling of spring. 
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THE CONVERSATION 
PIECE OF MILLIONS 


‘MOODS 
oy BLLYN DELEITH 


NOW NATIONALLY ADVERTISED 


Your customers are being taught to “Say 
It With Perfume”—and Ellyn Deleith’s 
exciting new scents are a natural for fine 
jewelry stores. Exquisite imported oils are 
bal cbt encased in magnificent crystal and cut 
mast ene crystal bottles, some in two or three-piece 
Nenbanced By a | yor b = sets on trays—and priced to retail from 
a a $6.50 to $37.50. Perfect gift items for 
every occasion—"Moods In Crystal’’ are 


N D EL LE! 1 e being successfully sold by the finest jew- 


=" 


elers from coast to coast. 


swe SS eS Se Se 


es: 











P Capitalize NOW on these nationally 
advertised perfumes—and write for your 


counter displays and dealer aids. 





en 
@ These - ey: 


ELLYN 
DELETTS 


Inc. 
PARFUMS 


319 West 48th Street New York City 
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Orville R. Hagans' horological salon in the lobby of the Denver 
Medical Building, a branch of his main establishment. 


WATCH REPAIR—GLAMORIZED 


Orville R. Hagans has done it again. Mr. Hagans, 
who is national secretary of the United Horological 
Association of America, has earned a reputation for 
being a man who is not afraid to break with tradition 
or to discard old-fashioned ideas when a new way of 
doing things promises better results. 

He has proven that repeatedly in the manner in which 
the U.H.A.A. under his guidance has championed for- 
ward-looking moves for the benefit of the watchmaking 
fraternity. Now he has proved it once more in his own 
business. 

For evidence, note the accompanying photo of Mr. 


— 


Hagans’ newest watch repair establishment, located; 
the lobby of Denver’s Medical Building. Doesn't 
much like the conventional watchmaker’s shop, doe 

Last year Mr. Hagans opened another new place 
was a distinct departure from the typical watch repg 
shop (See p. 88 JC-K for December, 1943). Nowy 
has gone a step further by adding this glamorous brapg 
establishment. 

Illustrated is the view that one sees frgm the lo} 
of the building where the daily pedestrian traffic averagull 
about 22,000. The place is so situated that no gy 
entering or leaving the building can escape noticing { | 
store. Further to assure attention, the glass partitig 
separating the store from the lobby has been rem 
making it practically a part of the lobby. Comfortahj 
chromium chairs are provided for those who wish 
rest or meet friends, and reading tables carry book 
and periodicals on timekeeping subjects. 

The walls are a delicate bluish-green pastel. jj 
drapes are hung from the ceiling at the back of th 
room with red neon lights playing upon them. A new 
sign and a clock at the center of the back wall registy 
the fact that this is a watch-servicing establishmen 
Large mirrors on either side add to the attractivenes 
of the room, which is lighted by four large fluoresce 
fixtures of 160 watts each, providing a brilliant ligh 
that draws attention. 

The watch benches are at either side of the rew 
behind the decorative elevated steps. Room for fir 
workmen is provided. Here also are the cash register 
the polishing motor, desks and other shop equipment 








WITH GLAMOUR 


AND 


A FAMOUS NAME 


These are the days when every 
gift must have a purpose in life. 
And making practical gifts glam- 
orous is a well known trait of 
Barbara Bates. No matter what 
the occasion, for the very young 
or the not too old, a gift with the 
Bates name is always right. 


Bartara Bates 


of C. J. BATES & Son 


366 Fifth Avenue, New York 1, N.Y. 
Factory at Chester, Conn. 


‘Baby Jewel’ — $5. 


Baby's own jewel case for first trinkets 
In periwinkle blue or rose. 


** Sentiment’? — $8.50 


Leather trimmed gold embossed jewel 
cases. Beautifully made in assorted jewel 
colors. Others at $5. 


fo 
is ~° ; 


Heirloom’? — $9.50 


Gift to thrill a knitter. The fnest “nitting 
Needles gold enamelled, in turquoise blue 
or copper rose case. 


ie oe we 7 at! A gs Bes 
**Padies’ bhaice’’ — $7.50 
Complete Manicure Kit in the Barbara 
Bates manner. Blue or wine. 


All Prices Retail 
This advertisement appears in the April Harpers’ Boze 
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TO OUR CUSTOMERS 


For Immediate Delivery 
WATCH MATERIALS, JEWELERS' SUPPLIES, WATCHES, AND JEWELRY 
BALANCE STAFFS FOR SWISS WATCHES BALANCE STAFFS FOR AMERICAN WATCHES 

































































































FOR BULOVA FOR A. SCHILD For Elgin, Waltham—Hamilton, Illinois, etc. 
One (Imitation—Guaranteed to fit) 
he L 104%4-Cal. 984-1002 Wa GU. 6 5 cc ccncecacatescaaacat single roller....$1.75 
a in oa cer a ee POP GOMER ¢.cccccccccecscccctcesces double roller.... 2.25 
I 1 AP—AH 4 -Cal. -1001 
An AW—AL, 5%4-Cal. 1012 
eee = BALANCE JEWELS FOR AMERICAN WATCHES 
| “ts my. FOR BENRUS 
able ‘“s AZ—AH—AK For Elgin, Waltham—Hamilton, Illinois, etc. 
: 5A 7% x 11-AC (Imitation—Guaranteed to fit) 
oh FOR WESTFIELD ia = ¢—AB-Al POP GGG 6 ccccckcdsdagucvigucccsumvesqeecetoeses $2.50 
54—AE 
7 AW—WM WATCH CRYSTALS 
Silk 6 AW-AS FOR GRUEN 
6 WM Round—K.D. Brand American made lentille round 
the 210-211 crystals. From small size and up to and including 
Price per doZ........... $3.00 270-271 SO IETIB ccceciccwns GO caneascacdcncscadeel 70¢ 
100 (For all Swiss Staffs) Larger sizes ........ WOR GOR so ocedicesaxcecense< 
rhe Faney_—FULTON—American a crystals, ew 
OES rer . fo. rr 
ent FRICTION BALANCE JEWELS FOR SWISS WATCHES Unbreakable—G- S—round and fancy glasses per 
GON inn ccincccstwecvadécseteceucadgedeueeuceesdeeas 
18 In the following diameters and hole sizes: Unbreakable—G-S—for Hunting watches, per doz. 90¢ 
Dia. 80 Hole 8 | eens waterproof watches, per —_ 
ent 80 “ 9 OZON nn cc cccccccccccccccccccccccccescecccccccceccs . 
“6 8 “ee 
a —_ ao CROWNS 
sé 90 “ 9 
‘ 90 “ 
ear “- 100 “ * Gold filled for American and Swiss watches—in Yellow 
; “ 100 “ 9 cai een ~~. White—(When ordering advise tap—size 
ve * 100 ee 10 and coior 
WUNOe DOE GON oe cid vicincccus $2.50 POP GOMOW occ ccccccccccucccceseccaccnccecsscossees 
ter, Also crowns for waterproof watches, per dozen. 3 
at PROTECTION RING GUARDS 





SPRING RINGS 


For ladies—in sizes 1 to 3 4 
ug! 
? White or yellow 1/10-14Kt. G.F. re re! O 
15 








ecard of one dozen..........- $1.50 








White or yellow 14Kt. Solid gold Sterling silver—per dozen .............ceeeceeess $1.50 
—card of one dozen........ $4.50 12/20th Yellow G.F. on silver—per dozen.......... 2.00 
a (When ordering state size desired) 
: NO OTHER STYLE OR MAKE OFFERED AT THIS SPECIAL PRICE 
4 } LEATHER WATCH STRAPS 


Also a complete line of genuine American and Swiss 
watch materials, at factory list prices. 





Fine quality watch straps: 

























Wo. Ee-GG0 CG hee Sec cccceces per dozen....... «+++ $3.00 
IDENTIFICATION BRACELETS No. J-335 (Calf)............. per dozen..........-- 4.25 
No. L-1087 (Pigskin)........ Per GOSEN......cccecece 4.50 
In Sterling Silver for Men HE > pita Digskin pemficacrnnnneee 
eS re rn rn each... .$3.50 No. L-1089—Light . pigskin....... per dozen........ 5.25 
MEE 654 uc Jsecdeaesetauonsedoesseeaece each.... 5.50 No. L-6000—Individually boxed straps—12 to box. 6.00 
RI i... cand saiceteueunnend each.... 5.75 (With 1/20-13Kt. G.F. buckles) 
DU PEO” (66 sae cr cniovacwureenncecwes each.... 9.35 
WATCHES 
WATCH CASES ELGIN, WALTHAM, HAMILTON, BULOVA, GRUEN 
We have available wrist watch cases for American and REBUILT WATCHES 
Swiss watches, in ladies and gents styles. We can of the better kind, for the better Jewelers, of every 
re these various desirable qualities in Yellow Top. description in Swiss and American for ladies and 
S.S.Bk. and all yellow with dials to match—In order to gents. Orders filled promptly. We also carry a full 
obtain the correct size send movement when ordering. line of watch cases of the latest styles in every de- 






Also waterproof cases in the following sizes: scription at the lowest market prices. 4 
8%—10144—11% lignes. Write for Price-list } 


ORDER NOW! 


CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 


134 SOUTH 8th STREET PHILADELPHIA 7, PENNA. 
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The fundamental idea of the whole layout is to bring 
the horologist before the public as a high-grade pro- 
fessional man, not a back room ‘necessary evil.” It 
should certainly help to accomplish that purpose. 





CAPE TOWN CUTTERS ON STRIKE 


Cape Town diamond cutters went on strike towards 
the end of 1943, in protest against a 30 per cent salary 
cut announced for Nov. 15 by employers with shops in 
Cape Town and Johannesburg and against the laying off 
of men without consent of the South African Diamond 
Workers Union board. 

They returned to work Jan. 17, with a 20 per cent cut 
in wages and on the understanding that wages will be 
paid weekly instead of monthly. Union, employers’ and 
Government representatives were to confer. 

Even apprentices—whonr the union restricts to the 
ratio of one apprentice to one journeyman—were called 
out during the Cape Town strike, though the South 
African Apprenticeship Act forbids apprentices to strike 
during their five-year apprenticeship. The union took 
responsibility for the apprentices’ walk-out, on the 
grounds that if the learners continued at work some of 
the factories could have carried on. 

‘Employers declared that the cutters were not doing 
themselves any good by striking, as for the last few 
months of 1943 the South African diamond export trade 
had been practically at a standstill and large stocks of 
polished stones had accumulated at the factories. Thus 
the employers would not really feel the lack of skilled 
assistance until they had sold these diamonds, and by 


present indications this will take some time. Furthe. 
more, they said, although the overseas demand for diy 
monds was still strong, South African diamond factories 





because of the high labor expenses, could not compel 
any more with cutting factories in Great Britain, the 


United States and elsewhere. For this reason it was gf 


sential to reduce wage charges. 

Highest paid cutters drew between $800 and $1,2 
a month; apprentices receive about $36 a month for th 
first year. 


MORE JEWELERS ON BOND WAGON 
(From page 131) 
mony in the Rogers store—participating were Indiana 
governor Henry F. Shricker; Gen. Robert H. Tyndall, 


mayor of. Indianapolis,.and.William H. Trimble, chairn§ 7 
man of the Marion County War Finance Committe.§” 


Another radio program featured three veterans 4 
speakers, and Rogers & Co. also used frequent spo 
announcements. 

Full-page ads, plus a front page story in a local news 
paper did their share to boost Bond sales. 

Rogers & Co. sold more than $300,000 worth of War 
Bonds in the Third War Loan Drive, and Mr. Blickma 
feels sure that record will be “peanuts” when a final 
count is made of the firm’s Bond sales for the Fourth 
War Loan Drive. 

Rogers & Co. is only one of the many jewelry stores 
all over the country which act as official sales agencies 
for U. S. War Bonds. 

Why not let your store be one too? 























~ An Announcement => 
SEIDMAN & CO. 


Manufacturing Jewelers 


31 WEST 47th ST., NEW YORK 


FORMERLY 


SEIDMAN & COHAN unc. 


Mr. H. Seidman wishes to announce that he has now acquired the entire offices, factory 
equipment and patents of Seidman & Cohan, and will continue to manufacture on the 
same premises as heretofore. The firm will introduce a new line of jewelry, in addition 


to those items for which Seidman & Cohan were so favorably known. 


Our services to our many friends and customers will continue as in the past 
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Fo sell 
on uot 
Lo sell 


- - pardon, us, but that is a question we may be able to help you decide. 


aire ond 


For while we are most known throughout the jewelry trade, as being 





always ready to buy a stock large or small - - we’re almost as well known 
for the reliability of our estimates and appraisals. Many jewelers in the 
“shall I or shall I not sell” stage of the game, have consulted us, and on 
the sound basis of our facts and figures, made their decision. No expense 
or obligation is incurred for this service -- it is part of our job. So if and 
when you find yourself puzzling over the same question, why not simply 


call in Gordon Brothers? . 








a Always a reliable offer, usually the highest one. 18 Province Street, Boston - CAPitol 1728 
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OLD GOLD—SILVER 
PLATINUM 


discarded jewelry, filled 
cases, plated scraps, rings, 


even polishings, bench 
sweeps, etc., represent 


READY CASH 


These extra dollars can be put 
to work in war bonds—idle dol- 
lars that bring essential metals 
into use in the war effort. 


IT IS YOUR DUTY 


to encourage people to bring it 
in to you. For prompt, satisfactory 
returns, ship to 


3.8. 2. a i ee 


DEES i D. 
TCCLOUD. Metal 2% 


REFINERS MANUFACTURERS 


SS E WASHINGTON STREET, CHICAGO = 


| from whatever war materials plant is in your vicipj 


~..Herr’s an wea for a usable prop for your window, 


pins, spectacles, chains, 








just such an improvised trim. 


‘IDEAS... 


—— 








T SCORED a victory when Tiffany’s did it 
will when you do! After you’ve borrowed pay 


polish up the metal pieces and place them as if they we, 
jewelry on plush settings. Put a “For Victory” placy 
with each and make your window sign read, “ 
might have been rings, lockets, bracelets or brocehalll 
winning the War comes first.” Your window streame 
should read, ‘Explosive gifts come before personal ong 
—Buy Bonds and speed bombs to Berlin!” 


* & 


If you can achieve a swag of sorts, whether of rope g 
fabric, drape close to the window and festoon with art. 
ficial flowers. Presto! You've a cheery, spring feel fy 
Easter. Save the swag, prettify with fall leaves aj 
corn silk and there’s your fall feel, come October. 

* * # 


FasHIon Is Givine the jeweler a rare opportunity } 
go to milady’s head, The Feb. 1 issue of Vogue devoty 
a double spread to “Give a Beret Your Best Jewel.” Th 
idea is for the female of the species to give her ben 
hats the “touch of an important-looking jewel,” whid 
New York style stores are saying is “very neat, ven 
sweet, very new-looking.” Suitable for beret-beautifying: 
heirloom pieces, gold safety pin sets trimmed in top 
quartz, lapel pieces, clips, etc. -Your window shoul 
show hats so trimmed and the spread pages 86 and 874 
the Vogue treatment. 


* * * 


APRIL IS THE TIME, not always appreciated by a 
jewelers, to push wedding stationery. War or no wu, 
there are still June weddings in great numbers. Flank 
samples of your finest bridal announcements with & 
gagement rings at one side and wedding rings at th 
other and offer to counsel with people on what's prope 
in paper. 

* + 


We.come Home—The words all war-separated fam 
ilies yearn to say. Some families are saying it to ma 
returning from spheres of battle. Other families att 
saying the magic words to their men on furlough. Why 
not arrange a series of tables dramatizing the rich cor 
of daily living to be sampled by the men who do gt 
home? Show a table to “Welcome Home, Soldier,” # 
“Welcome Home, Sailor,” and on through the main cate 
gories of WAC, WAVE, Coast Guard, Merchant Marine, 
etc. Appropriate dishes, glassware and napery should 


accompany each theme. 
* # @ 


ARE YOU SUGGESTING to your teen-age customers that 
a fresh, spontaneous fashion may be born on the sput 
of the moment IF the makings are in the house? To do 
it place some wide, Alice-in-Wonderland bands of velvet 
ribbon at one end of a window, next place a plus sigt, 
then some clips, pins, charms, then an equals sign . «: 
and then a picture or ‘two with the young miss wearing 
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FAMILY UNITS—BEST MARKET 
By "The Observer" 


Three million, two hundred thousand babies were born 
in the United States from Jan. 1 to Dec. 31, 1943... This 
is the fourth year in succession in which the number 
has increased over the preceding year. Today 67.3 per 
cent of the total population consists of families in which 
there are one or more children under 19 years of age. 
Families without children account for only 30.1 of the 
total. The remaining 2.6 per cent is made up of non- 
family groups. 

Those facts combine to make an unmistakable sign- 
post that the alert and far-sighted jeweler will use as 
a guide in laying out his course to profitable future busi- 
ness. For it is to the families with children that the 
jeweler must look for his business in the months and 
‘years to come. These youngsters of today are the cus- 
tomers who will be buying either from him—or his 
competitor—five years, ten years, twenty years from 
now. And even in the meanwhile, those same family 
groups constitute two-thirds of the total population— 
two-thirds of today’s potential customers. 

The moral is plain. It is this aggregation of family 

‘ units that should be the primary target at which the 
jeweler should aim his efforts to cultivate trade. This 
is the market to attract with your window displays, news- 
paper advertising, direct-mail, radio-time. These are 
the customers to cultivate for future years, and your 
present sales force should not only be instructed on how 


to meet them in across-the-counter-conservations but edu- 
cated how to “hold them” ...make them return again 
and again. 

Develop the idea of your store as the store for the 
family. Go after family charge accounts. Get the 
young people in the habit of coming to you for their 
own purchases as well as thinking of you as the place 
where Dad and Mother always go for their jewelry, and 
watches, and silverware. 

The young people’s purchases may be modest today; 
perhaps sometimes—especially in times like these—it 
may seem hardly worth the bother for the little one or 
two-dollar sales, when the bigger ones are coming so 
easily. Nevertheless, it is distinctly worth while, be-— 
cause the habits formed in youth are the habits that 
endure, and the high school kid who buys a $2 pin for 
his girl today is the young man who'll be buying some 
girl a diamond a few years from now. 

Moreover, the lush times of the past couple of years 
aren’t going to last forever. The day is coming when 
every sale, big or little, is going to be mighty welcome. 
Now is the time to be preparing for it. Now is the time 
to gather all the “know-how” that is so readily available 
to you. Where do you get it?’ Easy! You secure it from 
the manufacturers of the merchandise you stock con- 
sistently, the watch houses, the gold jewelry makers, 
the famous silversmiths-whose patterns you carry. They 
have rafts of informative material, much of it absolutely 
no charge if put to good use. Have you sort of neglected 
this phase of your business during the “rush-of-things?” 
It’s not too late, get going. 
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OUR WY MEMO. 
DIAMOND DEPT. SELECTIONS 
IS A VERY OF DIAMONDS 


IMPORTANT 
PART 
OF 
OUR 
BUSINESS. 


E 1050—Beautiful Diamond Ring. Blue-White .25ct. Solitaire 
Diamond set in nice quality, 14K yellow extra heavy gold 
mounting, with white gold top. Pierced and hand engraved. 
Complete $76.25, less 2% 


Ring (to match) engraved 


E1051—14K Yellow Gold Wedding 





SENT ON 
REQUEST. 
WRITE US 
YOUR 
WANTS. 


92 
NET 


$74 


and pierced all around. Extra heavy weight. 


$7.50, less 2%; 


hex Go. P.O. Box! - Cuicaco 90, Ik. 


AG. 





$7.35 Net 


“BUY FROM BECKEN—AND GET THE BEST" 
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Can You Help Me? 








My Display Problem Is; 












ee | 


SPOT CASH 


for YOUR 


STORE INTACT 


HIS is your opportunity to sell 
your store outright and realize 
every cent it is worth. We are 


by VIRGINIA DIXON 





Readers’ questions about window and inside-store display 
‘will be answered in this department each month by Miss Viy. 
ginia Dixon, one of America’s topnotch display experts whoy 
talents have been brought to a focus on the jewelry field, 
Miss Dixon is already well known to JC-K readers as th 
author of many stand-out articles on jewelry store display, 






APER SCULPTURE—I have noticed that the go. 
called “paper sculpture” is being used more and 
more in window displays. Where can I obtain such 
background pieces suitable for a smaller jewelry stor 


window? (C. D.) 


Answer—The following studios in New York offer 
paper sculpture units of all sizes and types. The first 
two have stock items, the third make up units to order, 
Rip Studios, 15 E. 22 St., Allied Display Materials, 
65 Madison Ave., and Art Studios, Inc., 11 W. 25 S&. 










expanding our organization and 






are interested in going businesses 
for additional outlets. SPOT 
CASH AWAITS YOU upon ac- 


ceptance of our offer which will 





EATHERETTE PAPER—Where can I get dis 

play paper which simulates leather or leatherette! 

I want to use such paper for lining cases in which | 
display men’s jewelry and accessories. (B. T.) 


Answer—Bulkley Dunton & Co., 295 Madison Ave, 
New York 17, or 2625 S. Wabash, Chicago 16, and 
the Garrison Wagner Co., 1629 Locust St., St. Louis, 
carry leatherette papers in a range of colors. wal 
them for samples. This will make a very appropriate 
background for your men’s department. 







be a fair and just one. 








OU can deal with utmost con- 





fidence. We are one of the 







East's Leading Jewelers and will 





LLIED FLAGS—Is it possible to get flags of the 
‘Allied nations and also American flags for a Wa 
Bond display? (O. T.) " 


Answer—The Regalia Mfg. Co., Department 6 
Rock Island, Ill., carries matched sets and all sigs 
of the Allied nations’ flags. They will send catalo 
and price list. Annin & Co., 85 Fifth Ave., New Y Yok 
and Valley Forge Flag Co., 200 5th Ave., New York, 
both carry wide eden of all types of flags and 
banners. : 
ISPLAY MATERIAL—I have seen a i 
material used which seems to be a fabric moun 
on heavy paper. It looks richer than paper, but 
easier to handle than fabric. I believe it comes in wid 
lengths and also narrow, ribbon-like, lengths. Can you 
~ tell me what this material might be and where I cou 
cS SONC & get it? (J. M.) 


Fc BuSs ESONS 9 3 


readily furnish the names of firms 






whom we recently purchased who 
will attest to our reliability. Ask 



















your bank for reference. 




















WRITE, WIRE OR 
PHONE MARKET 3-2987 





Ask for Mr. Busch or Mr. Sargent 






















oe SSC Answer—I believe you are referring to Facil- Fab 
w—a. a which answers your description well. This comes in a 
MAIN OFFICE wide range of colors and widths. It is made by Facil 
Fabrics Co., 111 W. 24th St. New York 11. i 

875 Broad St., Newark, N. J. 4 
LEXGLASS—I haye a small mat of mirror squares | 
which seem to be cemented to a cloth backing” 
which makes the squares flexible. It seems to me this” 
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WILLIAM KORN 


30 West 47th Street 
Designer of Howelry Displays 


NEW YORK 19, N. Y. 
SI, is gratifying to feel that in a small way we have had a hand in creating 
many jewelry displays that have appeared in jewelry stores throughout the 
country in the past years. 














FOR this we sincerely thank all our friends and customers for their fine 
cooperation— 


ONLY because of this splendid cooperation have we been able to serve 
Ye you so well, and with continuance we promise to give you better service 
and more outstanding displays than in the past. 


Wham an es 


William Korn and his associates are continuing to develop new ideas in the following: 


Jewelry Displays Tray Systems Mechanical Displays 
Window Platforms Miniature Backgrounds (Rental Basis only) 


THE DISPLAY CENTER... OF THE FUTURES 

















ERA WATCH CO: 


C.RUEFLI-FLURY ¢ C2 BIENNE 


“Kya Watches on Time the World Over’’ 
ARTHUR BAUER U. S. Representative - 48 West 48th Street, New York, 19, N. Y. 
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Actual size 


A Demand Item! 
IDENTIFICATION BRACELETS 


in Sterling Silver 


Top to bottom: Wholesale 
ee ae eS: $93 doz 
| Ne et ana nee) $57 doz 
ng , ES SE ESS LO ME, SORE $45 doz 


Immediate Delivery 


ALPHA-CRAFT CO. 


303 Fifth Avenue New York 16, N. Y. 














FOR HONEST RETURNS 


IN 


SWEEPS 
« FILINGS 
. SCRAP 


GOED PLATINUM 
JOSEPH B. COOPER & SON 





Refiners & S\ PRECIOUS 
Smelters =] METALS 
OFFICE: 
FACTORY: 


26 JOHN STREET, 


BROOKLYN, N. Y. NEW YORK CITY 





_item of materials fon every standard ‘take and 
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would make a good background for a window unit ang 
I would like to buy larger pieces of it. Do you knoy 
what it is and where I can buy it? (T. D.) 

Answer—Your mirror mat sounds like Flexglass, 
which has been used very successfully in many ways 
in a great many window displays. It comes in mats 
about 19 inches square, but several can be used together 
to cover a larger area and they can be curved to an 
design you wish. The United States Plywood Corp, 
Flexglass Division, 103 Park Avenue, New York 17, 
will send you a color card and the name of your nearest 
distributor. 


This unique watchmaker's bench, designed by Joseph Herskovits, 
head of Roth Bros. repair department, saves a lot of lost motion 
for the busy horologist:-Inset: Mr. Herskovits. 


WATCHMAKER DEVISES TIME-SAVING BENCH , 


An ingenious bench for watchmakers that should 
save time, trouble, and a lot of unnecessary steps, it 
any watch repair department, large or small, is this 
one designed by Joseph Herskovits, héad. watchmaker 
at Roth Bros. Watch Co., Inc., New York, for his own 
use, and specially built to his order. 

The outstanding advantage of this unique piece of 
equipment is that.it places a stock of every conceivable 






‘of watch right ‘the repairman’s fingertips and. @ 
ranged in such: manner that there is “Ho lost ‘time “¢ 
motion in putting his hands on any desired item/™. 7 

As the accompanying photograph shows, the fixturt 
somewhat resembles an old-fashioned roll-top ‘desk. In 
the space where the pigeon holes would be, are three 
rows of small filing drawers—12 drawers in each soma 
36 in all. In these drawers is kept.a supply. of 
springs for all makes and sizes of watch, , aystetntie 
arranged, and with each dtawér labeled to indica “ 
contents. k 

Mainsprings for the American witches are at the 
left, filed by make and watch size. Those for the Sy 
makes are at the right, arranged in order. by 
sizes to facilitate locating whatever piece is needed, » 

Tools are kept in the four large drawers immediately 
over the operators’ lap as he sits at the: bench, with 
two sliding boards beneath them, one with a cut-out 
center for steadying large work. The four large 

(Please turn to page 162) 
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After taking stock you undoubtedly will 
find odds and ends in 


STERLING SILVER 


FLATWARE & HOLLOWWARE 


in either new, used, inactive or obsolete 
patterns 


We are in the market to pay you 


CASH 


for any amount you have on hand. 

Send them to us for our offer. 

We will pay express charges both ways, 
if necessary. 


References: Jewelers Board of Trade 


JULIUS GOODMAN & SON 


77 Madison Ave. 
Memphis Tennessee 


Julius Goodman Joseph A. Goodman 














Announcing TO ALL RETAILERS | 


weoutta 
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(Formerly Hill and Company) 


in our NEW and _ spacious 
and display rooms on the 


Now 
sales 
Fourth floor at 5 North Wabash 


Avenue, Chicago 2, Ill. With our 
enlarged staff, we are now able to 
give you prompt and efficient ser 
vice in supplying your needs in the 
jewelry line. It will be to your ad- 
vantage to write, wire or phone us. 
your requirements. We cordially in- 
vite you to visit us on your next 
buying trip. 





Quality Costume Jewelry, pins 
and earrings, sterling silver and 
gold rings, gold filled lockets and 
bracelets, etc. 


We Have in Stock for Immediate Delivery 


® ee PLASTIC AND LUCITE RING AND WATCH 
XES 
@ STERLING SILVER AND GOLD FILLED NECK 
CHAINS 
@ ALL GRADES AND COLORS OF LEATHER STRAPS 
® CORD AND METAL WRIST BANDS 


FINDINGS: We have for immediate delivery large stocks of 


Sterling Silver and_ gold filled spring rings, swivels, 


sister hooks, jump rings, fancy and antique bows, all sizes and types of 
spring bars and many other items too numerous to mention. 


MATERIAI S: We will exert every effort, at all times, to be in a 
* position to supply our customers with Staffs, Stems, 
Jewels, Crowns, Sleeves, etc. 





WHOLESALE JEWELERS 








SRO Ree 


402, 5 N. WABASH AVE., "CHICAGO, 2 





“ROOMS: 401- 
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YES! We Have 


Cigarette Lighters 





























y 


Silver cigarette lighters are almost papetne to secure 
today. But look at these from Mexico. ... We have 
them and they’re beauties! 


Made by skilled Mexican silversmiths. 
Sturdily constructed—Uses standard flint and wick. 


Order promptly to insure early delivery 
Priced at $12.50 


UNIVERSAL EXPORT AGENCIES 


90 WEST STREET NEW YORK 6, N. Y. 









Ever since Pearl Harbor, 
we've been making these 
same clocks and barome- 
ters only we’ve been put- 


ting them into war cases. 


When, once again, we 
make them for your shelves 
and counters, we shall not 
have lost our skill as fine clock-makers. We 
shall have added to it. 


Let’s All BACK THE ATTACK! 
Buy War Bonds 





340 EVERETT AVENUE 


i: ae CLOCK CO. CHELSEA 50, MASS. 
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New Giftwares 


=== 











Five-piece English Crown Staffordshire china miniature set 
in stock from England, featuring a dainty floral pattern 
$9.50 a set wholesale. This Lilliputian service is shown by 
Mabel McLaughlin, 225 Fifth Avenue, New York, N. Y. 





Colorful hand-painted glassware by Marianne. Cigarette 
cart, $22.50 a dozen; cigarette box, $10.80 a dozen; 
ashtrays, $3.60 a dozen; and candy box, $12 a dozen. 
Prices wholesale. Mary Rodney, 225 Fifth Ave., New York. 





A magnificent hand-decorated urn in American 
china from the collection of distinctive acces- 
sories featured by Abels, Wasserberg & Co., 
Inc., 23 E. 26th St., New York City, N. Y. 





Apple blossoms decorate a group of crystal accessories: 
Fruit supreme, set of six, $3.25 a set; cups and saucers, 
$10.80 a dozen; salad plates, $12 a dozen. From the 
latest offerings of Fanny Morse, 225 Fifth Ave., New York. 


This is one of a large 
selection of Oriental 
Lowestoft antique plates 
from an armorial ser 
vice and bearing vari- 
ous coats of arms. From 
the collection of Mot- 
tahedah & Sons, 225 
Fifth Ave., New York 





Excellent quality bottles in ruby glass 
with hand-cut decoration; also available 
in amber, or crystal with colored florals. 
4 o:. bottle, $15 a dozen; 8 oz. bottle, 
$24 a dozen, wholesale. Shown by Wil- 
liam H. Fenton, 366 Fifth Ave., New York. 
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6 Cer NATIONALLY ADVERTISED in 
ef” VOGUE « MADEMOISELLE 


ORIGINALS and GLAMOUR 


Spray Pin Masterpiece eee 


For your favored customers . . . spray pin mas- 
terpiece from our Handcraft Shop, in 24K gold 
plated sterling. Crystal rhinestones form the 
spray background, the center petals are fash- 
ioned of five beautifully cut, deep rhinestones 
in all gem colors. One of the most successful of 
our design originals, with the new “pretty” look 


your smart Customers want. 80/18—$20 each 


.VOGUE DISPLAY CARDS AND ADVERTISING 
MATS SUPPLIED ON REQUEST 





Sparkle Pins 
with the New 
“Light Touch” 


Beautifully executed in 24K 
gold plated sterling silver, set 
end-to-end with fine crystal 
thinestones and spiked with 
simulated pearls. These pins 
have been designed in the new 
‘light feeling” for wear in pairs 
with suits, blouses and sweaters, 
and are a “high style” fashion 
for berets, fabric bags and other 
accessories, 


VOGUE DISPLAY CARDS 
AND ADVERTISING MATS 
SUPPLIED ON REQUEST 


* 
See our complete collection of Ear- 
rings, Pins, Necklaces, Bracelets, 


Pearls and Compacts to retail up 
to $50. Send for Booklet 60. 


JAY REL cen eree 
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Double-faced beveled mirrors feature these vanity 
table accessories with their sparkling Lucite frames. 
Hand mirror costs $18.60 a dozen; vanity stand 
mirror, $21.60 a dozen. They are newly offered by 
Lillian Sherman, 225 Fifth Avenue, New York. 





Distinctive double picture frames in damask or 

cade in blue, green, ivory or mulberry. Sizes range 
from 3/4" x 4!/," to 13" x 15" with wholesale prices. 
from $6 to $72 a dozen. Immediate delivery 
Claude Sperling, 225 Fifth Ave., New York, N, ¥, 


Available in smooth 
saddle leather or 
pigskin grain, these 
double frames are 
produced in three 
sizes at a price range 
from $12 to $27 a 
dozen. Rubel & Co, 


Orsay fine china, a true reproduction of 225 Fifth Ave., N. Y. 


“Marie Antoinette" antique figure, is deli- 

cately hand painted in pink-rose and tur- 

quoise. 9" high, the price is $12.50 whole- 

sale. Also available in white traced in gold 

and flesh tinted at the same price. Herman 

C. Kupper, Inc., 39 W. 23rd St., New York. New ration-book holder has added feature of com- 
partment for plastic change tokens. Two styles are 
offered in red, blue, brown, or green genuine 
leather. Style 707, left, costs $21 a dozen; No. 
707-A, right, is $24 a dozen. Timely new products 
of Essway Mfg. Co., 261 Fifth Ave., New York. 


Handsome 16" x 20" tray is hand decorated wood 
and is part of a new line including tissue boxes 
and waste baskets. Priced at $4.50 net, it is avail- 
able in a wide color range for prompt delivery. 
Mollie Boynton, Inc., 225 Fifth Ave., New York. 
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Once again, we have received a large shipment of the finest finished 
leather goods from England, made for us in world-famous English Billfolds 
workshops. 


We shall do our best to distribute this choice merchandise fairly Lip Tobacco Pouches 


and equitably. Writing Cases 


Leather Picture 
Frames 


Immediate Delivery Empty Utility Kits 
DOMESTIC AND IMPORTED MERCHANDISE 


LARGE STOCKS ON HAND 


All prices of British Merchandise offered are approved by Office of Export-Import, Price Control Division of O.P.A. 


U.S. LUGGAGE & LEATHER PRODUCTS CO. 


29 WEST 34th STREET mew YORK 1,.N:. Fe 

















HAND MADE 
STERLING SILVER 


Heavy silver pepper shaker is 5” overall; open 
salt with cobalt blue glass lining is 2” overall. 


$12.50 net per pair 
Minimum order—6 pair 


41%," Footed Creamer—3” Footed Sugar 
$25 net per pair 


MABEL MacLAUGHLIN 
225 Fifth Avenue New York City 














Genuine Leather Compacts and Cigarette Cases 
Embossed: Diamond-Wise with Non-Tarnish Nail 
Heads, Inside Beveled Mirror. 


COMPALES .....-205..-%. $27.00 DZ. 
CIGARETTE. CASES ..... 33.00 DZ. 
Phone 225 FIFTH AVENUE 


Al TWENTY* SIXTH STREET 


MUrray Hill 5-1636 NEW YORK CITY. 














WATCHMAKER DEVISES TIME-SAVING BENCH 
(From page 156) a 
drawers and cabinet just to the right of his knees » 
be used for additional tools, or reserve supplies of » 
terials according to the needs or wishes of the » 
vidual watchmaker. 4 
One of the most noteworthy and original f, 
of the unit is the two cases—one at the extreme 
and one at the left—which slide out, revealing » 
shallow drawers and seven deeper ones in each, | 
Here the horologist keeps a working supply of 4 
parts other than mainsprings for all types of ’ 
usually encountered. As with the mainsprings 
upper part of the unit, American materials are 
at the left, and Swiss to the right—systemati 
grouped and labeled, of course, for easy finding, ~ 
Mr. Herskovits’ system is to put together all of the 
parts for a given watch rather than to place all hap 
springs in one group, all balance staffs in another, a 
so on. One drawer, for example, will contain all th 
materials for a 6/0-size, 19 jewel Hamilton—jewe, 
balance staffs and wheels, hairsprings, etc., etc—ed 
in its separate box or envelope, but all filed together 
in the same drawer. | 
He has found it to be quicker and easier, when a repair 
is being made on a certain watch, to have all the parts 
for that watch together than to have to look in om 
drawer for this part, in another for that one, and s0 m, 
Generous working space is provided by the lang 
bench top which allows plenty of room for a lathe ad 
bench lamp and to lay out tools, cleaning solution al 
so on. A hinged lid with a lock comes down over tit 
upper part of the bench and all drawers and cabinets 
are fitted with uniform locks so that one key is all that 
is necessary. The bench is not on the market a 
standard ready-made unit, but it can be duplicated local 
ly by any competent cabinet or furniture maker at fairly 
reasonable cost. | 












MINIMUM REPAIR FEE GUARDS PROFIT 
(From page 100) 
of good workmanship, and without any arguing or price 
building.” 

On the base charge of $3.50, Mr. Wehmueller é 
assured of an adequate profit on the full gamut of mr 
tine repairs, such as polishing pivots, repairing click@ 
hair springs, demagnetizing, fixing roller jewels, and th 
like. In addition, he protects himself on the two mit 
frequently encountered major troubles—broken wait 
springs or balance staffs—by making a straight = 
of $2 for these items, in addition to the base sem 
charge which covers everything else. Since these tit 
bles can be spotted at first examination, he knows 
taking the back off a watch whether the charge will® 
$8.50 or $5.50, gives the customer his price imm 
and that price stands. 

“The straightforwardness of this policy not @ 
makes friends for the store and builds confident 
me,” says Mr. Wehmueller, “but it makes the 
repair department,-which in a neighborhood or # 
town store is a necessary accommodation depart 
pay its way the same as any other department.” 
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Spode Rose BRIAR 


Attractive display helps to make sales 


—but Spode quality makes customers. 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 

















S&éP#Rba seek FSS PER 


“THE PATHWAY TO SUCCESS” 


nadia 





WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
SCHOOL OF HOROLOGY 
Dept C. Peoria, Ill. 





Imagine plenty of 
cO RY corres BREWERS... 
all you cam dell 


—-That’s 
something 
to look 
felaicl ae ie ce) 





We are sorry that we 
can’t fill orders as fast 
as we'd like. However, 
the merchandise you 
are receiving from us 
is the same quality as 
before.the war. 


We refuse to cheapen 
CORY quality—our 
good will and yours is 
protected by the de- 
pendable quality of 
CORY Brewers. 


CORY GLASS COFFEE BREWER CO. - 325 N. Wells St. - Chicago 10, I 
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GUARDIAN 


WALLETS 
Featuring: Fine quality ALLIGATOR—ENGLISH 
MOROCCO — CALFSKIN — SADDLE LEATHER 


and PIGSKIN with and without. multi-passes. 
ALSO 


FITTED DRESSING CASES 


GUARDIAN 
Leather & Novelty Co. 


358 Fifth Avenue 


Tel: Wlsconsi: 7-1267 New York, 1, N. Y. 











We Hope We Have Serveo You WeLt 


UNDER PRESENT WARTIME CONDITIONS 
i. 

OUR 20 YEARS OF MERCHANDISE EXPERIENCE 

HAS GUIDED US TO SERVE THE TRADE WITH 

GIFTWARE ITEMS FROM REPUTABLE MANUFAC- 

TURERS . . . WE WELCOME YOUR INQUIRIES. 


TANZ & GURWITT 


WHOLESALE DISTRIBUTORS ~ 
253 STH AVENUE, NEW YORK I6, N. Y. 


DRESSER SETS * SILVERWARE 
LEATHER GOODS * CUTLERY—GIFTWARE 
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REG.U.S.PATENT OFFICE .No 348436 


sot WATCH () CRYSTALS | 
a § LIFETIME OF FREE SERVIC 


Don’t waste money on obsolete crystals. Don’t clutter up your 
cabinet with dead stock. Here is a stock control service that will 
keep your cabinet up-to-date for a lifetime. This stock control R 
service—offered only by C. & E. Marshall—informs you when C 
new numbers come out. The best, the very best numbers are sent 

to you in individual labeled boxes with instructions telling you P 
in which drawer to place them. You are informed immediately 
which crystals are becoming less popular and where they are. 
You simply remove, sell, and do not re-order them. All you do 
is lift the old boxes out and place the new ones in. Your sys- i 
tem is up-to-date with only the best sellers. 


FINEST QUALITY CLEAREGLASS| | 


For ne corti shingle : 
IACCURATE SIZES ! 
_. . CORRECT SHAPES 


“TAILOR-MADE” to fit the watch manufacturer's original bezel, 
these crystals will snap in and FIT PERFECTLY. Each crystal 
is properly domed and allows plenty of hand space. The edges 
are perfectly finished . . . you need not grind or polish! HERE 
IS A CRYSTAL THAT IS SIZED TO FIT ACCURATELY. 


PERFECTION OF 
CABINET SYSTEM) 


In a 12 or 18 drawer Cabinet System that will satisfy the most | 
exacting watchmaker. Each size of crystal has its own movable | 
compartment. And each crystal is labeled with size and case 
manufacturer’s name. You find the exact crystal instantly. Com- 
partments can be easily placed in proper positions when new 
numbers are added. 
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Box 7737, 
Chicago 80 
and 
Principal Cities 








Largest and Foremost Supply House in the World 
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Rate Doubles April 1; 
Old Rate for Some Items; 
Plated Flatware Exempt 


The Federal Excise Tax on retail 
jewelry sales will jump—for most 
jewelry merchandise—on April 1 
from its old rate, which was 10 per 
cent, to the new rate, 20 per cent, 
as provided by the controversial 
Revenue Act which Congress passed 
late last month over the President’s 
angry veto. 


March, therefore, may be another 
“heat-the-tax” month, with customers 
rushing to buy before the tax doubles, 
just as they did during September, 1941, 
to get in ahead of Oct. 1, 1941, when 
the old excise tax of 10 per cent went 
into effect. 

Exceptions to the new 20 per cent 
rate are: (1) Watches retailing for 
$5 or less and alarm clocks re- 
tailing for $5 or less, which continue at 
the 10 per cent rate, and (2) silver 
pes flatware, which after April 1 will 

exempt from any excise tax. Under 
the old tax-raising measure, such flat- 
ware was taxed at 10 per cent. 

The $2,800,000,000 new tax bill see- 
sawed violently during the second half of 
February. President Roosevelt vetoed it 
on Feb, 22 as “a tax relief bill providing 
relief not for the needy but for the 
greedy,” and it seemed that there might 

no new revenue measure at all for 
1944, 

Then, in a smashing blow for legis- 
lative independence, the House voted, 
299 to 95, to override the veto. That 
was Feb. 24. Next day, the Senate 
enacted the bill into law by an even 
more decisive vote, 72 to override, and 
only 14 to sustain the veto. Both votes 
were well over the two-thirds require- 





PALES oe 


$5 
ist 


ment to overrule the President. 

The higher excise taxes were among 
the few “crumbs” in the Revenue Act 
that pleased the President. He urged 

Ingress to enact at once the excise 
tax provisions of the vetoed bill. 

But, if the veto had stood, Congress 
= have been in such an angry mood 
that it wouldn't have re-instated the ex- 
pens rate boost. Washington dopesters 


The. Social Securit i 

, y Tax will now 
continue at the old rate—1 per cent 
rom employees and 1 per cent from em- 
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20 Per Cent Jewelry Tax 


(Gpmo nme 








ployers—instead of automatically dou- 
bling on March 1, 


SALES "TAX INCLUDED" 

As in the past, the Revenue Act per- 
mits merchants to advertise and sell 
taxable merchandise on a “tax included” 
basis, so long as they don’t imply that 
they “absorb” the tax themselves. 

Thus, after April 1, a $100 diamond 
ring may be advertised and sold, either 
(1) at $100 plus $20 Federal Excise tax, 
or (2) $120 (tax included). Same ring, 
of course, can be sold through March 
31 at $110. 

OPA has no objections to including 
the tax boost in the price, despite wor- 
ries in some sections of the trade. 

In computing the tax he pays, when 
he includes the 20 per cent tax in the 





price of the goods, the jeweler remits 
to the Treasury one-sixth of the total 
selling price, instead of one-eleventh, 
which he will pay on _ lower-priced 
watches and alarm clocks. 


ORDERS AND SALES BEFORE APR. 1 

Presumably all the tricky questions 
on whether or not the higher tax a 
plies to peculiar orders and sales at the 
tail-end of March will be answered in 
the same light as similar problems in 
the fall of 1941. (See JC-K for Octo- 
ber and November, 1941.) 

Date of delivery to the customer of 
the taxable article determines what rate 
of tax is paid. However, articles pur- 
chased before April 1, but left for en- 
graving, would be considered “delivered” 
under the old tax rate. 





Exhibitors “Veto”? Wartime Shows; 
Want Only One a Year Thereafter 


Thoroughly displeased at being called 
upon to exhibit at two jewelry shows in 
a year when the amount of merchandise 
available does not warrant the holding 
of even one show, members of the Jew- 
elry and Allied Trades Association (the 
exhibitors’ organization) met at the 
rooms of the 24 Karat Club in New 
York, Feb. 28, and registered in no 
uncertain terms their complete disap- 
proval of the recent announcements by 
ANRJA and NACJ that each would 
stage a merchandise exhibit in connec- 
tion with its annual convention. 

Present, or represented by letters ex- 
pressing their views, were most of the 
larger exhibitors, together with a con- 
siderable number of the smaller ones. 

With complete unanimity, everyone in 
attendance expressed himself as being 
emphatically opposed, because of current 
scarcities of goods, and other wartime 
conditions, to staging any jewelry shows 
whatever for the duration of the war. 
With equal vigor, it was asserted that 
even after the war there is no justi- 
fication for more than one jewelry trade 
fair a year. There was not even a de- 
bate on these points. The only discussion 
was on the question of what action 
would be most effective in accomplish- 
ing the purpose. 

As for the postwar era, the sug- 
gestion was enthusiastically received 
that the exhibitors should ignore both 
the retail conventions and hold their own 
trade fair, with added attractions in 
the form of outstanding speakers and 
appropriate entertainment. However, it 





was emphasized that the exhibitors have 
no intention of dictating or interfer- 
ing with the policies or politics of the 
retail associations, and are concerned 
only with the idea of one show a year 
on a business-like basis. 

After thorough consideration, three 
resolutions embodying the sense of the 
meeting were proposed, and unanimously 
adopted. The gist of these is: 

(1) That the members of the Jéwelry 
and Allied Trades Association, because 
of wartime conditions, are strongly and 
unalterably opposed to the holding of 
any jewelry trade shows whatever for 
the duration of the war. 

(2) That after the war, in order to 
avoid the recurrent threat of being 
periodically faced with a demand to 
support two separate retailer-sponsored 
shows a year, the Jewelry and Allied 
Trades Association shall stage its own 
annual merchandise exhibit which all re- 
tail jewelers, regardless of association 
affiliations (or lack of them), shall be 
invited to attend. 

(3) That in order to provide the 
preliminary funds for organizing the 
first show and the accompanying attrac- 
tions, each member shall at once pay 
into the treasury a sum equal to his 
expenditure for space at either the 1940 
or 1941 jointly-sponsored shows, which- 
ever is the larger. Ninety per cent of 
all money so paid shall be held intact 
toward payment of that member’s space 
at the first show. Exhibitors who are 
not already members of the organiza- 
tion are invited to join on the same 
basis. 
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BEWARE MR. DEALER... it won’t be a 
genuine ZIPPO... you'll have to wait just a 
little while longer .. . here’s why— 


ZIPPO’S are still at the front— 

Our boys on the battle line, in task forces and in 
air action need more and more ZIPPO Wind- 
proof LIGHTERS. 

Every service man’s poll proves that—you 
should read some of the letters from generals 
and gobs praising the unfailing performance of 
this sure-lighting lighter. 


A ZIPPO is really USEFUL— 

Not only for lighting pipe or fag in terrific winds 
and blinding storms ... but a ZIPPO is often 
needed for lighting fires and lanterns ... as a 
rescue flare or guiding light . . . in raid work, etc. 
They like its faultless wick—the long lasting flint. 









PATENT 
No. 2032695 














“WANTA BUY A WIN’PROOF LIGHTER?’ 


They “dunk” it into the gas tank of a jeep or 
plane to fill up its big fuel capacity. 


That’s why the U. S. Army Quartermaster 
Corps and Exchange Service SPECIFY ZIPPO 
Windproof LIGHTERS. 


BEWARE OF IMITATIONS— 

With WPB restrictions lifted—is it any wonder 
that imitators should seek to cash in on the “back 
home” market, while ZIPPO is still at the front? 


ZIPPO may be offered. soon— 

We have been given every encouragement that 
when overseas demands are fully met, a given 
quantity of ZIPPO Lighters may be permitted 
for sale through our regular dealers. 


ZIPPO Lighters will be clearly trade-marked 
and packaged. They will carry the famous 
ZIPPO LIFETIME GUARANTEE — no one 
ever paid one cent to repair a ZIPPO, not even 
the return postage. 


The very moment that ZIPPO Wind- 
proof LIGHTERS are released for sale, 
our regular customers will be advised by 
mail. Dealers wishing to receive notice 
should write on their firm letterhead, 
giving the name of their supply house. 


ZIPPO MFG. CO., Dept. D, BRADFORD, PA. 
New York Office: 52 Vanderbilt Avenue 





FOR YOUR PROTECTION Look for this engraving [Zippo rc co @RADFORD PA on the bottom of every genuine ZIPPO LIGHTER 
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Retail “Merger” Is Still in Phrase-Making Stage 


DIAMOND DEALERS’ CLUB HAS BOND RALLY—AND ANNA STEN 


ANRJA Head Reaffirms 
Hope for Union; But 
Neither Group Acts 

“Union Now” negotiations for a 
merger of ANRJA (claimed mem- 
bership 6,000) and NACJ (claimed 
membership 1,000) were still in the 
letter-writing stage last month—-still 
seemingly far from either “union” or 


“ ” 


now. 


As told in the February JC-K, B. G. 
Rudolph of Syracuse, chief of the cred- 
it jewelers, wrote to Charles J. Michaels 
of Hartford, Conn.. ANRJA president: 
“[ stand ready and willing to meet with 
you on 24 hours’ notice and can arrange 
for a meeting of a committee from our 
organization with a similar committee 
from your organization, when necessary, 
in the shortest time possible.” 

This was in reply to Mr. Michaels’ 
statement titled, “Let’s Practice Unity— 
Not Just Talk About It,” published in 
last month’s ANRJA Bulletin, as well 
as in JC-K, which reopened the old 
merger question. 

“Negotiations by letter writing can go 
on indefinitely,” was also the sense of 
the Rudolph letter, which followed the 
Michaels proposal in this publication 
last month. 


REPLY TO REPLY 


Sure enough, on Jan. 24, came another 
letter—this time from ANRJA Presi- 
dent Michaels, in response to the Ru- 
dolph letter dated two days before. 

After explaining that he had not 
known of the NACJ directors’ meeting 
a few days before, to which he would 
have been glad to have sent a copy of 
his merger suggestions, Mr. Michaels 
wrote: 

“However, this should make little or 
no difference, as the intention is to show 
that ANRJA is not a ‘cash’ organiza- 
tion, but rather representative of the 
whole industry—and willing and anxious 
to work with all, toward a single united 
organization. 

“Credit jewelers are in the majority 
on our executive committee—they have 
the same interests to protect as have 
your group—and, leaving me out of the 
picture entirely, it is unthinkable that 
Mr. Slavick, head of our Credit Selling 
Committee, and one of the founders of 
NACJ, would even be one of our mem- 
bers if he did not know to a certainty 
that the association was completely 
aware of credit needs. 





MINORITIES SHOULD BOW 


“Organized minorities have no part in 
any national association. Any differences 
of opinion should be ironed out by the 
executive committee—or even put before 
members for decision, in the event of 
failure to agree. This course was followed 
in the 1941 tax matter, at which time our 
own minority accepted the will of the 
majority. 

“We of ANRJA feel that the small 
man's vote counts the same as that of the 
big one+that the will of the many should 
Prevail. If this is acceptable, the para- 


FOR MaRcH, 1944 











Albert J. Lubin, executive secretary, announces pledges from Diamond Dealers’ Club mem- 
bers, while Anna Sten, movie star, and Jack Sigman, the club's new president, stand by. 


Members of the Diamond Dealers’ 
Club raised $260,000 in War Bonds at a 
rally Feb. 2 at the club rooms, 36 W. 
47th St., New York, reaching in a few 
moments’ time more than half their goal 
for the Fourth War Loan. Drive. 

Saul Blitz and David Gurfein, co- 
movie, “Three Russian Girls,” spoke, as 
chairmen of the drive committee, later 
obtained additional pledges from the bal- 
ance of the membership, which is close 
to the 1000 mark. 

Anna Sten, currently starring in the 
did Millard Bennett of the War Finance 
Committee. Jack Sigman, club president, 
presided. 





graph in your letter, referring to jeop- 
ardizing your way of doing business, 
does not hold water. Certainly our 1400 
credit jeweler members, many of them 
among the largest in the country, have 
found nothing detrimental in our ac- 
tions. 7 

“It is generally understood that NACJ 
is primarily interested in the problems 
of installment selling. This being highly 
important, we too are active in this 
work, but we also follow state laws, 
quality stamping, trade diversion, and 
anything else of jewelry interest. 

“Surely on the question of instalment 
selling alone, your members should have 
faith in our instalment committee, with 
such people as Messrs. Slavick, Hirsh- 
berg, Olsen, Jenkins, Rosenberg and 
many other prominent credit jewelers as 
members — especially when combined 
with your own interested leaders. 

“What then is left for adjustment? 


SAYS NACJ WOULD BENEFIT 


“NACJ members should certainly prof- 
it by our broad organization in all states 
—by our carefully chosen and active 
committees on all subjects—by our large 
membership and the power for good 
which this implies—by our complete in- 
dependence from the necessity of money 
raising except through membership dues 
—and, most important, by the unselfish 
interest of certain fine retail firms, whose 
devotion to our industry is priceless. 

“I have no wish to enter into any pro- 
longed argument of the idea of one asso- 
ciation—the benefits of which are too 
plain for disagreement. But of one 
thing I am certain, if the membership of 
both ANRJA and NACJ were polled, as 


——_ 








Board of Trade Officers 
All Reelected for 1944 
At Directors’ Meeting 


Royal J. Gregg was re-elected as 
president of the Jewelers Board of 
Trade at a meeting of the directors of 
that organization in Providence on Feb. 
18. Mr. Gregg is president of Ostby & 
Barton Co. 

Also re-elected to office were: Edgar 
E. Baker, W. R. Cobb Co., first vice- 
president; Lewis W. Gibbons, Fulmer & 
Gibbons, Inc., second vice-president; 
Horace M. Peck, secretary and trea- 
surer, and Walter C. Crooks, assistant 
treasurer. 

Executive committee members are Mr. 
Gregg, Mr. Baker and Lester F. Morse, 
Gorham Mfg. Co. 





they were in 1942, with all conditions 
laid open to them, they would, as they 
did then, vote overwhelmingly for union 
now.” 

Mr. Michaels, it is known, has no per- 
sonal desire either to contine heading a 
separate ANRJA or to be the first 
president of the proposed merged or- 
ganization. He wants to bring about a 
single, powerful, smooth-working na- 
tional association for all retail jewelers; 
hopes to be remembered in the trade for 
that accomplishment. 

The Feb. 2 issue of the NACJ Bulle- 
tin declared that in considering the 
ANRJA’s “confusing offer of unity,” the 
National Association of Credit Jewelers 
“will rise above pettiness and will weigh 
carefully the chance of a merger that 
will conserve the rights and further the 
interests of instalment jewelry sellers.” 


HAS OWN PLAN? 

“Whatever NACJ puts forward, it 
will be sincere, explicit, definite and 
positive. . . . If it is found possible to 
unite the two national retailers’ associa- 
tions in one organization, the NACJ may 
be depended upon for full cooperation.” 

But as this issue went to press, neither 
ANRJA nor NACJ had named “Union 
Now” committees. And convention time 
—would there be two separate conven- 
tions? two separate trade shows?—was 
drawing near. 
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$1,100.000.000 Sales Indicated by Jewelry Tax 





Ty 
$97,212,000 Tax Yield 

Shown by Revenue Bureau 
Was One-Third Above ‘42 


‘Phe Federal Excise Tax of 10 per 
cent on retail jewelry sales produced 
$97,212,001 during 1943, the Inter- 
nal Revenue Bureau said last month. 
This figure is higher by 32 per cent 
than the 1942 tax. Subtracting prob- 
able jewelry sales by department, 
mail order, drug, syndicate and other 
stores, and adding 20 per cent to 
cover probable non-taxable sales by 
jewelry stores, the gross total sales 
by jewelry stores during 1943 is in- 





. dicated about $1,100,000,000. 


The percentages of the total 1943 jew- 
elry tax paid in each state give a new 
and reliable index of where jewelry sells 
best. New York, of course, is still at 
the top with 14.8 per cent of the tax 
payments—but California, fifth in pop- 
ulation, was second in tax payments, 
with 10.4 per cent of the U. S. total. 
Other states where jewelry sells at a fast 
clip are Washington, Florida, Oregon 
and Connecticut, all of which are much 
higher in the tax column than in the 
order of population. 

Between them, New York and Cali- 
fornia sell more than 25 per cent of all 
the jewelry sold in the nation—and these 
and eight other states do more than 60 
per cent of the whole jewelry business. 

Here’s the record of 1948 jewelry 
sales, by geographical areas, based on 


EXCISE TAX RECORD PICTURES JEWELRY SALES 


Order of 
States in 
Tax Return Name of State 

1 ee ee 
2 See ee 
8 TS Sot x ovals: cata Wels soo 
4 Pennsylvania .............. 
5 EN a ee 
6 BN tuk 2 2 bid Gy is 
7 EINE iiss sc. eb: 0% wise 
8 Massachusetts ............ 
9 ET ik 0-5 50 add vee ees 
10 ec 8 Bea op widiavsvoievers 
ll EE ee ee ae 
12 Be PE So cemcsewny eee 
18 ee 
14 I eo cane paiibacde< 
15 MLS we kwiws'otnde ahs odes 
16 EE 65'opk. nian ce dnknnes 
17 ag ty SEE ieee 
18 EN Ce eae Pee 
19 ee 
20 OS rrr ere 
21 ES EE a ee Se 
22 North Carolina ............ 
23 SS Sie ois wie RIALS one 
24 NE hig eo sai 0.5 08 
25 ei 
26 77 TE a ey ane ere 
27 icin os alba g dope 8% 
28 EPS ee ree 
29 oo ai, otc da 
80 eer 
81 Souty Carolina ........... 
82 OEE VEER. 3 66s ce seee 
83 EE og ied s pRWCA oer de 
84 NS TCT CECT EE 
35 CS PESO ree 
36 Ss tad Ao. dia lals eigly e0's 
37 RSE ere ene 
88 EE ee Pn ee oe 
89 EAA eS Ree eee ne 
40 NR iis i alinaty biotin ew Ses v's « 
41 ee roe 
42 MR ick See Sa' 0s cba es 
43 NS 5k a oe ett Ss cues 
44 New Hampshire .......... 
45 Daewth Wekota ....5)2.....: 
46 Morth- Dakota :...:........ 
47 ER cho k Beis ws feces ews 
48 ub Re SA ea 
49 RR AL Se ee 
NEG too 3 hs cutee 66 Lape 


* Includes District of Columbia 
+ Includes Alaska 
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Per Cent Order of 
of Total States in 





1943 Tax Tax Population 
ocean nee $14,352,078 14.8 1 
eat 3) 10,106,117 10.4 5 
Seeger 7,884,563 8.1 8 
idan ee 6,564,483 6.8 2 
‘Oe Dts e 5,524,912 5.7 4 
errs 4,632,282 4.8 6 
:ie¥eue 4,496,769 4.6 7 
vanncine 3,593,759 3.3 8 
re eee 3,168,382 3.3 - 
iuavan et 2,618,870 2.7 10 
errors 2,450,167 2.6 12 
ov by shee 2,420,572 2.5 9 
Meeeoae 2,075,955 2.1 80 
arheene 1,595,548 1.6 15 
or 1,579,797 1.6 19 
iegre ae > 1,547,291 1.6 14 
eeeey 1,544,343 1.6 27 
eorres 1,429,299 1.5 18 
ey ae 1,428,289 15 31 
errr 1,398,881 1.4 18 
Seeienas 1,379,745 1.4 21 
mien Se 1,241,801 13 11 
5, BOA: 1,102,125 1.1 te 
ub ueanes 1,042,332 1.1 34 
pehaeree 1,024,512 1.1 17 
ho sawo eh 1,001,819 1.0 20 
pain Sala 952,867 1.0 29 
error 930,169 1.0 33 
Cies oni 911,370 9 22 
eneane 812,309 8 16 
Pree rn 611,105 6 25 
ietenwes 579,596 6 26 
ere ry 571,754 6 82 
nikkie baa 541,484 6 36 
Pia oe 531,041 5 24 
chavo 478,838 5 41 
éndeth 8% 474,397 5 23 
revbnes 443,653 5 44 
ATS 388,407 A 85 
rl yer 258,995 38 43 
Pty 250,788 8 42 
sree eae 208,228 2 AO 
rye 174,870 2 47 
phate oa bis 170,548 2 45 
ete s 164,301 2 38 
smite 160,160 2 39 
pecegeee & 151,901 2 49 
aires 126,371 a | 48 
ee 114,124 l 46 
eer $97,212,001 100.0% 
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MOON SHINES FOR S. DEUTSCH 


"The Moon of Baroda,” 25 carat diamond, 
said to be flawless and to have a history of 
500 years, has been purchased from its Indian 
prince owner by jeweler Samuel Deutsch, of 
Rudolph Deutsch Co., Cleveland, Ohio. The 
gem, which is of a yellow hue, was once o 
gift from an Indian potentate to Empress 
Maria Theresa of Austria, it is claimed. Said 
one informant, "Deutsch has already refused 
an offer of $70,000 for the stone." Shown 
above: Mr. Deutsch, the "Moon," and model. 





the tax returns: 

New England, 6.1 per cent; Middle 
Atlantic, 24.1 per cent; East North Cen- 
tral, 22.4 per cent; West North Central, 
7.2 per cent; South Atlantic, 10.8 per 
cent; East South Central, 4 per cent; 
West South Central, 7.6 per cent; Moun- 
tain, 8.1 per cent, and Pacific, 13.6 per 
cent. 

Large as it was, the whole 1943 jew- 
elry tax seems insignificant against U. S. 
war expenditures, which in January were 
at the rate of $200,000 a minute. Fig- 
ured this way, last year’s entire jewelry 
tax would pay U. S. war costs for eight 
hours and ten minutes. 





London Diamond "Sight" in March; 


Prices May Be Upped Again 


A “sight” of cuttable rough diamonds, 
the first in 1944, has been postponed 
three or four weeks after its original 
date, Feb. 24, New York cutters learned 
in cable messages from London. 

No official reason for the delay was 
received, but the trade assumed that the 
Diamond Trading Co. received such @ 
deluge of applications to buy that its 
sorters had to be given more time to pre 
pare the lots. 

A further price increase of 74% to 10 
per cent was indicated, New York cut- 
ters said. 





C. A. Peabody & Son, retail jewelry 
firm ‘at Argos, Ind., has moved from 
its S. Michigan St. store to a new 
location on N. Michigan St. 
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Commercial Standard Ready for Silver Jewelry 


DESIGN FOR AN EVENING—AFTER JEWELRY 


provides for “Sterling,” 
"Coin Silver" Markings; 
Follows N. Y. State Law 


A new Commercial Standard, for 
the marking of silver jewelry and 
novelties, was recommended Feb. 17 
by the National Bureau of Stand- 
ards. The recommended standard, 
TS-3671, gets down in black and 
white what the already-accepted 
marking practices are, in conformity 
with the New York State Penal Law, 
which has been copied in several 
other states and is considerably 
stronger in some respects than the 
National Stamping Act. 


It provides that articles .925 fine can 
be marked “sterling,” “sterling silver,” 
“silver” or “solid silver”; that articles 
900 fine can be marked “coin” or “coin 
silver,” and that no other quality marks 
can be used. 

Back in June 1941, at the last confer- 
ence considering the standard, the late 
Meyer D. Rothschild urged markings for 
finenesses as low as .700 and won some 
support to this suggestion, but the uni- 
form view at this time is opposed to ad- 
ditional complications and prefers to 
confine the standard to two qualities, 
namely, sterling and coin silver, as has 
been the case in the past. 


EVERYBODY FOR IT 


The Jewelers Vigilance Committee and 
the New England Manufacturing Jew- 
elers and Silversmiths have recom- 
mended the standard, and it is now being 
circulated to manufacturers and sellers 
for written acceptance before promulga- 
tion by the Bureau. 











It's the annual dinner of the Jewelry Designers Guild of New York, and according to every- 

body there, "a good time was had by all." The dinner was held Jan. 28 at New York's 

Iceland restaurant. Present are Theodore Diebel, president; William Sherwood, secretary, and 

Andrew D'Alessandro, treasurer, and designers Dorothy M. Krug, Marion Baumgarten, William 
Diehl, Macy Stein, and Severo Diazovi, and guests. 





It puts on record exactly what ex- 
emptions are not to be included in an 
assay for quality. These, are: Screws; 
rivets; springs; posts and separable 
backs of lapel buttons; wire pegs; posts 
and nuts used for applying mountings or 
other ornaments, which mountings or 
ornaments shall be of the quality 
marked; pin stems of hat pins, brooches 
and scarf pins; levers for belt buckles; 
and knife blades and skeletons. 

Manufacturer’s or seller’s trade mark 
must be applied near the quality mark. 
Numerals or other indications of class, 
pattern, style or type of the article may 
also be used, providing they are not in- 
corporated with the quality marks or 
placed so as to mislead or deceive. 

Certain imports of foreign-made silver 
articles will be hit by the new Commer- 
cial Standard. Many such articles now 
stamped “silver” may assay less than 
.925, or even less than .900. In that 
event, they can’t be marked with any 
quality mark. 








TIME ON THEIR HANDS—BY CHOICE 





Look out, gents, here's another field the ladies have invaded—and they're doing very well 

at it, too. With the Army plucking an ever-increasing number of watchmakers from their 

benches, and with many others working in war plants, at airfields, and in other war jobs, 

the shortage of really skilled repairers is becoming acute (as if you didn't know). Shown 

here are some of the women enrolled in the Elgin Watchmakers College, which now has the 
largest class of women since its opening in 1921. 


FOR MARCH, 1944 





Hold It!—Army and Navy 
Must Okay Production 
Of Standard Plated Ware 


Will the War Production Board per- 
mit manufacture of a limited quantity of 
standard-specification silver plated flat- 
ware for civilians? 

WPB Chairman Donald Nelson had 
such a plan before him last month, but 
the War and Navy Departments were 
reported holding up action on this, and 
a lot of other reconversions, until the 
Second Front is an assured success. 

Said Roland Brown, of the Office of 
Civilian Requirements: “The reconver- 
sion question is largely one of getting 
brass and copper, which most everybody 
except the Army and Navy concedes are 
available in ample supply.” 

Manufacturers cautioned the retail 
trade not to get excited over the pros- 
pect of again having plated ware to sell. 
Granted an okay from the War and 
Navy chiefs, it would take the factories 
three months to reconvert, and man- 
power shortage—the real bottleneck— 
would still retard output. 

Not long ago, International Silver Co. 
and Reed & Barton obtained a large 
order for tableware from the Navy. 
They wanted and thought they could get 
permission to use a white metal base 
(copper-nickel). But the Navy said 
“No”; took a stainless steel base, in- 
stead. 

At International, between $5 and $6 
million worth of standard-specification 
plated-ware lies frozen, in various stages 
of completion. WPB has turned down 
the company’s plea to finish it. 


Same Policies Will Be Maintained 
For Van Heusen, Charles Co. 


Appointment of Charles Heisler as 
treasurer and general manager of Van 
Heusen Charles Co., Albany, N. Y., 
which was recently sold to Gordon Bros. 
of Boston, was announced last month. 
Mr. Heisler succeeds A. Hosmer Spencer, 
resigned. Mr. Heisler has been with the 
company 22 years and has been mer- 
chandise manager for several years. 

He said that the company will main- 
tain its same policy and standards. 
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gaged in war production. 


WPB Gives Green Light to “Some” Eleetrie Alarms 


Okay Slated for Watches 
For Nurses and Miners; 
Brass for Spring Alarms 


Spring-wound alarm clocks, elec- 
tric alarm clocks and non-jeweled 
watches made news at the War Pro- 
duction Board last month—but re- 
tailers were advised to sprinkle well 
with salt any expectation for sub- 
stantial early sales of any of these 
items. 


Spring-wound alarms—WPB officials 
considered a better “War Alarm,” with 
brass where needed in the movement (in- 
stead of steel) and a steel case (instead 
of fiber). 

Spokesmen for Westclox and Gilbert, 
which are turning out old-style “War 
Alarms” at the rate of 3,300,000 a year, 
have told WPB that making the steel 
movements plays havoc with their tools 
and takes longer than brass; that the 
fiber cases warp in certain climates and 
are damaged in shipping; and that the 
pulp shortage may create a shortage in 
fiber cases. 

Brass parts and steel case, they went 
on, would speed up production, perhaps 
by as much as 20 per cent, with no 
added manpower. 

If allowed these improved specifica- 
tions, each of the two companies would 
doubtless use one of its low-priced 
pre-war designs, but it would be six 
months before the better—and still 
brandless—War Alarms would reach re- 
tailers. 

Electric alarm clocks—WPB_ gave 
manufacturers a limited “go-ahead,” 
provided facilities and labor aren’t 
needed for war contracts. “Only a lim- 
ited number of manufacturers are able 
to start production now, and only small 
quantities can be expected,” said WPB. 

Three peace-time producers of elec- 
tric alarms were reported interested in 
resuming such limited manufacture—but, 
since all the electric clock factories are 
practically totally engaged in war work, 
it is readily apparent that electrics can 
hardly be more than a mere dribble until 
after war demands have greatly lessened. 

For example, when one contract is 
completed, and before another is started, 
or when a contract is cancelled or cut 
back, there might be a brief period when 
electric alarms would be produced. So 
“cold storage” was the best department 
for jewelers’ hopes for substantial num- 
bers. 

Non-jeweled watches—For nurses, 
miners and others in certain lines of 
essential work, production of a small 
number of these was discussed at a meet- 
ing of the Industry Advisory Committee. 

“In the opinion of the industry mem- 
bers,” said WPB, “increasing production 
of watches poses even more difficulties 
than does the increased production of 
alarm clocks. Higher technical skill is 
required to produce watches, and the 
persons who possess this skill are en- 
The industry 
will make every effort, however, to meet 
urgent demands. 

“Details concerning distribution will 
be announced to the trade as soon as 
watches are available.” 


170 











SIX OF 600 AT THE ANNUAL BOSTON BANQUET 





Members and Guests Buy $50,000 in War Bonds at Dinner 
Of Boston Jewelers’ Club, Held Right After Bond Drive 


More than $50,000 worth of War 
Bonds was bought by the 600 members 
and guests who attended the 56th an- 
nual banquet of the Boston Jewelers 
Club at the Copley-Plaza Hotel, in Bos- 
ton, Feb. 5. Coming as it did after an 
intensive 8-week Bond drive, during 
which nearly every one had already 
strained to buy Bonds to the utmost, 
this represents a very substantial addi- 
tion to the subscription of the jewelry 
industry, and the club is to be compli- 
mented for its fine patriotic work. 

As is traditional with the dinners of 
the Boston Jewelers Club, the evening 
was a thoroughly delightful one. Start- 
ing with the usual reception at 6:30 to 
the guests of honor, under the direction 
of the reception committee headed by 
Frederick T. Widmer, as chairman, to- 
gether with the club’s officers and direc- 
tors, the banquet got underway at 7 
P. M. 

Those seated at the head table in- 
cluded: Frederick W. Cook, secretary 
of the Commonwealth of Massachusetts; 
Brig. Gen. Thomas E. Troland, Head- 
quarters First Service Command; Capt. 
R. C. Grady, Capt. A. R. Marron and 
Lt. Com. Charles C. Pyne, Boston Navy 
Yard; the Rev. J. Nicol Mark, pastor, 
First Congregational Parish, Arlington, 
Mass.; Walter Eitelbach, president, Jew- 
elers 24 karat Club of New York; George 
A. Young, president, Canadian Jewelers 
Association; Charles J. Michaels, presi- 
dent, American National Retail Jewelers 
Association. 

Also Harold Alberts, president, The 
National Wholesale Jewelers Association ; 
Fred A. Bullock, president, NEM&JSA; 
Harold T. Partridge, president, Massa- 
chusetts & Rhode Island RJA; P. M. 
Fahrendorf, president, Jeweters’ Cmcvu- 
uak-Keysrone and George Engelhard, 
president, National Jeweler. 

Following dinner, a varied and enter- 
taining floor show of nearly two hours 
was presented. Each guest received as a 
souvenir a pocket compass of the type 
issued to the armed forces. The com- 
passes were made by the Waltham Watch 


Co. 





At the Boston Jewelers Club 
annual banquet — Left t 
right, standing: Brig. Gen, 
Thomas E. Traland; L. Blaing 
Libbey, club president; 
Capt. R. C. drady, USN, 
Seated: Mrs. M, L. Shor 
of Swampscott, Miss Kath. 
erine Newbold, and Mn, 
Harold Suttle of Boston— 
these ladies helped sell th 
$50,000 worth of War Bond; 
bought at the banquet, 


Following the usual pattern, at the 
close of the formal proceedings of the 
evening, the club member hosts and 
their guests repaired to the upper floors 
of the hotel where in an atmosphere of 
mutual good fellowship, informal recep- 
tions and get-togethers carried on for 
most of the night. 

The committee in charge of the dinner 
consisted of: L. Blaine Libbey, John §. 
Kennard, Carl F. Lawton, J. Gould 
Cook, Allen Davidson, Ellsworth Read, 
Sturgis Rice, William L. Stone and 
August Sweetland. 

Officers of the club for the current 
year are: L. Blaine Libbey, president; 
John S. Kennard, vice-president and 
Carl F. Lawton, secretary-treasurer, te 
gether with J. Gould Cook, Allen David 
son, Ellsworth Read, Sturgis Rice, Wit 
liam L. Stone and August Sweetland 
as directors. 

The many friends of Albert R. Ker 
who witnessed his sudden seizure witha 
heart attack, will be happy to know 
Mr. Kerr recovered quickly—he et 
hotel about an hour after his brief if 
ness, walked from his taxi to his apart 
ment, and retired after looking over the 
evening paper. Reason for Mr. Kerr 
collapse—too much excitement. 





William B. Ogush, Inc., Is New 
Name of Katz & Ogush, Inc. : 


The well-known house of Kats & 
Ogush, manufacturers of fine jewel 
and watchcases, announces that the nau 
of the company has been changed, effee 
tive immediately, to William B. O 
Inc. There is no alteration in the ow 
ership, management or policies of the 
business. The change of name is merely 
intended to reflect more accurately the 
present structure of the business, which 
has been directed for several years past 
by William B. Ogush, 





Albert D. Rogers, jeweler of Leaks 
ville, N. C., has purchased the a 
adjoining his Washington St. store an 
has enlarged his quarters. 
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JSA Re-eleects All Officers at Annual Meeting 


Price. Insurance committee, William B. advisory board for its aid and advice, to 
486 New Members Added Opush, em: © bets pens and the office staff and executive secretary, 
ictor A. Lambert. Publicity committee, Richard C. Murphy, for their efficient 
In P ast Year z P lus 326 W. Waters Schwab, chairman; William services of the aie vans, to the Pinker- 
Applicants Since Jan. 1 B. Ogush and Victor R. Lambert. The ton Agency for its good work. 
president ex-officio is a member of all 
All officers and all members of the ex- | committees. MEMBERSHIP JUMPS 
ecutive committee of the Jewelers’ Se- Mr. Eitelbach, in presenting the presi- For the membership committee, Chair- 
curity Alliance were re-elected for an- dent’s annual report, touched upon some man Lambert reported a record number 
other year at the 6lst annual meeting of of the many outstanding accomplish- of new memberships—485 during the 
the organization held at the offices of the ments of the organization during the past 12 months—and stated that 326 
Alliance, 585 Fifth Ave., New York City, | past year (which were reported in further applications have been received 
Jan. 28. greater detail by committees in charge) since Jan. 1. 


Officers are: President, Walter Eitel- | and extended the thanks and apprecia- In behalf of the crime committee, 
tach, Walter Eitelbach & Co.; vice- | tion of the Alliance to the conscientious Chairman Wormser presented some im- 
and hard-working members of the execu- pressive figures covering the successful 


ident, Victor A. Lambert, Lambert ; 
. treasurer, Alexander 3H. Aim- tive committee, to the members of the achievements of the Alliance in tracing 


stein, Arnstein Bros. & Co., and secre- 
tary, Bert Young, Jules Franklin. Mem- 


& Co.; W. Waters Schwab, J. R. Wood 
& Sons, Inc.; Nathan J. Stern, Stern 
Bros. & Co.; Otto D. Wormser and ” : Tt ee . 


officers. Moke ok ca ¥ 
COMMITTEES CHOSEN She : 


Standing committees appointed for the 
ensuing year are: crime committee, Otto 
D. Wormser, chairman; Daniel Price 
and Henry I. Jacobson. Finance commit- 
te, W. Waters Schwab, chairman; 
Nathan J. Stern, Bert Young and 
Alexander H. Arnstein. Membership 
committee, Victor A. Lambert, chair- 
man; Henry I. Jacobson and Daniel 


bers of the executive committee: Henry | 
I]. Jacobson, Jacobson Bros.; William e e e 
E. Marcus; Daniel Price, W. S. Hedges > OV th ly ing 14 ma rter 


\ 


OFFICERS FOR 1944 


JSA officers re-elected for another term at 
the 6Ist annual meeting are, top: Walter 
Eitelbach, president; Victor A. Lambert, 
Manufacturers Wholesalers 


vice-president; bottom: Alexander H. Arn- —_ ae “pate chat : 
stein, treasurer; Bert Young, secretary. D A Y | D S A 4 4 | | 93 Nassau St.. N Y 7 ee 
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What’s in 
the cards? 


—for Manning-Bowman 
dealers and distributors 





The answer is “plenty”...and it’s 
all good. More American homes 
are going to need more new elec- 
trical appliances than ever before. 
The women who do the buying are 
going to have more money to 
spend, and when they buy they’re 
going to want the best. 


The Manning-Bowman dealer is 
going to have a post-war line that 
combines traditional M-B quality 
and fine workmanship. 


Research work on this peacetime 
line has never stopped at Man- 
ning-Bowman in spite of the fact 
that 100 per cent of production 
goes to the armed forces. 


With the famous Manning-Bow- 
man line and Service Policy which 
insure customer satisfaction, PLUS 
outstanding support in merchan- 
dising and advertising, Manning- 
Bowman dealers will have every- 
thing it takes for a steady, profit- 
able business in household elec- 
trical appliances. 


Manning-Bowman 
—Means Best 


MERIDEN, CONN. 











GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 


Removing of. Engravings 


WM.HERTEL & Co.,INC. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“26 years at the same 
address” 





(Before) 
(After ) 
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down and clearing up crime against 
members. During the year 65 perpetra- 
tors of robberies, burglaries, window 
smashings and thefts against members 
of the Alliance were arrested as a result 
of the efforts of the JSA, and 60 of these 
were convicted and sentenced to terms 
aggregating a total of 286 years. 

Thirty-one rewards were paid, six pro- 
tests were filed against thieves being 
placed on parole prior to serving their 
full sentences, and several particularly 
noteworthy cases were handled, includ- 
ing the indictment of Meyer Gordon, 
Chicago fence, and the sentencing of 
Paul Flato. 

Several conferences were held during 
the year between members of the execu- 
tive committee and the advisory board 
to consider objectives, policies and meth- 
ods, all of which have resulted in still 
further progress for the Alliance. 

The organization is facing the coming 
years in stronger position than ever. 


UHA Wants All Watches 
Tested for Accuracy; 
Asks Other Measures 


A five-point program to boost ethical 
practice in the watch industry and watch 
repair trade is being pushed by the 
United Horological Association of 
America. 

The program is the result of members’ 
approval of the “expansion plan” voted 
into effect by member states and local 
guilds in December. Under this plan 
special trust funds were set up by the 
national office to promote legislation 
beneficial to the trade. 

UHA is campaigning for: 

A horological laboratory to help estab- 
lish minimum standards of accuracy for 
all types of watches, and to test all im- 
ported and domestic models. 


A higher priority rating to enable 
watchmakers to get tools and repair 
parts. (Indiana horos are also asking at 
least an AA-2 rating for watthmakers— 
see a story elsewhere in this issue.) 

“Uniform grading” of horologists. 

Tough action against fraudulent and 
misleading claims regarding clocks and 
watches. 

“A broader attempt to eradicate the 
old traditional guarantee published by 
retailers” on watches. 

Representing UHA in Washington, 
D. C., is R. W. Applegate, who first sug- 
gested laboratory testing of all watches 
at a meeting of the Los Angeles Guild of 
the UHA in November. Mr. Applegate 
will place the above proposals before the 
proper government agencies for action. 





St. Paul Horos Guild Elects 


Officers for 1944 were elected at the 
Jan, 25 meeting of the St. Paul, Minn., 
Watchmakers’ Guild. 

President is Darryl Hundley. Other 
officers elected are: Herbert Witte, 
vice-president; C. W. Gaskell, secretary ; 
Rey Nelson, treasurer. Trustees chosen 
are Henry Anderson, Carl Ziegler, and 
O. A. Bowen. 

Speaker at the meeting was W. C. 
Westphal of J. B. Hudson Co., Minne- 
apolis. The business session was pre- 
ceded by a dinner. 





BUYS SKATES FOR CHARITY 


Omaha Evening World-Heralg 


An ardent Sonja Henie fan, Miss Mist 
Hampton, jeweler of Omaha, Neb., re 
cently gave $170 for a pair of the stars 
skates—the cash going to a charity fund, 
She displayed the skates in her windoy 
along with her “good luck charm," a Sonja 
Henie doll which she received as a gift sev. 
eral years ago. Then she gave up the skates 
to be auctioned for charity a second time, 





New York Jewelry Retailers Group 
Forms Cooperative Buying Firm 


A new cooperative organization to be 
owned and operated by its own custom- 
ers, has been incorporated by the retail 
jewelers of the Executive Board of Re- 
tail Jewelers Associations of Greater 
New York. Authorized capital is $100, 
000 and paid in cash capital is $80,000. 

Formation of the new venture was 
voted at a meeting of the association 
on Jan. 16 in New York City at whieh 
28 were present. Of these, 24 subscribed 
to stock in the buying corporation {n 
amounts averaging slightly over $1,000 
each. 

To be known as the Executive Jewel 
ers Purchasing Corp., the new outfit 
will act as buying agents for members 
of the Metropolitan executive group and 
as general jobbers and importers. 

However, the association emphasizes 
that it is not their intention to compete 
with any present legitimate jobbers or 
wholesalers and that the new outfit may, 
in fact, buy from present jobbers and 
wholesalers upon occasion. Rather, the 
function of the new concern is to act 
as a cooperative buying service, al 
though it will also carry a ce 
amount of merchandise in stock so @& 
to be able to fill members’ requirements 
upon short notice. 

Officers are: Samuel Jacobson, Bronx, 
president; Henry Astor, vice-president; 
I. Hirshhorn, treasurer, and Milt Jacob 
son, secretary. Purchases will be in the 
hands of a buying committee consisting 
of Messrs. Jacobson, Astor and Werne? 
Gross. Actual operations of the organl- 
zation will begin immediately. 





About $15,000 damage was caused by 
a recent fire in the store of Lewis, Inc, 
retail jewelry firm at 183 Kearny St, 
San‘ Francisco. The fire was caused by 
a lighted cigaret tossed into a box of 
cardboard, firemen said. 
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To The Editor... 
————eeeooooor ee 
No Ceiling on Engraving Charge 


Bditor, Jeweiens’ Cracutar-KeystTone: 





We have been sending out our engrav- 
to an engraver who works at his 
home. There are quite a few jobs, all 
identical, for which he has been charging 
ys 50c. per job, for the last two years. 
He now has advanced his charge to 65c. 
job. Can he legally raise his price 
tous? Can we, legally, under OPA, ad- 
yance our price accordingly? 
Ment & RirrenHovuse 
York, Pa. 

[There is no ceiling on prices for 
watch and jewelry repair work. There- 
fore, it is entirely legal even under OPA 
for your trade shop to raise its price for 
engraving to you. Also, it is likewise 
entirely legal for you to raise your price 
to the customer—providing of course 
that you show, and have always made a 
practice of showing, the charge for the 
engraving as an item. If you formerly 
jumped this charge in with the cost of 
the goods and merely rendered a blanket 
bill for an item which included the en- 
graving, you probably would not be per- 
mitted to raise that charge now. If, 
however, in the. past your invoices and 
sales slips to customers read something 
like this: 








P-atver DOW] ....ccccgecs $25.00 
engraving .......+-.+++ 1.00 
$26.00 

You could now make your invoice: 
Belver bowl ............ $25.00 
CNBTAVING ......-eseees 2.00 
$27.00 


and it would be entirely within the law. 
—Ed.]} 





A Friend in the Service Says— 
Editor, Jewe.ers’ CrrcuLar-KeystTone: 


Before coming into the service a year 
and a half ago I was employed by 
George E. Pearson & Co. in Manchester, 
N. H—where I received my “basic 
training” in jewelry. 

The Air Forces rather changed things 
a bit, and although my job with the 
squadron as unit draftsman keeps me 
busy and satisfied, doing a job I can 
handle, I have often looked back at the 
old days and have wondered how things 
were at the present moment. 

It has been some time since I received 
any of the jewelers’ magazines, and 
through your promptness in acknowledg- 
ing a letter from home, I’ve to date re- 
ceived two new copies of the JEwELeRs’ 
Cmcu.ar-KEysToNE. 

You can't know how pleased I was to 
get them; names, merchandise, ideas, all 
brought back vivid recollections of a day 
not long ago when places like Australia 
~—where I am now—were just names on 
the map. It did my heart good turning 
the pages of the Jeweters’ Crrcurar- 
Keystone once again, and I’m only look- 
ing forward to the day when I'll be 
recelving my copies back at Pearson’s, as 
in days’ gone by. 

I just felt I had to let you know how 
much such a contact like this one means 
to one so far away from home and 


FoR Marcy, 1944 





yu AIR EXPRESS shipments ought to be handled like hot potatoes, 
not “parked” on the floor awaiting a “routine” afternoon pick-up. 

Pack early, phone immediately, and avoid end-of-the-day congestion 
when Airline traffic is at its peak. That’s the way to get fastest 










delivery by arr ExPREss. You’re paying for speed...GET ALL 
you CAN! It’s easy. SHIP WHEN READY! 

And to cut costs — AIR EXPRESS shipments should be 
packed compactly but securely, to obtain the best ratio 
of size to weight. 







A Money-Saving, 
High-Speed Tool For 
Every Business 


As a result of increased efficiency developed to meet wartime demands, rates 
have recently been reduced, Shippers nationwide are now saving an average 
of more than 10% on Air Express charges. And Air Express schedules are based 
on “hours” ,not days and weeks — with 3-mile-a-minute service direct to hundreds 
of U.S. cities and scores of foreign countries. 


WRITE TODAY for “Vision Unlimited”—an informative booklet that will 
stimulate the thinking of every executive. Dept. PR-3, Railway Express Agency, 


230 Park Avenue, New York 17, N. Y. 


Gels there FIRST 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 
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DIAL 
REFINISHING 


Service You Can 
Sell with a Smile 


NO STOCK WORRY 
NO LABOR WORRY 
NO PRIORITY WORRY 


An Accommodation to 
Your Customers 


Involving LITTLE EFFORT AND 
BIS PROFIT for Your Store 


Coast to Coast Service 


KIRK-RICH DIAL CORP. 
Heyworth Bidg., CHICAGO 
220 W. 5th St., LOS ANGELES 


Allen Bldg. Clark Bldg. 
DALLAS, TEX. PITTSBURGH 
Seaboard Bidg. 150 Post St. 
SEATTLE, WASH. SAN FRANCISCO 

















REMOVABLE 
SCOTCH PURSE! 
The Scotch Purse 
slips out for) 
"Solo" use. Easy 
to remove — easy 
to replace. 


cards ... 
',  « identification . . . 
slim... a new innovation 
“in billfolds for both men and women. 
In @ variety of leathers, to retail 
from $5.00 up. 

DISTRIBUTED BY 
LEADING WHOLESALE JEWELERS 
COLUMBIA WALESCRAFT CO. 

22 WEST 32nd STREET, NEW YORK, N. Y. 


YNOWVIS GNV 3YINOSS NI G3ISMYZAGV ATIVNOILWN 
NATIONALLY ADVERTISED IN ESQUIRE AND GLAMOUR 



























friends, and hope the remainder of the 
time I am in Australia I will get my 
copies on time. 

Wishing you and the rest of the 
JeweLers Crecuiar-Keysrone staff my 
very best for the coming year, and that 
it will find us that much closer to home 
again. 

Ser. Pui SitverMANn 
U. S. Army Air Force 


[It’s good indeed to know that one of 
our old friends, who is now away off on 
the other side of the world carrying on 
his share of this war, can still find some 
time to write a letter like yours, and 
we’re happy indeed to feel that we've 
been instrumental in giving you some 
enjoyment.—Ed. ] 


N. Y. Jewelry Industry Organizes 
For Red Cross Campaign 


Following preliminary discussion by a 
few of the leading figures of the jewelry 
industry of Greater New York, a general 
meeting was held on Feb. 17 at the Wal- 
dorf-Astoria Hotel to plan for the 
American Red Cross drive during 
March, which has been designated by 
President Roosevelt as the period for the 
campaign through the nation. 

Committee chairmen were named for 
each main division of the trade. Honor- 
ary chairman for the campaign is G. H. 
Niemeyer, of Handy & Harman, with 
Victor A. Lambert, Lambert Bros., as 
active working chairman, assisted by 
Oscar Lazrus, Benrus Watch Co.; Aaron 
Sverdlik, Robinson & Sverdlik; William 
Ogush, William B. Ogush, Inc.; Walter 
Ejitelbach, as vice-chairmen, and Harold 
Gardner, Jewelers’ Security Alliance, 
secretary-treasurer. 

Division chairmen for the drive are as 
follows: Diamond importers and dealers, 
A. H. Arnstein, Arnstein Bros. & Co.; 
industrial diamond dealers, Doris K. van 
Italie, J. K. Smit & Sons, and Solomon 
van Berg, of the Rough Diamond Co., as 
co-chairmen; manufacturing. jewelers, 
W. Waters Schwab, J. R. Wood & Sons; 
Walter Beer, head of the Associated 
Jewelers, as co-chairman; watch import- 
ers, Norman M. Morris; manufacturers’ 
representatives, J. L. Grant, Swank, Inc., 
and Dave Kay, Jacoby-Bender, Inc., as 
co-chairman; colored stone dealers Leo- 
pol Nathan, S. Nathan & Co.; cultured 
pearls, J. D. Leys, Leys, Christie & Co.; 
American watches, John Hall, Hamilton 
Watch Co.; watch attachments, Max 
Jacoby, Jacoby-Bender, Inc.; _ silver- 
smiths, M. Fred Hirsch, M. Fred Hirsch 
Co.; electro-platers, Adolph Bregman; 
scholastic and fraternal jewelry, A. O. 
Parker, Dieges & Clust, Inc.; box manu- 
facturers, Milton Weil, Arrow Mfg. Co.; 
precious metal refiners, Howard Boyn- 
ton, Handy & Harman; diamond cutters, 
Saul S. Blitz; Diamond Dealers Club; 
A. J. Lubin; shop labor, Harry Spodick, 
Leon Williams and Andrew Laredu, co- 
chairmen; sales and office employees, 
Harry Bromley, N. J.; “Fifth Ave.” re- 
tailers, Edward H. Krehbiel, Black, 
Starr & Gorham; Lower East Side re- 
tailers, B. J. Weintraub; other retailers, 
Sampson Hittner, Bulova Watch Co. 

Plans are being laid by these commit- 
tees for solicitation. The jewelry trade 
of Greater New York has been assigned 
a quota of $250,000 for this drive; hence 
the largest possible gift must be obtained 
from every possible donor. 








OPA Will "Tie Up Loose Ends" 
On Back Cases Before Acting 
Against Additional Watch Sellers 


“Tying up the loose ends” will } 
OPA’s next step in crushing the bla 
market in Swiss watches in the 
York City area which has victimized 
diers and sailors as well as retailers 
their civilian customers, according 
Julius L. Schapira, who is he 
OPA’s drive against black marketers, 

Since the drive began last Au 
OPA has obtained Federal Court inj 
tions against 65 watch dealers, inclu 
importers, wholesalers and retailers, 
Schapira said. The injunctions orde 
dealers to refrain from selling wa 
until they followed OPA’s rules for 
tablishing a proper base period lst 
maximum prices. 

Now all of the dealers are back 
business, Mr. Schapira said, and OPA 
must assure itself that they are living up 
to the rules. (If there were any who were 
not, they would be violating the Federal 
Court injunctions and would be subject 
to contempt of court.) 

It is to be noted that if in reviewing | 
the cases of the 65 enjoined dealers, 
OPA finds that any of them were selling 
at above their proper ceiling at any time 
before the Court orders were issued, they | © 
will be liable for damage suits for three 
times the amount of the ceiling violation. | in ! 

Meantime, Mr. Schapira emphasized, | ‘li 
OPA will continue its investigations in | Rile 
the field and will bring charges against | m4 
new additional firms which it finds are } ad 
not following OPA requirements for es- } 0a” 
tablishing proper ceilings. 
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Harrings in various patterns in 14 KT 
Green and Red Gold 
St. Christopher Key—14 Kt in three” 
sizes; also Bill Clips, Charms and 
Links to match i 
Love Knot. Ring—14 Kt Red and Green 
Gold Combination in four sizes; Ear- 
rings, Cuff Links and Studs to match’ 
Our comprehensive line of 
Gold, Platinum and Enam- 
eled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal, 


CLIFFORD A. MILLER & CO., Inc. 
Manufacturers 
‘ 64 West 48th Street 
New York 
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Clyde Ritter, who has been jn the 
pesery business for 60 years, 43 years 
in Bridgeton, N. J., has retired after 
selling his Bridgeton store to Caroll J. 
Riley. The business will be conducted 
under the name of Carroll’s Jewelry, 
and Mrs. William Shropshire has been 
named manager. 








| Grobstein & Brasche 


| Gobbers af 
Watch Cases and Diabs 
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LD. 


Watch Cases 


Complete Sets 


177 Canal Street 
New York City 
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“A Case for Every Movement * 
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watchmakers Snowed Under—Protest 





d, Ohio, News-Sun 








Spring fiel 


this picture happens to be of a Springfield, Ohio, jeweler and watchmaker—but it might 
have been taken anywhere in the U.S. Typical of watchmakers all over the country is Glen 
Roberts’ plight; he has far more repair jobs than he can possibly handle. 





Indiana Horos Ask WPB to Raise 
Priority; Say Repairs Stalled 
Because They Can't Get Tools 


Dismayed by the backlog of watch 
repair work which is steadily piling up 
on the benches of watchmakers all over 
the country, the Indiana Watchmakers 
Association has launched a protest 
against the present priority rating, 
AA-5, assigned to watchmakers -by the 
War Production Board. 

AA-5 is the sixth rating from the top 
on the priority list. That means that 
suppliers have to service five other pref- 
erential ratings before they can get 
around to filling watchmakers’ orders. 

Action of the group was in the form 
of a letter to A. H. Keetch, chief of the 
distribution and priorities branch of the 
Tools Division of WPB. The letter was 
signed by L. R. Douglas, managing di- 
rector of the association. Said Mr. 
Douglas, in part: 

“A survey made a few months ago by 
the Watchmakers Association of Indiana 
to ascertain the number of unrepaired 
timepieces in the watch repair shops of 
this state showed more than 70,000 un- 
repaired watches on hand. The average 
promised date of delivery was eight 
weeks. These conservative figures prove 
that the minimum essential civilian watch 
repair needs are not being met. This 
deplorable condition has become worse 
with no relief in sight. 

“Dependable time is of paramount im- 
portance, Mr. Keetch, to doctors, nurses, 
anesthetists, X-ray technicians, obstetri- 
cians, ‘key’ men in war production 
plants, assembly lines, time-study spe- 
cialists, heat-treating of vital war mate- 
rials, railrod men, bus drivers, motormen 
in maintaining the schedules that will 
deliver the essential war workers to their 
respective places of employment on time. 

“,.. the writer respectfully desires to 
call to your attention that thousands of 
watch and clock repair and service men 
are now compelled to manufacture many 
of the parts formerly secured from the 
manufacturers and importers of time- 
pieces, in order to meet the minimum 
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requirements of the essential civilian de- 
fense workers. If these minimum essen- 
tial needs are satisfied, it is imperative 
that the watch and clock repair and ser- 
vice industry be supplied with the essen- 
tial tools and equipment. 

“Our association respectfully suggests 
that their industry be given a higher 
preference rating than AA-5 MRO, as 
our suppliers of these essential tools and 
equipment refuse to fill orders on this 
rating, stating that this rating is insuf- 
ficient for them to obtain the necessary 
tools and equipment. 

“The writer trusts that the fact set 
forth in this communication will convince 
your agency that we are entitled to at 
least a CPM No. 5 preference rating of 
AA-2 MRO for our essential industry.” 

WPB’s reply, written by Charles Mar- 
gerum, chief of the inquiry section of 
the education and inquiry branch of the 
Controlled Materials Plan Division, made 
no promise of any change. 

Mr. Margerum reviewed the method 
by which a repairman gets materials— 
that is, 1) tools for his workshop fall 
under CMP Regulation 5, which gives 
him a priority rating of AA-5, 2) re- 
placement parts for watches fall under 
CMP Regulation 9-A, which gives him a 
priority number of AA-3, a slightly 
higher rating on purchases of replace- 
ment parts. 

Mr. Margerum also declared that if a 
watch repairer can’t get delivery with a 
AA-5 rating, he may apply to the War 
Production Board for a _ temporary 
higher rating for the purchase of a spe- 
cific tool. 

Said Mr. Margerum’s letter, “The im- 
portance of keeping timepieces in accu- 
rate operating condition, which you so 
ably presented, is recognized. It is felt 
that the procedures detailed above ac- 
complish that purpose.” 

Members of the Indiana group were 
far from pessimistic, however. “The 
prospects of securing this higher rating 
is most encouraging,” said the February 
issue of the Hoosier Watchmaker, the 
association’s bulletin. 





Further Light on How to Tell 
A Roskopf from a Pin-Lever Watch 


With confusion continuing throughout 
the trade as to: What is a Roskopf? 
What is a pin-lever?, the Office of Price 
Administration last month was prepar- 
ing specific definitions, to help whole- 
salers and retailers abide by the provi- 
sions of Maximum Price Regulation 499, 
which establishes standard dollar-and- 
cents ceilings for Roskopfs, pin-levers 
and cylinder watches. 

In the meantime, further differences 
between Roskopfs and pin-levers were 
pointed out. These are in addition to the 
differences listed on page 162 of JC-K’s 
February issue. 

“The final distinctive characteristic,” 
said OPA, “is that the Roskopf has a 
one-piece balance staff and wheel, while 
the pin-lever has a replaceable staff. 
Present in most pin-levers, the center 
wheel is absent in most Roskopfs.” 





RIVKIN LEAVES GRUEN 


His resignation as Eastern sales man- 
ager for Gruen Watch Co., effective 
March 81, has been announced by Morris 
Rivkin. Mr. Rivkin, who is widely known 
throughout the trade, said that his future 
plans were still undecided. 





Army Says Dealers Holding Perm, 
Last March May Sell Insignia 


The Army has fired the official 
ahead gun on sales of Army insignia 
all dealers who held permits to sell 
March 1, 1943. The bang is merely th 
echo, however, of action by Congress x» 
ported in JC-K last month. 

In a letter dated Feb. 17 and sent oy 
to all authorized manufacturers ang 
sellers of insignia, Maj. Gen. J. A. Ulta, 
Adjutant General, said: | 

(1) All certificates of authority fo 
the manufacture and/or sale of Army ip 
signia which were on effect on March], 
1943, are still in effect, and the many 
facture and/or sale of insignia may he 
continued under the provisions of th 
then existing regulations. 

(2) Certificates of authority whid 
would have normally expired subsequent 
to March 1, 1943, and prior to March 
81, 1944, will remain in effect until the 
latter date. However, a new certificate 
of authority will be necessary after 
March 81, 1944.... 

(8) Certificates of authority which wil 
not expire until a date subsequent to 
March 81, 1944, will remain in effect 
until the expiration date shown thereon, 
Application for renewal must be sub- 
mitted 60 days prior to the expiration 
date. 

The letter also reminded retailers that 
they must sell only to properly identified 
members of the armed forces, and cau- 
tioned manufacturers that all insignia 
must meet War Department specifica 
tions. 
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Jewelry Industry Member 


Takes Seat in Senate; 
Was Reed & Barton Head 





COL. ARTHUR SEN 


ASHWORTH SINCLAIR WEEKS 


Sinclair Weeks, president of Reed & 
Barton Corp., Taunton, Mass., has been 
appointed to the U. S. Senate by Massa- 
chusetts Gov. Leverett Saltonstall. 

Senator Weeks replaces Henry Cabot 
Lodge, Jr., who resigned his seat in the 
Senate to go on active Army duty. He 
will serve until the next election. 

Col. Arthur Ashworth was elected new 
Reed & Barton president at a meeting of 
the board of directors on Feb. 9. Prior 
to taking over his new post he was vice- 
president and general manager of the 
firm. Senator Weeks has resigned both 
the presidency and his seat on the board. 

Senator Weeks is treasurer of the Re- 








INCREASED SERVICE 


to meet 


INCREASED NEEDS 


JOSEPH SALPER, INC. 


announces the opening of 
new and enlarged show- 
rooms and offices with a 
substantial stock of quick- 


selling jewelry items. 


JOSEPH SALPER, INC. 


128 Market St. 
NEWARK, NEW JERSEY 














FOR MARCH, 1944 


6 


publican National Committee and has 
served as mayor of Taunton for two 
terms. He is the son of the late John W. 
Weeks, former U. S. Senator and Secre- 
tary of War under President Harding. 
Senator Weeks, who is director of sev- 
eral banks and hospitals, served as a 
captain of artillery in the first World 
War and was on active duty in France. 

Colonel Ashworth has been with Reed 
& Barton for 20 years, and before join- 
ing the firm he had.years of experience 
in business and financial fields. He 
served in the U. S. Army during the 
Mexican border disturbances in 1916 and 
in France during the first World War. 

Colonel Ashworth was president of the 
Sterling Silversmiths Guild of America 
during 1935-36. 


Industry Committee to Take Action 
On "Waterproof" and "Shockproof” 
Terms as Applied to Watches 


At the suggestion of the Jewelers’ 
Vigilance Committee, a meeting of rep- 
resentative leaders of all sections of the 
jewelry industry which have to do with 
producing or selling watches of the type 
generally known as ‘‘waterproof,’’ 
“shockproof,” “non-magnetic,” was held 
in New York on Feb. 8 to consider the 
abuses that have sprung up recently in 
connection with these terms. Many com- 
plaints have been made to the Vigilance 
Committee and to various Better Busi- 
ness Bureaus as to many of the watches 
which have been advertised and sold un- 
der this description, and particularly the 
exaggerated and superlative claims that 
have been made for many of them when 
the particular watches in question did 
not actually possess the characteristics 
claimed for them. 

Everyone present recognized the in- 
herent dangers of the situation, and the 
entire question was the subject of frank 
and thorough discussion from every 
angle. It was the unanimous sentiment 
of the meeting that something should 
and must be done to correct the present 
condition. 

Following the discussion, in the course 
of which various suggestions for action 
were offered, it was voted to appoint a 
committee of five to consider the problem 
and to report back to the entire group, 
with recommendations for further con- 
sideration and definite action. 

Chairman of the committee is Roland 
Gsell, head of the American Watch As- 
semblers Association, assisted by: 
Charles Michaels, president of ANRJA; 
B. G. Rudolph, president of NACJ; 
Arthur Wadsworth, Wadsworth Watch 
Case Co., and William Fowle, Elgin 
National Watch Co. 

Responsible elements of the industry 
recognize the need to do something about 
some of the questionable practices that 
have sprung up in connection with this 
class of goods, and are undertanking to 
do a job of self-regulation and policing. 








In New Location 


E. C. Voeller, retail jeweler of Colum- 
bus, Ohio, has moved to a new location 
to 46 E. Broad St. Mr. Voeller spent 
89 years in his former location at 88 
E. Town St. 





Percy I. Caplan has resigned his post 
with the Kay Jewelry Co. stores to enter 
his own business as a certified public 
accountant in Washington, D. C. 
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Exceptionally attractive spring 
styles, popular priced, 
STERLING SILVER 


pins and earrings that can 
be boxed individually, or as 


“PIN AND EARRING 
SETS” with STONES TO 
MATCH. .. Each style 
comes packed in one dozen 
lots — containing assortment 
of beautiful stones in about 
6 outstanding colors—ruby, 
topaz, amethyst, aqua, etc. 

Latest creations in various 
artistically conceived designs 
and styles in gold or natural 
silver finish. 

ALSO: GORGEOUS bril- 
liant white and colored 
RHINESTONE 
pins, earrings 
and novelties in highly pol- 
ished finishes Sprays, 
flowers . . . butterflies, pea- 
cocks, parrots, lovebirds, 
zebras, horses, giraffes . . . 
apples, pears, etc., etc. 

PRICED UP TO 


$400.00 a dozen 
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Importers Can't Raise 
Price of Watches Bought 
With Free Francs—OPA 


Importers who buy Swiss watches with 
sky-high “free” francs (quoted late last 
month at 42 cents, nearly twice the offi- 
cial rate of 23.35 cents) get a “No” from 
OPA when they ask permission to in- 
crease their ceilings to cover their 
greatly higher costs, the Office of Price 
Administration stated Feb. 14. 

“Price controls are designed to main- 
tain prices at March, 1942, levels,” said 
OPA. “Importers may not consider the 
additional cost of ‘free’ francs when ad- 
justing their prices under Section 8 of 
the Maximum Import Price Regulation, 
nor will such added costs be considered 
when prices are authorized for new 
model watches under Section 8 (d).” 

Bought solely by some American im- 
porters of Swiss watches, the “free” 
franc is used to pay for watches in ex- 
cess of the “dollar quotas” set up by the 
Swiss National Bank. As told on page 
157 of JC-K for December, this “dollar 
quota” amounts to 8,500,000 “official” 
francs each month (about $2 million) ; 
when an importer finds that a Swiss 
manufacturer is over his “dollar quota” 
for the month, the importer must either 
wait delivery or pay in “free” francs at 
nearly twice the official rate. He buys 
them at one of two New York banks, 
which broker “free” francs for owners 
who have liquidated assets inside Switz- 
erland. 

Can watch importers squeeze out any 
profit if they pay in “free” francs and 
stick to OPA ceilings? One good guess: 
82 cents is about the highest price they 
can pay for “free” francs and have even 
a narrow margin left, unless their indi- 
vidual ceilings were based on a very 
wide margin in the first - 

The Swiss ship Mt. Etna docked at 
Baltimore Feb. 17 with 32 gross tons of 
watches and watch movements, the first 
Swiss arrivals here since 1943. Another 
vessel was expected in mid-March. 





500 Celebrate | 0th Birthday 
Of New York-New Jersey Credit 
Jewelers at Waldorf-Astoria 


Last year, bowing to wartime condi- 
tions, the Associated Credit Jewelers of 
New York & New Jersey cancelled its 
annual dinner-dance. So great was the 
disappointment, however, that this year 
members voted unanimously for a re- 
sumption, and the 10th annual dinner- 
dance was held at the Waldorf-Astoria 
Hotel, New York City, Feb. 20. 

The 500 people who attended enjoyed 
a pleasant evening, enlivened by a de 
luxe dinner, plenty of liquid refresh- 
ments, and an excellent floor show—in- 
terspersed with dancing to the music of 
a first-class orchestra. 

Guests assembled at 6:30 for the re- 
ception and cocktail hour, and at 7:30 
filed in to the dinner, which was begun 
with the singing of the national anthem 
and the playing of “Taps” for Lt. Fred- 
erick Ray Goodman, son of Associated 
Vice-President Roland G. Goodman, who 
was killed in an airplane operational ac- 
cident on Jan. 26. 

Despite the wartime influences, the oc- 
casion was in many ways reminiscent of 
pre-war banquets, including a handsome 
souvenir program, distribution of sou- 





venirs to the ladies (heart-shaped sj), 
sachets), and a drawing for 25 door 
prizes. Among the latter were six g9s 


War Bonds purchased and donated 


the association. 


by 


Guests at the head table included: M 
S. Abelson, Abelson’s, Inc., retiring 
president; Seymour Greenberg, Royal 
Diamond & Watch Co., president; Alvin 
R. Baer, treasurer; Leo D. Kind, Reid’s, 
Inc., chairman; Miss Etta Boord, Primo 
Outfitting Co., Inc., member of Board of 
Governors; Phineas Peters, M. G. Peter 
& Bros., chairman; Arthur G. Warner 
formerly Chief of the Industrial Mg. 
terials Enforcement Section of the OPA, 
and William Wagner, executive secre. 
tary. Also seated at the head table wer 


the wives of the foregoing. 


Arrangements for the affair were hap- 
dled by William Wagner, executive sep. 


retary of the association. 





U. S. Bureau of Mines Will Test 
Arkansas Diamond Field; Estimate 


Of Productivity Will Be Made 


Question of the productivity of the 
Arkansas diamind field, debated since 
the first Arkansas diamonds were dis. 
covered in 1906, may soon be settled by 


the Bureau of Mines. 


“The Bureau of Mines has undertaken 
a prospecting and sampling project in 
the diamond-bearing area of Arkansas,” 
says Oliver Bowles, writing in the Feb- 


ruary issue of Mining & Metallurgy. 
“Prospect drilling is done with un 


ique 


equipment known as a bucket drill. Cut- 
ting is accomplished with knives at- 
tached to a cone-shaped door in the bot- 


tom of a rotating bucket.” 
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The Essway Mfg. Co., manufacturer 
of small leather goods, has moved its 
offices and showrooms to new and larger 
quarters in the same building, 261 Fifth 
Ave. 

4 Somers-Ernst Co., Inc., manufacturing 
jewelry firm at 42 W. 48th St., has added 
the adjoining office space to its original 
arters. This gives the firm almost the 
entire floor. 
q Warren H. Kable, for the past seven 
years with Harry Winston, Inc., is now 
connected with Michael Barmache, 515 
Madison Ave. Mr. Kable will travel 
throughout the country showing the 
Barmache line. 
4 William Korn, who has been in the 
display equipment field for 30 years, has 
opened new offices at 30 W. 47th St. Mr. 
Korn manufactures window display 
equipment of all kinds, specializing in 
mechanical display pieces. 
4 Hyman Seidman has bought out the 
equipment and P ar of Seidman & 
Cohan, recently-dissolved manufacturing 
firm of which he was a member. Mr. 
Seidman will conduct the business as 
Seidman & Co. at the same address, 31 
W. 47th St. 
q New manager of the crystal and china- 
ware department of Sim & Co., Inc., 
Broadway and 2nd St., Troy, is Mrs. 
Kay Moser. Mrs. Moser was, until she 
joined Sim’s, director of women’s pro- 
grams and her own afternoon program 
on Troy radio station WTRY. 
q Paul Fremont, Long Island manufac- 
turing jeweler with New York offices 
and showrooms at the Martinique Hotel, 
Broadway and 32nd St., is showing a 
new line of hand-styled sterling jewelry, 
including pins, earrings, hatpins, and 
scatter pins. 
q Jack Sigman, formerly vice-president 
of the Diamond Dealers Club, 86 W. 47th 
St. has been elected president. Other 
officers for the coming year are: Solomon 
Proujansky, vice-president; Max Mire, 
of Rothblum & Mire, 580 Fifth Ave., 
treasurer; David Gurfein, secretary, and 
Albert J. Lubin, executive secretary. 
q The Cohan Co., at 16 E. 52nd St., is a 
new firm which will handle diamond 
watches, watch attachments, diamond 
mountings and wedding rings. Henry 
Cohan is the firm’s designer, and Max 
Cohan will be its traveling representa- 
tive. Both were formerly part of the 
now-dissolved firm of Seidman & Cohan. 
q New York’s first two-hotel gift show 
was held Feb. 28 through March 3 at 
the Hotel New Yorker and the Hotel 
Pennsylvania. Several floors of the New 
Yorker and the entire roof garden plus 
the Salle Moderne at the Pennsylvania 
were used to house the exhibits. China 
and glassware, as well as a varied group 
of gifts and artwares were exhibited. 
q Joseph Salper, Inc., wholesale jewelry 
company, has opened new and enlarged 
offices and showrooms at 128 Market St., 
Newark, N. J. An extensive jewelry 
line will be stocked. Maurice Salper, 
son of the founder, is now head of the 
concern. Open house to celebrate the 
opening of the new quarters and to wel- 
come friends and customers was held 
throughout the week of Feb. 14. 
q All officers of the Bronx Retail Jew- 
elers’ Association were reelected for the 
1944 term at the Feb. 8 meeting of the 


FoR MARCH, 1944 








group at the Concourse Plaza. Officers 
are: Sam Jacobson, F. Alpers, Inc., 
president; Harry Gross, Royal Jewelers, 
vice-president; Isaac Hirschhorn, 2906 
Third Ave., treasurer; Murray Max, sec- 
retary. This is the fourth time the 
foregoing officers have been elected to 
office by Bronx RJA members. 

q The Algren Mfg. Co., Inc., and Charles 
B. Greenberg, of 325 Lafayette St., have 
been restrained by a Federal Court 
order from violating the Fair Labor 
Standards Act, the New York regional 
office of the U. S. Department of Labor 
has announced. According to the De- 
partment of Labor, the firm “failed to 
pay overtime to its employees after 40 
hours, kept inadequate records, and 
shipped goods in interstate commerce, 
all in violation of the Wage-Hour Law.” 
q The five “stumper” stones studied for 
identification at the Feb. 9 meeting of 
the New York Guild, American Gem So- 
ciety, were posers to the 16 metnbers who 
attended as guests of J. R. Wood & 
Sons, 216 E. 45th St., at the company’s 
gem laboratory. Only one stone was posi- 
tively identified. A new system will be 
used at the March meeting, with groups 
of four or five members testing one 
“mystery” stone on all of the instru- 
ments, instead of examining all five 
stones on only the one instrument to 
which their group may be assigned. 

4¢ New officers of the New York Jewelers 
Benevolent Association were installed at 
a special ineeting on Feb. 1. They are: 
Arthur Bergman, president; Samuel 
Finkelstein, vice-president; Joseph Gold- 
man, treasurer; Jack Dolgin, financial 
secretary; Max Schoenbrun, recording 
secretary; Norman Minsky, sergeant at 
arms; George J. Knapp, chairman of the 
by-laws committee; Henry Bilker, chair- 
man of the entertainment committee; 
David Weinberg, chairman of the mem- 
bership committee; Hyman Dubrowin 
and William Ashare, co-chairmen of 
sickness and distress. Trustees are Al 
Walden, Joseph Smolin and Michael 
Elinson. First regular meeting under 
the new officers was held on Feb. 15 at 
the Proctor’s Lodge Building. 

q February meeting of the Horological 
Society of New York, which is in its 78th 
year, brought a_ record attendance. 
President Morris Klein welcomed mem- 
bers and their guests. Paul Roth, re- 
cording secretary, read many letters 
from members now in U. S. service, as 
well as letters commending articles ap- 
pearing in recent issues of the group’s 
bulletin. Barney Goldstein, vice-presi- 
dent, spoke on the society’s plan to test 
members and award them certificates of 
skill in watchmaking. Henry B. Fried, 
executive secretary, talked on the ra- 
habilitation of war veterans. Mr. Fried 
expressed the hope that the group will 
have an active part in planning a re- 
habilitation program. Joseph Sasek, 
member of the technical committee, gave 
a lecture and demonstration of wheel 
cutting, and members took turns at the 
cutting equipment. 





The Jo-Art jewelry store has been 
opened in Kansas City, Kan., at 3911 
Main St. Proprietors are Joseph and 
Arthur Smith. 
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single and full cut, classified by 
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Finest polishing 
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ENCRUSTERS 


STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
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BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 
Earrings -— Semi Precious Stones 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restrung 


DOUBRAVA CO. 
12 John St., New York City 
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MANUFACTURER OF 


JEWELS 


Swiss and American in all sizes 
and diameters. 
Sold in gross lots to jobbers 


only—write for prices and fur- 
ther information. 
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This unique idea in Earrings can be also worn asa ring. 
Made with various precious stones or in Plain Gold. 


Special Order Work Upon Request 


B. PEREIRA INC. 


22 West 48th St. New York, N. Y. 
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Rich Costume JEWELRY 
Executed in beautiful designs 
in Sterling Silver, with an 
exceptionally Fine Gold Finish. 
Showroom: 366—S5th Ave., New York 
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62 W. 47th St. New York, ‘N. Y. 











PEARLS 
Neutst m Genuine 
Oriental 


Costume Jewelry 
EARRINGS 
WATCHES-* 


p 


385 Fifth Ave. © NEW YORK @ MU. 5-5519 


MM HOURS: 1:30¢ P.M 
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Protective Association Elects Walter N. Kahn; + 
Acts to Halt Refugees’ Sale of Gems and Jewelry | 





Leading the fight against gem and jewelry smuggling are AJPA officers, who include (I. to t) 

Walter N. Kahn, president, and Daniel Price and Julius Kaufman, vice-presidents, and Otto 

D. Wormser, treasurer. Not pictured are Charles W. Sommer, a vice-president, and Bert F, 
Young, secretary. 


At the annual meeting of the American 
Jewelers’ Protective Association, held in 
New York on Jan. 26, the following offi- 
cers were unanimously elected for the 
ensuing year: Walter N. Kahn, presi- 
dent; Daniel Price, first vice-president; 
Charles W. Sommer, second vice-presi- 
dent; Julius Kaufman, third vice-presi- 
dent; Otto D. Wormser, treasurer, and 
Bert F. Young, secretary. 

Named to the board of directors, also 
unanimously, were the following, in addi- 
tion to the officers: Jerome T. Agate, 
Tavannes Watch Co.; Witherbee Black, 
Black, Starr & Gorham; Frederick Finn, 
Finkelstein Bros. Co.; Norbert Hofman, 
Eichberg & Co.; Henry I. Jacobson, Ja- 
cobson Bros.; Lynford A. Keating, Gro- 
gan Co., Pittsburgh, Pa.; Gordon Lang, 
Spaulding & Co., Chicago, Ill.; William 
E. Marcus; Jacob Mehrlust; Frank Mil- 
hening, J. Milhening, Inc., Chicago, IIl.; 
George A. Moore, J. E. Caldwell & Co., 
Philadelphia, Pa.; G. H. Niemeyer, 
Handy & Harman; Reginald Reichman, 
Reichman Bros., and Nathan J. Stern, 
Stern Bros. Co. 

Since the previous annual meeting, the 
association had suffered the loss of both 
its president, Lee Reichman; and its 
honorary president, Meyer D. Rothschild, 
who for so many years had served the 
organization so faithfully and effectively 
as its active head. Mr. Kahn, as first 
vice-president, had taken over as acting 
president upon the death of Mr. Reich- 
man several months ago, and has now 
been made president in his own right. 
Appropriate resolutions of regret upon 
the loss of Messrs. Rothschild and 
Reichman were spread upon the minutes. 


SMUGGLING MENACE AFTER WAR 


Mr. Kahn, in presenting the annual 
report, pointed out that although war 
conditions and the consequent reduction 
of travel and transportation have tem- 
porarily lessened the smuggling problem, 
it is inevitable that with the return of 
peace the work of the Protective Asso- 
ciation in the prevention of smuggling 
and other illicit traffic will again become 
of major importance. 

Primarily the purpose of the organiza- 
tion is to combat smuggling and evasion 
of customs. This, at first glance, may 
seem far removed from the day to day 
problems of the jeweler. Actually it is 
highly important to him, because jew- 
elry that gets into the country and is 
sold here without having paid duty 
means just that ‘much unfair competi- 
tion for the legitimate merchant. 


If these people are made to realize 
that they are likely to be detected, with 
consequent severe penalties and disgrace, 
and learn that they must include the 
duty in figuring the cost of jewelry pur- 
chases made abroad, they are much more 
likely to defer their purchases till they 
return to the United States, and to pa- 
tronize their own jewelers. It becomes 
evident, therefore, that the. cooperation 
of every jeweler wih the Protective 
Association is in his own interest. 


COMPLAINANTS ANONYMOUS 

Another activity that has sprung up 
during the past two or three years is the 
selling of jewelry and precious stones by 
refugees who brought them into the 
country without paying duty because the 
personal possessions of non-resident 
aliens are exempt. This is perfectly 
legal, but if such property is sold within 
three years it is considered to have been 
imported for commercial purposes and 
the duty must be paid. If this is not 
done, the effect upon the jeweler’s busi- 
ness is the same as if the articles had 
been deliberately smuggled. 

All jewelers, therefore, whether mem- 
bers of the Protective Association or not, 
are urged in self protection to report to 
the association any and all cases in which 
they have reason to suspect any irregu- 
larity. No hesitation need be felt about 
doing so because the name of the inform- 
ant is never divulged under any circum- 
stances—not even to customs officials, 
The association carries on from that 
point entirely in its own name as an in- 
personal organization. 

Anyone supplying information which 
leads to the recovery of duty or a fine 
receives a reward of 25 per cent of the 
amount recovered. This reward is col- 
lected from the Government by the Pro- 
tective Association and turned over to 
the person who furnished the original 
data. Thus there is a direct, as well as 
an indirect benefit to the jeweler in giv- 
ing such cooperation. 

All information or inquiries should be 
sent to the American Jewelers Protec- 
tive Association, 17 West 45th St., New 
York 19, N. Y. 








BILLFOLDS 
FOR IMMEDIATE DELIVERY 
“TOWNLEIGH CASTLE” BRAND 
from $2.00 to $15.00 keystone 


. S. TEPPER 
111 FIFTH AVE., NEW YORK, N. Y. 
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Maiden Lane Outing Club Diners Buy $75,000 in War Bonds; 





Annual Dinner Is for "Members Only" Because of War 


j 








Good buyers, these salesmen, of extra Bonds 


Members of the Maiden Lane Outing 
Club at the annual midwinter dinner, 
held at the Park Central Hotel, New 
York City, on Feb. 17, subscribed a total 
of $75,000 worth of War Bonds. This 
subscription, coming as it did at the very 
end of the Fourth War Loan Drive after 
everyone had already bought extra 
Bonds, represented a contribution whose 
significance was greater than the mere 
amount of money pledged, substantial 
though it was. 

The dinner, because of wartime re- 
strictions, was rigidly limited to mem- 
bers of the club, and was attended by 
about 150 men. 

The evening began with an informal 
get-together in the lounge where drinks 
were dispensed and greetings exchanged. 
Dinner began at 7:30 with the singing of 
the national anthem. At the close of the 
meal, three door prizes contributed by 
members of the committee in charge, 
were drawn for—a watch, an umbrella 
and a set of Swank jewelry. 

Winner of the watch, Bill Schneider, 
promptly donated it to be auctioned off, 
the proceeds to be donated to the Ameri- 





can Red Cross. It was finally knocked 
down to Max Stern for a bid of $55 and 
the money handed to Jerry Grant, who is 
a committeeman in the forthcoming Red 
Cross Drive. 

Then, through the cooperation of the 
Maiden Lane Outing Club with the Jew- 
elers Square Club (which has been con- 
ducting a vigorous campaign in the 
Fourth War Loan Drive), subscriptions 
for additional War Bond purchases were 
called for. The response was almost 100 
per cent and, the total in dollars ap- 
proximately $75,000. Chairman of the 
War Bond committee of the Jewelers 
Square Club was Dave Kay, assisted by 
Ben Rosenthal, vice-chairman. 

The diners were then treated to an 
entertaining floor show, one of the high 
spots of which was the skillful “stooging” 
of Barney Lessner for the magician 
who mystified the group as well as Bar- 
ney—with his clever legerdemain. 

Present officers of the club are: 
Wheaton Gray, president; Joseph Frier, 
vice-president, and Jerry Grant, the 
perennial secretary-treasurer. 





Jewelers Square Club Bond Team 
Honors Dave Kay at Dinner 


In recognition of the outstanding job 
done by Dave Kay, chairman of the 
Bond committee of the Jewelers Square 
Club in the Fourth War Loan Drive—to 
say nothing of Dave’s many other note- 
worthy performances in other wartime 
activities—his fellow committee-mem- 
bers tendered him a testimonial dinner 
at the Versailles restaurant, New York 
City, on Feb. 18. The affair was strictly 
a surprise party for Dave, and to his 
fellow committeemen it was a well de- 
served tribute to a public-spirited and 
energetic worker. 

The Jewelers Square Club committee 
raised the remarkable sum of $2 million 
during the Fourth War Loan Drive, of 
which Chairman Kay alone was per- 
sonally responsible for approximately 
half a million dollars—a feat that is 
especially remarkable when it is con- 
sidered that this sum is made up not by 
a few large subscriptions but by a huge 
number of modest ones. Half a million 
dollars is a tremendous sum of money 
when it is gathered a few hundred or a 
few thousand dollars at a time. 

In further recognition of the feat ac- 
complished by the Jewelers Square Club 
in reaching this goal of $2 million, the 
Treasury Department is honoring the 
organization by dedicating three 1000- 


bed hospitals in its name. 
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The committeemen who attended the 
dinner to Chairman Kay, together with 
their wives, were: Ben Rosenthal, Irving 
W. Broder, Harry G. Kaufman, Jimmy 
Theis, Harry Smolin, Paddy Cohen, 
George Klinick, Hyman DuBrowin, Ar- 
thur Bergman and Sam Dorskey, presi- 
dent of the Square Club. 





Westclox Receives the "E" 
Award for War Production 


The Westclox division of General Time 
Instruments Corp., La Salle, IIll., was 
awarded the Army-Navy “E” for 
achievement in turning out war instru- 
ments in a ceremony last month at the 
Westclox plant. 

Receiving the “E” pennant for West- 
clox were A. J. Wilson, president of 
General Time Instruments Corp., and 
D. J. Hawthorne, Westclox, general 
manager. William Mauritzen, oldest 
Westclox employee, headed the group 
which accepted token “E” pins. 





RECEIVES ARMY COMMISSION 


Mark Stern, son of Lou Stern of Ed- 
ward L. Stern & Co., 610 Fifth Ave., has 
been commissioned as a Lieutenant in 
in the United States Army, and is now 
in Australia. Lieutenant Stern has 
served overseas for 20 months, entering 
the Army as a private and. holding the 


rank of corporal upon OCS entrance. 





DIALS 
REFINISHED 


A finer grade of work for jewelers 
requiring the best 
ROYAL DIAL & REFINISHING CO. 


116 Nassau St. New York 7, N. Y. 














REPAIRING of JEWELRY 


IN ALL ITS BRANCHES 
Also 


SPECIAL ORDER WORK 
ESTABLISHED (910 


M. J. STERN 


61 Beekman St. New York City 

















PIN HOLES 


are no Problem when 


NIASH WELDING SOLDERS 


are used 
SEAMLESS— 
Ideal for shoulders, shanks and 
sizing. _No Grooves.after Polish- 
ing. 
For PINK, YELLOW or GREEN GOLDS 


NIASH REFINING CO. 


116 Nassau St., New York 7, N. Y. 











RCH CROWN TAGS 


CELLULOID—METAL—PARCHMENT 


Send for Catalog Milustrating 
Our New Improved Line 


18 Crawford St. Newark. N. J. 














“fine English’ 

SILVER POLISH 
Tested and approved by leading sliver 
houses—Amazing Working qualities— 
Finest—Most Efficient P oped 


8 oz. botile S50¢ Keyatone List. 
Write for free sample. 
WONDER CHEMICAL CO. 
545 Third Ave. Brooklyn, N. Y. 

















ETERNA WATCH COMPANY 


OF AMERICA, INC. 
MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 
IN 
© 
818 LIBERTY AVE. PITTSBURGH 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 
Wholesale Jewelers 
DIAMONDS and MOUNTINGS 


502 Clark Bidg. Pittsburgh, Pa. 








LANDAW BROS. 
Watch Materials and 
Jewelers Supplies 


406-407 Clark Building 
PITTSBURGH, PA. 

















No Relief on Platinum Shortage, 
Predicts WPB Industry Committee 


No easing of the platinum shortage can 
be seen for 1944, according to the Plati- 
num Producers Industry WPB Advisory 
Committee. The committee has_ told 
WPB that consumption will exceed sup- 
ply this year. 

Recommendation of the group was that 
there should be no relaxing of orders con- 
trolling the precious metal, after making 
a report on supply and demand to WPB 
officials. The committee’s data was gath- 
ered from reports submitted to WPB by 
consumers and processors of platinum 
and sales reports from refiners and 
dealers. 





Ten Chattanooga, Tenn., jewelry 
stores gave employees a rest the Mon- 
day following New Years Day and an- 
nounced the closing in a joint-ad in a 
local newspaper. They were Edwards 
& LeBron, Elesay Jewelry Co. the 
Fisher Co., Kay Jewelry Co., Temple- 
ton’s Jewelers, L. C. Leach & Co., Le- 
Grand Jewelry Co., Shyer’s Credit Jewel- 
ers, Inc., the Ray Barrett jewlery store, 
and the Albert F. Steinhoefel jewelry 
store. 
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q Norman Wallace, salesman for Rod- 
gers Credit Jewelers, 812 Liberty Ave. 
was married on Feb. 13 and is honey- 
mooning in New York City. 

'q John W. Loadman, formerly asso- 
ciated with George H. Snyder, 1926 
Garson St., for 12 years and now in the 
Army, has just been promoted to second 
lieutenant. He is stationed at Camp 
Bowie, Texas. 

q Barnett Davis, wholesaler in the Clark 
building, has just returned from a busi- 
ness trip to Chicago. He has been more 
fortunate on this trip in securing mer- 
chandise than on previous trips made 
prior to and just following the year’s 
beginning. 

q With his entry into the armed ser- 
vices and no one to carry on for him 
in his absence, G. L. Cogley, jeweler 
of Freeport, Pa., finds it necessary to 
dispose of his business. Sheldon Horn, 
formerly employed by Mr. Gogley, has 
gone with a Texas firm. 

q The Trade Relations Council has 
elected Lyn Keating of Grogan & Co., 
Martin M. Kramer of M. M. Kramer 
Co., both of Pittsburgh and Joseph Man- 
dell of Turtle Creek, to the council 
with Mr. Kramer being elected also to 
the executive committee. 

q His new radio program in which he 
sponsors the Pittsburgh outlet for the 
national program of the Helbros Watch 
Co., Inc., has been showing satisfactory 
results from its first broadcast, says S. 
H. DeRoy of S. H. DeRoy & Co., 408 
Smithfield St. His returns indicate a 
larger group of listeners both in and 
out of the city. 

q Much larger quarters and a more 
satisfactory location is what L. B. Bern- 





Was This Watch Ever in Your Store? 


The Nickell Jewelry Store, Inc., in 
Fort Myers, Fla., has in its possession 
a watch that has come a long way. 

The watch was brought into the 
Nickell store by a U. S. Army captain, 
who found it under a pile of tents in 
the back of an Army truck parked in 
the middle of the North African desert. 
Both the captain and the Nickell firm 
are sure the owner is pretty anxious to 
get it back—on the inside of the front 
cover is a picture of a woman, on the 
back cover a picture of a baby. 

The Nickell Jewelry Store, Inc., has 
asked that anyone who can help find the 
watch’s owner write to them at their 
store, 1110 First St., Fort Myers, Fla. 
The watch is 18 karat gold, 16 size, 
hunting case—Patek, Phillippe & Co. 
movement. The number of the move- 
ment is 100219. The name of Shreve & 
Co., San Francisco, is on the dial. 
Scratch numbers are as follows: 31086; 
33541F; 34131F; 36399; 36616; 37998; 
38398; 42369; 43699; 47553; 48977; 
63569 ; 81868; 29565; 1179 A5157x. 





CORRECTION 

In its December issue JC-K erro- 
neously stated that Merlin S. Jinks, 
Certified Watchmaker, is employed by 
a jewelry firm. Mr. Jinks is actually 
engaged in war work, being in the em- 
ploy of the War Department at Pat- 
terson Field, Fairfield, Ohio. 











stein, owner of Stedeford’s jewelry store, 
secured when he moved his store frog 
211 to 407 Federal St. The new stop 
was completely modernized, with ney 
fixtures. To his regular line, Mr. Ber. 
stein has added stock of Phonograph 
records. The new department is map. 
aged by Elmer Willett who was formerly 
employed in the old store. 

q J. Phillip Sommer, whose store is a 
1524 Beaver Ave., N. S., is starring the 
December 1948 JC-K in his current 
window display. In the front of th 
window, displayed on a velvet drape {s 
a copy of the December JC-K open to 
page 94 where a feature article about 
Mr. Sommer’s store appears. Around 
the rear of the window are several pic. 
tures of the store, including the on 
used to illustrate the article. Mr. Som- 
mer reports that the increase of passers- 
by who stop to look at the display is 
substantial. A great many workers ip 
nearby factories mentioned in the article 
have come around especially to look at 
the window. 

q Officers were elected at the annul 
meeting of the Western Pennsylvania 
RJA, held Jan. 25 in the Hotel Roose 
velt. New officers elected are: Joh 
M. Roberts III, John M. Roberts & 
Son Co., president; Harry M. Lasday, 
the L. Schmidt jewelry store, Br 
dock, first vice-president; Martin M 
Kramer of M. M. Kramer Co., second 
vice-president; David M. Mallinger of 
D. S. Mallinger & Co., third vice-presi- 
dent; Martin S. Morrow, McKeesport, 
secretary; and Herbert J. Terheyden, 
Terheyden Co., treasurer. 

Theodore Abrams, Norman Jewelry 
Co., Uniontown, is chairman of the 
board of directors. Other members of 
the board for the current year are Frank 
H. Becker, S. H. DeRoy, John C. Grau, 
Paul S. Hardy, William J. Kappel, 
John M. Roberts III, Herbert Terhey- 
den, Harry M. Lasday, all of Pittsburgh. 
Also Robert O. Crawford, Butler; Ad- 
rien Ferrier, Donora, Ford E. O'Dell, 
Erie; Harry C. Wright, Greensburg; 
Milo R. Williams, Greenville; John 
O’Donnell, Kittanning; Samuel Goodman 
and Martin S. Morrow, McKeesport; 
Harry T. Charles, Meadville; Irving 
Mur, Wilkinsburg; George A. Spies, 
Steubenville, Ohio, and A. Powell of 
Wheeling, W. Va. 





Stanley Adams Is Made Director 
Of Consumer Durable Goods, WPB 


New director of the Consumers Dur- 
able Goods Division of the War Pro- 
duction Board is Stanley Adams. 

Mr. Adams has been with WPB since 
1941, first with the iron and steel branch, 
and later as assistant to the director of 
materials and then as assistant to the di- 
rector of priorities. Prior to his new 
appointment he was director of the 
Metals and Minerals Division of the 
Office of Civilian Requirements. 

He is a metallurgical engineer. 





Ken’s Kredit Jewelers, at 93 Grant 
St., Buffalo, N. Y., has opened a branch 
store at 640 Main St., Buffalo. M. Lowe 
is the manager of the new store. 
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Charles Mitchell of Sansom St. is 
vacationing in Florida. 
¢ Paul Dreher of 717 Sansom St. has 
also left for the sunny south land. He 
gil vacation in Florida for a month. 

4 Martin Rubinowitz, son of Mr. J. M. 

Rubinowitz, 723 Sansom St., departed 

Jan. 24 for Camp Meade where he will 
Army training. 

Jack Shuster, ex-House of Milner 

employee, is stationed at Camp Van 
Dorn, and is expected home on furlough 
within the next 30 days. 
(Joseph Gersh, formerly with the 
House of Milner is now with Aisenstein 
& Gordon, 712 Sansom St. Mr. Gersh 
took over his new job on Feb. 1. 

Armand Jocoby, formerly of Jocoby 
and Weiss, 706 Sansom St., has recently 
been promoted to the rank of staff 
sergeant and is somewhere in England. 
4 Staff Sgt. Manual Weber, formerly 
wih Brown-Gold Co. is on his way 
across overseas. Weber enlisted in the 
Army Air Corps over a year and a half 


ago. 

1H. Benjamin Gording, 716 Sansom 
St. has added Joseph Paraci to his 
staff. Paraci formerly worked for 
Bailey, Banks & Biddle. He began with 
Mr. Gording on Feb. 1. 

4 The House of Milner has added three 
new employees to its staff. Silvia Soder, 
Shirley Schwartz and Josenh Liebman 
are the new additions. Miss Elvera 
Prom, also of Milner, was married Jan. 
30 at the Ritz-Carlton Hotel. Miss 
Prom’s husband is Lt. Austin Suckol of 
Philadelphia. He is stationed on the 
West Coast. 








FOR THE MEMO PAD 


March 


8-14 Boston Gift Show, also Boston 
China and Glass Show, Parker 
House. 

8-14 Detroit Gift Show, Hotel Statler. 

18-17 Denver Gift Show, Albany Hotel. 

19-22 Missouri RJA convention, Hotel 
Statler, St. Louis. 

April 

2-4 Oklahoma RJA convention, Hotel 
Skirvin, Oklahoma City. 

2-4 Oklahoma Watchmakers’ conven- 
tion, same place. 

16-17 Minnesota RJA convention, Hotel 
Nicolette, Minneapolis. 

16-17 Minnesota Master Watchmakers 
Association convention, same 

lace. 

%-24 Illinois RJA convention, Chicago. 
26 Georgia RJA convention, Henry 
W. Grady Hotel, Atlanta. 

26 Massachusetts & Rhode Island 

RJA convention, Parker House, 


Boston. 
30 Wisconsin RJA _ convention, Mil- 
waukee. 
- May 


14-15 New York State RJA convention, 
Hotel Van Curler, Schenectady. 


August 


ANRJA, Waldorf Astoria, New York 
City, week of Aug. 21. 
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q Sansom St. jewelers made quite a 
record in the Fourth War Loan Drive— 
they exceeded their quota 21 times! 
Quota for the jewelers was $10,000— 
and $210,000 worth of War Bonds was 
what they had to their credit at the 
close of the drive. Josef S. Milner of 
the House of Milner was chairman of 
the Bond selling committee. Assisting 
him were Blanche Parks, Brown, Gold 
Co.; Earl Bechtel, Joseph B. Bechtel & 
Co.; Norman Berman; William Bern- 
stein; David Cooper, Cooper Bros.; 
Robert Frain and David Gersh, H. O. 
Hurlburt & Sons; Louis Gold; Harry 
Gordon; George Hagstoz, T. B. Hagstoz 
& Son; Albert Hoffman; Samuel Lashof, 
Samuel Lashof & Co.; Alexander Lopa- 
tin; Harry Liebowitz, Aisenstein & Gor- 
don; Dr. Samuel Matz; M. Neff; Isa- 
dore Nemirofsky; Harry Paul; Irving 
Rosenbloom, New York Diamond Ex- 
change; Leon Sickles, M. Sickles & 
Sons; Albert Wahl; Samuel Winthrop. 





December Wholesale Buying Slack; 
Stocks Show Slight Improvement 


Wholesale buying slacked off slightly 
in December, with retailers taking a buy- 
ing “breather” after the work-out they 
received trying to get their shelves 
stocked for the Christmas trade. 

The Census Bureau reports a 4 per 
cent drop in wholesale sales for Decem- 
ber, 1943, as compared to the previous 
month. Not fully accounted for by a 
post-Christmas slack, however, was a 
drop of 16 per cent in sales compared 
with the same month, December, of 1942. 

Wholesale inventories showed a slight 
improvement over the scare figures of a 
few months ago. Wholesalers had 4 per 
cent more stock on hand in December 
than in the same month in 1942, and also 
4 per cent higher inventory. 

The stock-sales ratio figure for De- 
cember was 186. Collections are still 
bigger and better, with, on the average, 
78 per cent collections on accounts. 





Oklahoma Jewelers, Horos 
To Meet Jointly in April; 
Place Is Oklahoma City 


The Oklahoma RJA and the Oklahoma 
Watchmakers Association will meet in a 
joint-convention April 2-4 at the Skirvin 
Hotel in Oklahoma City. Included as a 
feature of the convention, which is the 
RJ A’s 38th, will be a gift show. 

Although no definite program has yet 
been mapped out, the watchmakers’ 
group will set aside an entire afternoon 
for discussion—chief topic will be a pro- 
posed second-hand watch law for Okla- 
homa. 

Committeemen who will keep the con- 
vention wheels turning are as follows: 
Entertainment: Benton C. Clark, Jr., 
chairman; N. O. Barnhill, Jim Beatty, 
all of Oklahoma City. 

Program committee: C. W. Haupt, 
Bartlesville, RJA president, chairman; 
H. V. Gritz, Enid; Benton C. Clark, Sr., 
Oklahoma City. Publicity: Benton C. 
Clark, Sr., chairman; George Goldfarb, 
Terrace Jewelry Co.; N. O. Barnhill, all 
of Oklahoma City. 








BELMAR CR 
Watche 


—_ 


¢ Louis SickLes « 


1015 Chestnut St. Philadelphia 
22 West 48th St. New York 








JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 
since November I, 1894 

















BYARD F. BROGAN 
Manulecturer of Distinctive Diamond 
Mountings and Wedding Rings . 
tos Sansom Street . . Philadelphia 














GHD. PHULMDS 


Ul. 
Sati. 


Practically every thing sold or wed in aJewslry store 


Scranton. Rana. 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA. 























BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free beck “Your 
Future and Our Seheol” 
JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 
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OUR BOMBERS FLY 


WITH THE BONDS 
YOU BUY 
Keep ‘em flying! 

















ue 
Come Up And 
See U.S. Sometime 











Make it a habit to visit our 
showrooms often. It will be to 
your advantage to see the de- 
sirable selections of jewelry 

‘merchandise available. Yes, 
it will pay you! 


>: (ay Wholesalers 
BALTIMORE-1, MD. 





© Easton Watch Importers 
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q.S. Judson Mealy, president of the Tri- 
State Jewelers Association, recently un- 
derwent an operation at the Union 
Memorial Hospital in Baltimore. 

q Leon Levi, retailer at 316 W. Lexing- 
ton St., Baltimore, is promoting soldiers’ 
sterling tag bracelets with name and 
serial number engraved free of charge. 
q Samuel Kirk & Son, E. 25th St. and 
Kirk Ave. and 421 N. Charles St., has 
purchased $81,100 worth of War Bonds. 
Employees of the company have already 
bought $4,100 in Bonds. Both firm and 
employees are still buying. 

q Uriah Heeter has opened a school for 
engravers under the name of the South- 
ern School of Engraving, in Atlanta. 
It is located at 814 Forsyth building. A 
six months’ course in engraving is offered. 
Mr. Heeter was with Maier & Berkele, 
Ine. 

q The Baltimore Jewelers Association 
held its annual dinner meeting at the 
Lord Baltimore Hotel on Feb. 29. Offi- 
cers and directors were elected. Dis- 
cussed was the possibility of holding 
meetings this summer, and tying them 
up with outdoor parties. 

q Jack Roberts, Roberts’ Credit Jewel- 
ers, with stores at 2110 E. Monument 
St. and 402 N. Howard St., Baltimore, 
believes in bringing things out in the 
open. He has gone in heavily for out- 
door billboard display advertising, with 
a huge poster on Heights Ave. 


q The National Wholesale Jewelry Co., 
21 N. Liberty St., Baltimore, has just 
sectioned off 1000 square feet of show 
room space for livingroom and bedroom 
lamps—a way of combating shortages 
in jewelry lines. The lamps are made 
of glass, lucite, and plastic, with silk, 
rayon. and porcelain shades. 


q Mrs. Lillina Mainster, who resigned 
from the WAC in September, has re- 
turned to J. Engel & Co., Balttmore St. 
and Hopkins Pl., Baltimore. Reason: 
her husband was honorably discharged 
from the Army because he had a per- 
sistent habit of walking in his sleep. Mrs. 
Mainster apparently felt he needed 
looking after. 


q Strauss-Stallings Co. of Jackson, Miss., 
with the cooperation of the International 
Silver Co., assembled a complete sterling 
flatware service, together with a match- 
ing tea service and waiter, as a gift to 
Mississippi Gov. Thomas L. Bailey and 
Mrs. Bailey. The silverware was the 
gift of the Staff Colonels. The flatware 
number 256 pieces—quite a feat in these 
days of silver shortage. 


q According to Ben Robinson of the 
Castleberg Jewelry Corp., Baltimore firm 
with stores at 200 W. Lexington St. and 
8412 Eastern Ave., it is the policy of 
the company to call a meeting of em- 
ployees every two weeks to impress on 
them the vital importance of buying 
War Bonds. Employees have come 
through handsomely by buying in the 
stores and also at outside rallies. “We 
‘don’t care where they get them, as long 
as they buy them,” said Mr. Robinson. 

q Howard Heiss, of the Howard C. 
Heiss Co., at 1000 W. 36th St., Balti- 
more, has just made a declaration for 
more play. Come warm weather, he’s 





joining up with other local jewelers for 








a few fishing trips. As a matter of fact 
says Mr. Heiss, although the idea may 
seem a little premature he expects that 
Baltimore jewelers will meet often dum 
ing the hot summer months for “fresh 
air parties.” It will be a pleasant way 
to mix business with pleasure, says Mr, 
Heiss. ; 
q A new schedule of license fees has 
been presented to the city commission of 
Atlanta, Ga., and will probably be adopt- 
ed. The scale, which will affect retajj 
jewelry establishments, starts at $25 
year for firms employing four persons 
or less; with $42.59 for firms employing 
between five and 20; $75 for those em- 
ploying from 25 to 75, and up to $750 a 
year for firms which employ 5000 per- 
sons or more. The rates will be slightly 
higher than the license fees previously 
imposed. 


q Irving Roll, jeweler at 3124 W. North 
Ave., Baltimore, has this to say about 
the 20 per cent sales tax on jewelry: 
“The new tax bill would curtail sales, 
definitely. However, I depend on neigh- 
borhood trade, and in order to keep my 
customers satisfied I shall try to get 
them to pay the legitimate tax—and ff 
they object, then, in order to keep things 
rolling, Ill share the tax with them. 
Yes, if it comes to that point, I'll pay 
10 per cent of the tax myself and charge 
them the other ten.” 


q Rudy L. Schneider, of Schneider & Son, 
has been elected president of the At- 
lanta Jewelers’ Guild, with Ambrose G. 
Moser as vice-president and Emory A. 
Morgan as treasurer. Mr. Schneider has 
held this post before and is also a past 
president of the Georgia Retail Jewelers’ 
Association. The Guild went on record 
as being opposed to black market op- 
erations in the jewelry field, and Mr. 
Schneider stated that local jewelers are 
doing everything in their power to keep 
from dealing with black market opera- 
tors. 
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21 WEST 
' BALTIMORE ST. 
BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY” 
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W. Waters Schwab, president of J. R. 
Wood & Sons, Inc., was unanimously 
elected to the presidency of the Jewelry 
Crafts Asociation at the annual business 
meeting and dinnef of the organization 
Jan. 25, at the Hotel Taft, in New York 
City. 

iso unanimously elected with Mr. 
Schwab were William B. Ogush, William 
B. Ogush, Inc., first vice-president; Ed- 
ward J. Gross, B. & E.J.Gross Co., second 
vice-president, and Jacob H. Schaeffer, 
Shiman Bros. & Co., treasurer. Messrs. 
Gross and Schaeffer were simultaneously 
elected to the board of directors, along 
with Harry Kaufman, Colonial Mfg. 
Co; and Martin Untermeyer, Unter- 
meyer, Robbins & Co. 

Principal speaker was G. H. Niemeyer, 
chairman of the Jewelers Vigilance 
Committee, who, with characteristic out- 
spokenness and vigor, discussed current 
problems confronting the jewelry indus- 
try. Mr. Niemeyer devoted much atten- 
tin to a frank discussion of a subject 
too often taboo—the recent tendency in 
many quarters of the industry toward 
a breakdown of business ethics and 
standards. 


INDIVIDUAL MUST AID 


Everyone individually must accept his 
share of responsibility for maintenance 
of the integrity which is the keystone of 
the jewelry industry, Mr. Niemeyer em- 
phasized, and warned that unless {n- 
dividual responsibility is accepted and 
lived up to, irreparable damage may 
result. He spoke of such things as the 
practices of “borax” retail stores, the 
black market in watches and in metals, 
the questionable channels of distribution 
which have sprung up and diverted goods 
away from legitimate outlets. 

These things, said Mr. Niemeyer, are 
partly due to lowering of standards by 
some of the established firms in the 
jewelry trade, partly to the entrance 
into the industry within recent years 
of a less desirable element who are giv- 
ing a black eye to the whole trade, and 
in part to too much conservatism and 


‘traditional thinking by the ethical jeweler 


who has failed té combat these new de- 
velopments. 

There is no one general solution for 
the difficulties, Mr. Niemeyer said, but 
he appealed to his hearers to each, {n- 
dividually, to do everything within his 
power to improve and to uphold the 
standards and restore them to the point 
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WILL STEER JEWELRY CRAFTS ASSOCIATION IN 1944 


Bected to office at the Jan. 25 meeting of the Jewelry Crafts Association were, left to right: 
W. Waters Schwab, president; William B. Ogush, first vice-president; Edward J. Gross, second 
vice-president; Jacob H. Schaeffer, treasurer. 





Jewelry Crafts Association Meets to Elect Officers; 
Niemeyer Says Postwar Period May Be "Twilight Era" 





where the buyer can again accept un- 
questioningly the word of the seller. 


CONVERSION NOT EASY 


Turning to the more material aspects 
of the situation, the speaker warned of 
the inevitable difficulties that lie ahead 
at the close of hostilities while industry 
is converting back to peace-time pur- 
suits. He characterized it as being 
likely to be a “twilight era” for the 
jeweler, though, said Mr. Niemeyer, 
manufacturers of precious jewelry are in 
a more fortunate position than many 
others. 

Speaking in a lighter vein, but with 
a serious message underlying the humor, 
a gentleman billed as “Dr. Karl Heide, 
Former Director General, Central Euro- 
pean Jewelry Crafts,” entertained the 
diners with his witty remarks, closing 
with a serious plea for a spirit of human- 
ity and friendship throughout the na- 
tion. 

The business session of the meeting 
opened with the presentation of the 
treasurer’s report and nomination and 
election of officers and directors. 

In his president’s address, William B. 
Ogush told of the war work being done 
by members of the Jewelry Crafts Asso- 
ciation and paid tribute to the unselfish 
efforts of such leaders of the industry 
as Mr. Niemeyer. 

Much of the time was devoted to a 
discussion of current labor problems and 
members were urged to play fair with 
one another in regard to each other’s 
workmen. 

A proposal covering wage and work- 
ing agreements was tabled without ac- 
tion and referred to the executive com- 
mittee for consideration. 





GEM STUDENTS MEET 


A question and answer period was 
the feature of the Feb. 15 meeting of 
the Northern Ohio Guild of the Ameri- 
can Gem Society. “Specific gravity” and 
“physical properties and their use in 
identification of gems” were the topics. 
Dr. Donner of Western Reserve Uni- 
versity led the session. 


Bond’s Jewelers, in Oxnard, Cal., re- 
cently celebrated its 23rd year in the 
retail jewelry business. 
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STERLING SILVER 
IDENTIFICATION BRACELETS 


Direct from Providence 


Per Dozen 


Boxed $18.00 to $144.00 
Gold filled, boxed $49.50 to $120.00 


Engraved heart shaped lockets, 
1/20th 12K $33.00 to $66.00 


Gold on Silver, stone set, Coat and 
Dress pins, boxed $36.00 to $48.00 


10K gold star service pin on sterling, 
Safety Catch and boxed $15.00 


BETTER QUALITY BILLFOLDS — WATCH 
STRAPS — NOVELTY PINS — BRACELETS — 
COIL PINS — SAFETY CATCHES — ALL 
MILITARY EMBLEMS. 


Send for Latest Lists 


H. L. HIRSH & CO. 


183 Eddy St#., Providence, R. 1. 














«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY..._— 


WAR BONDS & STAMPS 


if you must buy European or Domestic Papers, 
Wallets, Cotton, Tweezers, ete., buy them from 
us and we’ll buy more Bonds and Stamps. 


Write for Catalog, Samples, Prices 


|. KASSOY * 

















GEMOLOGY—DIAMONDS 


The only complete course in gemology, 
the science of all gem stones. 

Special courses in diamonds. Courses in 
all jewelers’ merchandise exeept 
watches. 

GEMOLOGICAL INSTITUTE OF AMERICA, Ine, 
Dept. J-1, 541 S. Alexandria, Los Angeles 5, Calif. 








SUN GLASSES 


Complete Line 
IMMEDIATE DELIVERY 
Retail Prices $5.00 to $15.00 
Also jobbing set up. 
OPTIC ENTERPRISES 


972 BROAD ST., NEWARK, N. J. 
MArket 3-4606 








NO. 400 TOKEN AND RATION BOOK HOLDER 
IN GENUINE LEATHER (INDIVIDUALLY 
BOXED), $10.80 FER DOZEN. 
STATIONERS SPECIALTY CO. 
19 West 2st St. New York 10, N. Y. 








Jewelry Repairers’ Handbook 
by J. G. Keplinger 
Price $1.25 — Postage Paid 


The Jewelers’ Circular-Keystone 











Chestnut & 56th Sts. 100 E. 42nd St. 
Philadelphia, Pa. New York City 
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WATCHES: i M 


~ BOSTON 


WASHINGTON ST. MASS. 








Specializing 
in 
Cutting Semi-Precious 


STONES 
in quantity 
PHILIP F. POPOLLA 


Imports—Lapidary 
33 W. 46th ST. N.Y. CITY 











NICKEL SILVER 
PHOSPHOR BRONZE 


THE SEYMOUR MFG. CO. 


SEYWOUR, CONN 








SEE US AND PROFIT! por dozen 


STERLING {, 2, 3 STAR SERVICE PINS 
Se” FE ere ae er" Boxed $4.50 

STERLING WING AND PROPELLER PIN, 
SAFETY CATCH Boxed 

STERLING EMBLEMS, SILVER & GOLD 
PLATE FOR SOLDERING & CEMENTING 

JEWELRY ITEMS—ASS'T . 
10K GOLD BABY BAND RINGS .. ..Boxed 7.75 
SEND FOR COMPLETE LIST 


H. L. HIRSH & CO., 183 Eddy St., Providence, R. |. 











Symmetalic 
Korot Gold on Sterling) 


and STERLING SILVER 


REAL STONE JEWELRY 


Sold direct to retailers 


W. £&. RICHARDS CO. 


ATTLEBORO, MASS 








ENAMELING 


ON YOUR 
EMBLEMS and NOVELTIES 
SEND THEM TO 


MANUFACTURERS SUPPLY CO. 


174 Chestnut St. Providence, R. I. 














MASSACHUSETTS 


SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address 
Administrative Office 


1112 BOYLSTON STREET 
Boston, Massachusetts 





DIXIES 


STERLING 


AA 
MASS 
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q Bigelow-Kennard Co., Boston, has en- 
larged its repair department, rearrang- 
ing office desk space to allow for the 
expansion. 

q Hyman Siegel, president of the Wash- 
ington Jewelry Co., Boston, has just re- 
turned from a winter vacation at Miami 
Beach, Fla. 

q Tilden-Thurber Corp. in Providence 
has opened a new optical department. 
Armand L., Lanoie is the registered opti- 
cian in charge. 

q The Employees Association of Thomas 
Long Co., Boston, held its annual winter 
party at the Hotel Continental in Cam- 
bridge on Feb. 17. 

q A. Stowell Co., Boston, in a recent 
newspaper advertisement, took occasion 
to remind the public that “we have been 
jewelers since 1822, the year Boston be- 
came a city.” 

q-Frederick A. Ballou, Jr., treasurer of 
B. A. Ballou & Co., Providence jewelry 
manufacturers and findings firm, has 
been named a director of the R. I. Hos- 
pital Trust Co., one of the largest banks 
in Rhode Island. 

q J. Gould Cook, president of A. Stowell 
& Co., Boston, is co-chairman for the 
Red Cross drive among retail jewelers, 
and Edmund W. Kirby has been appoint- 
ed co-chairman to conduct the drive 
among the wholesale trade. 

q Among the many women who are fill- 
ing’ in for a fighting Yank is Mrs. Bea- 
trice Northrup, who replaced her brother, 
“Buddy” Millett as china buyer at 
Shreve, Crump & Low Co., Boston, when 
he went into the service. He was in 
Boston recently on a furlough. 


q The J. A. Foster Co. store in Provi- 
dence has instituted one-week winter va- 
cations for its employees, in addition to 
the regular summer schedule. 


Harold Hughes, who has been with the 

store 24 years and is one of the best 
known watch repairmen in the city, is 
reported recuperating from a_ serious 
operation. 
q At the Feb. 10 meeting of the Eastern 
New England Guild of the American 
Gem Society 16 members and five guests 
attended—one of the largest gatherings 
in several months. A new set of “stump- 
er stones” circulating among the various 
Guilds failed to stump the Boston ex- 
perts who chalked up a neat 100 per 
cent score. 


q Aubrey Gilmore, head of the diamond 
department at Smith-Patterson Co., Bos- 
ton, and an employee of the firm for 
many years, left Jan. 1 on an extended 
leave of absence. A new salesman has 
been added to the diamond counter— 
Owen Murray, who was with the com- 
pany some years ago. His friends are 
glad to see him back. 


q The Handicraft Jewelry, Inc., has filed 
incorporation papers in Rhode Island. 
The company will engage in jewelry de- 
signing and manufacturing in Provi- 
dence. Incorporators are: Leo J. Ma- 
thurin, Plainville, Mass.; Anna Bern- 
stein, Providence; Frank X. LeBlanc, 
North Attleboro, Mass. Authorized capi- 
tal is 500 shares of no par value common 
stock. 


q Some Providence jewelry retailers re- 
port a slight drop in business during the 
early part of February but opined that 





the letdown will prove very brief. Cop. 
sensus is that sales will be limited op} 
by supplies because “there still is a Igt 
of money around.” Repair departments 
continue to be flooded with work ang 
some stores are being “choosy” in an ef. 
fort to pare backlogs. 


q Officers to serve for the duration of 
the war were elected at the February 
meeting of the Worcester, Mass., Horo. 
logical Guild. Flected were Winfred D, 
Hebert, president; Raymond Persault, 
vice-president; J. Edward Bogage, sec. 
retary, and Maurice Hebert, treasurer, 
Executive committeemen are Clifford N. 
Barton, Paul C. Tasse, Albert Brown, 
Raoul Jacques and Albert Dixon. 


q In a recent ceremony attended by sey- 
eral prominent jewelry manufacturers, 
the Adolf Meller Co. of Providence, pro- 
ducer of instrument jewel bearings, was 
presented the Army-Navy “E” produce. 
tion award. Fred A. Bullock, president 
of the New England Manufacturing 
Jewelers’ & Silversmiths’ Association, 
was master of ceremonies. Also present 
were Benjamin Brier, Mr. Bullock's 
predecessor as president of the 
NEMJ&SA and Edward O. Otis, Jr., ex- 


ecutive secretary of the association. 


4H. K. Healer, manager of William 
Bond & Son, Boston, who is about to 
go into the Army, has been associated 
with Mr. Bond for 15 years. Mr 
Healer, and his brother, S. H. Hekimian 
[an Armenian name which, American 
ized is Healer], also associated with 
Mr. Bond, are skilled in the regular and 
maintenance of observatory clocks. They 
have travelled about the country together 
for many years, servicing the observatory 
clocks at Vassar, Cornell University, 
Wellesley, Williams College, and the 
Mary & Mitchell Observatory at Nan- 
tucket. 


q Jewelry manufacturers in the Provi- 
dence-Attleboro area still are worried 
over the manpower situation but report 
that it will be tolerable if it gets no 
worse. Many told JC-K that 1943 was a 
very profitable year despite manpower 
and materials difficulties. However, de- 
mand continues overwhelming with one 
well-grounded manufacturer estimating 
that manufacturers are unable to fill % 
per cent of the demand. January pay- 
rolls in Rhode Island jewelry plants 
were down 8.9 per cent from December 
but were 4.4 per cent above January of 
last year. 


q Shreve, Crump & Low Co., Boston, 
received much favorable comment on it 
full page advertisement in the rote 
gravure section of the Boston Herald 
for Jan. 16, picturing a cross and helmet 
against the sky marking a soldier’s grave, 
Said Shreve’s: “We present this as 4 
pin-up picture for the man or womal 
who says: ‘I cannot afford to buy al 
extra War Bond.’ Our boys on the bat 
tlefront are ready to give up their lives 
Certainly we on the home front should] 
be willing to lend our dollars. Back 
the Fourth War Loan by being the first 
to buy an extra Bond’.” 


q Robert B. Church, president of Church 
Co., formerly Frank N. Nathan Co., Bos 
ton, is doing his substantial bit for the 
war effort by working the 6 p.m. to ll 
p.m. shift as a machinist at Murray & 
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a, Inc., Quincy. During the 
days he may be found behind the coun- 
ters at 480 Washington St. 

To mark the occasion of its change of 

on Jan. 1, the Church Co. brought 

wut of its vaults for public exhibition 
the Sword of Justice and Coronation 
ghich has been used in the coronation 
of all kings of Hungary since the crown- 
ing of King Mathias in the 15th century. 
It is encrusted with thousands of jewels 
snd will be sold eventually to a museum. 
The United States Court of Appeals 
has sustained a verdict given in the 
| §. District Court in Providence 
whereby the Frank Morrow Co., Provi- 
dence, was upheld in a patent suit. Paul 
J, Bellavance had brought the suit 

inst the Morrow firm alleging that 
two patents, first on a bracelet and the 
method of making it, and, second, for a 
pracelet, were infringements on patents 
held by him. The District Court found 
that the bracelets were not patentable 
and methods followed in their manufac- 
ture had been commonly used by metal- 
lic workers for years. The Appeals 
Court issued an opinion in which judg- 
ment of the District Court was sustained 
and costs awarded to the Morrow firm. 
(At the February meeting of the New 
England Manufacturing Jewelers’ & Sil- 
versmiths’ Association, the following 
firms were admitted to active member- 
ship: American Jewels Corp., Attleboro, 
Mass.; Attleboro Box & Display Co., 
Attleboro; A. Bellin & Co., Providence; 
F. Calabro, Providence; D’Aguanno 
Bros. Providence; Hacking & Schleicher, 
Providence; J. T. Inman & Co., Attle- 
boro; Jaeckel Mfg. Co., Providence; 
Marino Jewelry Co., North Providence; 
Martelli Jewelry Co., Providence; Pil- 
gtim Mfg. Co., Providence; Thomas S. 
Poole, Inc., Providence; H.. W. Wright, 
Attleboro Falls. The following were 
admitted as associate members: Bastian 
Bros. Co., Inc., Rochester, N. Y.; H. Se- 
gal, New York City. 
4The evening of Jan. 19, the Boston 
Jewelers Bowling League and the Wal- 
thm Watch Co. Bowling League, repre- 
sented by two picked teams of five men 
each, met in a three-string bowling duel 
which ended with a pinfall of 1471 for 
the Waltham team and 1439 for Boston. 
There will be a return match in March. 
Bowlers for Waltham were: Herbert 
Dicks, Arthur Sawin, Harold Patterson, 
Albert Warner, and Fred Marcell. For 
Boston: Harry Solomon, Carl Bessler, 
Martin Walch, Samuel Robinson, and 
Leroy Clark. 
The Waltham Watch Company, inci- 
dentally, can boast of having the oldest 
bowling league in the country. It was 
organized in 1900, and one of the men 
who was with the league at the begin- 
ning, George Leonard, is still bowling. 
He is always given the honor of start- 
ing the season with the first ball. 





Silver Piece Purchased 


The de luxe silver table centerpiece, 
Possessing an antique history as well as 
xquisite craftsmanship, which was of- 
fered for sale in a full page ad in the 
November,. 1943, JC-K by H. Horwitz 
» Chicago, has been purchased by 
Richter & Phillips Co., Cincinnati jew- 
dry firm. Created as a gift to an out- 
standing political figure of many’ years 
ago, the piece stands 30 inches high and 
contains 690 ounces of silver. 
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Jewelers’ Association Organized 
In Puerto Rico; Will Include 
All Branches of Jewelry Trade 


Puerto Rico’s first jewelers’ associa- 
tion has been organized as a branch of 
the Puerto Rico Chamber of Commerce. 
Jewelers’ Association: of Puerto Rico is 
the name, and the president is Desiderio 
Alvarez. 

The association includes all branches 
of the jewelry trade, and is not confined 
to retailers. 

Beamed Filipo L. DeHostos, Chamber 
of Commerce president, in a letter to 
Mr. Alvarez, “It is with the greatest 
pleasure that I offer my heartiest con- 
gratulations as well as the unqualified 
assistance ond cooperation of the organ- 
ization as a whole.” 


1944 Convention Set for April 26 


The Massachusetts and Rhode Island 
Retail Jewelers Association annual con- 
vention is slated for April 26. The one- 
day affair will be held at the Parker 
House in Boston. 

Expected as a guest speaker is ANRJA 
President Charles J. Michaels, who will 
talk on ANRJA work in Washington. 

Other speakers will include Dr. Edward 
Wigglesworth, president of the Amer- 
ican Gem Society, a representative from 
the Waltham Watch Co.’s new watch- 
making school, Lawrence Bodenheimer, 
New York City diamond importer, and 
a representative of one of the large 
silver concerns. 


Canadians Buy for Baby 

Jewelry shops don’t need statistics to 
figure out that Canada produced a 
bumper crop of babies in 1943. Their 
stock of baby spoons, mugs, china, and 
trinkets are cleaned out. 

“We sold 900 baby spoons at Christ- 
mas time, and almost as many forks 
and ‘pushers’,” reports one large shop. 
“It’s an all-time record with us.” 

It is not only the record number of 
babies which is sweeping shelves bare 
of many goods, one jeweler thinks: 
people are spending more money on 
junior. “In the depths of the depression 
people fed the baby with a teaspoon; 
now they all want silver baby spoons. 
The baby ate his cereal out of a family 
dish; now he must have his own special 
porringer.” 


W. G. Boyson in lowa RJA Post 


New secretary and treasurer of the 
Iowa Retail Jewelers Association is 
Wallace G. Boyson, of the Boyson 
Jewelry Co., 213 8rd Ave., S. E., Cedar 
Rapids, Iowa. 

Mr. Boyson, who held the same post 
in 1942, replaces Robert Prastka, who 
is now working in a defense plant. 

Mr. Boyson has urged all Iowa jewel- 
ers who are not already Iowa RJA 
members to join and has asked new 
members to send in their dues imme- 
diately. All correspondence is to bé ad- 
dressed to him at the address of the 
Boyson Jewelry Co. 





Herbert L. McCarter, jeweler of 
Ogdensburg, N. Y., has purchased the 
building which adjoins his store at 120 
Ford St. 








YOUR DIVIDENDS 


ON FIRE, WINDSTORM 
AND EXTENDED COVER- 
AGE INSURANCE CARRIED 
IN THE JEWELERS OWN 
COMPANY WILL 


BUY MORE WAR BONDS 


OVER $880,000.00 IN DIVIDENDS 
PAID TO POLICYHOLDERS. 


ALL JEWELERS AND THEIR EM- 
PLOYEES CAN INSURE WITH US. 


WRITE TO: 


FIRE INSURANCE COMPANY 
JEWELERS INSURANCE BUILDI? 
NEENAH, WISCONSIN 














“REED & BARTON 


SILVER POLISH 


superior pulisn—made by sil- 
versmiths for jewelers’ use and re- 
3a1e 
Freight now orepatd wm U. 8. in 
specified minimum lots — jeweler 
receiving full 100% proft. 
REED & BARTON - Taunton, Mass. 











ENGRAVING - ENGINE TURNING 
DESIGNING - BROCADING 
* 


NORTH ATTLEBORO ENGRAVING CO 


ATTLEBORO FALLS, MASS 

















Sold only direct 
to Retailers 





250 Sterling Charms in Illustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 
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Working 
for 
Victory 


gone to war. 


tial civilian goods. 


Front effort to insure the 
BUY WAR BONDS. 


Manufacturers 


Critical metals, steel — brass — nickel 
— lead — cadmium— zinc—etc., have 


The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 


Let the dollars join in this Home 


F. H. NOBLE & COMPANY 


559 W. 59th St., Chicago, Illinois. 





Victory— 








“ASK ABOUT” 


Gold-Silver 
PLATING 


[HODAN IZE 
Resistant of Tarnish, 


TRADE MARK REG. U. S PAT. OFF 








Silverware 


REPAIRED & PLATED LIKE NEW 








10 S, Wabash Ave. 





Swartz & Co. 


CENtral 6089 











Sucompuabl 


Which Case 


@UR WORK COSTS NO MORE THAN 
ORDINA 0 


NARY WORK 
BSECKER-HECKMAN CO. 
29 E. Madison St. 
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q Reuben Saygol, of R. Saygol Co., St. 
Paul, visited briefly in Chicago last 
month as he returned home from a va- 
cation trip to Hot Springs, Ark. He 
was accompanied by Mrs. Saygol. 

q Louis S. Rifas, of Frank Rifas Co., 
29 E. Madison St., recently announced 
that Carl F. Weinstine, who has been 
connected with the company for several 
years, is now a member of the firm hav- 
ing assumed part ownership of the busi- 
ness. 

q Willis EK. Patrick, for many years with 
Bauman-Massa Jewelry Co., St. Louis, 
and prior to that with Craft Co., Inc., In- 
dianapolis, is now associated with Fred- 
erick M. Gottlieb & Co., Chicago. He will 
cover the large western cities and also 
the south. 

q Louis J. Radt, who recently joined 
the sales organization of Jacobson Bros., 
New York, has established headquarters 
in room 803 of the Columbus Memorial 
building at 81 N. State St. Mr. Radt, 
originally began calling on the trade 
for Albert Lorsch & Co. 84 years ago. 
q Leslie S. McKee, of McKee Jewelry 
Co., Joplin, Mo., was in Chicago early 
last month and was pleased to inform 
his friends that a report received 
through the International Red Cross 
states that his son Sgt. Lee A. McKee. 
who was reported missing, is a prisoner 
of war of the Germans. 

q Jack Lebolt, of Lebolt & Co., 33 N. 
State St., was indicted late last month 
by a county grand jury on charges of 
receiving stolen property. Mr. Lebolt ad- 
mitted purchasing two rings and a watch 
from a young man who came into his 
store, but declared that he had bought 
the items. in good faith and denied any 
knowledge that the rings and watch were 
stolen. 

4 George W. Chatterton, for the past 
12 years in the watch sales department 
of C. D. Peacock, Inc., 103 °S. State St., 
retired from business on Feb. 15. Mr. 
Chatterton, who started in the watch 
business 84 years ago, was with Pea- 
cock’s a few years, then in business for 
himself in Milwaukee until 12 years ago, 
says he has definitely retired and will 
go to his home in Florida to join Mrs. 
Chatterton. 


q At a meeting of the officers and direc- 
tors of the Illinois Retail Jewelers Asso- 
ciation early in February it was decided 
to hold their 1944 convention on Sunday 
and Monday, April 23 and 24. Secretary 
Henry Mortensen says the convention 
will probably be held in Chicago if suit- 
able arrangements can be made. Charles 
T. Evans, secretary of the A.N.R.J.A,, 
has promised to be present and complete 
details of the place and program will 
be announced soon. 


q A. R. Kanberg, Detroit manager for 
Scribner & Loehr, Inc., visited his old 
home grounds in Chicago recently and 
called on his many friends here. In ad- 
dition to his activities in jewelry affairs 
he continues his work in bowlng asso- 
cation work which began in Chicago 
many years ago. He is now vice-presi- 
dent of the Detroit Bowling Association, 
vice-president of the Quarter Century 
Bowlers’ Association, of Chicago, and 
member of the executive committee 
representing the state of Michigan. 


























q The wholesale watch material house of 
Hill & Co., 5 N. Wabash Ave., has been 
reorganized and incorporated as Hil. 
Tolchin Co. Officers of the company are, 
President, Stephen Hill; treasure, 
Philip Tolchin; secretary, Al Tolchin, 
Office space has been more than doubleg 
and Mr. Hill states that a complete Jing 
of jewelry will be added to that of mate 
rial and supplies and a complete catal 
will soon be ready for distribution. The 
firm plans to use salesmen to cover the 
entire country after victory and will also 
keep up its mail order business, 

q Frank F. Staab, of the Federal 
Bureau of Investigation, gave the mem- 
bers and guests of the Credit Jewelers 
Association of Chicago a very interesting 
and helpful talk at their February din- 
ner session held at the Covenant Club 
Feb. 2. He described the _ efforts 
of the F. B. I., giving such detail as 
permissible about how they handle cases 
of sabotage and other acts against the 
war effort. The most helpful part of 
the talk for jewelers was on the methods 
of bad check operators. President Valen- 
tine Jones presided and named the fol- 
lowing committee to work with the 
Illinois Watchmakers Guild in its effort’ 
to secure a watchmakers license law in 
the state. Chairman B. Weiss; Otto 
Nerad; Valentine Jones and Ben Hal- 
pern. Mr. Halpern stated that the an- 
nual association party will be held in 
—_ date and place to be announced 
ater. 


q New officers were elected and installed 
at the annual meeting of the Jewelers 
Club of Chicago, held in the club rooms 
Feb. 15. Retiring president D. E. New. 
man gave a brief story of club events 










the past year and Treasurer Vin 
Newman gave the financial report 
declared a substantial balance on ha 
The report of the nominating committee 
was made by Ejiner Bagge, Waltham 
Watch Co. By the unanimous adoption 
of the report the following officers were 
elected: President, Charles Burley, Ben-. 
jamin Allen & Co.; vice-president, Vin- 
cent Newman, Jewelers Board of Trade; 
treasurer Al Wahlen, Thomas J. Dee & 
Co.; secretary, Sol Cogan, Manheimer 
Watch Co. In assuming office Mr. Burley 
and the other officers pledged their ef- 
forts to maintain the high standard of 
the club. Tribute was paid to Thomas G. 
McMahon, Thomas J. Dee & Co., who 
originated the idea of the club and 
almost single-handedly brought about its 
organization. 

q Nearly 300 members of the Golden 
Roosters of Chicago and their guests 
made merry at the association’s annual 
dinner dance in the grand ballroom of 
the Stevens Hotel the evening of Feb. 12 
—and not a dull moment from the 
cocktail hour until the wee hours of 
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porning. During the brief business ses- 
sion following dinner the retiring Chan- 
ticleer, Herbert Jacobs, called to the 
platform “Dick” Maske, sports director 
of the Golden Roosters for the past 20 
years, who has charge of underprivileged 
boys at the Division St. YMCA. Mr. 
Jacobs then presented him with a check 
for $2,227.50 which represents the Golden 
Roosters’ contribution for the YMCA 
summer camp fund. The donation will 
ve 148 boys a two weeks’ outing. Mr. 
Jacobs then introduced a large number 
of guests from all over the country, in- 
duding nonresident members Max Man- 
delbaum, Newark; Ben Troup, Provi- 
dence; Charles Ascherman, Cleveland; 
Charles Mednikow, Memphis, and Jake 
Levine, Kansas City. New officers were 
then installed. They are: Chanticleer, 
Jack Casey; Keeper of Nest Eggs, Alvin 
Lauschke; Scratcher, Herman Kraemer, 
and Chairman of Wrecking Crew, Wil- 
liam McGreevy. 





Chicago Guild Asks to Leave UHA; 
Disapproves of Expansion Plan 


Disapproving of the expansion plan of 
the United Horological Association of 
America, voted in last December and 
now in effect, the Chicago Watchmakers 
Guild at their annual meeting recently 
moved that their secretary notify the Il- 
linois Watchmakers Association that the 
Chicago Guild wants to withdraw from 
the UHA. 

Officers for 1944 were elected, with 
Edward Falkenhagen, of Sears, Roebuck 
Co., reelected as president. Other offi- 
cers are: Fred Mosher, C. & E. Marshall 
Co., vice-president; Gerald C. Kimes, 
John H. Watson jewelry store, secre- 
tary; H. P. McNerney, Sr., treasurer. 

Board members are: the above officers; 
Fred M. Lund and J. A. McKee, C. & E. 
Marshall Co.; Al Yusk, Montgomery 
Ward & Co.; Einard C. Johnson and 
Herbert Johnson. 
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They’re In the Army Now 
(In an Army medical supply service 


school is Pvt. Max Kirshenbaum, part- 
ner with his father in the firm of Kirsh- 


J enbaum & Son, 78 Canal St., New York 


City. Private Kirshenbaum is stationed 
at the St. Louis, Mo., Medical Depot. 





a. 


CAPT. SEYMOUR 
EPSTEIN 


PVT. MAX 
KIRSHENBAUM 


(Seymour Epstein, son of Samuel P. 
Epstein, vice-president of the Bulova 
Watch Co., now holds the rank of cap- 
tain in the Signal Corps. Captain Epstein 
jumped to his present rank in only two 
years, after enlisting in the Army as a 
private. He has been in the South Pa- 
tific area for the past 18 months. 


(Irwin A. Goodman, 


jeweler from 


Madison, Wis., has been commissioned a 








WATCHES—JEWELRY 
LEATHER GOODS 


We have added the following lines 
to our stock: 

Rings + Pearls »« Watches + Lockets + 

Earrings « Compacts « Ladies’ Pins + Foun- 

tain Pens + Trays + Pipes «+ Billfolds « 

Card Sets + Duffle’Bags .» Military Items - 

Picture Frames + Cigarette Cases 


Write For Our Large Catalog 


MEDAL WATCH CO. 


Phones CENtral 8804-8805 


i) 55 East Washington St., Chicago 2, Illinois 
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second lieutenant in the Army Quarter- 
master Corps. 

q William C. Sylvan, of Sylvan Bros., 
Columbia, S. C., has just graduated from 
two silver bars to a gold oakleaf—for 
civilians, that’s from captain to major 
in the U. S. Army. 

q The air medal has been awarded to 
Sgt. Benny J. Huser, formerly with 
L. Lechenger Jeweler, Inc., of Houston, 
Tex. Sergeant Huser flies submarine 
patrol over the Caribbean. 


q Clinton M. Crow, partner of the Al- 
bany, Ga., jewelry firm of Savelle & 
Crow, has been inducted into the U. S. 
Navy. Mr. Crow had charge of all watch 
repair work with the company. 

q William Partridge, son of Horace 
Partridge, president of the Massachu- 
setts & Rhode Island Retail Jewelers 
Association, who is now in the Army and 
stationed at Biggs Field, El Paso, Tex., 
was married on Oct. 20 to Miss Dorothy 
Kress of Reading, Mass. 

q Joseph L. Herzog, of Joseph L. Her- 
zog & Co., New York City, and one-time 
president of the Jewelers Board of 





LT. ROBERT S. 
HERZOG 


LT. MICHAEL S. 
HERZOG 


Trade, is proud of his two air-minded 
sons. Robert S. Herzog is a first lieu- 
tenant, and is now in England with the 


Army 8th Bomber Command. Michael, 


S. Herzog, a second lieutenant, is also 
an Army airman. He is stationed at 
Lowry Field, Cal. 








FEINSTEIN BROS. 


+ Jobbersin + 
Watch Materials and Supplies 
Federal Finished Crystals— 
Optical Goods, 


5 South Wabash Ave. - - Chicago 

WATCHES—New and rebuilt 

WATCH CASES—A case for every 
movement 

STRAPS for any case 

WATCH and RING BOXES 

J-B WATCH ATTACHMENTS 

TOOLS—New and used 


ZENITH Cleaning and rinsing 
solution 

NEW ADDITION to our repair 
department 


SEND your movement—we will 
rebuild in the latest style case, 
with modern dial. 

HIGHEST PRICE paid for old and 
new movements and tools 











CHAS. ASCHERMAN 
AND COMPANY 


Wholesale Jewelers 





503-7 Hippodrome Bidg. 
CLEVELAND 14, OHIO 











SWISS-AMERICAN 





PAULSON & CO. 
ASH AVE CHICAGO 








WANT ADS 
It pays to use Jewelers’ Circular- 
Keystone Classified Ads 











fice WATCH CO. 


S S.WABASH AVE. CHICAGO ILL. 


USED WATCH 

















MATERIALS 3 
bes) 
USED MOVEMENTS 1| ° 
Good Condition 2 rE -] 
Good Dials 
O-Size Elgin, 3 
J, $2.50--184,$3.50 = 
7J, $2. 9 B3-. 
18 Size Hunting, THE PRICE OF > 
Elgin, Waltham NEW MATERIALS oS 
7J,$1.25—15J, $1.75 >) 
18 Size O.F. Wheels, pinions, 
Elgin, Waltham — pallet forks, etc., 
7J,$1.50—15J,$2.00 | for all watches. 
6 Size Sige, Wal- | Send sample 
thom, ar | what you want! All 
7J,$1.50—15J,$2.00 | Guaranteed! Remit 
6J.$2.00 15J,82.50 only If satisfactory. 
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DIAMOND-CUTTING 


EXPERT WORK 
FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 





KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


ENQUIRER BLDG. CINCINNATI, O. 














Harry Greenwold Co. 


The House of Quality 


IS WEST 7th STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 


vot 
md Service 


CELLINICRAFT Jewelry 


HAMILTONS (Zones 7, 8) 


ELGINS @ 
Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 

to your customers with confidence. 








PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 











WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 
obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 
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q Carl Roos has returned to his job as 
salesman for the Wallenstein-Mayer Co., 
having been honorably discharged from 
the Army. 

q Robert L. Hummel, jeweler at 407 
Vine St., and his wife visited their 
daughter at Norfolk, Va., last month 
then stopped off in New York before re- 
turning here. 

q Among Cincinnati jewelers attending 
the 24-Karat dinner in New York last 
month were Arno Dorst, Dorst Jewelry 
Co., and George Brown and John Gerwe 
of the Gerwe-Brown Co. 

q Following his work in the jewelers’ 
recent War Bond drive here, Thomas 
Reed Botts, who travels in this district 
for the Jacques Kreisler Mfg. Corp., has 
returned to company headquarters in 
New Jersey. 

q Charles Purdon, representative of 
American Time Products, Inc., demon- 
strated the firm’s “Watch Master” at a 
meeting of the Cincinnati Guild of the 
Ohio Watchmakers Association on Feb. 
4, and at another meeting called the fol- 
lowing week to give additional members 
a chance to hear his talk. 

q Maury Solomon and Gus Kuhnheim of 
D. Jacobs Sons Co. found selling War 
Bonds in the Fourth War Loan Drive as 
easy as shooting ducks in a barrel. Mr. 
Solomon captained Team I, which was 
the first to go over the top on its quota 
in Hamilton county and Mr. Kuhnheim 
headed Team M, first to reach the goal 
in Campbell county. 


Norbert Meehan, salesman for the 
firm, has recovered from a serious ill- 
ness and is now back on the job. , 

q The “grapevine” swept Al Esberger, 
Esberger Bros., into office as new presi- 
dent of the Vine St. Business Men’s 
Association Feb. 3. Although not a can- 
didate, he was elected by the write-in 
method. Mr. Esberger, one. of the most 
popular figures in the upper Vine St. 
business section, has served the organ- 
ization for nearly 25 years. 

q The Vogelsang jewelry store, 208 E. 
5th St., is now under new management, 
and the name has been changed to Car- 
roll’s. Former owners are Joseph J. 
Vogelsang, who is president of White- 
house Bros., manufacturing jeweiry firm 
at 5 E. 8rd St., and Edward Sohngen, 
who is a partner in the R. J. Flaxmayer 
jewelry store, Pleasant Ridge. 


q Sergt. Jack Gerwe, son of John A. 
Gerwe, Gerwe-Brown Co., flew several 
thousand miles from his Army station 
in Fairbanks, Alaska, to claim a Valen- 
tine’s Day bride in Cincinnati last month. 
His marriage to Miss Dolores Bertke, 
with whom he became acquainted when 
they both worked at the jewelry concern, 
was attended by many members of the 
trade. 

4q Another wedding here last month was 
the marriage of Miss Rita Effler, daugh- 
ter of William A. Effler, and Herbert 
Schwartz on Feb. 12. Mr. Schwartz was 
formerly employed in his father’s Col- 
lege Hill store. 

q A. Sauer & Co., manufacturer of watch 
straps and jewelry, has acquired a three- 


‘story building at Eighth St. and Broad- 


way which will be its new home. Headed 
by Albert Sauer, Jr., who founded it in 


1921, the firm is now located in ty 
Glenn Building, 439 Race St. Mr. Sane 
plans on adding one or two stories 
the newly-acquired structure after th 
war in addition to making other alter. 
tions and improvements. 

q Cincinnati police feel that the only 
place jewelry should be sold is in, 
jewelry store, so when they discovered, 
group of men attempting to dispose of 
watches and rings on a street corner lag 
month they became suspicious. An jp 
vestigation disclosed, that the mat 
was part of $2,500 worth of loot s 
less than two hours previously from 
display window of the H. R. Green 
Jewelry Co., 7th and Vine Sts. 
speedy apprehension of the gang 
praise from Harold Greenwald, 
manager. 

4q Two ’teen-age brothers are being 
here by Juvenile Court authorities 4 
connection with the assault on Jewele 
Benjamin Schneider, in an attem 
holdup of his store, at 1413 Vine §t, 
Feb. 2. The attack took place when two 
young men entered the store and asked 
to see a gift “for about $20.” Whe 
Mr. Schneider walked from behind th 
counter to look at the price tag ons 
toilet set, one of the youths struck him 
on the head with an iron wrench. Then 
they became frightened and fled with 
out loot. Mr. Schneider is now recover. 
ing from a fractured skull as the result 
of the attack. 


HIA Adds Four More Watchmakers 
To "Certified" Honor Roll 


Four new Certified Watchmakers hare 
been added to the list of watchmaker 
who have passed the certification exams 
of the Horological Institute of America 

They are Oliver J. Danielson, Vallejo, 
Cal.; Robert Nelmes, Lafayette, Cal; 
Max S. Nelson, Berkeley, Cal., and 
Kenneth C. Denny, Tulsa, Okla. The 
first three are employed by the Mar 
Island Navy Yard in California, and 
Mr. Denney is employed by the George 
J. Sloan jewelry store in Tulsa. 

Announcement of the awards of cer 
tification was made by R. E. Gould 
HIA secretary. 











J. P. Byrne & Sons is the new name 
of the former Byrne-Duff Jewelry C0 
14th and Farman Sts., Omaha, Neb. Jolt 
and Charles Byrne, sons of Joseph f 
Byrne, have both become active in the 
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THE D. JACOBS SONS CO. 
Wholesale Jewelers 


811-13 RACE STREET 
CINCINNATI 2, OHIO 
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Where to Buy 
AMERICAN 
China and Glass 








HAWKES CRYSTAL 

6LASSWARE 
for discriminating 
people—WRITE 


T.G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 


—_—___ 
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DECORATIVE 
4 ACCESSORIES 
FURNITURE 


You GIFT AND ART 


Chicago NOVELTIES 





BLENKO 
HAND MADE GLASS 
also 


A wide diversification of smart gift lines and 
decorative accessories. 


RUBEL & COMPANY 


225 Fifth Ave. New York 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclasive 


THEODORE HAVILAND CO., INC. 
rd ST. 1550 MERCHANDISE MART 








26 W. 23 ° 
NEW YORK CITY CHICAGO, ILL. 








ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 


DE LUXE TABLEWARE 


for the 


FINE CHINA TRADE 


MADE IN AMERICA ® MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 
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LENOX 
LENOX, INC. 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 








“CARENADE” CRYSTAL 
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Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 


e 
Send for Illustrated Catalog 
* 


ENRIGHT-LE CARBOULEC, INC. 
60 Fifth Ave. New York City 
CHelsean 2-5558 
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rne CRYSTAL ano BENT GLASS 
Giftware of Distinction 


KENSINGTON, INC. NEW KENSINGTON, PA. 
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OBITUARY 


Ernest C. Baker, retail jeweler in 
Oklahoma City, Okla., died at his home 
on Feb. 1. 

Mavrice H. Brown, 56, manager of 
the clock department for E. W. Rey- 
nolds Co., Los Angeles, died recently. 
He had been with Reynolds for 32 years. 

CuHartes Witsur Epwarps died at his 
home in Chicago Jan. 25. He began his 
jewelry career in Chicago as stock boy 
for Giles Bros. at the age of 16. During 
his career he represented many of the 
leading eastern manufacturers in the 
middle west, south and on the Pacific 
coast. 

Wiutuiam H. Hanna, 62, watch buyer 
of Smith-Patterson Co., Boston, for 31 
years, died on Feb. 3. 

Henry Krass, 76, associated with the 
wholesale jewelry business in Chicago 
and the west for many years and in 
business for himself for nearly 40 years, 
died suddenly on Feb. 11 while cleaning 
snow from-the walks at his home, 5431 
N. Wayne Ave., Chicago. 

Watrer S. Lep- 
ERER, 60, of S. & 
B. Lederer Co., 
Providence, R. IL, 
jewelry manufac- 
turing firm, died 
suddenly of a cere- 
bral hemorrhage on 
Jan. 10. Mr. Led- 
erer had been in 
the jewelry manu- 
facturing business 
for 44 years, en- 
tering the field at 
the age of 16. He 
was also connected 
with many other 
Providence ‘business enterprises. 

Eu1 Miiter, head of the Savoy Watch 
Co., New York City, died Jan. 28 in 
Florida. Mr. Miller had headed the 
firm for the past 35 years. His two sons 
will carry on the business. 

J.A. Noran, 56, died on Jan. 16. Mr. 
Nolan, who was born in Dublin, Ireland, 
represented F. H. Noble & Co., Chicago, 
for the past 10 years traveling through- 
out the United States and Canada. 

Cartes R. Parker, 72, former whole- 
sale manager of The Gorham Co., Inc., 
New York City, died last month at his 
home in East Orange, N. J. Mr. Parker 
was wholesale manager of the silverware 
firm for 50 years, retiring in 1940. 

Eart L. Rowtanp, 62, head of the ac- 
counting department of Copeland & 
Thompson, Inc., New York City, died 
suddenly on Jan. 28 at his home in Mt. 
Vernon, N. Y. Mr. Rowland first be- 
came associated with the firm in 1924. 

Mas. Georce H. Sykes, 79, jewelry 
manufacturer of Attleboro, Mass., died 
Jan. 2 at the U. S. Veterans’ Hospital 
in Bedford, Mass. He was a member 
of the firm of Sykes & Strandberg until 
that firm was dissolved upon his retire- 
ment in 1930. 

Samvuet TumposKey, 81, retail jeweler 
for 40 years in Utica, N. Y., died Jan. 26 
after a brief illness. 

Samvuet P. Weare, 82, for many years 
sales representative of the Towle Mfg. 
Co., died Jan. 18. Mr. Weare traveled 
for the firm in New York state, New En- 
gland and Pennsylvania. He represented 
Towle for 42 years, until his retirement 
in 1931. 





Walter S. Lederer 





Back the Attack—sell War Bonds! 


Seattle Jewelers’ Group Elects 


Morris Tipp, Morris Tipp & Sons, was 
elected president of the Seattle, Wash., 
Retail Jewelers’ Association at its Janu- 
ary meeting. Other officers for the com- 
ing year are: W. L. Hinson, first vice- 
president; Clarence Rock, second vice- 
president, and Donald D. Stewart, sec- 
retary. Charles Larne, Harry Druxman 
and Harry Arold were named directors. 

The association, which meets once a 
month, has pledged to sell $425,000 worth 
of War Bonds to buy a bomber plane. 





VOGUE FIRM HAS NEW NAME 


The Vogue Jewelry Co. of New York, 
California firm in the Haas Building, 7th 
St. and Broadway, Los Angeles, has 
changed its name to Vogue Mfg. Co. of 
California. The concern has enlarged its 
quarters in the Haas Building to accom- 
modate expanding business. 
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PAUL A. STRAUB & CO.., Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 


Murray Hill 3-5460 








ENGLISH CHINA 
Lustre Ware Pitchers, Toby Jugs, Cigar- 
ette Sets, Teapots, Sugar and Creamers. 


TEDMAN IMPORTING CO. 
225 Fifth Ave. Room 829 New York, N. Y. 








Wedgwood Ware 


Bone China Dinnerware, Queenswore 
Jasper and Black Basait 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 








EDWARD BOOTE 


35 & 37 West 23rd St.. New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 














ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made Englixh Crystal 
IRISH BELLEEK 
The original production 


WM. 8S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y. 








JUSTIN THARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 
English Stafferdshire Ware 
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GUARANTEED 





FINE GOLD and KARAT GOLD 










Strictly Refiners 
Not Manufacturers 


of Jewelry 





Though Platinum has gone to war with other 
ros strategic metals, we are happy to offer RUTHO- en 






















Kastenhuber & Lehrfeld 


21 West 46th Street Tel. BRyant 9-1060 New York 
We solicit your Sweeps—Filings—Scrap Gold and Platinum, Metals 


PALLADIUM for the duration. Sheet or wire. 





Your Old Gold shipments will receive special attention 


BACK THE ATTACK—BUY MORE WAR BONDS 
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\ war materials Send for a Generous FREE SAMPLE 

* 
The WatchMaster Watch-rate Recorder is AFTER the cleaning process follow through 
proving invaluable to watchmakers who with .. ZENITH RINSING SOLUTION 
are qualifying to purchase them (for the Dries in a short time—leaves a high 
above purposes) by helping to turn out finish . . . guaranteed not to rust. 


dependable watch-repair work in less time 


American Time Products 


580 Fifth Ave. Ine. New York, N. Y. 52 BEEKMAN ST. NEW YORK 7 
Distributors of Western Electric Watch-rate Recorders 














ZENITH CLEANING FLUIDS 
PERFORMANCE 
It's the result that you are most vitally in- 


terested in .. . and ZENITH SOLUTIONS 


give this excellent performance 


AT A LESSER COST 
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PRICES for ZENITH CLEANING or RINSING FLUID 
QUART 75c GALLON $2.00 


ZENITH CLEANING FLUID CO. 





Sold by Jobbers from Coast to Coast 
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The ABC of Watch Repairing 


Part Vili—The Balance Staff (Continued) 


by L. D. STALLCUP 


E often find Swiss watches and occasionally 

American watches for which the material houses 
cannot supply a staff. In some of these cases, a ready- 
made staff intended for some other watch can be made 
to fit after a few alterations. Usually, though, the work- 
man will be required to make a new staff outright— 
and this is a good time to point out that a workman 
who cannot produce a properly fitting and nicely finished 
staff in a reasonable length of time cannot claim himself 
competent to hold a good job in any reasonably high- 
grade shop. 

In making the staff, nearly every workman thinks his 
own particular way is the best. Probably that is because 
he is more familiar with his own way. A watchmaker 
should practice several of the different ways in which 
watchmakers have been instructed, with the result that 
he will select what he thinks to be the best points of 
each method for his own use. 

Some workmen follow the practise of making a staff 
strictly to measurements. This is a fine method, if the 
measurements are accurately made and followed. 

Others use a combination of the “eye” and the “cut 
and try” methods. Let us say here that many of the 
older watchmakers can lay a sample staff on their 
bench and, without the aid of measuring devices, guided 
by their eye alone, can produce a reasonably accurate 
duplicate of it. 

The steel used for making a staff should never be a 
piece that has been heated beyond a dull red to harden, 
or it may be too brittle. Let it be hardened by heating to 
a dull red only, before chilling, then polished and tem- 
pered. 

Some workmen draw the temper to a purplish blue. 
Others temper the steel by placing it in a spoon and 
covering it with lard oil, and heating the oil until it 
ignites. This will make a rather hard staff. If you let 
the oil burn completely off, the piece of staff steel will 
be softer and more workable. Many workmen prefer 
a soft staff because a hard staff is more easily broken 
while in service. But, if you want a hard staff, we sug- 
gest you do all the turning and cutting in the lathe while 
it is soft; then, if you desire, harden it before pol- 
ishing it. 

In all operations connected with turning a staff (or 
any other lathe work, for that matter) use a lathe chuck 
of the correct size. If a chuck is used that is either too 
large or too small, the work will-not be held true and 
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the chuck itself may be damaged beyend repair. Even 
with the proper chuck, care must be taken to have it 
and its seat in the headstock perfectly clean. 

The regular style of pointed graver, Fig. 61, is well 
adapted to practically every type of turning the work- 
man may be required to do. It gives a true cutting action. 


A 


Fig. 61—Graver for turning. 


b 


a 











Va 
east 


Fig. 62, above; Fig. 

63, right — Squaring 

corners with a loz- 
enge graver. 





One should have three or more sizes. A sharp or lozenge 
graver is useful in squaring out the corners in a turning 
job, as follows: When the corner appears as at “A,” 
Fig. 62, just before you finish the diameter “b” to its 
correct size, make a slight undercut with a lozenge 
graver as in Fig. 63. Then you may finish both surfaces 
“b” and “c” to meet squarely. 


TURNING A STAFF 


The first operation is to chuck the piece of staff steel 
with a sufficient length of it extending from the face of 
the chuck so that the staff to be made from it may be 
visualized as per the dotted outline in Fig. 64. 

The first cutting operation is to turn the hairspring 
collet seat to its length and to practically its correct 
diameter. Fig. .65. 

Next, we recommend forming the step “a,” Fig. 66. 
Bevel the corner “‘b,”’ then turn the pivot “ec.” If you 
are going to cut an oil groove in it, do that at this time. 

We recommend that the hairspring seat, the step, and 
the pivot be finished and polished at this stage, before 
proceeding. 
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The proper length for any of these portions may be 
obtained by measurement, by “eye,” or by comparison 
with the old staff, in whichever method the workman 
finds himself most proficient. 

Next, turn the slope “e,” Fig. 67, and polish the por- 
tion “f” of it. Now, having done this, when you present 
your graver to cut the balance seat “g,” Fig. 67, you 
will leave a sharp angular corner at “h.” Likewise your 
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Fig. 66—Steps in finishing the 
hairspring seat. 
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Fig. 68—Cutting for the balance seat and 
succeeding steps. 


succeeding cuts will leave a sharp angular corner at “k.” 
A sharp angular corner at either of these points is quite 
difficult to obtain if the polishing of the surface “f” is 
done after the entire cutting of the staff is finished. In 
making the cut for the balance seat, be sure the surface 
“g”’ is flat so the balance will seat firmly and fully on it. 
After the balance seat is cut, with a lozenge graver, 
make the undercut “1” on the face of the hub for riveting. 

At this point some workmen prefer to continue by 
turning and finishing the roller table seat “p’”’ as well as 
the lower pivot without removing the work from the 


chuck. This assures the workman that the roller seat 
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and lower pivot will be exactly true with the upper 
pivot and balance hub. If one uses this method, care 
must be taken that the staff does not break off in that 
lower pivot before you get it finished. For those who 
use a “cut and try” method of ascertaining the size of 
the roller table seat, this method of finishing the staff 
complete with but one chucking is impossible. 

For those who want to change ends of the work in 
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Fig. 65—Turning the hairspring 
collet seat. 

















Fig. 67—Turning the 


slope, "e". 


S 


Fig. 69—Fashioning the roller table seat 
and pivot to size. 


the lathe, you now cut off the piece at “m,” Fig. 68. 
You now chuck the work by the hairspring collet seat 
with the unfinished end protruding. Fig. 69. 

Here you cannot simply rush the piece into the chuck 
and assume that it runs true. It may not. Be sure your 
chuck and headstock seat are clean and close the chuck 
bit by bit, watching to see that the job runs true. Ob- 
serve it by holding a piece of pegwood on the tool rest, 
watching the crack of light between the point of the 


pegwood “‘s,” Fig. 69, and the work. You may have to ~ 


turn the work to a new position in the chuck before 
you obtain the desired results, but it must run true 
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before you proceed further. Othewise your pivots will 
be made out of line and you cannot bring your watch 
to time with such a staff in it. 

Turn the roller table seat to size, with a slight taper. 
When finished the roller should go about two-thirds of 
the way on easily, having to be driven the rest of the 
way in the stake. Turn the pivot to size and length, 
and cut the oil groove. Polish the roller table seat and 


the pivot. 


POLISHING OPERATIONS : 

Your polishing may be done by any of several meth- 
ods, according to the way in which you were taught. 
While every workman has his own individual methods, 
the following suggestions may be helpful: 

One iron slip and two soft metal (either bell metal 
or aluminum) laps are required. Their cross section 
is indicated in Fig. 70. The rounded corner is for the 
curve on conical pivots. The angular corner is for get- 
ting into the square corners of the work. The rounded 
corner must graduate in radius from a small radius at 


Fig. 70 — Cross-section 
of lap for — the 
staff. 


the outer end of the lap to a larger radius further back 
on the lap, thus allowing it to be suitable for all sizes 
of cones. The large flat surfaces of the lap assure that 
the cylindrical surfaces of the staff will have truly 
straight outlines. As far as possible when using these 
laps, use a diagonal stroke to avoid cutting “rings” in 
the work. 

A thick paste of crocus and oil is used with the iron 
lap to give the first operation. The staff is then thor- 
oughly cleaned with benzine. 

The next operation is to use one of the soft metal 
slips, charged with any fine abrasive such as rubitene, 
sapphirine, or diamantine. Any such abrasive must be 
thoroughly mixed with oil on a piece of glass until a 
thick paste is formed, without any lumps in it. When 
in use on the lap, this mixture will appear almost black. 
While using the lap, observe carefully that at no place 
of the prepared surface you are using the paste (hav- 
ing the smooth black appearance) wears through to the 
metal of the lap. If it does, you will almost instantly 
put a “ring” on your work. 

Then, for a high polish, again thoroughly clean the 
work with benzine, and with the second soft metal lap 
charged with a paste made from the finest diamantine 
obtainable, finish the polishing. 

In polishing operations, it is best to run the lathe at 
high speed, and use very light pressure on the work. 

As you proceed with the work of polishing, observe 
the finish from time to time with a powerful 18-power 
loupe and perfect it to the best of your ability. 

Be sure to polish the ends of both pivots. 








THE LENGTH OF PIVOTS 


As to the length of the pivots, a good custom to follow 
is that the length of the finished cylindrical part of the 
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pivot be slightly over twice its diameter. It is often 
somewhat longer in high-grade Swiss watches. 

In making your staff, it will work out quite well if 
you leave your pivots considerably too long. Then you 
may fit and adjust your endshake by taking a little off 
the end of either pivot, as you see fit. 

It is now best to recheck the diameters on your fin- 
ished staff by trying the wheel on its hub, the roller on 
its seat, and the hairspring collet on its seat; and your 
pivots in their respective jewels. One thing to be noted 
here is that in order to get a good rate from a watch it is 
quite necessary that the diameter of both balance pivots 
be the same, as well as both hole jewels being of the 
same siZe. 

Now, with the cap jewels removed, and the balance 
hole jewels in place, put the staff in position between 
the plate and the balance cock. Observe the heights 
and positions of the balance seat and the roller table 
seat when you move the staff from end to end. Remem- 
ber that you left both pivots considerably too long. By 
observation, now, you can easily see how much to take 
off the end of either pivot to give the staff the correct 
endshake and at the same time bring the balance seat 
to a proper position over the pallet arbor bridge, etc. 

When you have done this and you are satisfied the 
staff is ready to insert, go ahead. 

In riveting it into place, first spread the hub you have 
undercut with a round face hollow punch, and finish 
the riveting flat with a hollow flat-faced punch on which 
the flat face is clean and polished. Strike the punches 
only hard enough to make the job secure. Needless 
heavy hammering only serves to swell the hub unneces- 
sarily and distort the balance wheel hub and arms. 


TRUING THE BALANCE 

Much can be said about truing the balance. If it was 
true, and you removed the old staff properly, you dis- 
torted it but very little. Nevertheless, it must be brought 
to truth. We cannot quite write a “direction sheet” for 
truing balances. It is somewhat of an art more easily 
acquired by some workmen than others, and we have 


Fig. 71—Roller table 
staked with roller 
jewel at 90 degrees 
to the balance arms. 


seen workmen who never seemed to acquire it. How- 
ever, one must never be satisfied with a balance until 
he has trued it to the very best of his ability, regardless 
of the time required to do it. This is important. 

In truing the balance, the first thing is to be sure the 
arms are of equal length. This can be easily seen when 
the balance is in the calipers. If necessary to “stretch” 
the short arm, place the balance in the stake bottom 
side up, so that your punch mark will come on the under 

(Please turn to page 197) 
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EGULATOR CORD—The catgut cord for Vienna 

regulator cannot now be had of any material house 

I know. What would make the best substitute? (Ques- 
tion No. 5597.) A. L. 

Answer—In ordinary times, we would suggest 
braided brass wire cable for cord for this clock; but in 
the small diameter needed, you may have difficulty in 
finding this. So we believe your best bet would be some 
fine grade braided fishing-line; you can get this in a 
variety of diameters, of a range that would take in any 
Vienna regulator's drum-grooves; or of “hard” enough 
make-up to hold shape if the cord is to be used on un- 
grooved drums. An important quality in cord for clock- 
weights is that it carry weight with as little stretching 
as may be; this had better be explained to the dealer 
in choosing the kind of line to buy. 


IVOT HOLES—For finishing pivot holes in brass 

bushings for a fine old watchmakers’ regulator clock, 
how should this be done? I thought maybe rouge ap- 
plied with a pegwood point would do the trick, but not 
sure. (Question No. 5598.) F. P. 


Answer—Rouge on pegwood would polish the hole 
all right; but a better way is to use a regular polishing 
broach, without any abrasive. The latter may become 
more or less embedded in the brass, which would have 
a tendency to cut the pivot, when mixed with the oil 
used in the clock. In using a broach, pass it into both 
sides of the hole in turn; this produces an effect similar 
to an olive-hole jewel, reducing liquid friction when the 
oil thickens due to age; another advantage is that the 
smooth steel broach hardens the brass in the hole, by 
‘compression, which improves the wearing quality of the 


bearing. 


ATCH TRAIN—Does the train of a modern 
watch ever make any motions except in one direc- 


tion, forward? (Question No. 5599.) J. A. 


Answer—aAt each beat, during the unlocking of the 
escapement, the escape-wheel is moved a slight distance 
backward, while the balance-power (its momentum) is 
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overcoming the force of draw, which exists in the leve 
escapement for the purpose of holding the fork against 
the bankings. Of course this little backward moti 
appears at each of the wheels and pinions in the train, 
less and less in turn as it goes toward the barrel; % 
little at the center arbor that the motion is invisible m 


the minute hand. 


ILES—What is a good rule about when to use oil 
on files? (Question No. 5600.) A. M. 


Answer—Concerning the files used and the work 
done by watchmakers, the rule about using any oil » 
files is “don’t.” On the contrary, great care should k 
used to keep files clean and without a trace of oily film 


on them. 


ANNON PINIONS—Is it all right to close loos 
cannon pinions with cutting pliers? (Question No. 
5601.) G. C. 
Answer—lIt is usually safer to do this withs 
rounded “blade” punch in the staking tool. But what 
ever you use to apply pressure on the tongue of the 
pinion, always place in the hole of the pinion a piece o 
brass wire, to prevent excessive bending of the tongue, 
which might crack or break it. 


OUR WHEEL—Wish to know of a good test for 
trueness of hour wheel. (Question No. 5602) 

ee 
Answer—The best test is to have the wheel in its 
place in the watch, and the hands on; then operate the 
setting, and see if the hands travel through their paths 
entirely around the dial without changing height; that 
is, without any danger of catching on each other. 


NITIAL RING—A heavy, man’s ring, set with: 
black stone and on it a gold letter held on with 
screw with its head inside the ring, has screw head 
eaten down by perspiration so there is no slot in it. How 
can I take this apart?’ (Question No. 5603.) W..H. 


Answer—Take firm hold of the initial letter, at some 
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central feature of it, with a pointed-jaw pliers; turn the 
ring, to. unscrew the screw. After repairs are com- 
" pleted, of course, a new screw should be put in. 


OLD BEZEL—How can a gold watch bezel be 

prepared for soldering; to make sure the ends of 
the crystal groove will meet perfectly, when soldering is 
done? I cut the bezel (hunting case) to make it a little 
gmaller to fit tight and stay on its rim. (Question No. 
5604.) C. C. 


_.. Answer—Flatten a piece of charcoal by rubbing it 
on sand-paper. Fasten the bezel on this, with pins of 
heavy binding wire thrust in around outside of bezel, 
each pin having a right-angle bend at top to hold bezel 
down on the charcoal block. Cut a piece of heavy black 
iron binding wire, bent into a curve to match the crystal 


_groove, and lay this in the groove before finally tighten- 


ing the pins around the bezel; the pins near the joint 
should be formed to press and hold this curved wire in 
place. Apply flux and solder neatly, so the least pos- 
sible surplus solder has to be trimmed afterwards. This 
procedure, carefully followed, will leave the bezel and 
its groove truly round. 


ARNISHED FILIGREE—A customer brought 

from Mexico a piece of silver filigree jewelry that 
has become tarnished. She says it was of a very white, 
frosted finish on the filigree, but bright ‘finish on the 
heavy parts, when she bought it. Wish to know how to 
get frosted white surface again on this. (Question No. 
5605.) H. H. 


Answer—Lay the piece on a charcoal block; heat it 
with blowpipe to a dull red heat; let it cool; dip in 
ordinary sulphuric acid pickle. 


ERNIER GAUGE—I cannot obtain from any tool 

dealer, a Grossman vernier gauge to measure hun- 
dredths of millimeters. These were formerly made in 
Germany. Is there any form of American-made gauge 
for this measure? (Question No. 5606.) F. R. 


Answer—A Brown & Sharpe No. 5-RS micrometer 
caliper, range 13 millimeters reading hundredth milli- 
meters, is light enough to measure pivots and other 
watch work, and is in fact superior in accuracy to the 
gauge you mention. A similar micrometer caliper made 
by L. S. Starrett Co., Athol, Mass., is their No. 215-M. 
Both these calipers have ratchet stop, for uniform pres- 
sure in all measurements, and clamp ring for holding 
the gauge firmly at any setting. Both makes of this model 
caliper cost between $8 and $9 each, from most dealers. 


ATCH DIAL—A fine Swiss watch was traded in 

here, too good to scrap, and we intend to re-sell it. 
But on the white enamel dial is the name of the formex 
owner, in fine black lettering, like the figures. Can this 
name be removed, leaving the dial perfect? (Question 
No. 5607.) W. W. 


Answer—The lettering of the name can be removed 
by rubbing over it a piece of cork cut to any suitable 
shape and dipped in diamantine. If this does not work 
very quickly, you can use coarser diamantine, or oilstone 
powder. However, it might save time in the long run to 
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work a little longer with fine diamantine, because when 
the lettering has disappeared, the place where it was 
will need. no polishing; whereas coarser abrasive may 
dim the surface of the enamel_so that it would have. to 
be polished in a separate operation. The latter can be 
done with any fine -polishing agent; fine diamantine, 
rouge, etc., on a rubber made of cut pegwood or cork. 


ANKINGS—lIn a fine Swiss watch, I can’t make the 

escapement unlock right unless I set bankings, one 

too close and one too wide. I have doped out that if I 

bend the lever toward the close bank, that would even 

up- the bankings and leave the locks and unlocks right. 
How about this? (Question No. 5608.) T. R. 


Answer—Your escapement is in«the condition de- 
scribed as “fork-action out of angle.” Imagine a line 
drawn between centers of balance and pallet action. 
The angular extent of fork action must be equal on each 
side of this line. To adjust for this, warm the pallet to 
soften the cement holding the stones; pull-out the stone 
on the side where banking is too wide, and push in the 
other stone to the same amount. Then adjust as usual, 
starting with escapement banked to drop, and adjust 
or verify all the actions, both wheel-and-pallet and fork- 
and-roller. Usually in a case like this, the fault is due 
to someone misadjusting the escapement. The lever in 
a high-grade watch is hardened steel, and an attempt 
to bend it may break it. 


TRING SUSPENSION—A customer: left with us 

a cuckoo clock, heirloom in ‘her family, for best 
order regardless of costs. Pendulum hangs on a loop 
of string at top. Would it give better timekeeping, if 
we would put a spring-in place of the string, as in 
American clocks? (Question No. 5609.) W. G. 


Answer—We think better to retain the string sus- 
pension. This conforms with the original design of these 
clocks, consistently with the entire mechanism. “Mod- 
ernizing” only one part would hardly offset the crude- 
ness of the other parts; this type clock never was nor 
can be a really accurate timekeeper. 





THE ABC OF WATCH REPAIRING 
(From page 195) 
side of the balance arm. Also make the mark as near 
the rim as possible, so it will be less noticeable, even 
when the balance is out of the watch. 

After the lengths of the arms are equalized; roughly 
true the rim in the round, then in the flat. Then finish 
truing it in the round, and finish truing it in the flat. 

Now, stake on your roller table and recheck the 
truing. 

The roller table should, in most watches, be staked on 
so that the position of the roller jewel is at 90 degrees 
to the balance arms, as in Fig. 71. 

Here we recommend the very thorough and serious 
study of Kleinlein’s book, “Practical Balance and Hair- 
spring Work.” It contains helpful information for most 
any workman, regardless of whether he may be fairly 
a newcomer to the work or be a workman of many years’ 
experience. 


The next installment will take up poising, static and dynamic, 
and proceed from there. Son 
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Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATION WANTED 75c. for 
— 25 words. Additional word 5c. a 
word. 


Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
e ; 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 17th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, d t encl 
original letters of placed owe 


YOUNG LADY, competent order and 


stock clerk; capable of handling detail 
work intelligently; experience ring 
manufacturers, knowledge of watches; 
excellent references. Address “C., 
4760,” care Jewelers’ Circular-Keystone. 





EXECUTIVE (lady) wishes to connect 


with jewelry or diamond office; stenog- 
rapher-bookkeeper, correspondence, mail 
order; many years’ experience; excel- 
lent references. Address “L., 4831,” 
care Jewelers’ Circular-Keystone. 





JEWELRY saleswoman with best retail 


experience in midtown New York, sell- 
ing precious and semi-precious stones, 
seeks position in New York City. Ad- 
dress “L., 4847,” care Jewelers’ Circu- 
lar-Keystone. 





MANAGER-SALESMAN, married; draft 


exempt; 15 years’ credit jewelry ex- 
perience; assume full charge; prefer 
metropolitan New York area; avail- 
able immediately. Address ‘‘M., 4855,” 
care Jewelers’ Circular-Keystone. 





DIAMOND salesman; outstanding per- 


formance assured; available reputable 
store Seattle, Tacoma or Portland; 
minimum weekly $125; stand most 
rigid investigation. Address “N., 4857,” 
care Jewelers’ Circular-Keystone. 





STORE MANAGER; late thirties; vast 


intimate knowledge successful big vol- 
ume installment operations; minimum 
salary $12,000; location secondary ; 
highest reference. Address “P., 4858,” 
care Jewelers’ Circular-Keystone. 





YOUNG LADY, executive office assistant, 


now studying jewelry craft, seeks new 

opportunity with costume jewelry man- 

ufacturer ; finest references. Write Miss 

_—" 1746 Andrews Ave., New York 
ity. 
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send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 17 


—_—_—_—_—_—_—— 


Situations Wanted 


Under this heading, 75c. for first 25 
words, Sc. for each additional word; 
minimum charge, 75c. 





IF YOU ARE IN NEED of a watch- 
maker, jeweler or opticians, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, TIl. 

WATCHMAKER 40 years’ experience in 
all its branches; good appearance, well 
spoken; at present in Miami, wishes to 
go to California. Address “E., 4905,” 
care Jewelers’ Circular-Keystone. 


BOOKKEEPER, young woman, 15 years’ 
experience in the jewelry manufactur- 
fing line, also in job shop; can handle 
all detail work. Address “B., 4798,” 
care Jewelers’ Circular-Keystone. 


SALESMAN, 20 years’ experience retail 
jewelry store; trim windows, estimate 
repairs; understands diamonds, 
watches, and jewelry. Address “D., 
4762,” care Jewelers’ Circular-Keystone. 


FIRST CLASS watchmaker, 33 years’ ex- 
perience; draft exempt; desires posi- 
tion June ist with reliable firm; age 
48, married; sober and dependable; al 
replies answered. Address “J., 4812,” 
care Jewelers’ Circular-Keystone. 

WANTED position in reliable jewelry 
store in western United States, by 
Gentile Mi with executive ability, ex- 
perienced in buying, merchandising and 
managing... Address “E., 4775,” care 
Jewelers’ Circular-Keystone. 

MANAGER 20 years’ diversified Jewelry 
store experience, 12 years in executive 
capacity; age 42; draft 3-A-H; mar- 
ried; good habits and appearance; ex- 
cellent references. Address “H., 4811,” 
care Jewelers’ Circular-Keystone. 


























SALESMAN, costume jewelry, 20 years’ 


experience Middle West territory, sell- 
ing jobbers, department stores, large 
jewelers; excellent acquaintance; very 
good producer. Address Box 11G, 35 E 
76th St., New York City. 





EXPERIENCED diamond man desires 


position as buyer or manager with 
large diamond firm; speaks French and 
Dutch; married; honorable discharge ; 
A-1 references. Address “C., i 
care Jewelers’ Circular-Keystone. 





MANAGER-SALESMAN; progressive 


credit jewelry chain can now avail it- 
self services top flight store executive ; 
weekly salary $150; reference. Address 
“H., 4880,” care Jewelers’ Circular- 
Keystone. 





MANAGER, excellent salesman; experi- 


enced in credits and collections; ar- 
ranging attractive windows; merchan- 
dising ; briefly, taking complete charge ; 
married; age 39. Address “K., 4834,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, retail; 30 years’ experience, 


buyer, executive, special knowledge 
precious stones, desires permanent con- 
nections with well established firm with 
a future. Address “S., 4891,” care 
Jewelers’ Circular-Keystone. 





THOROUGHLY experienced diamond 


man now employed as buyer of dia- 
monds and jewelry, wishes to make a 
change; capable assuming full re- 
sponsibility, buying, selling, manage- 
ment; draft exempt. Address “O., 4916,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER;:;: draft exempt; 15 years’ 


experience, will. want change on or 
around March 15th; can do ring and 
jewelry repairing; school trained; good 
references; South preferred. Address 
“K., 4781,” care Jewelers Circular- 
Keystone. 





MANAGER-SALESMAN, married, honor- 


able discharge from Army; experienced 
in every phase of jewelry business; 
capable of taking complete charge; 27 
years of age; excellent references. Ad- 
dress “G., 4778,” care Jewelers’ Circu- 
lar-Keystone. 








MANAGER, salesman, desires change; 


age 40; 19 years with well known 
jeweler, thoroughly experienced in 
credits, accounting and selling; loca- 
tion preferred, northwest or southern 
California. Address “H., 4768,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, plain engraver, Boy. 
man trained, eight years’ experienc. 
experienced as store manager; Gentile: 
age 29; draft exempt; wants perma. 
nent position with jeweler who D- 
preciates a hard worker. Address “4 
4766,” care Jewelers’ Circular-Keystong 








WATCHMAKER, engraver; factory ang 
Bowman training; 21 years in present 
position; capable taking full charge: 
interested in permanent position jp 
good store; eastern states. Address 
“R., 4819,” care Jewelers’ Circular. 
Keystone. 








MANAGER-SALESMAN, age 40; draft 
exempt; admirably equipped with every 
phase of jewelry business cash or 
credit; able to assume full charge of 
active credit store; south preferred. Ad. 
dress “K., 4846,” care Jewelers’ Cirev. 
lar-Keystone. 








DIAMONDS; army officer, age 46, leay- 
ing military service, desires connection 
in the diamond department, with whole. 
sale firm or retail store; 15 years’ ex. 
perience; manager or salesman. H, 
aw Gillespie, Seymour Johnson Field, 





WATCHMAKER, skilled, long years 
experience, desires to contact re 
sponsible firm only appreciating 
high type work; will also consider 
trade work; bank or other refer. 
ences available. Address “V., 4893,” 
care Jewelers’ Circular-Keystone, .. 





FORMER manager of watch and jewelry 
repair department, 10 years’ experi- 
ence, seeks connection with wholesale 
watch, jewelry or diamond establish- 
ment; sales ability; with very little 
instruction could do casing. Address 
“D., 4774,” care Jewelers’ Circular- 
Keystone. 





JEWELRY store manager now super- 
vising small chain seeks connection 
with southern California firm; thor- 
oughly experienced in every phase of 
the credit jewelry business; A-1 sales 
man, advertiser and buyer, age 39. Ad- 
dress “G., 4827," care Jewelers’ Circu- 
lar-Keystone. ° 





STORE MANAGER; young, resource- 
ful, highly productive, able organ- 
izer, systematizer; finest character 
business reference; $10,000 to start; 
west coast preferred. Address “J., 
4881,” care Jewelers’ Circular-Key- 
stone. 





EXECUTIVE available soon, to be re 
leased from emergency war work; sales 
analysis, statistics, budgets, promotions, 
taxes, cost accounting; seeks connec- 
tion with chain, large store or manu- 
facturer; minimum salary $7,500, Ad- 
dress “C., 4866,” care Jewelers’ Circu- 
lar-Keystone, 





MANAGER-SALESMAN, age 36, family 
man; 17 years’ retail jewelry experi- 
ence; credits, selling, merchandising, 
window displays; chain store exper 
ence; seeks a better opportunity; New 
Jersey or New York states; excellent 
trade; references. Address “L., 4885, 
care Jewelers’ Circular-Keystone. 








MANAGER, live wire; have worked for 
largest concerns; prime of life; thor 
ough; comprehensive knowledge buy- 
ing, sales, credits, etc.; amiable; best 
references, family man; employed; de 
sires change; $125 weekly. Address 
“A,, 4930," care Jewelers’ Circu 
Keystone. 


THOROUGHLY experienced and cap 
able watchmaker-engraver and store 
manager, draft exempt; recen 
sold business; desires position 
vicinity of Los Angeles; have small 
capital to invest in good proposition. 
Address “W., 4833,” care Jewelers’ 
Circular-Keystone. 
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SITUATIONS WANTED—Continued 

EXECUTIVE bookkeeper-accountant; 
expert knowledge and experience in 
credits, financing, office management 
and every phase of jewelry business; 
exceptional ability, outstanding rec- 
ords; seeks responsible position. Ad- 
dress “G., 4907,” care Jewelers’ 
Circular-Keystone. 














MANAGER of credit jewelry store, now 
employed, doing over $150,000 volume 
desires position in New York City or 
within commuting distance; has com- 
plete knowledge of the business includ- 
ing salesmanship, credits, buying and 
window trimming; age 31; draft ex- 
empt. Address “L., 4783,” care Jewel- 
ers’ Circular-Keystone. 





SALESMAN, 38 years of age, highest ref- 
erences; fine appearance; 10 years’ 
wholesale experience including travel- 
ing and eight years’ retail experience 
including buying; desires connection 
with established ring manufacturer or 
well known watch concern. Address 
“y,, 4901,’ care Jewelers’ Circular-Key- 
stone. 





MANAGER, now employed, seeking im- 
mediate change to responsible position, 
cash or credit store New York City or 
vicinity; experienced, capable, _ all- 
around salesman, credit man, book- 
keeper, buyer, window dresser; thor- 
ough knowledge repairs and expert 
estimator ; married; 33 years old; draft 
4F; best references. Address “K., 
4871,” care Jewelers’ Circular-Keystone. 





MANAGER-SALESMAN ; highest reputa- 
tion, 38 years old, married, one child; 
I am thoroughly familiar with credits; 
17 years in Jewelry business; will con- 
sider operating your business or work 
with you; if you have a small busi- 
ness will consider operating on a profit 
sharing basis; west coast preferred. 
Address “S., 4823,” care Jewelers’ Cir- 
cular-Keystone. 





EXECUTIVE, 42 years old, of Scotch 
descent, with understanding of every 
phase of manufacturer, jobber and re- 
tail management, desires position where 
experience, personality and _ initiative 
will be required; present salary $125 a 
week; now located in east but will go 
anywhere that has satisfactory proposi- 
tion. Address “K., 4830,” care Jewelers’ 
Circular-Keystone. 





CAPABLE MAN with exceptional knowl- 
edge of diamonds and watches, ex- 
perienced in designing and selling fine 
merchandise, will consider proposal 
from high grade store in Chicago cor 
mid-west; financially responsible, and 
preference will be given to opportu- 
nity of acquiring interest in the busi- 
ness. Address “Circular 1364," Room 
1415, Heyworth Building, Chicago, III. 





DIAMOND EXPERT, thoroughly familiar 
loose diamonds, mounted goods, old 
mine diamonds; buyer of large quanti- 
ties here and abroad; also experienced 
buying from public; capable salesman, 
high calibre. executive; 30 years’ di- 
versified experience; now appraiser and 
buyer with large firm; will consider 
change if mutually advantageous. Ad- 
dress “M., 4915,” care Jewelers’ Cir- 
cular-Keystone. 





JEWELER, efficient A-1, all around me- 
chanic; broad experience in every 
Phase of the jewelry business; very 
thorough and dependable; in perfect 
health; Lutheran; age 49; is inter- 
ested in responsible, permanent posi- 
tion to take charge of repair depart- 
ment or store, with well established 
Progressive, high class concern only; 
also would consider lease of repair de- 
partment; will go anywhere. Carl M. 
eipmann, 4740 Voltaire, San Diego 7, 

alif. 


Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SALESMAN, traveling east and Middle 
West, calling on wholesale and retail 


jewelry stores, desires line. Address 
“P., 4818,” care Jewelers’ Circular- 
Keystone. 





TRAVELING salesman covering South- 
east, Middle West, wants gold line or 
better costume jewelry; live accounts; 
best references; post war- connections 
for India. Address “C., 4904,” care 
Jewelers’ Circular-Keystone. 


SALESMAN for southern states and west 
coast territories; side line of jewelry; 
identification bracelets, billfolds, etc.; 
strictly commission basis. Address “F., 
4903,” care Jewelers’ Circular-Keystone. 





SALESMEN calling on department and 
jewelry stores to offer metal imported 
cigarette lighters; all territories out- 
side New York City open. Universal 
Export Agencies, 90 West St., New 
York 6, N. Y. 








Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


Essential Workers need Release Statements 





SALESMAN, Ohio and Detroit; large 
following with jewelers and depart- 
ment stores is open for additional 
good lines; best references; com- 
mission basis. Address “W., 4921,” 
care Jewelers’ Circular-Keystone. 





SALES organization in east, traveling 
eight top-notch men throughout the 
country, wants additional lines; excel- 
lent contacts with credit jewelers, re- 
tail jewelers and Post Exchanges; im- 
mediate action. Address “A., 4797,” 
care Jewelers’ Circular-Keystone. 





MANUFACTURER'S representative with 
Philadelphia office and covering sur- 
rounding territory, desires good lines; 
would like to contact manufacturers 
wanting sales representation in this 
territory; excellent references. Address 
“E., 4804,” care Jewelers’ Circular- 
Keystone. 





SALESMAN, 20 years’ experience, draft 
exempt; now covering Michigan, In- 
diana, Ohio, Kentucky, calling on better 
trade, wants reputable known line of 
watches, diamonds (mounted), better 
jewelry; satisfactory references. Ad- 
dress “D., 4801,” care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN, headquartering in Cincin- 
nati, traveling area 250 miles, receiving 
full buyers cooperation for past 20 
years, both retail and jobber, wishes 
jewelry and leather goods lines; fivan- 
cially responsible and best references. 
Address “M., 4784,” care Jewelers’ 
Circular-Keystone. 





MANUFACTURERS representative with 
own show rooms on Fifth Ave., New 
York; very good contact with jewelry 
and novelty jobbers, export and depart- 
ment stores and retail jewelry trade; we 
sell all territories; would like to repre- 
sent manufacturers of solid gold, ster- 
ling silver jewelry and novelty costume 
jewelry and kindred lines. Address “B., 
4782,"" care Jewelers’ Circular-Keystone. 








POST WAR exports to Australia; an 
executive thoroughly conversant with 
the Australian, New Zealand, Tas- 
manian and Fijian markets is open to 
negotiate with a few firms producing 
high grade merchandise only, such as 
compacts, costume jewelry, hand 
wrought silver, set and unset jewelry 
(not Mexican) and solid white gold 
ring mounts for solitares from % to 
1% cts. size; shortly returning to Aus- 
tralia; will exchange references if 
necessary. Address “J., 4909,” care 
Jewelers’ Circular-Keystone. 








Side Lines 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SALESMAN for the Middle West to carry 
@ small line of exclusive and popular 
priced ladies’ and gent’s cocktail rings; 
also fancy wedding rings. Address “R., 
4925,” care Jewelers’ Circular-Keystone. 





WATCHMAKER wanted, Carroll’s Jewel- 
ry Store, 323 Pike St., Seattle 1, Wash. 


JEWELRY repairer, stone setter, light 
special order work. Ezra F. Bowman’s 
Sons, Lancaster, Pa. 


WANTED jewelry repair and special 
order man; permanent. Address “P., 
4786,” care Jewelers’ Circular-Keystone. 











WANTED, combination jeweler and en- 
graver, or watchmaker and engraver. 
Jacques Adler, Colorado Springs, Colo. 


WANTED foreman for general repairing 
and special order shop. Address “G., 
4809,” care Jewelers’ Circular-Keystone. 








WANTED good watchmaker; permanent 
position at good pay. Doyle & Cook, 
11 Central Sq., Lynn, Mass. 


OPENING up jewelry repair department ; 
man wanted to take charge. Pugh 
gaa 409 Smithfield St., Pittsburgh, 

a. 


WANTED, first class watchmaker; $100 
weekly to start; Pittsburgh, Pa. Ad- 
dress “F., 4808,” care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER, one who can do plain 
engraving preferred; steady position; 
attractive salary. Olson Jewelry, Fort 
Dodge, Iowa. 


WANTED experienced watchmaker; 
steady position; gocd salary; pleas- 
ant working conditions; by Dayle 
May, Jeweler, Rossville, Ga. 


MATERIAL man wanted; experienced 
- material man for permanent position on 
west coast; please write “F., 4764,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER, who wants to do extra 
trade work at home for Ohio jeweler. 
Address “‘N., 4817,” care Jewelers’ Cir- 
cular-Keystone, 


TWO good watchmakers; permanent 
positions; where it is summer al] 
winter. S. I. Echelbarger, Fort My- 
ers, Florida. 


WATCHMAKER and stone setter; per- 
manent position for good workman in 
‘southern California coast town; salary 
open. Bahns-Jewelers, Ventura, Calif. 


JEWELER who can do all types of set- 
ting; $1.50 per hour; a very congenial 
place to work. Address “J., 4842,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, excellent opportunity; 
New York State; permanent position. 
Address “B., 4347,” care Jewelers’ 
Circular-Keystone. 


EXPERT maker of metal molds_ for 
centrifugal casting. Bardach & Com- 
pany, Ltd., 448 N. Capitol Ave., In 
apolis 4, Ind. 


WANTED, jeweler for one of the larg- 
est stores in the central South; apply 
to Box “P., 4890,” care Jewelers’ 
Circular-Keystone. 


(Continued on page 200) 
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HELP WANTED—Continued 
Essential Workers need Release Statements 





FIRST CLASS watchmaker, an all- 
around man; salary $75 per week; 
position permanent. J. W. Nichols, 
Uniontown, Pa. 

WATCHMAKER;; first class man capable 
of servicing high grade Swiss watches 
for West Virginia’s leading store; per- 
manent position. Charles N. Hancher 
Company,.Wheeling, W.Va. 


WATCHMAKER: all benchwork, for old 








established firm; excellent working 
conditions ;. state experience, age and 
salary expected. Address ‘W., 4793,” 


care Jewelers’ Circular-Keystone. 
WANTED, first class watchmaker, draft 





exempt ; -good~ possibilities for right 
man; references; salary $65. Fred J. 
BF acon 280 South Pearl St., Albany, 





EXPERIENCED jewelry salesman; per- 
mahent_ position ; references ;-wire-.our 
expense stating salary, full particulars. 
Winters Jewelry Co., 120 North Broad- 
way, Wichita, Kan, 


BXPERIENCED ~ diamond and jewelry 
salesman for store in. California ;. per- 
manent. position ; good salary ;. give full 
particulars in first-letter. Address: “H., 
4779,” care’ Jewelers’ Circular-Keystone. 


WANTED first class watchmaker; 
age, salary; experience and reference ; 
permanent position; Arizona city of 

000. Address “L., 4834,” care Jewel- 
ers’ Circular-Keystone. 


JEWELRY polisher with three years’ ex- 
rience, or over; man or woman; give 
nformation in detail; a very fine place 
to work. Address “M., 4839,” care 
Jewelers’ -Circular-Keystone. 
JEWELER having 10 to 15 -years’ ex- 
perience on general repair work and 
mountings; state experience you have 
had and-salary expected.- Address “B., 
4841,” care Jewelers’ Circular-Keystone. 


WANTED first class watchmaker ; perma- 
nent position, good pay for A-1 man; 
long established retail store. Apply 
suits eatoke Cuny, 6056 W. Fort St., De- 
ro 


WATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 
tions; state age and experience. Ad- 
dress “E., 2040," care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER wanted, draft exempt, 
competent; references; steady . job; 
salary- $90 per--week: Julian’s Credit 
Jewelers, 6330 Pacific Blvd., Hunting- 
ton Park, Calif. (near Los Angeles). 

WANTED, combination diamond setter 
and jeweler for well established store; 
daylight shop; good pay for steady 





























man... Maxwell's, 10 Pine Ave., Long 
Beach, Calif. 
WANTED, first class watchmaker; will 


pa from $75 to $100 per week for 
man; all correspondence treated 
confidentially. Lipson’s Jewelry Store, 
326 Main St., Fairmont, . Va. 
WATCHMAKER; permanent position ; 
peasant, surroundi ings; mild climate; 
give references a experience when 
applying. W. T. Hixson Company, El 








EXPERIENCED jewelry salesman; per- 
manent position; references; state sal- 
ary and full particulars in first letter. 
Tifon Jewelers, 984 Main St., Bridge- 
port, Conn. 


SALESMAN Wanted to. carry a side line 
of diamond goods, mountings and stone 
rings in midwest. section for jobber. 
Address “F., 4906,’ care Jewelers’ Cir- 
cular-Keystone. 

WANTED, first class watchmaker, ex- 
perienced on R.R. work; permanent 
position; good all. around working con- 
ditions, Taylor Co., Inc., 
Williamson, W. Va. 

WATCHMAKER, dependable and capa- 
ble; excellent opportunity.-with . good 
wor! conditions ; this job is szeady 
and pays a good salary. Rost Jewelry 
Compan 
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Essential Workers need Release Statements 





essential Workers need Release Statemens, 





WATCHMAKER wanted; good man 
for small retail store; nice working 
conditions; 42-hour week; $75; wire 
at my expense. Otto Schmieder, 41 
W. Washington, Phoenix, Ariz. 


WANTED, watchmaker, engraver and 
jeweler repairer preferred; refererice 
required; old established concern; 
pleasant working conditions; good sal- 
ary. Gellman’s, 212 No. Sycamore St., 
Petersburg, Va. 


WANTED, three watchmakers;  perma- 
nent positions; will pay $75 to $100 
per week for good watchmakers; excel- 
lent opportunities; wire our expense. 
Winters Jewelry Co., 120 North Broad- 
way, Wichita, Kan. 


WATCHMAKERS in New York to take 
out trade work; skilled men only; 
write full details for interview. Ad- 
dress “B., 3819,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKER expert with good refer- 
ence; excellent salary ; permanent posi- 
tion’; good working conditions with long 
established retail store in New York 
City. Address “A., 4929,” care Jewel- 
ers’ Circular-Keystone. 


ESTIMATOR, large repair. department; 
needs man who can help on repairs; 
estimate and deliver jewelry and watch 
repairs; marvelous opportunity to 
capable man with good references. Rost 

__ Jewelry Company, Indianapolis, Ind. 

ENGRAVER who.-can do good letter and 
monogram work for a high grade, old 
established firm; excellent working 
conditions; state age, experience and 
salary expected. Address “V., 4792,” 
care Jewelers’ Circular-Keystone, 


JEWELER, repair man and engraver, 
$1.90 an hour, time and half over- 
time, double time for Sundays. John 
A. Marshall, 508 Close Bldg., To- 
ledo, Ohio. 


WANTED, A-1 watchmaker ; good salary 
or percentage basis; must have good 
references ; permanent position 30 miles 
from -Los Angeles, Calif. Sherry’s 
pacha 109 W. Second St., Pomona, 

alif. 


WATCHMAKER; all the high grade 
watch work you could do before the 
war and twice as much now; be your 
own boss ye * big money in fine 
opportunity. M. Joseph, 437 Com- 
merce Title Bidz. Memphis, Tenn. 

JEWELER, practical man-on various 
types of work from design and from 
castings, $1.50 per hour to start; give 
information in detail as to experience. 
Address “‘M., 4838,” care Jewelers’ Cir- 
cular-Keystone. 


COUNTER MAN for Detroit to take ix 
repairs, $60 per week; short hours; 
pleasant working conditions. Ad- 
dress “P., 4917,” care Jewelers’ 
Circular-Keystone. 






































i 


JEWELER and diamond setter - 
Detroit retail store; short foam 
ideal conditions; $75 per 
will transportation. Addeet 
ce! doi9,” care Jewelers’ Cireula, 


Keystone. 


: je pon 
WATCHMAKERS and diamond ; 
wanted; high grade work; write us ¢ 
able to’ produce availability Certificate 
for non-essential work; older men cop. 
sidered. J. Jessop & Sons, 1041 Fitth 
Ave., San Diego, Calif. 


WANTED, first-class watchmaker, on 
who can do jewelry repairing and 
engraving preferred; excellent sq), 
ary, pleasant conditions. S,. A, Gil. 
bert, Jeweler, 510 Exchange §, 
Geneva, N. Y. 

WANTED, watchmaker and _ engraver; 
$75 week guaranteed and all overtime 
you want to make; plenty of goog 
clean work in nice air conditioned store, 
J. L. Albriton, 418 East Capitol, Jack. 
son, Miss. 


ASSISTANT watchmaker and_ clock 
repairman, to work with expert re. 
pairman; pleasant working and liy. 
ing conditions; town 9,000 popula. 
tion, western Pennsylvania. Jordans 
Furniture Store, Punxsutawney, Pa, 


WATCHMAKERS: I will pay $3.56 
for every watch repaired correctly; 
only competent watchmakers need 
apply. Charles Chapman, 230 §, 
Halsted St., Chicago. Phone Monroe 
2734. 


SALESMAN wanted; Busch & Sons, an 
old established firm, offer an excellent 
opportunity to a salesman of initiative 
and interested in progressive advance 
ment; please write or call for an inter- 
view.. Busch & Sons, Inc., 875 Broad 
St., Newark, N. J. 


A-1 WATCHMAKER for permanent 
position; $85.00 weekly straight 
time, time and one-half all overtime 
work; average $100 and more, or 
ona 50-50 basis. Andersen’s Jewel. 
ers, Macon, Ga. 

MANUFACTURER of an interesting line 
of ladies’ ring sets mounted, also ladies’ 
gold and palladium watches and watch 
attachments, wishes. representation in 
the Middle West, also west coast; have 
goods for delivery. Address “E., 4902,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER $100 per week for 
retail store repair shop; _ short 
hours; unusually nice job for good 
man; transportation paid to 
troit. Address “S., 4918,” 
Jewelers’ Circular-Keystone. 
































JEWELER, who is a good diamond setter 
and engraver; state exactly what you 
can do and where in the past em- 
ployed ; salary and commission; for in- 
terview, Murray Schless, 2 West 46th 
St., New York, N. Y. 

MALE OR FEMALE thoroughly experi- 
enced in jewelry line, selling and buy- 
ing, knowledge of handling manufac- 
turing; alert and competent; refer- 
ence. Address “B., 4864,” care Jewel- 

__ers’ Circular-Keystone. 

WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected. 
Address “J., 4321,” care Jewelers’ Cir- 
cular-Keystone. 


WANTED, first-class watchmaker cap- 
able of taking charge of repair 
department; $75 a week and com- 
mission on repair department. E, 
W. Phillips, Wallace, Idaho 

WATCHMAKER, permanent position for 
A-1, experienced in high grade Ameri- 
can and Swiss watches, with old ya 
lished firm in.the South at once. Appl 
to Box "M., 4889,” care Jewelers’ df 
cular-Keystone. 

















ALL AROUND jewelers for active trade 
shop in Atlanta; $2 per hour, time and 
half for overtime ; one who can do 
some setting preferred, but not essen- 


tial; also first class engraver. Address 
“H., 4908,” care Jewelers’ Circular 
Keystone. - 





WATCHMAKER absolutely permanent 
position in high gisde store estab 
lished almost 40 years; ideal work- 


ing conditions; fine community; 4 


worthwhile position for a good 
mechanic. M. Meyer, Marion, Ind. 


WANTED several watchmakers im 
mediately; an unlimited opportunity to 
make real money; $80 guaranteed 





weekly, plus percentage ; new housing ~ 
facilities; no trade shop; write or wire. — 


Robert O. Erwin, 242 EB. Washington 
St., New. Castle, Pa. 


FIRST CLASS diamond setter, woe 
to make permanent connections 





well established and rapidly tp | 


trade shop in large Texas city; write 


full’ particulars Box “T., 4892,” 
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AELP WANTED—Continued 
Essential Workers need Rel Stat ts 











watchmaker; a man capable 
of fine precision workmanship; in 
one of the South’s leading stores, in 
‘ ive city; salary, straight 
emmission, or commission with 
guarantee. Address “C., 3898,” 
care Jewelers’ Circular-Keystone. 
—— , 

ER wanted; first class ‘jewelry 
and-diamond setter; one of the oldest 
and largest stores in south; air con- 
ditioned and well lighted shop; perma- 
nent job; give references and salary 
expected in first letter. Bromberg & 
Company, 218 North 20th St., Birming- 
ham, Ala. 


WATCHMAKER, capable of fine pre- 
dsion workmanship; salary $75 to 
$100 per week; permanent position, 
pleasant working conditions; Watch- 
master Recorder; air conditioned 
store; give information concerning 
self, Kies & Butler, Dubuque, Ia. 

MANAGER wanted for retail credit 

Iry store in Iowa; real proposition 
for man interested in future, in a live 
wire- well established store; state 
qpalifications, recent associations and 
salary. desired and references. Address 

“R., 4822,” care Jewelers’ Circular- 

Keystone. 

















HAVE OPENING for salesman of 
ability and initiative in established 
retail credit firm, located about 100 
miles from New York; state age, 
qualifications and previous employ- 
ment. Address “G., 4875,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER wanted, also able to size 
rings; ideal Carolina climate close to 
Atlantic Ocean beaches; $75 weekly, 
plus commission; good man can aver- 
age $125 week; pleasant working con- 
ditions; well established business; firm 
operating three stores. Stanley’s Jewel- 
ers, Wilmington, N. C. 


WATCHMAKER, or combination 
watchmaker and engraver, capable 
of taking charge; salary $100 per 
week, or will rent department on 
commission basis to right party. 
Unger’s, Cor. Smithfield and Oliver, 
Pittsburgh, Pa. 








JEWELER who is capable of assisting 
foreman and in a short time to take 
charge himself, if ability is shown; 
must be a first class jeweler, having 
thorough knowledge of production and 
handling men; a wonderful opportu- 
nity for the right man. Address “B., 
4840,” care Jewelers’ Circular-Keystone. 





SALESMAN with managerial ability 
for reputable credit jewelry chain; 
must he man of good personality, 
integrity and energetic; permanent 
position with excellent opportuni- 
ties. Address “J., 4876,” care Jewel- 
ers’ Circular-Keystone. 


FSALESMAN;; this position offers a per- 
manent connection and a definite future 
with a well reputed growing jewelry 
store with 56 years in business; work- 

conditions are excellent; co-workers 
are cooperative and congenial; good 
Salary and bonus. Rost Jewelry Com- 








‘f Pany, Indianapolis, Ind. 





JEWELER wanted for repairing, spe- 
cial order work and stone setting; 

pay, steady work, excellent 
future with opportunity to become 
Part owner; location large New 

ind city; references required. 
Address “A., 4758,” care Jewelers’ 





| Cirenlar-Keystone. 


Essential Workers need Release Statements 


Essential Workers need Rel 








WATCHMAKER who would like to 


leave his bench and travel as bank 
timelock inspector; good steady 
job; immediate and post war; essen- 
tial work; straight salary plus ex- 
penses; specialized training at our 
expense. Address “C., 4799,” care 
Jewelers’ Circular-Keystone. 





LONG established firm dealing in fratern- 


ity and school jewelry has permanent 
positions open for any or all; all 
around jewelers and setter, jeweled 
fraternity pin makers and _é setter, 
polisher and plater; ideal working con- 
ditions in fine small community; these 
positions can be made _ interesting. 
Meyer & Alexander, Marion, Ind. 





IMPORTANT New York diamond im- 


porter wants young lady, experi- 
enced assorting diamonds, keeping 
records, typing, also knowledge sup- 
plying diamonds for mounting 
rings; 5-day week. Address “K., 
4912,” care Jewelers Circular-Key- 
stone. 





WANTED, first class watchmaker, who 


needs the best Arizona climate; wages 
no object to a good and reliable man; 
this is no speed up job, but of good 
workmanship ; may arrange own work- 
ing hours; no discrimination against 
race, color or creed. Address Tucson 
en 7 South 6th Ave,, Tucson, 
riz, 





SALESMAN to cover California for 


well known manufacturer of dia- 
mond rings; must have wide ac- 
quaintance among trade; however, 
knowledge of selling diamond rings 
not important; must be capable of 
earning $15,000 to $25,000 per 





year. Address “R., 4787,” care 
Jewelers’ Circular-Keystone. 
WATCHMAKER, experienced, able to 


take in and estimate; permanent job 
in nice college town; good working con- 
ditions and salary; if you are con- 
sidering the future as well as the pres- 
ent and have recommendations as to 
reliability, write, wire or phone; every- 
thing confidential. Samuel F. Crab- 
tree, State College, Pa. 





WATCHMAKER, permanent position 


open with Southwest’s most famous 
reliable firm; pleasant working con- 
ditions in air conditioned store; 
come to America’s most perfect sun- 
shine climate and feel good forever; 
essential workers need release state- 
ments. Address Greenwald & Adams, 
Tucson, Arizona. 





ATTENTION diamond setters and watch- 


makers; San Diego, Calif., is the city 
of opportunity today, with future as- 
sured; wonderful climate; an old es- 
tablished jewelry store with a large 
growing business will back the right 
man who will open a high class trade 
shop. Address “T., 4844,” care Jewel- 
ers’ Circular-Keystone. 








CRACKER JACK salesman for eastern ° 


Pennsylvania; one interested in earn- 
ing from $75 to $125 weekly; per- 
manent position; pleasant working 
conditions; state age and give 
full particulars as to qualifications, 
past experience, etc. Address “E., 
4874,” care Jewelers’ Circular-Key- 
stone. 





WANTED two good jewelry salesmen 

_ for Ohio retail stores; must possess 
sound knowledge of jewelry opera- 
tion and be draft exempt; perma- 
nent positions; state experience, 
connections, age, salary desired and 
when able to start. Shaw Rogers 
Company, Home Office, 113 S. 
Main St., Akron 8, Ohio. 





MANAGER-SALESMAN for retail credit 
jewelry store in Cleveland, Ohio; must 
be able to take complete charge selling, 
credits, window trim, management; 
must be draft exempt; will be very 
attractive and permanent connection 
for the right man; give full informa- 
tion and salary desired in first letter. 
Address.“J., 4780,” care Jewelers’. Cir- 
cular-Keystone. 





JEWELRY ENGRAVER wanted by one 
of the southwest’s largest retail jewel- 
ry stores; an opening in engraving de- 
partment for engraver qualified to do 
lettering and some carving; salary $75 
weekly ; two weeks pair vacation with 
every 12 months service; send samples 
and references in first letter; all ap- 
plications held strictly confidential. Ad- 
dress “N., 4785,” care Jewelers’ Circu- 
lar-Keystone. 


WANTED, watchmaker and combina- 
tion man, capable of fine workman- 
ship; one of the South’s finest 
stores, progressive city; salary, 
straight commission, or commission 
with guarantee; will refund trans- 
portation on arrival; give full par- 
ticulars in first letter; application 
strictly confidential. Address “A., 
4824,” care Jewelers’ Circular-Key 
stone. 


SALESMAN wanted; old established re- 
tail jewelry firm offers an unusual op- 
portunity to a high type and ambitious 
salesman. of initiative and executive 
ability and one interested in progres- 
sive advancement; preferably a. regis- 
tered jeweler, American Gem Society, 
or certified gemologist; advise age, ex- 
perience and salary_expected. Address 
“~ 4791,” care Jewelers’ Circular- 
Keystone. 


CAPABLE jewelry buyer to affiliate 
with retail credit chain, to establish 
wholesale department for purpose 
of supplying stores in our chain and 
other stores with merchandise; must 
be thoroughly familiar with all 
phases of jewelry buying; give com- 
plete detailed information concern- 
ing background, experience, ete. 
Address “L., 4877,” care Jewelers’ 
Circular-Keystone. 


EXECUTIVE; nationally known company 
requires an executive to assist in the 
management and merchandising of a 
major. division; knowledge of house 
furnishings, costume jewelry, silver- 
ware or related lines in manufacturing, 
distribution or retail fields helpful but 
will be considered secondary to sound 
general business background; position 
requires living in or near New York 
City; reply giving full details. Address 
“M., 4816,” care Jewelers’ Circular- 
Keystone. 


WATCH CASE salesman wanted by large, 
established plant; permanent; to start 
immediately with a live organization 
planning now for extensive post war 
program; must be experienced. and 
favorably known in the trade; should 
be capable of assuming sales manager- 
ship; an energetic, executive-t high 
class man will be assured ample com- 
pensation and active management co- 
operation; write full iculars con- 
fidentially, enclosing oto if possible 
and in short time a personal: interview 
will be arranged. Address “Circular 
1844,” Room 1415, Heyworth Building, 
Chicago~2, Til. 
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Special Notices 
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For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





FOR SALE good paying jewelry busi- 
ness; repair work plentiful; retiring. 
Address “B., 4931,” care Jewelers’ Cir- 
cular-Keystone. 





SMALL, jewelry store, established 12 
years; all repair work you can do; 
very good location. Balsters Jewelry, 
216 West 8th St., Coffeyville, Kan. 





JEWELRY SHOP, gross $6,000 a vear, 
can be bought for inventory. Address 
Circular 1345,” Room 1415, Heyworth 
Building, Chicago 2, Ill. 





OLD ESTABLISHED jewelry repairing 
and .special order shop in downtown 
New York; excellent opportunity. Ad- 
dress “L., 4814,” care Jewelers’ Cir- 
cular-Keystone. 





LEADING jewelry store in small town; 
county seat; well established, best 
location ; excellent repair business; rent 
reasonable. Charles A. Page, Eliza- 
bethtown, N. C. 





WANTED to sell small jewelry store in 
heart of army and defense town; g£0- 
ing into army; new interior and fix- 
tures; reasonable. Lawrence Jewelers, 
133 Albany St., New Brunswick, N. J 
Tel. N. B. 8633. 





TWO STORY jewelry and optical store 
building complete with the fixtures; no 
stock; good location; established 20 
years; only jewelry store in Glenside, 
Pa.; write to owner. C. Janbazian, 467 
Cypress Ave., Pasadena, Calif. 





LONG ESTABLISHED jewelry store in 
Massachusetts town; should gross $10,- 
000 this year; excellent for watch- 
maker; no competition; with or with- 
out stock; price $1,000, plus stock if 
desired; cash only. Address “J., 4829,” 
care Jewelers’ Circular-Keystone. 


FOR SALE, well established watch re- 
pairing and jewelry business in east- 
ern Massachusetts town of 25,000; 
excellent opportunity for good watch- 
maker; owner’s death reason for sell- 
ing. Address “D., 4868,” 
ers’ Circular-Keystone. 


OPPORTUNITY to buy as a going busi- 
ness long established and complete cash 
and credit jewelry store with a modern 
front and fixtures with or without 
stock: good credit location in Brook- 
lyn, N. Y. Address “Q., 4899,” care 
Jewelers’ Circular-Keystone. 


FOR SALE, jewelry store in Portland, 
Ore.; fine chance for man and wife; 
living rooms in back of store; no limit 
to repairs in slackest times; will take 
care of my comebacks for one year; 
you pay for what you get; no bonus. 
Address “S., 4790,” care Jewelers’ Cir- 
cular-Keystone. 


JEWELRY factory and retail store, well 
established, over 54 years in midwest- 
ern city of over 400,000; large national 
mail order and fine local retail trade; 
no trade work: well located in own 
building; $90,000 business last year; 
good reason for selling. Address “B., 
4825,"" care Jewelers’ Circular-Keystone. 


JEWELRY STORE; very _§ successful 
jewelry and watch repair business, es- 
tablished 12 years in downtown loca- 
tion, Flint, Mich.; will sell or consider 
partnership: owner in ill health: un- 
usual opportunity for someone, Address 
* 4862," care Jewelers’ Circular- 
Keystone. 





care Jewel- 

















‘ 


OWNERS wishing to retire will con- 
sider selling a store doing about 
$150,000 a year, situated in the 
best location in the heart of New 
York City; marvelous opportunity 
for national chain organization or 
any responsible merchant; auc- 
tioneers please do not reply. Ad- 
dress “G., 4879,” care Jewelers Cir- 
cular-Keystone. 








For Sale 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





NEW PAULSON cleaning machine, used 
six weeks. Address “K., 4813,” care 
Jewelers’ Circular-Keystone. 





.FOR SALE, one Rex engraving block in 


first class condition, $40. H. F. Turner, 
300 North 6th St., Richmond, Va. 





DROP A CARD for price list on used 
movements, etc. White’s Jewelers Ex- 
change, 211 N. 7th St., St. Louis, Mo. 





USED Webster-Whitcomb lathe in good 
condition with 27 assorted chucks and 
5 brasses for $100. Address “F., 
4776,” care Jewelers’ Circular-Keystone. 





TIME MICROMETER (Paulson) excel- 
lent condition ; original cost $250; high- 
est offer takes same: will sacrifice. 
M. E. Lockwood, New Canaan, Conn. 





MAINSPRINGS—mainsprings while they 
last; all T ends fit most watches $10 
@ gross, our assortment; send order 
immediately. George Whitely, Box 72, 
Alameda, Calif. 





NEW ring trays with covers; paper ring 
boxes; Hold-On clutches; second hand 
wrist and pocket watches: electric 
clocks. Pollock, 95 Bowery, New York 
City. 





K & D STAKING set, brand new, never 
used; 104 punches, 24 stumps, many 
other items; caliper,’ pin vise, etc. Ad- 
dress “V., 4920,” care Jewelers’ Cir- 
cular-Keystone. 





STOCK SIGNS for jewelry stores, made 
in glass, metal and display board; hun- 
dreds of stock wordings; card. dis- 
plays, sixe 7 x 11, 5 for $1.00; shipped 
everywhere. Address “Q., 4777,” care 
Jewelérs’ Circular-Keystone. 





GENUINE topaz, aquamarine, amethyst, 
green beryl, single stones, emerald cut, 
2 to 100 carats, a few oval amethysts ; 
send for price list and description. 
Verna O. Ward, 55 East Washington 
St., Chicago, Ill. 





FIVE Swiss wrist watches in white 
cases, 6%L., 6%L., 10%L. and bag- 
uettes, requiring some repairing, $15; 
500 imitation stones for repairing 
jewelry $2.00. B. Lowe, Box 311, St. 
Louis, Mo. 





ONE POUND broken movements and 
material $3.50; two gross assorted new 
watch crystals $3.25; one dozen clean 
used dials $2.00; write for prices of 
used watch movements. B. Lowe, Box 
311, St. Louis, Mo. 








NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien. 220 W. Sth St., Los. An- 

geles, Cal. 





SAVE! SAVE! SAVE! You can 
the very best buys in the S 
from us, because for the pas; 
years, 90% of our diamon 
elry, colored stones (genuine and 
synthetic), silverware, antiques and 
very unusual items, have 
bought from private individuals and 
estates; when in New York, put y 
on your must list. Rabb Je 
1204 Sixth Ave., near 48th S, (I 
block from Radio City); 562 Fifth 
Ave., Cor. 46th St., New York, 































JEWELERS! read carefully ; this ig jp) 
portant; in stock for immediate de. 
livery watch and jewelry repair 
and checks; jobbing envelopes with 
attached call checks, all sizes; complet, 
stock books for diamonds, watches 
jewelry; diamond guarantees; daily rp. 
port sheets; complete credit forms, 
business stationery; window _ pric 
cards; if not in stock we will make ¢ 
Dauer Printing Co., manufacty 
headquarters for jewelers; printed Sip 
plies of every description; 31 E, 2% 
St. New York 10, N. Y.; estimaty 
given; write for samples; a good hong 

Dareel 
















to get acquainted with; U. §S. 
post delivery service, makes us yoy 
race ad neighbor. Phones Algonquin 


FOR SALE, used tools; one L & R ju. 
ior cleaning machine $25.00; om 
American model Boley lathe, 10 chucky 
five cement brasses $50.00; one K &p 
staking tool, 120 punches, 15 stump 
$45.00; one K &'D staking tool, 1) 
punches, 24 stumps, $60.00; one Hamil. 
ton-Beach reversible lathe motor, with 
out foot switch $8.50; one G-S Flew 
combination 17 drawer cabinet and ip 
serting machine, 1300 shapes, 14% grow 
round crystals, purchased new tw 
years ago and kept up to date, $100.00; 
any item sent by express with privileg 
of examination; these are not won 
out tools, but were accumulated ly 
purchase from jeweler going out of 
business. Ferguson’s Jewelry Store, 
Malden, Mo. 
















Business Opportunities 
Minimum charge (25 words) $1.5) 
Additional words, 5 cents a word 





EVERY EFFORT is made by The Jewth 
ers’ Circular-Keystone to keep its #& 
vertising columns clean. Advertisen 
under Business Opportunities, tt, 
must furnish trade references. Aw 
nouncements must pass the strict cew 
sorship requirements of The Jeweler? 
Circular-Keystone. 








WANTED to buy small jewelry store; 
will pay cash. Address “A., 4629,” cat 
Jewelers’ Circular-Keystone. 





WANT TO BUY jewelry store for cat 
in Detroit or area; give all partici 
lars. Address “Y., 4795,” care Jewett 
ers’ Circular-Keystone. 


GORDON BROTHERS, cash buyers of 
complete jewelry stores and su 
stocks; for details see our advertise 
ment page 151. 









— 














CASH for diamonds, watches and jewé 
ry; established 37 years; send surpl 








stock for cash estimate; bank refer 
ences. Emil Noel, 29 E. Madison % 
Chicago, Ill. 











HIGHEST cash prices paid for surplt 
or entire stocks and estates of 
monds, watches and jewelry. 
Iralson, Suite 402, 209 S. State Sh 
Chicago. 







——| 











BUYER and shipper in New York, 
. Latin American concern, wishes one 
two more accounts on commis 
basis; exchange references; speak 
write English only. Address “A., 486 
care Jewelers’ Circular-Keystone. 
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IT MAN wanted, one who knows 
the business thoroughly and who is 
willing to invest some money in a well 
established business; for further in- 
formation address P. O. Box 788, 
Columbus, Ga. 

SALESMAN, experienced, willing to buy 

half iuterest in progressive costume 
jewelry concern; one seeking expan- 
sion; large acquaintance ; excellent pro- 
ducer. Address Box 11G, 35 E. 76th 
st. New York City. 


CULMES BKUS.; cash buyers of 


jewelry stures with or without fix- 
tures; we interview you at our ex- 
se in any part of the country; 
and trade references. 18 
Tremont St., Boston, Mass. 

NAT LEHRER will ouy tor cash your 
ewelry store complete or any part 
thereof; my direct connections for out- 
let enable me to pay the best prices; 
all communications held confidential ; 
pank, trade references; write or phone, 
132 Hester St. New York City; phone 
Canal 6-8242, night phone Tivoli 2-3715. 

OPPORTUNITY for manufacturer spe- 
cializing in popular priced sterling 
silver costume jewelry; large popu- 
lar Fifth Ave., New York firm, can 
use very large volume pins and ear- 
rings, etc.; will finance. Address 
“H., 4520,” care Jewelers’ Circular- 
Keystone. 

SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices; 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
_— Telephone Bowling Green 
9-7151. 

JACK M. WERST will pay you spot 
cash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 

JEWELRY stores and stocks bought for 
cash, any size, any amount, anywhere; 
my tremendous outlet and direct con- 

‘nections enable me to pay you highest 
prices; communicate with me at once 
and my representative, or myself, will 
call on you; our offer will amaze you. 
— Rifkin, 81 Bowery, New York 
ity. 

YOUNG MAN wishes to invest in a busi- 
ness proposition; have up to $4,000 to 
invest in a wholesale or retail jewelry 
or watch repair business in New York 
or vicinity, as a partner or proposi- 
tional basis; have a thorough knowl- 
edge of the jewelry business; am an 
expert watchmaker and good salesman. 
Address “A., 4923,” care Jewelers’ Cir- 
cular-Keystone. 

ARE YOU GOING out of business? I 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; “ best of references 
throughout past 30 years. Herman 
Nathan, 5 S. Wabash Ave., Chicago 
I. : 
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Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





GOOD used inverto staking tool: Culman 
spintrue balance chuck. E. R. Swan- 
son, Congress Hotel, Omaha, Neb. 

WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 








WANT TO BUY jewelry store in southern 
California city of 50,000 population cr 
over. Address “H., 4828,” care Jewel- 
ers’ Circular-Keystone. 





STERLING flatware; old or new, 65¢ to 
$1.00 per ounce; send surplus stock for 
cash estimate. Leo Killelea, 622 South 
Michigan Ave., Chicago, Ill. 


WATCHMAKER wants to buy small 
store, doing good repair business, in 
New England or New York State. Ad- 
dress “S., 4820,’ care Jewelers’ Circu- 
lar-Keystone. 


WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St., Chicago, Ill. 


WILL BUY your stock of coin silver 
turquoise Indian jewelry; bracelets, 
rings or pins; state quantity, style and 
price. Cater’s Jewelry Store, Cairo, 


INTERESTED in purchasing jewelry 
stock or store in western New York, 
western Pennsylvania, or eastern Ohio. 
Address “V., 4662,” care Jewelers’ Cir- 
cular-Keystone. 


WE ARE CASH buyers for nationally 
advertised ladies’ and gents’ wrist 
watches, also waterproofs; no stock 
too small or too large. N. Barsky, 
708 Sansom St., Philadelphia, Pa. 


WILL PAY cash for good used optical 
furniture; send me list; give price; 
send cut of such as you have, elec- 
trical test and description room furni- 
ture. Address “P. O. Box 193,” Louisa, 
Ky. 

JEWELRY STORE wanted, established; 
give all particulars, reason for selling, 
type of fixtures, inventory of merchan- 
dise, rental and lowest price for im- 
mediate transaction; correspondence 
confidential. Address “D., 4896,” care 
Jewelers’ Circular-Keystone. 


WANTED to buy: manufacturing 
jewelry shop or equipment, new or 
used; contact immediately. Address 
“N., 4837,” care Jewelers’ Circular- 
Keystone. 





























WANTED, crystal grinder; plain and 
fancy glass and unbreakable crystal 
cabinets; cleaning machine; material 
cabinets; used, but good condition. 
Paulson or Western Electric time 
micrometer. Address “L., 4913,” care 


Jewelers’ Circular-Keystone. 


SILVERWARE, sterling or plated, flat- 
ware and hollowware, new or used, 
engraved or not, complete sets or mis- 
cellaneous pieces; we pay top prices 
with the exception of retail customers; 
please submit list of your silverware; 
cash by return air mail. Vroman’s, 520 
W. 7th St., Los Angeles 14, Calif. 


WILL PURCHASE new standard ladies’ 
and men’s watches, link, cord and ex- 
pansion watch attachments; Waldemar 
chains; neck chains; lockets; brace- 
lets; known make fountain pens; 
lighters; or any other standard make 
staple items sold through jewelry 
stores. Walter A. Hogan Company, 280 
Madison Ave., New York City. 














Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


CLOCKS repaired, all makes, foreign 
and domestic, spring weight and elec- 
tric; prompt service; work guaranteed. 
Gem Clock Service, 1344 W. Division 
St., Chicago 22, IlL 





WATCH REPAIRS for the trade; fast 
and reliable service for the jeweler 
who wants one repairer to take care 
of his work; A-1 references; for 
further information address “A., 4894,” 
care Jewelers’ Circular-Keystone. 


FINE watch repairs by able craftsman, 
identified with watch repairing for 25 
years; best references; work guar- 
anteed; mail orders ‘invited; for 
further information address “Box M., 
4835,” care Jewelers’ Circular-Keystone. 








ONLY high grade workmanship, exact- 
ing in detail; service prompt; excel- 
lent reference backed by 28 years ex- 
perience. Schwartz Watch Repair 
Laboratory, 1243 Boynton Ave., Bronx, 
New York. 


Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





EXPERTS at precision centrifugal cast- 
ing for the trade. Harry Ballon & Co., 
73 Dorrance St., Providence, R. L 





JEWELRY repair work for the trade; 
special attention for out of town cus- 
tomers. Leonard Santo, 5 S. Wabash 
Ave., Room 1003, Chicago 3, Il. 





TWEEZERS sharpened (hardened and 
tempered); hairspring tweezers; sat 
faction guarant Valdemar Vir- 
tanen, 43 Park Place, Morristown, N. J. 


JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co. 505 Arcade Bidg., St. 
Louis, Mo. 











Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 





Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





WATCHMAKERS;; increase your ability 
through the highly recommended books; 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 





SPECIALIZING in repairing of chrono- 
graphs and fine watches for the trade. 
a 22 West 48th St., New York 

y. 


CAREFUL, honest, watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York. Phone 
Bryant 9-5065. 











RUSTED MOVEMENTS taken apart 
‘ easily; rust removed from parts 
without damage to finish; full 4% 
pint “Jarene” only $3.50; free de 
livery; send check or M. O.; money 
back guarantee. U. S. Detergents 
Co., 315 E. 91st St., New York City; 
member Jewelers Board of Trade. 
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Manufacturers’ News 











OGUSH EMPLOYEES GUESTS OF COMPANY AT AWARD DINNER 

















An “Award Dinner" for the employees of William B. Ogush, Inc., formerly Katz & Ogush, 

Inc., was recently held at the Hotel Empire, New York, with the company as the host. All 

employees received gifts, and special awards were tendered by the management to the 

employees for outstanding achievements during the past year. The company's plant and 
offices are located at 33 W. 60th St., New York. 





Longines-Wittnauer Holds Sales 
Meeting 


The. annual spring sales meetings of 
the Longines-Wittnauer Watch Co. were 
held Jan. 24-25, in the Yacht Room of 
the Hotel Astor, New York, being pre- 
ceded by a luncheon at which speeches 
were made by the various officers of the 
company. Discussions regarding the 
company’s merchandising and sales prob- 
lems, styling, advertising campaign, etc., 
formed the subject matter of the various 
sessions. 

In addition to the regular sales meet- 
ings, a special buffet and social was held 
in the College Room Jan. 27, at which 
Al H. Greene,- acting as toastmaster, 
ecnducted a high-pressure War Bond 
Drive. Over $250,000 worth of bonds 
were subscribed for by the officers of the 
company and the sales staff. 





Imperial Pearls Aid Paralysis Fund 





On behalf of Imperial Pearl Syndicate, 
David Goldstone presents a gift to the 
National Foundation for Infantile Paralysis. 
Mrs. Martin Block, chairman of the special 
gifts committee accepts the $2000 cultured 
earl necklace which weighs 700 grains and 

s a marquise diamond clasp. The neck- 
lace was auctioned off during the ball 
celebrating the President's. birthday held 
Jan. 29 at the Waldorf-Astoria, in New 
York. Proceeds of the auction help swell 
the national total raised to fight the dread 

disease. 
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Hamilton Develops Own Machinery 


For Mass Production 
Of Precision Goods 


Building quantities of precision ma- 
chines for producing jewel bearings 
(from rough boule to finished product), 
hairsprings (from the ore to the finished 
spring) and many other small parts has 
been an extremely important but little 
known activity of the Hamilton Watch 
Co., Lancaster, Pa. The practice of de- 
signing and building precision machines 
is not new with Hamilton, due mainly to 
the fact that machines that can be pur- 
chased in the open market do not permit 
working to the extremely close toler- 
ances required by Hamilton standards. 
No less than 80 different types of ma- 
chines have been designed and built by 
Hamilton for the production of precision 
timepieces and instruments for our Army 
and Navy. At Government request, 
many of them have been produced in 
quantities and sold to other manufactur- 
ers of war materiel throughout the 
country. 

Hamilton is now producing marine 
chronometers, chronograph time and stop 
watches and many other precision time- 
pieces, finer and more accurate than 
those made by hand abroad and im- 
ported to this country. And they are 
being produced on a mass production 
basis. Some Hamilton marine chronome- 
ters have been known to maintain a zero 
rate for as long as 35 consecutive days. 
Chronometer watches, master navigation 
watches, elapsed time clocks, time fuses, 
sapphire gages and many other precision 
timepieces and instruments are being 
produced for all branches of the armed 
services at the Hamilton factory. 

The fact that Hamilton has designed 
and developed precision machines that 
will now turn out parts finished to tol- 
erances never before thought possible, is 
evidence that the retail jeweler will re- 
ceive even finer quality American-made 
civilian watches than those ‘he sold dur- 
ing the pre-war period. 





Sonora Adds New. Artists; 
Expands Line of Phonograph R 


In response to popular 4d 
Sonora Radio & Television Corp,, 
greatly expanded -its production of, 
nograph records. The first. releases. 
der the new program begin this oe 







and will be distributed through jobbem. 
in accordance with Sonora’s past , 

Among the artists already under ép. 
tract by Sonora are: Lani McIntire 
well-known Hawaiian guitar player anj 
orchestra leader; Pauline Alpert, fe. 
tured radio swing pianist; Noy Gorogip. 
sky, internationally-known pianist ang 
conductor; Bob Stanley and lhiis orches. 
tra, featured on the Mutual Network 
and “Uncle Don” Carney, conductor of 
the well-known programs for youngsters, 

Joseph Gerl, president of Sonora, said 
he has contracted for use of the facilities 
of. the Mutual. Broadcasting System _in 
New York City, and all records willbe 
made in the studios of Station WOR. 

Sonora records will be popularly 
priced, and every dealer will be able to 
handle the line profitably, Mr. Gerl said. 
Distribution will be made through estab- 
lished jobbers. P 

“Sonora records,” Mr. Gerl stated, 
“will be sold according to dealers’ indi- 
vidual requirements, whether it be buts 
few albums or our complete line. Small 
stores normally need only a limited se 
lection of records and provision is being 
made for such stores.” 

He added that Sonora is sponsoring 
one of the biggest advertising campaigns 
in the record industry, and the “Records 
Today, Radios Tomorrow” theme will be 
brought to the attention of more than 
60,000,000 newspaper and magazine 
readers. 

Marking the new development in 
Sonora’s activities, a reception in honor 
of the company’s artists, with musical 
renditions by them, was held at Sonora’s 
N. Y. offices, 780 Fifth Ave., on Feb. 10, 





New Display for Columbia Rings 


PTR 








This attractive new display fixture is being 
currently offered to dealers in Columbie 
diamond rings through the company's dit 
tributors. To avoid use of critical strategi¢ 
materials, it is built entirely of wood 
a handsome plastic finish. Measurements 
are | 1!/p inches high, 7!/2 inches deep from 
front to back, and 15'/2 inches wide—large 
enough to be impressive yet compact 
enough to suit the limited space genera 
available in jewelry stores and windows 
Coloring is cream and slate with the letter 

ing in red. 
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Two More New Men 
Added to Gruen Sales Force 


— 








Left, J. S. Maguire; right, Leonard Weil 


Two men, who have made outstanding 
sales records in other industries, joined 
the sales staff of the Gruen Watch Co. 
in January. They are J. Solon Maguire 
of St. Louis and Leonard Weil of New 
York. 

Mr. Maguire’s territory includes Mis- 
sour, Arkansas and Illinois (except 
Cook County). He is a member of the 
staff of S. C. Gershey, midwestern sales 
manager, Chicago. Mr. Weil will serve 
in part of the Metropolitan New York 
area and Connecticut under the direc- 
tion of Morris Rivkin, eastern sales 
manager, New York. 

Mr. Maguire for the last several years 
has been a salesman for the Eversharp 
Co. for whom he covered Missouri ‘and 
Illinois. He has also been with the 
Parker Pen Co. 

Mr. Weil has been employed for the 
last seven years as a salesman in the 
wholesale and retail divisions in the 
men’s clothing business. His latest asso- 
ciation was with Marty Walker, Inc. 





Ronson Announces Ad Contest 


A nationwide contest, to be known as 
the Ronson Advertising Awards and 
open to advertising agencies, advertisers, 
artists and photographers, has been an- 
nounced by Art Metal Works, Inc., mak- 
ers of Ronson lighters, Newark, N. J. 
Contestants are invited to submit copies 
of forthcoming advertisements in which 
a Ronson is pictured as part of the illus- 
tration, which may be either ‘a drawing, a 
painting or a photograph. It may show 
a Ronson lighter in use or as part of a 
table setting, or in a still life group. 
Winning illustrations will be judged on 
both artistic and advertising merit. 

Judges for the competition are Her- 
bert Stephen, news editor of Printers’ 
Ink; Reeves Lewenthal, director of As- 
sociated American Artists; Elio Elis- 
ofen, noted Life magazine photographer; 
and Alexander Harris, president of Art 
Metal Works, Inc. 

The contest closes on March 31. Six 
winners will be chosen, each of» whom 
will receive a handsome silver-plated 
Ronson smoking set. On each tray will 
be engraved the reason for the award, 
indicating first, second or third prize 
winners. In addition, a handsome Cer- 
tificate of Award will be presented to 

agency affiliation of each of the six 
winning contestants. 

Complete rules and entry blanks for 
this contest may be obtained at the Con- 
test Office, Ronson Advertising Awards, 
6 E. 45th St.. New York 17, and con- 
testants who desire may borrow lighters 
upon request. 
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Nathan Offers Birthstone Leaflets 
For Retailers to Give Customers 


A series of attractive and useful leaf- 
lets—one on each of the 12 birthstones— 
is being offered by S. Nathan & Co., 
stone dealers, at 610 Fifth Ave., New 
York. 

Of a size and shape that makes them 
suitable for either counter pieces or en- 
velope stuffers for enclosure with bills to 
customers, the folders show the stones in 
a natural color, give a bit of its history 
and legend, and invite the recipient to 
look over the store’s selection of the 
stone. Space is provided for the retail- 
er’s imprint. 

Retailers may obtain the folders with- 


out charge in quantities up to 500 of’ 


each. (On larger amounts there is a 
nominal charge.) 

They should prove a valuable aid to 
every jeweler who wants to build the 
additional sales which can be obtained 
by arousing more general interest in the 
“wear-your-birthstone” idea. 





Hitler's Gift Now Helps America 





Friederlind Wagner, granddaughter of the 
famous composer, donates to the War Bond 
drive a bracelet that had been given her by 
Hitler. Auctioneer Dave Elman (right) sold 
the trinket for a purchase of $175,000 in 
bonds by the Benrus Watch Co. 


The gold and topaz bracelet which 
Adolf Hitler presented as a Christmas 
gift in 1935 to Friederlind Wagner, 
granddaughter of the famous German 
composer, will buy $175,000 worth of 
bombs and bullets to help American sol- 
diers in their fight against him. This 
sum in War Bond purchases was bid by 
Benrus Watch Co., of New York, for the 
bracelet in a War Bond auction con- 
ducted by Dave Elman over WOR and a 
coast-to-coast Mutual Broadcasting Sys- 
tem network on the evening of Jan. 29. 

The bracelet was contributed to help 
the drive by Miss Wagner, who has been 
in America for the past two years, and 
who, though of German race, is an ar- 
dent anti-Nazi. Hitler had given the 
bracelet to her as a mark of gratitude 
for some kindness that Miss Wagner’s 
mother had shown him back in the days 
when he had just been released from jail 
following his abortive beer-hall “putsch.” 

Benrus has announced: plans to have 
the bracelet exhibited by jewelers 
throughout the country who will permit 
it to be inspected and tried on by any- 
one purchasing a War Bond. Thus the 
bracelet will help to sell still more bonds. 

Little did Der Fuehrer dream, when 
he had his name engraved on the inside 
of this bauble, that it would some day 
help buy weapons that would be used to 
help to bring about his own downfall. 





New Watch Strap by Stern 





“It’s a strap that’s ideally suited to 
use with imported watch. cases. that. do 
not have removable spring pins,” says 
the Louis Stern Co., Providence, describ- 
ing one of the outstanding features of 
their new leather “Wristacrat” watch 
strap, now available through their whole- 
sale distributors. The straps are made 
in tan, brown, black and gray, and are 
priced to retail at $1 each. 

The new leather “Wristacrat”—genu- 
ine top grain leather, backed with Zelan- 
treated perspiration-proof fabric—is a 
continuous-length strap fitted with an 
exclusive “safety loop” that holds the 
watch in place. It can be put on and 
taken off easily, in only 8 seconds. 

The striking five-color display card 
illustrated here, which is now being of- 
fered to dealers, should be a substantial 
aid in stimulating sales. 





Max Wolf Joins Bulova Sales Force 


Max Wolf, who has been selling 
watches for the past 20 years, has re- 
cently joined the Bulova sales organiza- 
tion and-has taken over the territory in 
Pennsylvania, formerly covered by Mil- 
ton Cohen. Mr. Wolf is past president 
of the New York Jewelers Benevolent 
Association. 


To Design for Ingersoll and Kelton 


GEORGE W. WALKER 





internationally 
known industrial designer, has been re- 


George W. Walker, 


tained as consultant stylist for the 
United States Time Corp., manufactur- 
ers of Ingersoll watches and clocks and 
Kelton watches. 

Walker, whose revolutionary designs 
for watches and clocks, home appliances 
and motor cars have created widespread 
discussion, will collaborate with the 
United States Time Corp.’s engineers 
and sales divisions in developing new 
and striking forms in their post-war 
merchandise, said the announcement. 

One of the pioneers in the industrial 
design field, George Walker has designed 
over 2000 products since 1930, and has 
won three national design awards. 
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Spode Rations Imported Dinnerware 


Every retail store selling Spode china 
has been assigned an individual dollars 
and cents allotment for the current 
year, according to a letter just sent out 
by Copeland & Thompson, Inc., the 
American importers of this ware. 

While rationing of goods to dealers 
has become fairly general in certain 
other jewelers’ lines such as watches and 
silverware, it is believed that this is the 
first instance of quota allotments by an 
importer of chinaware. 

“It is an attempt,” explains Sidney E. 
Thompson, president, “to bring order out 
of chaos. Largely because of the lack 
of other merchandise, the normal growth 
in the demand for Spode has suddenly 
zoomed to a point where our factory 
could not make delivery for several 
years. It seemed unfair to continue to 
accept orders which we could not hope 
to fill within a reasonable time. The only 
way out of this intolerable situation was 
to set up a plan to distribute the mer- 
chandise available under the British 
quota in an equitable way to all Spode 
dealers. 

“In setting up the plan, we based our 
allotment on the reasonably normal 
years of 1940, 1941 and 1942. We did not 
consider 1943 because in all retail busi- 
ness that year has no relation to any 
" normal demand. I believe that buyers, in 
a market line like this, will appreciate 
having some fairly sound figures to work 
on instead of continuing to place orders 
and hope for some miracle that will 
make goods available. The few buyers 
with whom we have had a chance to dis- 
cuss the plan, have accepted the plan 
without question, and I might say, with 
a certain amount of relief.” 





Weinberg Heads Leja Company 


DAVE WEINBERG 





The initial showing of a new line of 
precious jewelry is announced by the 
Leja Co., at its new showroom on the 
third floor of 620 Fifth Ave. 


Leja is under the management of 
Dave Weinberg, who is well known to 
the jewelry trade, since for several years 
he had been connected with the Bristol 
Seamless Ring Co., and is also a past 
president of the Jewelers’ Benevolent 
Association. Mr. Weinberg will make 
his headquarters in New York, and in 
addition to general management, will be 
in charge of sales. 

The Leja line of rings and earrings 
will be in karat gold, set with diamonds 
and other precious and _ semi-precious 
stones. The preview of the new line to a 
few buyers last month met with an en- 
thusiastic reception and immediate or- 
ders. Manufacturing facilities are such, 
the company says, that merchandise is 
available for prompt shipment. 
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Report of Laboratory Tests 
Says Crotons Are Waterproof 


So many inferior watches have beet 
palmed off on the public as “water- 
proof,” “moisture-proof” or “water-re- 
sistant,” that widespread skepticism 
about those terms must be regarded as 
only natural. 

Though much of the current popular- 
ity of watchproof watches is due to the 
war, this preference began to be mani- 
fested even before Pearl Harbor, par- 
ticularly among active outdoor men. This 
pre-war preference, coupled with the 
current wartime demand, suggests a 
glowing post-war possibility for watches 
of this type. Some changes in styling 
may be necessary to suit post-war ci- 
vilian tastes, but word comes from 
Switzerland that these changes are al- 
ready being planned. 

But are waterproof watches actually 
waterproof? That is the question being 
asked today in all quarters. 

Largely to substantiate their own 
claims for the waterproof qualities of 
Croton watches—and to satisfy their 
dealers and users, the Croton Watch Co., 
Inc., New York, recently employed the 
United States Testing Co., Inc., Ho- 
hoken, N. J., one of the country’s largest 
testing and research laboratories, to 
make a thorough test of six of their 
waterproof watches—three self-winding 
and three conventional stem winding— 
selected at random by the latter organi- 
zation. 

The report, No.. 42567, dated Feb. 9, 
1944, and signed by A. E. Davieau of 
the Engineering and Research Division 
of United States Testing Co., Inc., clas- 
sifies the Croton watches tested as being 
actually waterproof—as the results of 
laboratory tests and observations. The 
test to which these watches were sub- 
jected, embraced immersion in water at 
room temperature for a period of 16 hr. 
a day for 30 consecutive days. The first 
two immersions were in fresh water, the 
third in salt water, this cycle being re- 
peated during the 30-day period. Alto- 
gether, the watches were immersed for a 
total of 480 hr.—320 hr. in fresh water, 
160 hr. in salt water. 

Immediately after their removal from 
water each day, says the report, the 
watches were subjected to a hot water 
shower of 115 deg. F. for 5 min. and then 
immediately transferred to a cold shower 
of 60 deg. F. for 2 min. The report 
states that all condensation of water dis- 
appeared very shortly after the shower 
tests each day. 

The stem-wind watches were wound 
each day, and all six watches were worn 
on the wrist when they were not in water. 
Some of the self-wind watches stopped 
during immersion in water, but this was 
due to the short time these watches were 
worn. All the watches were found to 
keep accurate time following the water 
tests, according to the report, which con- 
cludes with the words: “From the results 
of our tests and observation, we would 
classify these watches as waterproof.” 

To guard against destruction of the 
waterproof qualities after the watch has 
left the manufacturer’s hands, every 
Croton waterproof watch carries a folder 
giving complete instructions as to the 
proper care of the watch. It cautions 
against amateur tampering and specifi- 
cally instructs watchmakers in the open- 
ing and closing and general handling of 
the watch to insure the retention of its 
waterproof qualities. 








Wyler Watch Marks 30th Year 





po ete ee ee Bo 
The first Wyler watch, built in 1914, § Br 


The Wyler watch factory, Bienn,§ Br 
Switzerland, whose exclusive distributor Bu 
in the United States is Wyler Wate 
Co., 630 Fifth Ave., New York, is cele 
brating this year its 30th anniversary off Ca 
watch manufacture. During that tim§ 
Wyler has made great strides, as cank§ ~ 
seen from the accompanying photograph § Ch 
of the first watch built by Paul Wyle§ ¢ 
back in 1914, which is the ancestor of te & 
day’s modern smartly styled Wylen.§ ¢x 
Along with the refinements in styling§ Co 
and casing has gone much scientific m§ ¢, 
search and technical experimenting Wf ¢ 
the Wylers which has contributed greatly § Cc 
to the science of modern horology. Ce 

As part of their experimentation anlf 
testing, Paul and Alfred Wvler, for§ Cr 
many years traveled extensively through] © 
out the world, adapting the Wyler wate 
to conditions and climates of all- cou 





tries. Wyler was one of the pioneers ing} De 

the field of waterproof cases and com = 

struction, and now cumbines the water De 

proof feature with the exclusive “Ince Dy 
flex” balance wheel, to meet the shock 

absorbing problem. ri 

Ei 

» Bo 

Bulova Foreman Celebrates _ 0 

25th Year with Company . 


Oscar Burki, foreman of the water Ei 
making and inspection departments @ 
the Bulova Watch Co., is celebrating lis 





























25th year with the company. Fy 
Mr. Burki has been a watchmaker f@ ; 
the past 38 years, serving his apprentice Fi 
ship in Switzerland under his father, amg Fi 
is a member of a family in which wate . 
* * og: ; * 7 
making is a traditional occupation. 
Commenting on his quarter centuff 
with Bulova, Mr. Burki said, “I Ge 
proud to have been connected with ti & 
company for so long, but I am especial g, 
proud today, that I am doing my sham G 
in the war effort by helping to prod . 
war instruments for our armed fore Gi 
and I hope that these instruments Ge 
help my son who is a Midshipman 
Annapolis and my other son who is @§ ¢ 
Air Cadet—and all the other boys Gr 
return home sooner.” Gr 
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TIME TO GIVE 


Tus 1s American Red Cross Month. 

During March, this great organization—the only one 
that goes overseas with our fighting men—is asking the 
American people for $200,000,000 to carry on the vital 
work which means so much to our boys in uniform all 
over the world. 

Neither argument nor oratory should be necessary to 
open the hearts and the purses of every one of us for 
this splendid cause. 

When bombs fall, there is no time to send help half 
way around the world. When a badly wounded fighting 
man needs a transfusion, it is too late to begin looking 
for a blood donor or find a nurse to care for him. When 
a lonely soldier learns of trouble at home, he needs help 
—immediately. The American Red Cross provides that 
help wherever and whenever the need arises. 

Think of the Red Cross not as some vast impersonal 
organization but as a warm, living friend always at the 
side of your son or your brother or your friend in uni- 
form. If that son or brother or friend asked you for help, 
you'd give it gladly and generously. He is asking you— 
through his organization and his friend—the American 
Red Cross. 

Make your response what it would be if the appeal 
were direct from him to you. 


A SOUND WARNING 


A WARNING THAT every retail jeweler® should heed 
comes from Maj. J. T. Montgomery, chairman of the 
Good and Welfare Committee of the Chicago Jewelers 
Association. 

The present scarcity of merchandise, he points out, 
has made the retail jeweler so eager to obtain merchan- 
dise that unless he is careful, he is likely to be an easy 
victim for the crook with stolen goods which the latter 
wants to turn into cash. 

Because the law requires that pawnshops must keep a 
complete record of all goods they buy or which are 
pawned with them, and must also report to the police all 
goods which they acquire, the thief with stolen goods 
often finds that the pawnshop asks too many questions. 
Contrasted with this, the retail jeweler is so glad to get 
goods that he often asks no questions at all, with the re- 
sult that thieves are turning more and more to the retail 
jewelry store as the place to dispose of their loot. 

The jeweler who buys merchandise from an uniden- 
tified person, without making due and proper effort to 
ascertain whether the person offering it is the rightful 
owner, may find himself in an embarrassing situation 
with the police later on. And, beyond the legal compli- 
cations, the injury that is done to his reputation in the 
community can’t be measured. 

In mere self-protection, no retailer should buy any 
goods from anyone who cannot fully identify himself and 
give a reasonable explanation for his possession of the 
merchandise. 
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WHY HOLD on 


As WE UNDERSTAND It, the purpose of a trade shows 
to provide a market place where sellers may display the 


-wares, and buyers may inspect, compare, and purchay 


goods. If that is true, the position which has been 

by jewelry suppliers on the question of a trade shgj 
this year (see page 165 of this issue), is perfectly sou 
and logical. 

No jeweler needs to be told that manufacturers g 
importers today are hardly able to take care of the 
regular customers, let alone seeking additional of 
That being the case, for producers to display their lis 
at a trade show in times like these, would serve only 
tantalize the retailers who would like to buy, and # 
embarrass the suppliers who could not accept order 
And if they don’t display their goods, what is the point 
of a show? 4 

Present day conditions being what they are, the hol& 
ing of a merchandise exhibition until such time as th 
situation has materially changed, is hard to justify, 


RELIE 


THE NEW JEWELRY tax is now law. 

Passed by an overwhelming vote of both Houses. 
Congress over the President’s veto, the new revenue #¢ 
which among other things increases the tax on jewelry 
goes into effect on April 1. You'll find the complet 
story on page 165 of this issue. 

This is the bill which Mr. Roosevelt described as pre 
viding “tax relief for the greedy.” Evidently he com 
siders jewelers as being in the “greedy” classificatit 
who should be severely taxed. For, as you will remen 
ber, the original tax recommendation by the Administrg 
tion called for a tax rate of 30 per cent on jewelt 
Perhaps he considers that to set the figure at 20 
cent instead of 30, constitutes “relief.” We wonde 
how many jewelers are going to find enjoyment in tht 

“relief” of having this tax rate doubled. . 

Also, lest any jewelers think that they might hat 
escaped any tax increase at all if Mr. Roosevelt ha 
had a Congress sufficiently subservient to accept his 
views on the tax bill, let it be noted that in the v 
message he also urged that the excise tax provisions ¢ 
the bill be immediately re-enacted. 


No matter which point of view prevailed, jewelet 
were foredoomed to a substantial tax increase. It# 
Congress, not the President, whom they can thank that 
the tax is no higher. 


tbh. Col, 


Editor 
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